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Obsah prednasky

- Proc je kultura a kreativita dulezita pro mésto?

- Kdo jsou nejvyznamnéjsi odbornici na kreativnhi mésta?
- Co je to kreativni mésto?

- Jak se kreativita ve méstech méri?

- Jaka jsou nejvice kreativni mésta Evropy?

- Jak je kreativni CR?

- Co je to Creative City Network?

- Priklady dobré praxe
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Proc je kultura a kreativita dulezita pro mésto?

Overall
employment

TS 1ol
8.8 million s

employees
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CULTURAL & CREATIVE
CITIES
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Co maiji tito lide spolecneho?
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Charles
Landry

— video (16 min)
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https://www.youtube.com/watch?v=WvGNv5c-jbE

Richard
Florida

- video (18 min)
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https://www.youtube.com/watch?v=ACAUbMegfks

8 MRMR Management rozvoje mést a regionu

Andy C. Pratt

- Video (16 min)
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https://www.youtube.com/watch?v=7dFH7_mSZLE
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Linited MNatons
Educatonal, Sciemtfic and
Cultural Organization
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PRAHA

Prague - City of Literature
Designated UNESCO
Creative City in 2014
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Co je to kreativni mesto?
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Jak muzeme

A 4

merit kulturu a
Kreativitu?

— Evropska komise: Monitor

kulturnich a kreativnich mest
— 2017: 168 mest ze 30 zemi
— 2019: 190 mést z 30 zemi
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000

100 ki

Cultural and Creative cities

. European Capitals of Culture
- UNESCO Creative Cities

. Cities hosting at least two

intemational cultural festivals




Jaka mésta CR a SR jsou zahrnuta do vyzkumu?

& Karlowy Vary
gue

¥ Pilsen
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® Ostrava
i Olomouc

Group 1 = € 45 000
Growp 2 € 35 000 - € 45 000

Group 3 € 27 000 - € 35 000
Group 4 € 19 000 - € 27 000

Group 5 <= € 193000

Mew city

Selection criteria
® European Capital of Culture
® UMNESCO creative city

® International cultural festivals
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Creative &
Knowledge-based Jobs

Aol
Cultural Participation
& Attractiveness & Innovation

©

Intellectual Property

Creative Sectors

Koncepéni m P, D #
, I '»:'-%., Creative
rameC Cultural Venues - Vibrancy \ Economy New Jobs in

& Facilities J—
Enabling

m eto dy Environment
méfeni N 4y -

Quality of Human Capital

Governance g ® & Education

Local & International Openness,
Connections Tolerance & Trust
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KULTURNI HODNOTY A ZARIZENI

Pamatky a zamky
Muzea a galerie

Kina

Koncerty a hudebni saly
Divadla
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KULTURNI DYNAMIKA

KULTURNI UCAST A PRITAZLIVOST

Prenocovani turisti

Navstévnost muzei

Navstévnost kina

Pokojenost s kulturnim zarizenim
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Top 3 evropska kreativhi mesta

Policy dimension m P0pulat|on group

We|mar-Germany

D1.1 Cultural Venues & Facilities Avignon-France S-M
Galway-Ireland S-M
Florence-ltaly L

D1.2 Cultural participation o

& attractiveness ) L
Paris-France XXL
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Praha — kulturni dynamika

40.6

Prague

Srovnani s dalSimi mésty zde

—
p—
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https://composite-indicators.jrc.ec.europa.eu/cultural-creative-cities-monitor/cultural-creative-cities/cities/CZ001C1

Brno — kulturni dynamika
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Brno
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Bratislava — kulturni dynamika

25.7

Bratislava
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Srovnani kreativnich mést CR a SR
dle Kulturni dynamiky

o
4@* ﬂ::, ﬁ

Dimensions

*:e‘j’ k
Cultural Venues
& Facilities

..-I.

