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% Tourism Impacts

Spain,

Source:
https://www.google.rs/url?sa=i&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwi)88vYzaveAhVo SoKHcSrCgwQjRx6BAgBEAU&wurl=https%3A%2F%2Fspanishtourisman
dpollution.weebNeESM D¢ tAPatidFERENSY sigf= ROVYEN3ID ZH-b6wEF2X9vP63Le3&ust=1540900975645854, 29.10.2018
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Large cruise ship in Venice. Photo by Marc Berry Reid

https://www.responsibletravel.com/copy/what-is-overtourism,

8.10.2018

SEDT, 2024/2025, assoc. prof. dr. Rangus
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https://www.responsibletravel.com/copy/what-is-overtourism,

8.10.2018

SEDT, 2024/2025, assoc. prof. dr. Rangus
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https://www.responsibletravel.com/copy/what-is-overtourism

SEDT, 2024/2025, assoc. prof. dr. Rangus

Tourism Impacts

BORACAY ISLAND, PHILIPHINES,

Source: https://www.telegraph.co.uk/travel/destinations/asia/philippines/articles/boracay-closure-when-will-island-reopen/, 29.10.2018



https://www.telegraph.co.uk/travel/destinations/asia/philippines/articles/boracay-closure-when-will-island-reopen/
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‘Toilet Paper Trail’ in Nepal or the ‘Coca-Cola Trail’ in the Andes mountains in Peru,

Source: https://followgreenliving.com/tourism-pollution-incredible/, 29.10.2018

SEDT, 2024/2025, assoc. prof. dr. Rangus
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Anywhere,

Source: https://followgreenliving.com/tourism-pollution-incredible/, 29.10.2018

SEDT, 2024/2025, assoc. prof. dr. Rangus
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Spain,
Source: https://www.dailymail.co.uk/news/article-2299774/Sun-sea-sangria-Shameful-scenes-streets-Spain-thousands-
Britons-binge-drink-way-oblivion-Saloufest.html, 29.10.2018

SEDT, 2024/2025, assoc. prof. dr. Rangus
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https://www.dailymail.co.uk/news/article-2299774/Sun-sea-sangria-Shameful-scenes-streets-Spain-thousands-Britons-binge-drink-way-oblivion-Saloufest.html
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Tourism impacts

Source: https://www.dailymail.co.uk/news/article-2299774/Sun-sea-sangria-Shameful-scenes-streets-Spain-thousands-

Britons-binge-drink-way-oblivion-Saloufest.html, 29.10.2018

SEDT, 2024/2025, assoc. prof. dr. Rangus
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Ecological Footprint and
Biocapacity
From 1961 to 2022
(last 3 years are estimates)
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Data Sources: National Footprint and Biocapacity Accounts2023 edition (Data Year 2019);

GDP, International Financial Statistics (IFS); Population, U.N. Food and Agriculture Organization.
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CZECH REPUBLIC (2019)

POPULATION

GDP PER PERSON 10,536,900
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Data Sources: National Footprint and Biocapacity Accounts2023 edition (Data Year 2019);
GDP, International Financial Statistics (IFS); Population, U.N. Food and Agriculture Organization.




2019

Human Development Index and Ecological Footprint (2019)

Measuring Sustainable
Development

15

Slovenia

HDI Value : 0.92 . .
Sustainable development can be assessed with

10 Ecological Footprint per person (gha) :  5.23 two overarching indicators. The first indicator is

the United Nations' Human Development Index

(HDI), which measures how well a country's

residents live by tracking the country's

N R 08%) achievements in longevity, access to education,
and income. An HDI higher than 0.7 is "high

human development”. The second indicator is the

Ecological Footprint, which measures whether

. humanity lives within the means of nature. An

0 " | ' Ecological Footprint of less than 1.5 global

hectares per person makes the resource demand

globally replicable. Actually, it should be

Population : 2,112,900

global hectares

HDI Value

York University, FoDaFo, Global Footprint Network, 2023 National Footprint and Biocapacity Accounts Note: last three years are estimates

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia @



The Travel and Tourism Compelitiveness Report 2008

Figure 3: Correlation between travel & tourism and overall
competitiveness

TTCI 2018 score {1-7 scale)

Figure 1: Travel & Tourism Competitiveness Index 2019 and
international tourist arrivals

Intermnational tourist arrivals (millions)
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TTCI 2019 score (1-7 scale)

Note: international 1ounst arivals excludes Libenia, (2017 or latest avaiable)
Top pertormers for each region are highlighted.

