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Primorsky turismus a rozvojove zeme
sveta

Martin Sauer
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|. Generace primorskych letovisek






|. generace primorskych

letovisek -~: % Wsmcg

, vz : - ALL THE YEAR
1V 19. stoleti a na pocatku 20. stoleti letoviska ROUKD.

navstevovany britskou Slechtou, rozvoj lazenstvi |

,Before the railways transformed them, seaside resorts tended to be
haunts of the sick and the snobbish, with the Prince Regent savouring the
waters at Brighton, and the Yorkshire gentry dipping their toes in the sea at

Scarborough.” (Michael Williams, The Trains now Departed)

"IMezi valkami a po |l. svetove valce - Rodinna
dovolena u more — vliv rozvoje zelezniCni dopravy
a cestovnich kancelari

8

| STLEONARDS [ BRIGHTON | CHICHESTER
JEASTBOURNE | WORTHING | PORTSMOUTH

=== WILLIAM FORBES, (erera/ Manager:




l. generace primorskych letovisek

ITS QUICKER BY RAIL

o JUUSTRATED BOOKLET FREE FROM BUTUINS HOLIDAY CAMP (DEPT R P) SKEGNESS LINC'S OR ANY LN E R OFFICE OR AGENCY

KazdoroCni dovolena u more spojena s
relaxaci a pohodou bez stresu

,the annual journey to the seaside aboard a train
was associated with pleasure, relaxation and the
Joy of sharing simple delights with your children*”

It evoked warm memories, bringing huge
reservoirs of goodwill to the idea of railway travel.
As one historian wrote: "Surely it was always
summer when we made our first railway
fourneys...,
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(Michael Williams, The Trains now Departed) ECON
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l. generace primorskych letovisek

10d poloviny 60. let dochazi poklesu navstéevnosti

“1Vliv rustu mezinarodni konkurence, rozvoje dopravy, nabidka CK
— packages

Strediska |. generace:
"Inéktera se transformuji na oblasti, kde travi svuj duchod seniof

ljina se stavaji cilem jednodenni navstevnosti (investice do

atraktivit pro rodiny s detmi, vC. indoor infrastruktury)
IVyjimecne diversifikuji svoji mistni ekonomiku — rozvoj financnich
a vzdelavacich sluzeb (Brighton, Bournemouth) mu
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Il. generace primorskych letovisek

Stfedomofi

- Spanélsko (napf. Costa Brava), nasledované
Reckem a Balearskymi ostrovy, italské
pobrezi Jaderské more, nasledné Tunis a
Maroko

- Package tours — cenova a dopravni
dostupnost pfimorskych destinaci

Fegf-t'fh;;-a,;”- : -4 - Stfediska na zelené louce — velmi rychly rust

- Role touroperatort v rozvoji pfimofskych
letovisek (Uspory z rozsahu — rust velikosti

stfedisek)
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- Zavislost na omezeném poctu zdrojovych zemi (UK, DE, NL, ...)
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lll. generace primorskych letovisek

" Posledni kategorie masovych primorskych letovisek (konec 80.
let)

_IPredevsim v zemich rozvojoveho sveta

Vysoky stupen planovani, kontroly a specifikace kvality
IPoon — new tourism; Urry — post-fordisticka spotreba

' IRozvojove restrikce

_IEnvironmentalni citlivost

_IPrimy marketing smeérovany na individualni a nezavisle
navstevniky
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Vychodiska

“IPostkolonialismus (50. a 60. Iéta a geopolitické

zmeny)

_1Cestovni ruch nabizel alternativu pro ekonomicky
rozvoj téchto zemi (puvodné orientované hlavné na

primarni sektor — zemedélstvi)

1Zemé byly (jsou) velmi atraktivni — exotika, odliSna

kultura, puvodni pfiroda

"IEkonomické a technologické faktory na strané

poptavky
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Rozvojové zeme jako hlavni destinace
mezinarodniho cestovniho ruchu

N EES
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FIGURE 24.1 Tourist arrivals in less developed countries in 2004. Source: Based on WTO data, copyright S.J. Page
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UN Tourism

SELECT A TOPIC \

Global and regional
tourism results

Inbound Tourism

Outbound Tourism

Tourism Flows

Seasonality

Accommodation

Tourism GDP & Jobs

Domestic Tourism

Compare indicators

www.unwio.org
SDG

1 1 " r 7 .

\ o Tourism
Employment

TOURISM GDP AND JOBS World

2,5%

Tourism direct contribution to GDP

Tourism GDP
Country G Latest available

Aruba 2017
Macao (China) 2020
Bahamas % 2012
Fiji 6% 2019
Croatia 1.8% 2019
Guam 1.0% 2020
Jamaica =9,8% 2019
Bhutan 95% 2019
Vietnam = 9.2% 2019
Mauritius B 91% 2018
Panama = 91% 2013
French Polyne... 7.3% 2019
Morocco = 71% 2019
Uruguay 7.0% 20139
Mexico = 67% 2020
Utd Arab Emir... 6,2 % 2021
Greece 6,0% 2021

[ e e T

For more information please see Statistics database at:

https://www.unwto.org/tourism-data/global-and-regional-tourism-performance

‘tourism-statistics/economic-contribution-

Tourism GDP

2022

Latest data available

Tourism GDP by Region (%)

Europe
Middle East
Africa
Americas

Asia and t...

