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Teoreticke koncepty rozvoje cestovniho ruchu

Martin Sauer



Modely

ITeorie zivotniho cyklu destinace

"IMiossecuv model rozvoje cestovniho ruchu

“IProstorova hierarchie turistickych proudu (Lundgren, 1982)
“ITeorie jadro — periférie

" IMass vs. New Tourism
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Zivotni cyklus destinace

Typologie navstévniku

Cohen (1979)

"IOrganizovany masovy turista (package, hotelové resorty, zavedené destinace —
tradicné primorska letoviska)

JIndividualni masovy turista (od CK kupuje pouze néekteré sluzby, svoboda, hlavni
turistickeé trasy a cile)

" Turista — prizkumnik/objevitel (nevyuziva CK, vyhledava kontakt s mistnimi,

urcita uroven komfortu a bezpecnosti)

——
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T Turista — tulak (vymezuje se vudi turistickému prumysilu)
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Zivotni cyklus destinace

Typologie navstévniku

Post-turista (Urry)

I Turista, ktery dava najevo, ze neexistuje autenticky turisticky produkt,

"Ipoklada predstirané udalosti za to, Cim skutecCné jsou.

“1Cestovni ruch je pro nej hrou a on prestupuje z jedné kategorie turisty do
druhé.

"IDnes se rozhodne pro objevovani novych cest v necivilizované Papue Nové
Guinei, pristi rok zvoli urCitou formu masoveho cestovniho ruchu v nekterem
primorském letovisku.

Tento pfistup Cini dle Hornerové a Swarbrooka (2003) tradicni typologie turistu
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Autenticita a cestovni ruch
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Zivotni cyklus destinace

Typologie navstévniku

Post-turista (Urry)

I Turista, ktery dava najevo, ze neexistuje autenticky turisticky produkt,

"Ipoklada predstirané udalosti za to, Cim skutecCné jsou.

“1Cestovni ruch je pro nej hrou a on prestupuje z jedné kategorie turisty do
druhé.

"IDnes se rozhodne pro objevovani novych cest v necivilizované Papue Nové
Guinei, pristi rok zvoli urCitou formu masoveho cestovniho ruchu v nekterem
primorském letovisku.

Tento pfistup Cini dle Hornerové a Swarbrooka (2003) tradicni typologie turistu
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Zivotni cyklus destinace - vstupy

Issues and approaches « 11

Figure 1:3 Plog’s psychographic tourist profilie

a.
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Source: Plog (1974).
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Zivotni cyklus destinace - vstupy

Iritacni index (Doxey, 1975)

ilustruje jak interakce mezi turisty a residenty mize vyustit do riznych stupna iritace (nevrazivosti).

PriCemz residenti prochazi Ctyrmi stadii:

‘leuforie — poCateCni faze rozvoje, kdy jsou navstévnici i investori vitani a kdy existuje ze strany mistni
spravy minimalni planovani a kontrolni mechanismus;

Japatie — navstévnici jsou brani na milost a dochazi k primeému kontaktu navstévnika s residentem,
vztah je spiSe formalni az komercni, proces planovani zahrnuje spiSe marketing;

‘1znechuceni — dovrSeni bodu saturace, kdy residenti maji obavy z cestovniho ruchu jako pramysilu,
nositelé rozhodnuti hledaji feSeni ve zvySovani infrastruktury na misto omezeni rustu turistu;

_lantagonismus — oteviené vyjadreni odporu, kdy jsou navstévnici vnimani jako tvurci problému.
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Unosna kapacita tzemi - vstupy

"IFyzicky unosna kapacita

"IEkonomicky unosna kapacita (ekonomické pfinosy vs. naklady)
_IEkologicky unosna kapacita

“lInstitucionalné unosna kapacita (organizacni kapacita ovlivihovat CR)
1Socio-kulturné unosna kapacita

_IPsychologicky unosna kapacita
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l. Faze - Objevovani

[INeorganizovani navstevnici, v malém poctu, otevieni novym myslenkam,
trendum, dobrodruzstvi; zajimaji se o mistni kulturu, prostredi a autentiénost
(alocentrici, objevitelé)

"1Zpravidla jde o navstévnost ze vzdalenych zdrojovych zemi. Dnes noveé
destinace v zemich tretiho svéta

1Zadna pravidelnost

"INeexistence specificke turistické infrastruktury, vyuzivani mistni

(lritaCni index — euforie

"INasledné dochazi ke zprostfedkovani zkusenosti — impuls k rozvoji CR
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Il. Faze - Vtazeni

"IRUst navstévnosti a pravidelnosti

[IMistni zaCinaji podnikat v CR

_IKontakt s mistnimi je relativné intenzivni

Jlritacni index — kombinace euforie s jistou mirou apatie
_IFormuje se propagace

1ZacCinaji se krystalizovat zdrojové oblasti navstevnosti
1Sezbénnost

"IRUst rozdilu mezi obyvatelstvem

1Vliv na verejnou spravu
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lll. Faze - Rozvoj

"IDobre vymezené zdrojove oblasti podporené propagaci

1Kontrola mistnich nad rozvojem CR klesa

"IRust zahrani¢nich investic do infrastruktury

"IDestinace se dostava do katalogu CK a touroperatoru

1V hlavni sezoné prevysuje poCet navstévniku pocCet mistnich obyvatel

[1Dle iritacniho indexu — nastupuje apatie

"INastup komercionalizace nabidky, ztrata autenticity

"IPokles kontaktu s mistnim obyvatelstvem (frekvence a spontannosti); rust
zprostfedkovanosti vztahu a jejich obchodni motivace