Sources: World Economic Forum and World Tourism QOrganization (UNWTO).




FIGURE 1 ‘ TTDI framewaork

v

Enabling
Environment

Business Environment
Safety and Security

Health and Hygiene

Human Resources
and Labour Market

Qualification of the
Labour Force

Labour Market Dynamics

Labour Market
Resilience and Equality

ICT Readiness

Travel & Tourism (T&T) Development Index framework

T&T Policy and
Enabling Conditions

Prioritization of T&T

Openness to T&T

Price Competitiveness

=]
The T&T Policy and Enabling Conditions bility
dimension captures specific policies or strategic
aspects that affect the T&T sector more directly
and consists of three pillars: E,
— Prioritization of T&T: This pillar measures
the extent to which the government nability
actively promotes, tracks and invests in
the development of the T&T sector.
o}
o nditions
— Openness to T&T: This pillar measures how
open a country is to visitors and facilitating
cross-border travel. fature
- Price Competitiveness: This pillar measures I
Bl . mic
how costly it is to travel or operate in a country. i
T&T Demand
Sustainability

@ SEDT, 2024/2025, assoc. prof. dr. Rangus


https://www3.weforum.org/docs/WEF_Travel_and_Tourism_Development_Index_2024.pdf
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FIGURE 8 | TTDI T&T Policy and Enabling Conditions dimension pillar average score performance

+1 .39’0

-2.2% 5 49,

+0.7% +1.8%

Prioritization of T&T Openness to T&T Price Competitiveness

@ 2019 @ 2021 @ 2024 X% growth rate/decline

Source: World Economic Forum.

WEF TTDI Report 2024

@ SEDT, 2024/2025, assoc. prof. dr. Rangus



Top 10 performers on T&T

Sustainability dimension pillars

Environmental
Sustainability

1 Luxembourg

2  Slovenia
3 Sweden
4 France
5 Finland

5 Switzerland

~

Slovak Republic
8  United Kingdom

Austria

©

10 Denmark

000

iy

Travel and Tourism

Socioeconomic
Impact

1 Botswana
2 Paraguay

3  Kenya

4 SrilLanka

5 Kazakhstan
6 Angola

7 Chile

8 Lao PDR

9 Brazil

10 Indonesia

ECONOMIC

FORUM
Travel and
Tourism Demand
Sustainability
1 Cameroon
2 Costa Rica
3 Egypt
4  Kenya
5 Indonesia
6 Rwanda
7 United States
8 El Salvador
9 Saudi Arabia
10 Armenia

Note: The Environmental Sustainability pillar includes energy sustainability and the general sustainability of an
economy’s natural environment and the protection of natural resources; the T&T Socioeconomic Impact pillar
includes induced economic contribution, the provision of high-wage jobs and workforce gender equality; the
T&T Demand Sustainability pillar includes factors relating to overcrowding, demand volatility and other

potentially unsustainable demand trends.

Source: World Economic Forum

@ SEDT, 2024/2025, assoc. prof. dr. Rangus



FIGURE 13 | Snapshot of T&T’s socioeconomic impact

T&T economic
multiplier Scale
7.0

6.0
5.0
4.0
3.0
2.0
1.0

T&T labour gender T&T high-wage jobs,
parity, absolute dif % of employees in
male to female % of high-wage sectors
employees

@ High-income economies @) Upper-middle-income economies @) Lower-middle-income economies @ Low-income economies

Source: World Economic Forum and World Travel & Tourism Council.

Note: Values represent indicator scores on a 1-7 scale (1 — worst, 7 - best).
The T&T economic multiplier is an average of scores for T&T GDP and employment multipliers.