Eultu ral Participation
& Attractiveness

Population groups L 5-M
Lower I ——| Higher
© T ———
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” ~ KREATIVNI EKONOMIKA
u KREATIVNI A NA ZNALOSTECH ZALOZENA PRAC. MISTA E DUSEVN{ VLASTNICTVI A INOVACE NOVA PRAC. MISTA V KREATIVNICH ODVETVICH
Prace v uméni, kulture a reklamé ICT patentovd prihlaska Prace v novém uméni, kulture a reklamnich podnicich
Préce vmediich a komunikaci Prihlaska uzitkového vzoru Prace v novych médii;:h a komunikacnich podnicich
Prace v dalsich kreativnich sektorech Prace v novych podnicich v ostatnich kreativnich sektorech

—
—
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Top 3 evropska kreativhi mesta

Paris-France
D2.1 Creative & Knowledge-based

Jobs Lisbon-Portugal

Stockholm-Sweden

Eindhoven-Netherlands

D2.2 Intellectual Property

& Innovation Stuttgart-Germany

Munich-Germany
Budapest-Hungary

D2.3 New Jobs in Creative Sectors Paris-France

Riga-Latvia
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XXL
XL
XL
L
XL
XXL
XXL
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Praha - kreativnhi ekonomika

28.

. Prague

w
L -
®¢Q 000

Srovnani s dalSimi mésty zde

—
p—
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https://composite-indicators.jrc.ec.europa.eu/cultural-creative-cities-monitor/cultural-creative-cities/cities/CZ001C1

Brno - kreativni ekonomika

L
L W * o900 oo ——
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EBrno
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Bratislava- kreativni ekonomika
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Srovnani kreativnich mést CR a SR
dle Kreativni ekonomiky

Dimensions

Creative &
Knowledge-based Jobs

©

Intellectual Property
& Innovation

> -4

o
Mew Jobs
in Creative Sectors

.
E
=
=
i
=
=]
&
(]

Population groups x¥L L S-M L

Lower B | Hig e

performance
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PRIZNIVOST PROSTREDI

n LIDSKY KAPTTAL A VZDELAVAN E OTEVRENOST, TOLERANCE, DOVERA ﬂ MISTNi A MEZINARODNI SPOJENT KVA”TAVLADY

Absolventi uméni a humanitnich véd Zahranicni absolventi Dostupnost osobnich letil Kvalita vlady
Absolventi ICT Populace narozena v zahranici Dostupnost silnic
Primérny vliv hodnoceni univerzity Tolerance viii cizinciim Dostupnost Zelenic

[ntegrace cizincil

Divéry v lidi
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Top 3 evropska kreativni mesta

D3.1 Human Capital & Education

D3.2 Openness, Tolerance & Trust

D3.3 Local & International
Connections

D3.4 Quality of Governance
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Paris-France
Dublin-Ireland
Leuven-Belgium
Glasgow-United Kingdom
London-United Kingdom
Edinburgh-United Kingdom
Paris-France
London-United Kingdom
Brighton-United Kingdom
Aarhus-Denmark
Turku-Finland

Gothenburg-Sweden

XXL
XL

XL
XXL
XL
XXL
XXL

S-M
XL
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Praha — Priznivost prostredi

009 o
'
% 0 0 9
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Brno — Priznivost prostredi

26.8

Brno
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Bratislava — Priznivost prostredi

19.3

-0k -me ® e® o Y
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Srovnani kreativhich mést CR a SR
dle Priznivosti prostredi

AT
. ,_-,’l!"
l?_'. '\-'|

Dimensions

Human Capital
& BEducation
Openness,
Tolerance & Trust
Local & International
Connections
S
Quality of
Governance
XL L S—m L 5-M

Population groups

=
o
|E|
Lia
o
o |
(g}
L0

Higher
performance

Lower
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Population groups

32

Jak se celkové umistila mésta CR?

Prague
A XAL &
XL
L
5-M

Brmo

Datra}ra

Karlowvy ‘-Iaw Olomouc

o9
Pilsken

MRMR Management rozvoje mést a regionu

m =

(QED I e

O =

— b=



Jak se celkove umistila mesta SR?

e, XML
Li" ':l::L
=
= HraliIEIa'.'a
[
- - -
L
o ditra Kosice
= M |
- — e
. Pregov
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Brussels - BE

Jak jsou hd nn

kreativni guen- czn
ostatni 2
mesta Paris - FR 5 16

‘

Evropy? ﬂ n P

Munich - DE

o
Milan - IT
S aa . 2 3
| et
r— - W
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Jake je podle Vas nejvice kreativni mesto Evropy?

Go to www.menti.com and use the code 75 58 89

4 o T\
| a—
eeeeeeeeeeeeeeeeee
. a,
www.menti.com|

Grab your phone Go to www.menti.com Enter the code 75 58 89 and vote!

