Topical Marketing



Topical marketing

» vyuziti aktualniho déni k vytvoreni kampane odkazujici
na konkrétni udalost Ci priben

» piggybacking buzz

» newsjacking

» culture surfing

» ziskani pozornosti
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SORRY
HARRY

IF IT HAD ANYTHING
TO DO WITH US.

THE LYNX EFFECT

g’ “i Charmin A~ W Follow

Good luck to the nominees tonight. Don't
forget to look down before your speech.
pic.twitter.com/8yJuEZiaoo

4~Reply 13 Retweer e Favorite (P Pocket wes More

HARD BREAKFAST?
SOFT BREAKFAST?
NO BREAKFAST?

Dividing the nation since 1902.

Virgin Atlantic:
The Brexit Calculator
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Virgin Atlantic

What do we say to
weak bonds?
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“Not Today”
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The ship didn't sink.
It got stuck.
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Oreo béhem Super Bowl game 2013

ous comments

Equiana Brown that w

Jenn Novesky great Marketing o
OSSErves a rase

Edee Ulianich Peterson That was fast lol

Erica Lopez-Guzman OREQS!1!

Jeremy Undlej Matelski Ore

Carlos L. Chacal WHHAHAAAATTTTTINI

Sponsored ¥

Westfield San Frandsco

YOU CAN STILL DUNK IN THE DARK

Tag Photo Options Share Like
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In case you're bored
during the storm.

20% FOR
OFF NEXT
EVERY- 36
THING HOURS
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_\ Whitney Hess &  J
¥ @whitneyhess

| just received a "Hurricane Sandy sale" email blast from
@AmericanApparel. | will forever boycott their stores. RT if
you're with me

4:45 AM - Oct 30, 2012 ®
O 25 O 18 & Copylink to Tweet

Tweet your reply
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Lze naplanovat?

The T-Mobile Royal Wedding

I
p—
| —
I

i

(QED I e
O =
— =i


https://www.youtube.com/watch?v=Kav0FEhtLug

Kit Kat Goes To Space!
#BreakFromGravity

It could be a

2012, Felix Baumgartner |y “"f’“‘"---

Youtube Well dono (8

KITKAT

#bendgate #iPhoneBplus

We don't bend, we #break.
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https://www.youtube.com/hashtag/breakfromgravity
https://www.youtube.com/watch?v=jIhPDuvr3No&t=64s

Topical marketing

* Digitalni media

 Nehodi se pro kazdou znacku
« V1ip, kreativita (Humour Effect)
« Nacasovani

« Jaky typ udalosti vyuzit?
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