Travel & Tourism Development Index 2024

SEDT, 2024/2025, assoc. prof. dr. Rangus
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=Destination as a
framework of
tourism policy

= Source: Goeldner in Brent Ritchie
2012, p. 10
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assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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Tourist arrivals 2023 and growth ~ Tourist overnight stays in 2023
rates vs 2022 and 2019 and growth rates vs. 2022 and
2019

@ oomestic ) roreian @ TOGETHER @ oomestic () roreicn @ TogETHER

Domestic overnight stays by type ~ Foreign overnight stays by type
of municipality and growth rates  of municipality and growth rates
compared to 2019 compared to 2019

39% (+2%)

cdomestic foreign
market market

2023 2023
16%(-1%)

) MEDICAL @ wmountaiN @)  SEASIDE ) MEDICAL @ wmountaiN @)  SEASIDE
@ LuBLIANA oIy @® omem @ LuBLJANA oy @® omeR

assoc. prof. Marjetka Rangus; PhD;:University.of Maribor, Faculty of Tourism, Slovenia

TOP 10 markets by overnight stays in 2023 and
growth rates compared to 2019

TOP 15 municipalities by number of overnight
stays and growth rates compared to 2019

Lpblars  Firan Bied ”.,""" Bohinl  Brofice  Boveo = Marlbor Moravske Radoviics Podbetrtek  Koper  Ankeran  Zreda
ora. Toplkcs




To uﬁsm GDP Total, % of GDP, 2008 - 2021 Source: Key tourism indicators
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assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




Tourism policies and

Promotion of Tourism Development Act,

The Recovery and Resilience Plan of Slovenian Tourism 2020-23,
The Strategy for Slovenian Tourism 2022-28,

Strategy for Digital Transformation of Slovenian Tourism 2022-26,
also featured in the Slovenian Industrial Strategy 2030,

Certification system and sustainable development tool: The Green Scheme of
Slovenian Tourism,

Development incentives and other government instruments.

SEDT, 2024/2025, assoc. prof. dr. Rangus




The case of The Green scheme of Slovenian tourism

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia



Destinations led by green ideas

The mosaic of Slovenia's green story is made up of individual pieces that
form a model of responsible preservation of natural and cultural heritage and
attitude towards the environment. The most sustainably aspiring destinations
bear the golden Slovenia Green label. Destinations with a silver or bronze
label are on a good way to follow the green path. Discover where a green and
responsible mind-set is in first place.

Slovenia is green.

SLOVENIARNN
GRE EN§

DESTINATION '

Z‘l




Definition

Green tourism embraces ALL
ASPECTS OF SUSTAINABLE
TOURISM, based on
four basic principles (UNWTO):
environmental, social, economic and
climate (i.e. the “quadruple bottom line”
of sustainable tourism). Green tourism
minimises the environmental impact of
tourism and maximises its adaptation to
climate change.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

SLOVEN |A§
DESTINATION ‘ -

[ —
B~ =

®




FACTS

NO ) IR0 GOOD HEALTH QUALITY GENDER CLEAN WATER = climate change is a new
POVERTY - HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

challenge that poses more
threats to global tourism than

opportunities,
DECENT WORK AND . 10 foue 11 SUSTAINABLE CTES = regional, seasonal and
ECONOMIC GROWTH INEQUALITIES 11 ANDCOMMUNITY product redistribution of

tourist flows,

= consumer behaviour is

CLIMATE LIFE PEACE, JUSTICE PARTNERSHIPS rapidly changing - tourists

13 ACTION 14 BELOW WATER 16 AND STRONG 17 FORTHE GOALS @ increasingly Seeking green

323£.‘;‘$’3ﬁ2h$ responsible destinations,

GOALS

= the need for green economy.

©



| SLOVENIANN

Slovenian Green Tourism Policy \

= Silver

preservation of forests, water, the sea and other natural assets to the greatest possible
extent,

to inform participants in tourism about the importance of climate change and the impact
on tourism, and about changes in the market,

encouraging action in the area of adapting to and mitigating climate change,
active orientation of tourism towards the green economy,

providing information and incentives for the tourism economy to develop green models of
operation,

providing incentives for destinations to establish models of sustainable development
based on standard indicators, and

raising awareness among tourists to adopt more sustainable lifestyles and
environmentally friendly behavior of their own.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




SLOVENIA’S STRATEGIC GUIDELINES

2.

3.

Slovenija

IS green.

Slovenija

ACTS green.