1 1 71 7~~~
0 Clear all filters
Please select a region
Ve e
Please select a country
Ve e

Tourism GDP by Region (%)

Region @ Africa ®Americas @Asia and t... @Eurcpe @Middle E

2010 2015 2020

Motes:

2010

[
un

official data.

= For some countries and

83 o
18% territories data corn
to Tourism direct G\
(gross value added).
2020

N

» Data for 2022 are
preliminary estimates.

» Estimates for Africa
should be interpreted with
caution due to limited


https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance
https://www.unwto.org/tourism-data/global-and-regional-tourism-performance

Benchmark your destination

UNWTO World 2018

Workd Tourisrm Organization

Visualize by

2018 N International tourist arrivals (million) International tourist arnvals (change, %)

Please select a year
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Hlavni trendy

"INa pocatku dominance vyspelych zemi sveta jako
zdrojovych trhu

_IVelmi rozdilne vysledky mezi jednotlivymi rozvojovymi
zememi

_IHlavni turistickeé proudy se odehravaji v ramci
jednotlivych regionu

_1Zavislost na cestovnim ruchu je vyznamna u ostrovnich

statu a malych zemi

"IProblém dosazitelnosti RZ hlavnimi zdrojovymi zemér%g H



Vyhody CR jako nastroje pro reseni
chudoby

_ICR privazi spotrebitele za produktem

' ICR neceli obchodnim bariéram

IMoznost tvorby vazeb s jinymi odvetvimi

"ICR vytvari prilezitosti k diverzifikaci zeméedelstvi
"ICR je narocny na pracovni sily

"ICR zameéstnava relativné vice zen nez muzu

' IRozvoj infrastruktury s rozvojem CR

"1CR je charakteristicky vysokou elasticitou

"ICR muze nabyvat ruznych forem a vyuzivat ruznych vstupu
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Nevyhody

"ICR cCeli zménam na strané poptavky

_IPoliticka nestabilita a problem bezpecnosti

1Sezdénnost

“1Uniky pfijm0 z cestovniho ruchu
"IPrevazujici forma cestovniho ruchu v rozvojovych
zemich
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Figure 1: Tourism's economic impacts

Tourist Spending

Direct Impacts

multipliers
Tourism Sector
(e.q. hotels)
leakages
E Indirect
Imports g Impacts Wages (households)
@
iwn

~

Induced impacts

Other sectors (e.q.
food/bev “/

—®  Flow of money



Vyjezdovy CR VB

IPrevazuje kratkodoba dovolena pred dovolenou ve vzdalenych destinacich
(80:20).

1Poptavka po vzdalenych destinacich roste rychleji, nez po destinacich v ramci
regionu.

"1Jesté vyraznéjSi narlst obliby byl zaznamenan u tzv. balicku do vzdalenych
destinaci (to indukuje hypotézu, Ze Britové k cestam do vzdalenych destinaci
vyuzivaji mnohem vice CK, nez k cestam v ramci regionu).

_1Oblibenost vzdalenych destinaci mezi Brity je dvakrat vyssi, nez u Némcu,

Ameri¢anu a Japoncu.
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Hlavni produkty/vzdalené destinace (Velka
Britanie)

176 % 3S destinace

127 % mestskemu turismu

110 % lyzovani

14 % safari

Regionalni analyza

"IPo severni Americe jsou pro Brity tfemi nejdulezitéjSimi vzdalenymi
destinacemi Asie, Karibik a severni Afrika.

‘1Asie, 821 tis. turistu, prumérny rocni rust 8,5 %
nejvyznamnegjsSi destinaci je Indie (28,4 %), nasledovana Thajskem (19,5
%), Sri-Lankou a Malajsii (oba 7,8 %)
- tfi duvody dominance Asie: rust alternativnich forem CR jako je napf.
eco-turismus — Cina; nadprumeérné kulturné-historické predpoklady —
Ankor Wat; popularita sportovniho potapeni — vyborné podminky v
jihovychodni Asii
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Package tour

Table 5 UK residents’ holiday visits abroad, by organisation of holiday, 1995-2001

Inclusive Independent Total
tours Holidavs

Million % Million Vo Million
1995 15.2 55 2.6 45 27.8
1906 13.9 52 2.9 48 26.8
1997 15.4 33 13.7 47 20.1
1908 17.4 54 4.9 46 32.3
1999 I8.6 33 6.4 47 35.0
2000 (est) 18.9 54 6.1 46 35.0
2001 (fore) 19.0 55 15.5 45 34.5

Source: ONS 2002

Figure 7 UK residents’ independent and inclusive long-haul holidays by region visited in 1999
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Shrnuti trendu vyjezdového CR do vzdalenych
destinaci (VB)

