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Degree of internationalization ' International industry structure

and overseas experience - Degree of the internationalzation
Size/amount of resources - of the market
Type of industry/nature of business Host country:

Internationalization goals - market potential
Existing networks of relationships -Competition
- Psychic/geographic distance

-Market similarity
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High risk

. High location attractiveness e 6. Low location attractiveness
High capacity Low capacity

Low risk High risk

Indirect export — the least involvement

Equity investment — the most involvement
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