Slovenija

PROMOTES green.

w)

SLOVEN |AWN:
GREENY) )

@>

SLOVENIA'S
COMPETITIVE
ADVANTAGE

DEVELOPMENT OF
GREEEN TOURISM

REPOSITIONING OF
SLOVENIAN TOURISM

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

59 Destinations

155 Accommodation providers
4 Natural Parks

9 Tourist Agencies

13 Attractiions

67 Restaurants

2 Beaches




The Green
Tourism Policy

Begining in 2009 (but
first strategic decision in
2002),

Sustainable development
of destinations,

Nacionalni karakter Applicants with

SLOVENIA GREEN" sustainability certificates,
. - The Green promise of

tourism stakeholders,
- Local origin and high
SLOVENIA GREEN quality experience,
DESTINATIONS (SGD) :
- Unigue character.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia @
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The Green Scheme of Slovenian tourism is aiming at:
* rapidly introducing sustainable models of tourism (destination) management,
« providing assesment tool for sustainable tourism destinations and providers.

BENEFITS FOR SLOVENIA
GREEN MEMBERS CC

of joint the (SS]T { {

Having the Slovenia Green Destination, Slovenia Green Accommodation, ervice providers sion the Greem Puli(y of Slovenian
Slovenia Green Travel Agency, Slovenia Green Park label or Slovenia i o o , - :
s i / ; Tourism, which is based on ten
Green Cuisine increases the visibility of destinations, accommodation
providers, travel agencies or parks and increases the level of promotion
they receive through national and international channels. The Slovenian

mtinu

Tourist Board is planning and implementing promotional activities to

support sustainability efforts in the project of included destinations, taurants who join sign the Commitment to

service providers and parks. sustainable Slovenian gastronomy. , ,

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia @




Slovenia has become the first
Green Destination in the world

Ljubljana, 27 September — Slovenia has become the first Green Destination in the world, and Ljubljana
has two placements among the TOP 100 Sustainable Destinations. Other best practices of green and
sustainable tourism in the world also received awards within the scope of the Global Green
Destinations Day International Conference. Various Slovenian destinations and providers also
celebrated their victories at the Ljubljana Castle.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

.




ZELENA SHEMA SLOVENSKEGA TURIZMA

PONUDNIKI:

&5 | SLOVENIA
% GBEE!!‘

Turistiéna lunetija Urtka, Posestvo Troalja, Terme Snovilk,
Ladlco, Kamp Koren Kobarid, B&E Hotel Ljubljana Parl, Py
Daniel, Hotel Savica, Hotel Astoria Bled, Hotel Bloterme M
Resort Kranjska Gora, Hitlee slovenske Istre, Turlstitna ke
boutigue hotel AM.S. Beaple, Hotel Atrij Superior Terme 2
Rogla, Vila Mila Bled, Vil Angelina, Hotel Mond , Hostal B
Kamp Menina, Prenodisda Kogo|, Alplk Chalets, Saksida, C
Camp Spik, Camp Danica, Eko kamp Korita, Camping Bela
Herbeller, Hotel Marfbor, Penzion Mirjam, Kmetja Zeling
Montana, Hotel Sabotin, Hotel Lipa, Alma Vista, Hotel Sas
Ortenla-apartmall v naravi , B&B Woodhouse, Nebesa Cha
Panonska vas - sobe in apartmafi A2, Camping Sobec, Suns
Velild planini, Kmetija 2 nastanitvijo Breg, Goadna vasica®
Vila Stare, Rezidenca Ana, Hotel Grof, Lovsid dom Polom,
Hotel Acturn, Vila Wita.



How does GSST work?

Certified by Slovenian national Tourism Board — STO,

Run by accredited partner The Good Place:
Development of the scheme,
Providing for materials,
Support (promoting, advising, consulting),
Certification process and evaluation,
Traininig,
Updating the materials,
Development of green policies, ...

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




appointment of a green coordinator,
setting up a green team,

Increasing awareness,

signing a green policy,

carrying out surveys,

gathering information,

submitting reports and the application for an
assessment,

drafting an action plan for measures,
determining the local character and USP,

submitting an application for a field visit,
Implementing measures and,

after three years, re-assessment, which are
evaluated using a point system from 1 to 10.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia



SLOVENIA
GREE

KL

ZELENA ZAVEZA SLOVENSKEGA TURIZMA

S podpisom Zelene zaveze slovenskega turizma sprejemamo 10 trajnostnih nacel, s katerimi se
zavezujemo k trajnostnemu delovanju in nenehnemu prizadevanju za izboljsave:

1. sSlovenska zelena« temelji na neokrnjeni naravi in na odloéenosti, da taksna tudi ostane.
Tesno je vpeta v identiteto znamke I feel Slovenia, kot izkustvena obljuba, ki izraza
poslanstvo slovenskega turizma snaprej z naravo« in podpira vizijo »zelene butiénosti

Zavedamo se, da uspeh turizma v Sloveniji temelji na kredibilnosti nase zelene podobe.
Zeleno shemo slovenskega turizma razvijamo s ciljem, da poteka razvoj turizma v Sloveniji
na trajnosten naéin, s prizadevanjem vseh deleznikov za odgovorno poslovanje.