—
p—

35 MRMR Management rozvoje meést a regionu

rmi

(QEP I e
O =
— =i



— ,.;li. B A 4 =8
e CITIES
B Munich (Denmark)
BN | ondon (United Kindom) 1 n. X 4
a Mitan (ltaly) .
5. gerlin (Germany) ..H

20 cities

2| | |
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~n. Copenhagen (Dermark) BB
_ ' Lishon (Portugal) P4

Stockholm (Sweden) |63

Dublin (Ireland) €3

12| 1 - Stuttgart (Germany) o3
40 cities ‘ .
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' CU

LTURAL & CREATIVE

CITIES
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79 aties

(&'
(O

A 40 cities

EmE

Lund (Sweden)  {

Weimar (Germany) 2
“; ! Heidelberg (Germany) L

Cork (ireland) B3

Tartu (Estonia) S
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Northern Europe

08X s,
0\0//\30
29
Cultural Vibrancy 27.34
Creative Economy 2737

Enabling Environment 3599

|
NS, 2
Cp~~Ne
( /) 3

Eastern Europe

28 -
Cultural Vibrancy 27.90 Oﬁ\%
Creative Economy 2759 ® )
Enabling Environment 30.87 19
Cultural Vibrancy 1875
Creative Economy 2007

Enabling Environment 1962

Southern Europe

e
(%)
23

Cultural Vibrancy 2655

Creative Economy 1910
Enabling Environment 2081
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Jak by meélo vypadat idealni kreativni mesto?

Local & International Connections

Human Capital & Education 6

@ Intellectual Property & Innovation
Creative & Knowledge-based Jobs o

4’ New Jobs in Creative Sectors

Cultural Participation @

A : @ Openness, Tolerance & Trust
& Attractiveness

® -

-+ |[DEAL CULTURAL

Cultural Venues & Facilities 0 ° Quality of Governance

& CREATIVE CITY

m =
o
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Vyhody Monitoru

— Nakladova efektivita
— Benchmarking pro rozhodovani

— Podpora pfikladu dobré praxe

40 MRMR Management rozvoje mést a regionu
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Co Je to Creative Cities Network?

- Video (1:50)

“[S " ?Creative Cities Network

United Nations  *
Educational, Scientificand |
Cuitural Organization
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https://www.youtube.com/watch?v=HhVMYNPWG88&feature=youtu.be
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Creative Cities
: Network

Mise a cile?

CREATIVE CITIES NETWORK

Creativity for sustcunable urban development
- ’h

—
—
I
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Kreativni
oblasti,
které sit
pokryva
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Procentualni
rozlozeni
oblasti

45 MRMR Management rozvoje mést a regionu

Music Crafts and

31 cities - 16% Folk art
33 cities - 18%

Media Arts
14 cities - 8%

Literature
28 cities -17%

Film
Gastronomy 13 cities
26 cities - 15% 7%
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CITIES OF DESIGN
NETWORK
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Mapovani
dobrych
prikladu
praxe

Pristup spolecnosti Deusto Cities Lab
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ompetitiveness:

Dénia
Bolonia

Hangzou

Cohesion:

Budapest

Governance:
Helsinki
Puebla

Dunedin

Compactness:
Krakow

Liubljana
Ulyanovsk
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Kreativhe soudrzna mesta: dobra praxe

— Budapest - fesi problém starnuti
— Kobe - pracoval s détmi a mladou populaci

— Parma - predlozila projekt pro vSechny socialni skupiny

Source: www. budapest.designterminal.hu

Source: www.kiito.jp_chibikkobe_
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Kreativhé kompaktni mesta: dobra praxe

— Ljubljana, Slovinsko

— Krakow, Polsko

— Ulyanovsk, Rusko

Source: Ulyanovsk City of Literature Source: Krakow City of Literature Source: Ljubljana City of Literature

ECON
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Kreativhé konkurenceschopna mesta: dobra praxe

— Bologna, Italie

— Hangzhou, Cina

— Dénia, Spanélsko

} ‘— d“

) '

-tk\‘
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. ‘} '{“

’ g
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—

Source: Bologna City of Music Source: en.unesco.org_creative-cities_
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Mesta kreativni spravy: dobra praxe

— Pueble, Mexiko
— Dunedin, Novy Zéland

— Helsinki, Finsko

Source: en.unesco.org_creative-cities Source: en.unesco.org_creative-cities Source: en.unesco.org_creative-cities

N1
ON
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— video (17 min)
— priklad dobré praxe: Kreativni mésto Seattle

— ,Jak je inspirovan a kultivovan podnikatelsky duch?”

