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Geograficka analyza poptavky CR

Martin Sauer
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Struktura a objem navstevnosti

Struktura poptavky cestovniho ruchu podle puvodu a kategorie navstévniku v roce 2007

Pocet cest (v % Vydaje v mil. % Vydaje na cestu
tis.) podil K¢ podil v Ko
Zahraniéni navstévnici 24 538 19.8 128 639 55.0 5200
Turisté (celkem) 10 162 8.2 99 137 424 9 800
v HUZ 6 680 5.4 X X X
ostami 3482 2.8 X X X
Jednodenni navstévnici 14 376 11.6 29 501 12.6 2100
Domaci navstévnici 99 167 80.2 105 449 450 1 100
Turisté (celkem) 28 481 23.0 76 604 32,7 2700
v HUZ 6281 5.1 X X X
ostami 22200 17.9 X X X
Jednodenni navstévnici 70 686 57.1 28 845 12.3 400

Pramen: CSU. 2009
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Vyvoj navstévnosti a trendy
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Vyvoj navstévnosti a trendy
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Aktualni Cisla: https://1url.cz/zKyijD
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Vyvoj navstévnosti a trendy

Po roce 2000:
— Stagnaci domaciho a rychly rust zahrani¢ni cestovniho ruchu
— Klesa pocet prenocovani, nasledné oziveni
— Klesa délka pobytu
— Klesa vyznam CR v mezinarodnim CR
— Delsi doba pobytu je typicka pro Rusko, lzrael a Nizozemsko

Aktualni Cisla: https://1url.cz/zKyijD
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Pri analyzach dlouhych €asovych rfad pozor na metodické limity

2014 a 2015 prepocitano na data ¢asové rady 2000 - 2012

Poéet turistd v HUZ

9000000
8000000
7 000000
6000000
5000000
4000000
3000000
2000000

1 000 000

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

e 73N rANICN] e doMaci

Define footer — presentation title / department

2014 a 2015 neupraveno, zména metodiky !!!

Pocet turista v HUZ

10000 000
9000000
8000000
7000000
6000000
5000000
4000000
3000000
2000000
1000000

0
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

e 73hranicni e domacl

m =
X —
O =
— ]




Sezonnost

What is seasonality?

« Systematic intra-year
variation in visitation caused
by exogenous factors

— Natural (e.g. climate)

— Institutional (e.g. school
holidays, regular events)

— Socio-cultural (e.g. sport
season)
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Push

Natural factors

Institutional factors

Temporal variations of
natural conditions (e.g.
sunlight, snowfall) in the
destination

Human-made decisions
affecting service
accessibility (e.g.
Opening calendar, sport

Temporal variations of
natural conditions (e.g.
temperature, rainfall) in
the origin

Human-made decisions
affecting free-time
availability (e.g. school or
industrial holidays) in the

season)in the destination origin
Cultural or social factors Cultural and religious Fashion
celebrations at the
destinations
IANAAntad fram liinA+Aarm Daccina anA \Wanmhill 29NN11\
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Sezonnost

30% -
Split (HR) Estonia
1 peak

1 peak

2% -

0% -

15%

10

_ ¢
llIIIlIIIIII

5%
o
107 07 W07 107 VD7 V107 VDT VDT IX-07 %07 X107 W07 ;
107 W-07 N-07 W07 VDT V0T NI-0F VII-07 E-07 K-07 K107 X007
305 -
2 pea kS Austria Brussles (BE) n 0 pea
25%
20.0% - 20
15.0% - 15%

BT 107 W07 D7 W07 VI0T VIOF V0T D07 K07 x-07 XI-0T 107 W=7 W07 10T VD7 WI-0T VDT VIO IK-DF K-07 K0T EN-07
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Sezonnost

Seasonality has a great economic importance:

High season = high prices
Underutilization of tourism infrastructure (e.g. hotel rooms
in the off-peak season)

Lower efficiency of seasonal employment (e.g. difficult
recruitment in the high season, lower quality)

Uepietion o

shortages)
Congestion (traffic, waste)




Sezonnost

Amplitude of seasonality

Measure of dispersion. 12
The Gini can be approximated with trapezoids: & - 1_2 (X,. -X )"(}: "'1:‘—1)
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Bednights in all paid forms of accommodations - foreign & domestic (2008)




14

Sezénnost CR
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Aktualni Cisla: https:
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Seasonality has a great economic importance:

* High season = high prices

* Underutilization of tourism infrastructure (e.g. hotel rooms
in the off-peak season)

* Lower efficiency of seasonal employment (e.g. difficult
recruitment in the high season, lower quality)

* Depletion of natural resources (e.g. risk of water
shortages)

» Congestion (traffic, waste)
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Sezonnost

What managers can do...

Season extension strategies (based on Prof. Neil Borden's 4 P’s)

* Product

Development of new products (offers, events, packages, ...)

* Price
Discounts for off-peak

* Promotion
When and how intensively promote the tourism products

* Placement
Which geographic region/market

Which segments (e.g. young adults, families, business people...)
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Mereni sezonnosti

 Index sezonnosti - % navstévnosti béhem 2
nejnavstévovanéjSich mésicu

Svédsko, Dansko, Italie &i Recko je index vy$si nez 35 %
Nejnizsi index sezénnosti se pohybuje okolo 24 — 27 % (Spanélsko pouze 29 %, pro&?)

* Giniho koeficient a Lorenzova krivka
* |Index variability
« Typologie sezonnich destinaci




Assessing seasonality
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Sezonnost

Distance between peer objects:
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Sezonnost
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Dalsi metriky

Index sezonnosti — vyjadreni sumy dvou nejnavstevovanejsich
meésicu k celkové navstévnosti

|dentifikace prevazujiciho
typu sezonnosti

ety Prevladajici typ
zimni letni vedlej§ sezinnosti

Praha 267 391 341 nevyhranéna
Stfedetesky krag 18,2 53.8 27.8 letnd
Jihotesky kray 16,4 62,2 214 letni
Pleefisky kraj 21,6 %2 25,2 letni
Earlovarsky lrag hi 39.0 35,3 nevyhranéna
Tjsteckjr leray 20,2 an3 29.5 letni
Liberecky kraj 6.1 44 .4 19,5 zimni
Eralovehradecky kray 392 41,0 19,3 zimni
Pardubicky kray 21,9 52,6 253 letni
Eraj Vysotina 18,5 i) 24.0 letni
Jihomorawvsky kraj 17.7 53,3 28.0 letni
Olomoucky lraj 25,9 45,1 28.0 nevyhrangéna
Zlinsky krag 226 474 29.9 nevyhranéna
Wlorawskoslezsky kraj 292 42.5 28.2 rimni
@cé republila 257 453 25.0
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Regionalni diferenciace
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Regionalni diferenciace
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Analyza dynamiky struktury navstevnosti
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