Zagotavljamo, da v celoti izpolnjujemo pogoje, ki jih opredeljuje okoljska zakonodaja v
Sloveniji, temeljeca na zakonodaji Evropske unije, ob tem pa tudi globalne oziroma evropske
kazalnike za destinadije in ponudnike.

Izpolnjujemo kriterije, kot jih opredeljujejo globaini oziroma evropski indikatorji 2a
trajnostni management na ravni destinacij, 0z. svoje odgovorno ravnanje do okolja
izkazujemo s katerim od izbranih mednarodnih okoljskih znakov.

Znamka SLOVENIA GREEN obiskovalcem Slovenije podaja obljubo, da destinacije, turistiéni
ponudniki in partnerji, nosilci tega znaka, delujemo po trajnostnih naéelih in da smo predani
nenehnemu izboljsevanju trajnosti nasega poslovanja.

Obiskovalce spodbujamo k spostljivemu in odgovornemu odnosu do naravnega in
druzbenega okolja v Sloveniji.

Zavedamo se, da ima turizem velik vpliv na druzbeno in ekonomsko podobo destinacije,
zato aktivno vkljuéujemo lokalno skupnost in razvijamo turizem, ld prinasa pozitivne
rezultate za vse.

Prizadevamo si za sezonsko in regijsko porazdelitev turistiénega obiska Slovenije in
spoitujemo nosilne sposobnosti prostora. Spremljamo novosti in se zavedamo pomena
uvajanja zelenih inovacij, zelenih tehnologij in trajnostne arhitekture.

Ker so razdalje v Sloveniji majhne, Slovenija pa je na ugodnem kriziséu pomembnih
prometnih poti, in ker je narava vedno blizu, spodbujamo trajnostno mobilnost.

. Zelimo, da obiskovald obéutijo pokrajinsko in biotsko raznolikost Slovenije, zato si

prizadevamo, da pri nadem poslovanju, razvoju ponudbe in komuniciranju izpostavijamo tisto,
kar je v nasem okolju najbolj posebno, avtentiéno, z lokalnim znacajem.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




Green Sheme for destinations

W SLOVENIA
GREE

PRIDOBITEV, VZDRZEVANJE IN
OBNOVA ZNAKA SLOVENIA GREEN

PRIROCNIK

#ifeelsLOVEnia #myway
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1. korak
Opredelitev zelenega
koordinatorja

2. korak
Oblikovanje zelene
ekipe

3. korak
Povetlanje ozavestenosti,
pridobivanje podpore

4. korak
Podpis Zelene
zaveze

5. korak
Anketiranje

6. korak

Zbiranje in vnasanje podatkov

na spletno platformo

7. korak
Zahtevek za presojo

8. korak
Priprava in potrditev akcijskega
nacrta ukrepov

9. korak
Opredelitev Zelenega
DNK

10. korak
Uresnicevanje ukrepov
in letno porocilo

11. korak
Ponovna presoja in
terenski obisk

gy




Step 6: Collecting the data

84 measures Iin 6 chapters:
Destination management,
Nature and landscape,
Environment and climate,
Culture and tradition,
Social conditions,
Operations of tourism businesses and communication;

Measures are constantly developing;
Online platform for monitoring.

LOVE
GREEN }

Q Slovenski

L

7/
\ |

Home Certification Membership

A

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia



The assessment of a destination
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povprecje Sestih
kategorij

> 9,1

ocena nad
8,1v...

kategoriji
DM in PTP

kategoriji
DM ali PTP

neobvezno

neobvezno

Vsaj en ponudnik ocena manj kot

z znakom SG 6,1v
Accommodation kategoriji
obvezno 0
obvezno 0
neobvezno najvec 1
neobvezno najvec 2

®




- Destinations and providers can join the SLOVENIA 2
Slovenia Green Association: GREEN:
= training,
= sharing good practices,
= filed trips,
= policy development,
= promoting activities...