—
—
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https://www.youtube.com/watch?v=A3Jj-pIzTT8

Priklady kreativnich mest

Mésto, které povstalo z popela..
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Priklady kreativnich mest - Varsava
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— VarSava v roce 1945 prakticky zmizela z mapy svéta, aby v 50. letech znovu povstala

_ Ctvrt Praga byla dlouha staleti samostatnym méstem, k Varsavé se pfipojila az na sklonku 18. stoleti. Valka ji shodou
okolnosti téméf nepoznamenala.

MUNI
55 MRMRMonBgtanqpiiodtotimeal e6iniltou méné vyznamnou, nebyla to dobra adresa.
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Méstska ctvrt’ Praga
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— JiZ po 2. svétove valce (za socialismu!) se Ctvrt’ stala zvlastni, jinou, nebezpecnou — stahovali se sem lidé bez domova, bez prace,

— HPIOREIZAMISIboment rozvoje mést a regiond IVI U I\I I

— Tato situace se zacCala ménit od 90. let a postupné se Praga stala sidlem umélcu, kreativcd, moderniho uméni a streeﬁag aQ(tNit.



ZDR DFIT

MBI FTITNTSS

— V byvalé fabrice na vyrobu vodky se usidlili jiZ etablovani umélci, ale i ti, kdo ktefi teprve zacinaiji.
58 MRMK Mgkde$idirisiamathrfssakiuby, galerie, dilny, kina, divadla a malé koncertni saly.

— Pouliéni uméni se prolina s desitkami hospudek, baru, kavaren.., ziskat mékké drogy neni vétsi problém.
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Pri klady kreativhich mest - Berlin
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_ Berlin neni exponovanym velkomé&stem jako Pafiz nebo Rim, ale v poslednich letech turisticky napor zaziva také

— Navstévniky laka dédictvi dramatické historie, architektonicka ,rozmanitost®, dekadentni, punkové a multikulturni podhoubi

— QEV%MQM;&%E%&J}@%Q”@SQ@%@%@mericky sektor) stoji na Spici kreativniho Berlina, i kdyz je zdejSi kreativita poné%cu,,zj_\llgétn'
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punk-rockovou kulturou

Genttifikadercuatichodnéipokroditaiopfesto ma oblast jesté spoustu daleZitych pamatek, véetné Zidovského muzea a

Checkpoint Charlie (pfechod z americké zdény do Vychodniho Berlina).
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Hodne ,volna” je zde distribuce drog (predevsim cernosskymi skupinami),
52 M3ta I geprofit poamistnim parku...




- Zname jsou obrazy a napisy na zdech performance italske skupiny
o vihMnSEEELRlUe arflsts..
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Street blue artists...
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a Berlinska zed..

m =

(QED I e
O =
— =i



AV AV s
andiskeés AnteiN :

; Ald
Pasilz]ziai \
‘\\\". "‘\
I Egligkes
(A2 ) i
\ ,vv[
[A2:A14) 102]
= o
) - - )
[ 103 R Ly
VILNIUS frragrd’
, lig) o '
asie=a / * ; : "
/1 ~ Naujamiestis
‘ V 4 ; 4
Y D) - AN
e 2 Grigaiciai Y
V8l 85) N :
/ N [A3:A15]; 2
/4 ,,/  f Refantiskes
| N 2
2 E2s %\
,3/"’, ~ Nt S A3 | Pak/niskés
JER V =N
Il ) " 202]jf, | :
1 V4 \ ~ yiacalic
I A / y ) Almenos Didziasalis Akme
| - A
(| N 1 ll KulrioniSkés
! -

— Zhruba 600 tis. Vilnius je hlavnim méstem Litvy, stale s velkym ruskym a polskym vlivem

obyvatel chatrala'd fakar haev
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Priklady kreativnich mest - Vilnius
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_ Ctvrt Uzupis (,Za fekou®) je byvalé Zidovské ghetto, ktera po valce a odsunu Zidovskych