"IPlanovani CR se zda byt nevyhnutelné
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IV. Faze - Konsolidace

"1Zfetelné zpomalovani tempa rlstu navstévnosti; absolutné vSak jesté roste

_IPrevazna cast mistni ekonomiky je vazana na cestovni ruch

“INarusta infrastruktura cestovniho ruchu, misto ziskava monokulturni charakter — turisticka ghetta
_IMarketing nabyva znacné intenzity — nutno vynaloZzit velké usili k ziskani novych navstévniku
“ISnaha o rozsSifovani turisticke sezony

_INavstévnici hledaji ,turisticky raj”

“IMistni mohou byt znechuceni negativhimi dopady CR

_INektefi navstevnici ztraci o destinaci zajem
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V. Faze - Stagnace

“INejkritiCtéjSi etapa destinacniho cyklu

"IPoCet navstévniku dosahuje vrcholu, prumérna délka pobytu vyrazné klesa, klesaji i
vydaje na hlavu

"INasyceni vétSiny rozméru unosné kapacity destinace

“llmage destinace je pevné ukotvena, predevsim jako turistické misto masoveho CR

_IKapacity jiz nejsou plné vyuzity, ani v sezonné

10Organizovani masovi turisté

“IPfirodni a kulturni atraktivity jsou nahrazovany umele vytvorenymi

_JAntagonisticky postoj mistnich k turistim (znechuceni a nepratelstvi)
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https://www.youtube.com/watch?v=ipUfiI8pU-Y

VI. Faze - Poststagnace

"Upadek — vy&erpani zdroji destinace, sniZeni kvality Zivotniho prostfedi, degradace
mistniho zivotniho stylu, ztrata genia loci.

“1Stabilizace — udrzovani stabilni navstévnosti v dusledku inovace nabidky a poklesu
navstevnosti na uroven unosné kapacity

10mlazeni — nalezeni novych forem CR (Atlantic City) a osloveni novych segmentu

navstévniku
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Impacts Analysis

Introduc-

tion

Growth Maturity

et ————

Saturation

Decline

Life Cycle

T

Demand
SITUATION New  trendy | More people | Maximum Oversupply, Reduction of
destination interested visitation Original demand | demand

Investment on | Increasing moves Special offers to

accommodation | facilities boost visitation

& facilities

DESTINATION CHARACTERISTICS

Visitor Number of Tourists Few Many Too Many Many Many
Growth rate Low Fast growth Fast growth Slow growth Decline
Accommodation Capacity Vary low Low High Veary High Very High
Occupancy levels Low Very High Very High High Low
Prices of Services High Very High High Low Very Low
Expenditure per capita High Very High Very High Low Veary Low
Visitor types Drifters Innovators Innovators Followers Cheap-mass market
Image and attractions Low Very High High Low Very Low
Tourists are parceived as Guests Guests Customers Customars Foreigners

MARKETING RESPONSE
Marketing Target Awaransss Inform Parsuade Parsuade Loyalty/new market
Strategic Focus Expansion Penetration Defence Defence Reintroduce
Marketing Expenditure Growing High High Falling Consclidate
Product Basic Improved Good Deteriorates Decay
Promotion Introduction Advertising Travel Trade Travel Trads Travel Trade
Price High High Lower Low Below cost
Distribution Indepandent Independent Travel Trade Travel Trade Travel Trade




Impacts Analysis

Introduc-

tion

Growth

.

Maturity

Saturation

Decline

Life Cycle

Demand

SITUATION New  trendy | Mare people | Maximum Oversupply, Reduction of
destination interasted visitation Original demand | demand
Investment on | Increasing moves Special offers to
accommodation | facilities boost visitation
J R e & fagilities
ECONOMIC IMPACTS
Employment Low High Very High High Low
Foreign Exchange Low Very High Very High High Low
Profitability of private sector Negative Growing Very High High Decline
Income of residents Low Very High Veary High Low Very Low
Investments Low Very High Very High Low Very Low
State revenue & Taxes Low Very High Very High Low Very Low
Economic Structura Balanced Tourism Tourism Tourism Unbalanced and not
oriented dominated Depended self sufficient
Dependency on intermediaries Negligible Low High Over-dependent | Over-dependent
Imports Low Very High Vary High Very High High
Inflation Low Very High Vary High High Low

SOCIAL IMPACTS

Types of tourists Allocentrics Allocentrics Midcentrics Psychocentrics Psychocentrics

Relationships batween locals | Euphoria Apathy Irritating Antagonism Final

and tourists

Demographics at destination Immigrations Youth stays to | Balanced Balanced Immigrations as no
and Older | work in tourism jobs available and
residants More balanced Clder residents

Migration to the destination Low High Very High High Low

Crime at the destination Low High High Very High Very High

Family structure Traditional Effected Modern Modern Modern

ENVIRONMENTAL IMPACTS

Environment and landscape Unsgpoilt Improved No respect Polluted Damaged

Conservation and heritage Unspoilt Improved No respect Decay Damaged

Ecological disruption Unspoilt Improved No respect Decay Damaged

Pollution related to tourism Negligible Low High Very High Very High

Water pollution Negligible Low High Very High Very High

Congestion and traffic Low Low Very High Very High Low

Erosion Low High Very High Very High Very High