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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Slovenia was declared the first Green Country in the World at the Global Green Destinations
Day in 2016.

Slovenia was named 5th in the top 10 countries to visit in 2022, according to world-leading
travel publisher Lonely Planet.

Slovenia has been named one of the 12 most sustainable destinations for 2022 by Conde
Nast Traveller magazine.

At the Global Green Destinations Days 2021, seven Slovenian destinations were included in
the Top 100 Destination Sustainability Stories list, Bohinj, Logarska dolina-Sol¢avsko, Rogla-
Pohorje, Ljubljana, Miren Kras, dolina Soce in Ajdovs€ina.

STB received bronze prize The Golden City Gate (ITB Berlin 2020) for the promotional film
Slovenia Green. The story green Slovenia in the eco tourism category.

At the Global Green Destinations Days 2020, nine Slovenian destinations were included in
the Top 100 Destination Sustainability Stories list.

The Italian magazine Weekend Premium Awards has awarded Slovenia the Green Europe
prize for the development and promotion of sustainable tourism in the Weekend Premium
Awards 2020.

STB received the Sustainable Top 100 Destination Awards in the Best of Europe 2020
category for introducing sustainable models in tourism at the national level.

The Global Green Destinations Days 2019 (GGDD) conference saw the unveiling of this
year's list of the Top 100 Sustainable Destinations in the World. The list includes 31
destinations from Slovenia's Green Tourism Scheme (GTS), all of which have been awarded
the Slovenia Green Destination label. Ljubljana, Bled, Komen, PodcCetrtek, Rogaska Slatina,
Bela Krajina, Bohinj, Brda, Brezice, Hrplje Kozina, Idrija, Kamnik, Koper, Kranjska Gora,
Lasko, Lenart, Maribor, Miren — Kostanjevica, Nova Gorica, NovQ mesto, Postojna, Ptuj,
Radlje ob Dravi, Sentjur, Sevnica, Skofja Loka, Slovenj Gradec, SmarjeSke Toplice, SolCava,
Sveta Ana, Vipavska dolina.

At ITB Berlin 2019, based on the assessment of an international jury, some destinations with
the Slovenia Green Label were awarded the honourable mentions of the best in sustainable
practices in the Sustainable Top 100 Destinations awards. Ljubljana — with the best

sustainable practice of the Local Food Exchange — won the Best in Cities category, Wh
Bled came second in the Best in Europe. category.

https://www.slovenia.info/en/business/green-scheme-of-slovenian-tourism
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Responsible holidays with green
providers

We are aware that a positive and responsible attitude towards the

environment is an increasingly important value when choosing a holiday.
Escaping to the purity of the great outdoors and forging more intimate
relationships is coming to the forefront and this is also known by providers
who live and breathe as one with the local environment. The winners of the
Slovenia Green Accommaodation label are the most assiduous.
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Responsibility
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Especially green parks SLOVENIA

As much as 13 percent of Slovenia's territory is protected areas. It would be G R E E N
hard to find a similarly small part of the world that is so rich in biodiversity.

A=
PARK

This imposes on us an even greater responsibility to preserve this diverse

living environment. Natural parks bearing the Slovenia Green ) R =

\“
=
B

Triglav National 3 Logar Valley
Park Kozjansko Park Skocjan Caves Park Nature Park

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




/)

Sights "coloured" with green SLOVENIARNNY
Every place has its specific sites that are worth visiting. The most valuable G R E E N \‘

are those that express the soul of the environment in which they are located.

& X o S ) ) Al 2 \ 2 1 YN ‘
There are two local attractions in Slovenia that have earned the Slovenia ATTRACTION “-

\ )

—

Green Attraction label.

Notranjska
Museum Postojna

Cerje Monument

Ljubljana Castle of Peace Brda Wine Cellar

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




Around Slovenia with green travel SLOVENIA
agencies GREEN

When planning a trip around Slovenia, turn for assistance to travel agencies TRAVEL AGENCY

that offer original and at the same time sustainable experiences. There are

currently four agencies in Slovenia that bear the Slovenia Green Travel Agency

label.

assoc. prof. Marjetka Rangus, PhD, University of Maribor,

Faculty of Tourism, Slovenia
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Time spent responsibly on green
beaches

What could be better than spending @ warm summer day on the beach. The
clear waters themselves call out for refreshment. So let us do everything we
can to ensure that our future generations can also enjoy clean waters. Some
beaches in Slovenia are particularly focused on sustainability.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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Forbes discovers
the top
gastronomic image
of Slovenia

 CondéNast

Traveller: Slovenia
among the top 10
sustainable
destinations once
again

LONELY PLANET'S

EST IN TR,

3():

Slovenia isamong
the top 10
destinations in
2022

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

Time: Ljubljana is
among the 100
most unique places
in the world




@ Slovenia Green | ‘& Green Story of Slovenia [Official documentary]

Saint Daniel had his own diet.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

D

Kopiranje ...

