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Aristoteluv model komunikace

Mluvci - Projev - Publikum

Skola Palo Alto
Paul Watzlawick
Axiomy:
1. nemuzeme nekomunikovat

. lidskeé bytosti komunikuji digitalne a
analogicky

. komunikace = obsah + souvislost

. povaha vztahu zavisi na tom, jak obe
strany prerusuji komunikacni sled

. komunikace je bud’ soumerna n.
doplnkova
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Lasswelluv model

komunikace

-

Who? Say what? In what To whom? With what
2

Commu- Message LDl Receiver S
nicator Content Channel Audience Effect
Control research Medium research Effect
research research research

Braddock: Who says what to whom under
what circumstances through what medium
and with what effect




Claude Elwood Shannon

Matematik, ,,otec informacni
teorie

Vystudoval MIT

National Research Fellow na
Institute for Advance Study na
Princeton University

Bell Telephone Laboratories

1948: A mathematical theory
of communication




Shannon-Weaver model
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Norbert Wiener

Otec Leo - uéitel slovanskych jazyku na
Harvardu

Ve 3 letech plynne cetl, v 18 letech dosahl
titulu Ph.D.

The Radiation Lab na MITu

Pridal zpetnou vazbu do Shannon-Weaverova
modelu




Schrammova uprava Shannon-
Weaverova modelu
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Dopad pole zkusenosti

Field of experience Field of experience
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Osgood-Schrammuv kruhovity
model

- .
»In fact, it is misleading to think of the
communication process as starting
somewhere. It is endless.*
message
encoder /////// \\\\\\ decoder

interpreter
decoder

interpreter
encoder




Teorie kouzelne strely,
Hypodermic Needle Theory

Mass media
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30.10.1938 Orson Welles a Mercury Theater
Group - radioveé vydani H.G.Wells: ,,War of the
Worlds*




Ruzné modely

Dvoustupnovy model komunikace
g | Lazarsfeld a Katz -
nazorovy vudce

Robert Merton

Teorie postupného rozvoje
George Gerbner - Syndrom zlého sveta




Gerbneruv komunikaéni
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Schrammuv model masové
komunikace

The 'mess aadience' -

Liansy receivers each
cecoding,
interpreting
enco ditie -

Idany idendcal
essages

BFEacrh connected wth a

g:"l:l L1.1‘_"_.. wrhe re -res SEI.EE

i \
— \

[npu: from newws I\'\

sources. att \
soLrees, o, \\

[nferenbal
feeclhaclk ’

is re—int=rorste dand

oft=n acted upor.




Berlouv model S-M-C- R




Maletzkeuv model masmeédii

The communicator's
elf-image

-
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Please click a button for further information




McGuireuv model zpracovani

informace -
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