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CCOONTENTNTENT
��From Travelling to TourismFrom Travelling to Tourism
��Tourism SystemTourism System
��Geography of TourismGeography of Tourism
��Measuring Tourism ContributionMeasuring Tourism Contribution



FROM TRAVELLING TOFROM TRAVELLING TO TOURISMTOURISM
�� Changes in purposes and motivators of travellingChanges in purposes and motivators of travelling
�� Prehistoric timePrehistoric time

�� Travelling to surviveTravelling to survive
�� Early AgesEarly Ages

�� Trade and barter of goods (coin currency)Trade and barter of goods (coin currency)
�� Military campaign (Roman Empire), collecting taxisMilitary campaign (Roman Empire), collecting taxis
�� Spa resortsSpa resorts

�� Middle AgesMiddle Ages
�� Trade, CrusadeTrade, Crusade
�� Religious purposes Religious purposes -- pilgrimagespilgrimages

�� The RenaissanceThe Renaissance
�� Discovering new places Discovering new places –– the age of colonizationthe age of colonization
�� Desire to broDesire to broaaden experience and knowledgeden experience and knowledge

�� The Industrial RevolutionThe Industrial Revolution
�� Economic and social changes (working hours, leisure time, etc.)Economic and social changes (working hours, leisure time, etc.)
�� Means of transportMeans of transport

�� Modern TourismModern Tourism
�� MassMass tourismtourism



DEFINITIONDEFINITION
Key words:Key words:

�� MovementMovement
�� PlacePlace
�� DurationDuration
�� PurposePurpose

Tourism is an activity when persons Tourism is an activity when persons 
traveltravel from their residence to another from their residence to another 
place where they stay for not more than place where they stay for not more than 
one complete year and their reasons of one complete year and their reasons of 
travelling are mainly leisure activities, travelling are mainly leisure activities, 
business or other purposes.business or other purposes.





TOURISM SYSTEMTOURISM SYSTEM



TOURISMTOURISM IMPACTSIMPACTS
�� Economic impactsEconomic impacts
�� jobs, GDP, investments, exportjobs, GDP, investments, export
�� leakageleakage

�� Social and cultural impactsSocial and cultural impacts
�� Support of traditional culture, education, technologySupport of traditional culture, education, technology
�� Pressure on changing traditional activities, invade Pressure on changing traditional activities, invade 
privacy, commercializeprivacy, commercialize

�� Environmental impactsEnvironmental impacts
�� Restoration, conservation and protection, Restoration, conservation and protection, 
development of infrastructuredevelopment of infrastructure

�� Environmental damage, pollutionEnvironmental damage, pollution



SUSTAINABLE SUSTAINABLE TOURISMTOURISM
Sustainable tourism development meets Sustainable tourism development meets 

the needs of present tourists and host the needs of present tourists and host 
regions while protecting and regions while protecting and 
enhancing opportunities for the future.enhancing opportunities for the future.
�� threethree principles:principles:
�� Ecological SustainabilityEcological Sustainability
�� Social and Cultural SustainabilitySocial and Cultural Sustainability
�� Economic SustainabilityEconomic Sustainability



EXTERNAL IMPACTS ON EXTERNAL IMPACTS ON 
TOURISMTOURISM

�� Natural disastersNatural disasters
�� floods, tornadosfloods, tornados, , tsunami,tsunami, etc.etc.
�� Political problemsPolitical problems
�� totalitarianism, wars, terrorist attackstotalitarianism, wars, terrorist attacks
�� Economic situationEconomic situation
�� inflation, economic crisis, price level, etc.inflation, economic crisis, price level, etc.



GEOGRAPHYGEOGRAPHY OF OF TOURISMTOURISM
�� TourismTourism = socio= socio--economical feature with economical feature with 
geographical aspectsgeographical aspects
�� Geography of tourismGeography of tourism = = studies and studies and 

analyses of rules and factors that influence analyses of rules and factors that influence 
location and development of tourism in a location and development of tourism in a 
certain area (destination)certain area (destination)



LIST OF COUNTRIESLIST OF COUNTRIES

ZambiaZambiaJamaicaJamaica
UkraineUkraineIsraelIsrael
ThailandThailandIndiaIndia

SwitzerlandSwitzerlandGeorgiaGeorgia
South AfricaSouth AfricaCubaCuba
SloveniaSloveniaChinaChina

PhilippinesPhilippinesCanadaCanada
OmanOmanAustraliaAustralia
MexicoMexicoArgentinaArgentina

KyrgyzstanKyrgyzstanAfghanistanAfghanistan



GEOGRAPHYGEOGRAPHY OF OF TOURISMTOURISM
�� Selective factorsSelective factors
�� Political, legislation, economic, social, Political, legislation, economic, social, 
demographic and urbanisation, demographic and urbanisation, 
environmental, technical and psychological environmental, technical and psychological 