Slovenian
Green
Scheme
Examples



https://www.slovenia.info/sl/poslovne-strani/zelena-shema-slovenskega-turizma/zelena-zgodba-slovenije-skozi-film-slovenia-green

Good practice
transfer
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= gap between paperwork and
really,

= criteria that cannot be met
(no tools, calculations, access
to data...),

= delivering the green promise:
adoption of green values,

= not mandatory,
= need for in-depth evaluation.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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Key points

= The role of tourism is becoming increasingly evident as a market generator for the
more favourable sale or sustainable export — without long logistics routes — of a
wide range of products and services, merged to create adventures and experiences

for tourists and day-visitors;

= The coherence and coordination of all stakeholders and levels of Slovenian tourism is
key to achieving a higher level of competitiveness and greater value for all, which is
this Strategy’s essential orientation;

= The Strateqy, based on the principle and chosen development scenario
of "a little bit more and a lot better", has a strong focus on increasing
guality and value added.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




Key points

= Vision: Green boutiqueness. Smaller footprint. Greater
value for all.

=12 key challenges > 5 strategic goals > 20
development goals > 7 key policies + 3 horizontal
policies = 94 measures;

-EUR 1.54 billion in investments to achieve the goals
and the vision;

/4
assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia :@
\./




»A little bit more and a lot

better“ scenario

"A little bit more and a lot better" envisages a moderate expansion of capacity, mainly of higher
quality types of capacity, the majority of investments in renovation, an increase in the quality of

existing capacity, slightly more intensive investments in food and beverage sectors, and additional
offers.

This scenario also foresees moderate growth in arrivals and overnight stays, while achieving a
higher price level of services.

It projects a moderate increase in demand for new jobs in tourism and more substantial
Investment in the quality of staff.

It takes advantage of opportunities for further development of Slovenian tourism in a sustainable
and economically efficient way, which allows the achievement of optimal economic and social
iIndicators, while taking into account the sustainable aspects of tourism development.

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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Tourism portfolio falls short of the promise of a green
boutique Slovenia,

Low value added,

Human resources (amount, competencies,
requirements),

Effectiveness of management at destination and
corporate level,

Tourism's dependence on other activities -
integration and synergies within the industry and
between sectors,

Disrupted tourism-environment-population balance
(concentration, intensity, carrying capacity),

High seasonality,

Slovenia's targeting of more demanding segments is
very limited and during non-summer months,

Tourism portfolio and image lack authentic (cultural)
elements,

10. Lagging behind in international competitiveness,
11. Trends in the "new normal,,
12. Climate, health, safety and other global threats.



1.

12

KEY CHALLEMGES

Tourism
portfolio falls
short of the
promise of a
green boutique
Slovenia

Low value
added

Human
resources
famount,
competencies,
requirements)

Effectiveness of
management at
destination and
corporate level

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

Sustainability
Aspect =
Balance Aspect

Business and
financial aspect

BUSINESSES
AMD
DESTINATIONS

5 STRATEGIC
GOALS

SG1:
QUALITY, VALUE
AND YEAR-
ROUND

SUPPLY OF
PORTFOLIO
PRODUCTS AND
SERVICES

= The conditions for a bold
leap towards green
'boutiqueness’ and a value
transformation in the
tourism porifolio supply to
ensure the international
competitiveness of the tourism
industry on the high-value
tourism market

11.1 Value added

Total value added in the tourism industry
(SKD | Hospitality industry and R92.001
Activities of casinos): +43%

Value added per employee in the tourism
industry {SKD | Accommeodation and food
service activities and R92.001 Activities of
casinos): +31%

Value added per employee in
accommodation (SKD 155): +64%
Average value added per employee in all
tourism-related industries: +34%