I
evné najmy bohémske typy; vyslouzila si tak prezdivku litevsky Montmartrg.
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— Filmar Romas Lileikis vyhlasil 1. dubna 1998 recesisticky mikronarod Republika Uzupis, vytvofil také jeho ustavu,
— ktera deklaruje: ,Kazdy ma pravo byt Stastny” i ,Kazdy ma pravo byt neStastny“. Republika ma také svou vlastnﬂ/'&ﬁtamul

67 MRM@\EWJ&L%&H%%%XJ%’?@&QH@ pamatky bernardinsky hrbitov a kostel svatého Bartolomeje,
je soucasti historického centra Vilniusu, které je zapsano na seznam Svétového dédictvi. FCON



Priklady kreativnich mest -
Vilnius

KONSTITUSIYA

1. Insanin Vilnyale ¢ayinim sahilinda yasamag, Vilnyale gayimun 153 isa '
. 'W\x\\a<} hiiququ vardir. s s
2. Insanmn isti suya. qigda isinmaya va ha;mm iistiinda saxst dmn@l i
Ao dnsanimneOlmak biiqugu vardir-ancaq bu, onun. borcideyl
4. insamn sahv ctmak hiiquau v ardir.
5. Insamin ycgana olmaq hiiququ vardir, -
6. Insanin sevmak hiiququ vardir ‘Q—W\;
7. insanm sevilmamak hilququ vardir, ancaq bu miitlag deyildir.
8 |nsamn v maghur ol q huququ vardir.

Q/UMFaﬁ@blgp{gg%rﬁgnpg\égtoé%ggglg%gh%h 20 let také velmi rozvinula a

\p/);ss;(;\;:s I(I;ae\r/1arny, hospudky, bary, ateliéry, cool sluzby...), diky emuz ~
y najmu. VétSina umélcu si tak nemuze dovolit koupit si v Uzuplsu 'o Ja o) tu pylo v m f” t
, Inulosti.




P klady kreatlvnlch mest - Kodan
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— Na uzemi byvalych kasaren se nachazi Svobodny stat Christiania (Ctvrt’ Christianshavn, umély ostrov ze 17.stoleti),

alternativni Ctvrt’ a jedno z nejstarSich squatterskych a hippie sidlist v Evropé.

I

_STIMRRNA Fe LB P EE £ 'ed@talni experiment”, ktery pfitahuje nekonformni intelektualy, pouliéni umélce i dalsi =

I
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alternativné smvsleiici iedince rizného razeni.
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V roce 1971 zabrali Uzemi squatteri a prohlasili ho za .svobodny stat”
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Priklady
kreativnich
mest -

Policie se sice pokousela uzemi nekolikrat vyklidit, o slovo se hlasi i developefi, kterym se zamlouva tento velmi zadany pozemek,
sveé udélala i zména vlady v roce 2002, ovSem uzemi si stale zije svym vlastnim alternativnim zivotem.

Ani s\afigralninaggneserimtolesanegi@achodu s marihuanou v roce 2004 si mistni pfilis hlavu nelamou a drogy tu Ize selkéL% ilgt%lhlavn

— nakupni ulici, ktera nese nazev Pusher Street.



Priklady kreativnich mest - Kodan

— V Christianii plati vlastni zakony (jsou ,jaksi“ uznany i kodanskou radnici), jako napriklad
pravo stavét bez povoleni, které tu dalo vzniknout svérazné architekture, pfipominajici tak
trochu Ceské zahradkarské kolonie (bio zelenina).

— Nesmi sem vjizdét motorova vozidla, nesmi se tu nosit zbrané, plati spoleCné hospodareni,
maji zde svoji vlajku i svou vlastni ménu.

— Nesmi se zde fotografovat!

— Cela ctvrt oplyva kreativitou, napady, svobodou a je také zamérena na ekonomicky i
ekologicky udrzitelny zpusob Zivota — a je to vidét na kaZzdém kroku.

— Zelen a pfiroda vubec je vSudypfitomna a naprosta vétSina budov je udrzovana svépomoci

za uziti pfirodnich, snadno recyklovatelnych a levnych materialu.
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Obsah prednasky

- Pro¢ je kultura a kreativita dtlezita pro mésto?

- Kdo jsou nejvyznamnéjsi odbornici na kreativni mésta?
- Co je to kreativni mésto?

- Jak se kreativita ve méstech méfri?

- Jaka jsou nejvice kreativni mésta Evropy?

- Jak je kreativni CR?

- Co jeto Creative City Network?

- Priklady dobré praxe
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