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ProcC se na trhu uzivi tolik reklamnich
spolecnosti?

Protoze maiji stale vice prilezitosti k zakazkam!

Situace, nektera fakta:
« ZvySuji se prijmy domacnosti, zvysuje se poptavka po zbozi a
sluzbach

= |novace, kratky vyrobni cyklus novych vyrobku, kazdy den se uvadi
nove

= Prebytek kapitalu, expanze firem, globalizace trhu
= Konkurencni trzni prostredi
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= Vydaje kazdym rokem do reklamy rostou (rok 2006,
Ciste medialni vydaje 18,3 mld. CZK)

= Nejvetsimi zadavateli TV reklamy byly spoleCnosti
Procter&Gamble, Nestlé, Danone, Telefénica O2,

Henkel. Téchto pét inzerentu dohromady utratilo zhruba
Ctvrtinu vSech vydaju na TV reklamu.
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Trendy v reklameé

PFesycenost TV reklamou (CR problém s prostorem)
Odklon od klasické reklamy k novym prostfedkum
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ATL x BTL

Guerrilla marketing

Public Relations

Direct Marketing (One to one)
Viralni marketing

Vérnostni programy

In store marketing

Vytvareni komunit
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Jak funguje vztah marketing klienta x reklamni
agentury

Zadavatel / klient
= RuUzné organizaéni struktury marketingovych oddéleni
Produktovy mkt, brand manazefi, corporate mkt, trade mkt — on trade, off trade
= Typy klientu a jejich marketingové orientace
Business to Business x Business to Consumers
=  Systém a organizace prodeje
- Velkoobchod x maloobchod
= Novy vyrobek x nova sluzba
= Marketing vyrobce x obchodnik
=  Typ komunikace
Image x produktova

Agentura

= Sitova, cca 10 top
Nezavisla, nezavislé sité
= Lokalni, regionalni
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Typy spolecnosti poskytujicich sluzby v
oblasti marketingovych komunikaci

Podle poskytovanych sluzeb
Graficka studia, tiskarny
Kreativni shopy
Studia tvorbu zvukovych a obrazovych reklam
Internetové orientované agentury
Medialni agentury
Reklamni agentury - full servis
Promo agentury
Merchandisingové spolecnosti
Produkcni spolecnosti, vyrobné orientované
- Vyroba darkovych pfedmétd, vyroba nosi¢u reklamy, ...
Telemarketing, direct mail sluzby, lettershop
Vyzkumné agentury

17/04/2007 7




Feccrco’

MARCO BBN Czech Republic

THE BUSINESS
BRANDING NETWORK

Organizacni schéma komunikacni
agentury
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BBN International
Brand Communication

Reklamni agentura

MARCO

MARCO
Public Relations

MARCO
Creative

MARCO
International

Klientsky servis

Klientsky servis

Klientsky servis

I ‘ Klientsky servis Praha I

Kreativni oddéleni / DTP

Produkce

Tisk

Foto

Vystavy

P.O.S.

Ostatni

Medialni agentura

Vyzkumy
Monitoring
Event Marketing
Promotion

Media lobbying

Ostatni PR servis

N I N I

Webdesign I—{ International clients I
webMaster3 —{ International Business
Multimédia |

Webhosting
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Pro zajimavost nékolik vyrazt, se kterymi se
muzete setkat v reklamni branzi

Co je to?
Rychloobratkové zbozi (FMCG - fast moving consumer goods)
Brief
Pitch
Account, account manager
Event
PR
BTL (podlinka)
ATL (nadlinka)
Logo
CPT
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Neco z nasi kucharky

¥ u A LI A 4

aktivum soucasnych firem?
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Z naseho pohledu-je-to

znacka

The brand
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A brand is not just ...

A logo

A slogan

An advertisement
A web site

Bricks and mortar
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A brand is more than a product or service

BRAND

Source: Aaker
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A brand is more than a product or service
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Ultimately,
a brand is a promise.
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A promise your
company can-keep.
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A brand promise must ...

Address important customer needs
Connect emotionally

Leverage your organization’s strengths
Give you a competitive advantage through differentiation
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A brand promise must ...

Inspire, energize and mobilize your people

Drive every organizational decision, system, action
and process

Manifest itself in your organization’s products and services
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How do we build-valuable
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BBN Brand Asset Management

The proven and effective model to build valuable brands

VALUABLE BRANDS

BRAND JOURNEY BRAND IDENTITY MAP

BRAND BELIEFS
COMPELLING VISION UNIQUE PLATFORM

STRONG POSITION CONSISTENT CULTURE
CLEAR PORTFOLIO STRATEGY
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Steps of the Brand Journey
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Compelling visions

@ Democratize the automobile

Change image from low-quality products to the

SONY world’s leading enterprise for civilian electronics

L Tetra Pak Make food safe and available everywhere
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Znacka / brand
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5. Brand
Guidelines
Central question:

How is the brand built and maintained?
Objectives:

Create a clear, simple and motivational understanding of
the brand strategy

Provide structure to ensure the consistent delivery of the
desired brand impression

Define implementation needs
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LEASEPLAN / ON-STAGE

OUR BRAWND BOOK

Behind the scenes . predousty v teationg w Searting you 1 Retim fo Back-stage

Closer to our customers

By continsally ohsersing the market, we have galned a deeper understanding of changing customer behavious and
needs, helping us to take Uhe company wisere it is today. Now, in 2004, we gre aboul to bacome oaf customens”

proaciive service extellende partner. We will see their mobility needs through thelr eyes to betier understand what
salutions will suppart them. A sew beand identivy will make LeasePlas sven mare retegnisable worldwide
expressing our banefis and setiing us apart from the cempetitton. LeasePlan b moving cboser to our cusiomers and
tegethar we will prove to tham that “It's easier 1o lsaseplan’,
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Zdroje

Co ctou lidi v reklamé?
= Odborné magaziny
- Marketing Média
- Strategie
= Internet
- WWW.Mam.cz
- Www.istrategie.cz
- www.adage.com
- www.marketingovenoviny.cz

» Profesni asociace
- AKA, www.aka.cz
. ACVIRA, WWW.acra-mk.cz
- APRA, www.apra.cz
- KOPR, www.komorapr.cz
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