‘1Zapojeni exotickych destinaci do hlavniho proudu CR

"JRust obliby individualné organizovanych cest a s nim
spojenych forem cestovniho ruchu

1Cena zustava hlavni spotrebitelskou prioritou

"1Cestovani do vzdalenych destinaci se ucastni Siroké
spektrum segmentu (seniofri, short-breaks)

IMirny rust zajmu o problematiku etického CR (za poslednich
9 let 5 % narust)
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Travel, Tourism & Hospitality » Leisure Travel

| PREMIUM "

Leading ATOL-licensed tour operators in the United Kingdom (UK) as of March 2022,

ranked by number of passengers licensed

(in 1,0005)

TUIl UK

Jet2Holidays

On The Beach

We Lowve Holidays
easylet Holidays

British Airways Holidays
Expedia

BravoNext

Booking.com

Southall Trawvel

easylet Airline Company
Cold Medal

Trailfinders

Hays Tour Operating
Thomas Cook Tourism (UK)
Virgin Holidays
Carnival plc

Travel Republic

5,122.44

DOWNLOAD

QPDFI Qst PNG & PPT

e

Source

= Show sources information

=+ Show publisher information

= Use Ask Statista Research Service

Release date
March 2022

Region
United Kingdom

Survey time period
March 2022

Supplementary notes

Air Travel Organizers' Licensing (ATOL) license
holders with the greatest number of authorized
passengers on their license. ATOL is the Civil
Aviation Authority's licensing scheme to financially
protect passengers that purchase package holidays
and flights from a member tour operator. The
majority of UK tour operators are legally required to
hold such a license.

Thm cmlmmmmel Adabm im #lm Almdbn mf mmmmmm

m =

(QED I e

o=
— =



Figure 10 Forward and backward vertical integration of the top four UK tour operators

Ground handlers

Plus: cruise-liners, insurance companies, business via travel agencies, property development companies,
I'T companies. logistics etc.

Local
handler

ground

Ground handler

Ground handler

Ground handler

A total of 287 Hotel Hotel Hotel
Accommeodation properties

with 152,124

beds
Airline _ _ Mytravel IMC Air 2000

BJ.JTLH][H'J Airworld

Alrways

Tul Mytravel Thomas First
Tour operator Cook Choice

Travel agent

Lunn Poly

Going Places

Thomas Cook

Travel Choice




Provozni principy touroperatoru

Role tour operatoru

Duvody volby organizované dovolené: b
1Cena
1Bezpeti mm) |Tvorba balicki/zajezdu

"1PohodIny zpusob dovolené

Principy touroperatoru:

"1Duraz na tvorbu trzeb a zisku ‘
1Cenova strategie

_ITvorba image

Marketing a prodej
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Table 9 The main characteristics of mainstream and independent tour operators

Mainstream tour operators

L]

»

Carry high volumes of tourists.

Have now adopted formerly 'off the beaten track’
destinations. More destinations in developing
countries are available to more customers.

Apply their marketing powers to destinations where
thev operate.

Operate on low margins and high volumes. Any
swings in consumer demand can lead to capacities
being cut with devastating effects for destinations.
Continue to sell mainly on price. Thus lovalty to
specific tour operators or to destinations is very low.
Serve customers that are highly price-sensitive and
low spending. The bottom end of the market is the
first to fall off should a price increase in the host
country occur. In recent years all-inclusive
developments, and thus the manageability and
predictability of holiday expenditure, have become
increasingly attractive to this segment.

Tend to channel their clients and market their
destinations through travel agents that they own. High
Street travel agents remain the first choice for
consumers seeking package holidays.

Focus on a relatively standardised and basic product
{35), with little interest in destination specific
products and attributes.

Carry large volumes and have thus considerable
power of tourism destinations dependent on them for
visitors.

Are now introducing less standardised and more
tailor-made holiday options, reflecting changing
consumer demands and offering possibilities for local
suppliers.

Are in full control over their demand and supply
structures due to vertical integration, leaving little
influence to destinations themselves.

Are frequently preferred trading partners for local
suppliers because of the volumes they provide.

Independent tour operators

L]

Carry very small volumes (i.e. 10% of the total
package tour market).

Often serve “off-the-beaten-track” destinations
to a fast growing consumer segment that
desires tailor-made and high quality tourism
products.

Have increased their specialisation in recent
vears and adopted niche products in order to
distinguish themselves from inexpensive
mainstream operators.

Serve consumers that are less price-sensitive,
and higher spending customers. Interest in
ethical products is growing and customers
interested in ethical tourism are the better-oft,
sophisticated travellers, using independent and
niche tour operators rather than mainstream.
Generally do not use integrated High Street
travel agents, but independent agents and
direct-sell. Technological advances, in
particular the internet, are expected to have
largely advantageous impacts on niche
operators.

Are highly dependent on local supplies, to the
point that this is often their unique selling
proposition. They provide a more complex and
less standardised product, one that goes
beyond simply providing accommodation and
transport, by focusing on destination
characteristics and inputs.

Generally pay higher prices to local suppliers
due to the low volumes they purchase.