�� Localization factorsLocalization factors
�� Natural and culturalNatural and cultural
�� Realization factorsRealization factors
�� Transport, accommodation, catering, travel Transport, accommodation, catering, travel 
organizers, etc. organizers, etc. -- stakeholdersstakeholders



MEASURING MEASURING TOURISM TOURISM 
CONTRIBUTIONCONTRIBUTION

�� Structure of the Tourism industryStructure of the Tourism industry
�� = a group of economic activities= a group of economic activities
�� not product specificnot product specific
�� participation of private and public sectorsparticipation of private and public sectors’’
activitiesactivities
•• AccommodationAccommodation
•• Catering (food service)Catering (food service)
•• Passenger transportationPassenger transportation
•• DistributorsDistributors
•• Tourist activitiesTourist activities
•• TourisTouristt organizationsorganizations



MEASURING MEASURING TOURISM TOURISM 
CONTRIBUTIONCONTRIBUTION

��Measuring Tourism ContributionMeasuring Tourism Contribution
�� MethodsMethods
�� Identifying Tourism ActivityIdentifying Tourism Activity

•• Standard Classification of Economic ActivitiesStandard Classification of Economic Activities
�� Tourism Satellite AccountsTourism Satellite Accounts
�� Economic DataEconomic Data

•• The Balance of PaymentsThe Balance of Payments
�� Forms and Categories of TourismForms and Categories of Tourism



MEASURING MEASURING TOURISM TOURISM 
CONTRIBUTIONCONTRIBUTION

�� Identifying Tourism ActivityIdentifying Tourism Activity
�� tourism = complex industrytourism = complex industry
�� International Standard Classification of International Standard Classification of 
Economic ActivitiesEconomic Activities
•• categories of economic activitiescategories of economic activities
•• compiling statisticscompiling statistics

�� traditional method traditional method –– supply or production supply or production 
perspectiveperspective

�� underestimated economic growth of tourismunderestimated economic growth of tourism



MEASURING MEASURING TOURISM TOURISM 
CONTRIBUTIONCONTRIBUTION

�� Tourism Satellite AccountsTourism Satellite Accounts
�� Standard International Classification of Standard International Classification of 
Tourism ActivitiesTourism Activities

�� connection between tourism demand and connection between tourism demand and 
tourism supplytourism supply

�� includingincluding
•• direct and indirect tourism activitiesdirect and indirect tourism activities
•• direct and indirect employmentdirect and indirect employment
•• tourismtourism--related capital investments and taxesrelated capital investments and taxes





Tourism Receipts and Expenditure (billion Tourism Receipts and Expenditure (billion 
USD) 1992USD) 1992--20020044 Czech RepublicCzech Republic
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FORMS AND CATEGORIES OF FORMS AND CATEGORIES OF 
TOURISMTOURISM

�� Traveller vs. VisitorTraveller vs. Visitor



FORMS AND CATEGORIES OF FORMS AND CATEGORIES OF 
TOURISMTOURISM

�� Forms of TourismForms of Tourism
�� Domestic TourismDomestic Tourism
�� International TourismInternational Tourism

•• Inbound TourismInbound Tourism
•• Outbound TourismOutbound Tourism

�� Categories of TourismCategories of Tourism
�� Internal TourismInternal Tourism
�� National TourismNational Tourism
�� International TourismInternational Tourism



Inbound TourismInbound Tourism
(in mil) 1996(in mil) 1996--20032003 CzechCzech RepublicRepublic
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TOP20 TOP20 –– Arrivals in Europe 1998Arrivals in Europe 1998

4 5384 538NorwayNorway15 80515 805RussiaRussia
5 4825 482Czech RepublicCzech Republic16 51116 511GermanyGermany
6 0646 064IrelandIreland16 81216 812HungaryHungary
6 1796 179BelgiumBelgium17 35217 352AustriaAustria
6 2086 208UkraineUkraine18 78018 780PolandPoland
9 3209 320NetherlandsNetherlands25 74425 744United KingdomUnited Kingdom
10 90010 900SwitzerlandSwitzerland34 93334 933ItalyItaly
10 91610 916GreeceGreece43 39643 396SpainSpain
11 29511 295PortugalPortugal70 04070 040FranceFrance

Arrivals Arrivals 
(in thousands)(in thousands)

CountryCountryArrivals Arrivals 
(in thousands)(in thousands)

CountryCountry



Direct Economic Impact on Tourism (%) 2003Direct Economic Impact on Tourism (%) 2003
–– Central and Eastern EuropeCentral and Eastern Europe
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ESSAYESSAY
�� Topic: Topic: 
Should Government Support Tourism?Should Government Support Tourism?

�� Extent: 500Extent: 500--800 words800 words
�� Spacing: one and aSpacing: one and ann halfhalf
�� Deadline: 12th December 2006Deadline: 12th December 2006
�� Email: Email: holesinska@econ.muni.czholesinska@econ.muni.cz



THE ENDTHE END