11.2 Inflow from the export of travel

Inflow from the export of travel per foreign
tourist overnight stay: +37%

1.3 Seasonality ratio

GINI seasonality index: — 15%

11.4 Length of stay of tourists
Average length of stay:
+20%"

4 x 5 DEVELOPMENT GOALS

DG 1.1:Balancing the quality, scale and structure
of accommodation, food service and other tourism-
related range of products and services (targeted
investment support)

DG 1.2: Strengthening high-value segments and a
simultaneous shift in market positioning

DG 1.3: De-seasonalisation by developing
appropriate products, selecting the right market
segments and ensuring the dispersion and timing of
visits

DG 1.4: Digital transformation of the tourism
industry and smart destinations

TOURISM POLICIES

Investments and
business environment

Public infrastructure
and heritage for
Slovenia's tourism
character

Products and marketing

Digital transformation of
Slovenian tourism

Destination
management and
tourism integration

RELATED
POLICIES

Taxation policy
Finance
Administrative
environment and

operating
conditions

Digital policy
Foreign policy

Institutional
framework




Tourism's
dependence on
other activities -
integration and
synergies within
the industry and
between sectors

Disrupted
tourism-
environment-
population
balance
{concentration,

Social aspect

PEOPLE:
inhabitants,
employees,
guests

DG2:
SATISFACTION
OF THE
POPULATION,
EMPLOYEES AND
GUESTS

= Conditions for raising the
profile of the tourism
industry, tourism professicns
and the quality of service,
pride, involvement and
empowerment of local
residents, and for ensuring
the authenticity of guests’
experience

12.1 Satisfaction of the population

- Average satisfaction of the population with
the development of tourism in the
destinations included in the GSST: +20%

12.2 Satisfaction of guests

- The opinion of foreign tourists about the
quality and satisfaction with individual
elements of the tourism portfolio by type of
tourist sites; average score of the overall
impression of all sites: +1%

12.3 Satisfaction of employees
- Average gross earnings in the tourism
industry (SKD | Hospitality): + 35%

DG 2.1: Tourism as a desirable and reputable
employer, attracting more young people

DG 2.2: Raising the competencies and motivation
of staff at all levels to provide higher value services

DG 2.3: Responsible marketing (also to support
seasonal and geographical distribution of tourism
flows and responsible behaviour)

DG 2.4: Ensuring the authenticity, sustainability
and innovation of experiences, local cultural
elements and the character of the tourism portfolio

Human resources and
competencies

Products and marketing

Destination
management and
tourism integration

Public infrastructure
and heritage for
Slovenia's tourism
character

Education
Labour market
Cultural policy

Environmental
policy

Institutional
framewaork

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




KEY CHALLENGES

Sustainability

Aspect =
Balance Aspect

5 STRATEGIC

GOALS

ompared to base year
Table 35 for detailed

4 x 5 DEVELOPMENT GOALS

TOURISM POLICIES

RELATED
POLICIES

intensity,
carrying
capacity)

High
seasonality

Slovenia’s
targeting of
more
demanding
segments is
very limited and
during non-
summer months

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

Economic
aspect

LOCAL
COMMUNITY
REGION
SLOVEMIA

SG3:
POSITIONING
TOURISM AS A
GENERATOR OF
VALUE in other
industries and
SUSTAINABLE
DEVELOPMENT

Understanding the impact of
tourism's multi-dimensional
function on the rest of the
economy and increasing the
number of population and
businesses benefiting from
tourism

| 3.1 Contribution of tourism and tourism-
related industries to Slovenia’s GDP: +15%

13.2 Jobs

- Employees in the entire industry of tourism
(SKD I) and gambling (SKD R92.001): +8%

- Jobs generated by tourism demand: +19%

DG 3.1: Strengthening (green) local value chains
and projects between tourism and other industries

DG 3.2: Increasing potential to take up business
opportunities in tourism — tourism as a platform
for creating a market for the sale of a wide range of
products and services

DG 3.3: Creating a more business-friendly
environment, reducing barriers and burdens for
existing entrepreneurs and making it easier for new
entrepreneurs to enter the market

DG 3.4: Improving the amenities and visual
appearance, tourism infrastructure and cultural
landscapes in destinations

Sustainability and the
Green Scheme of
Slovenian Tourism

Investments and
business environment

Products and marketing

Public infrastructure
and heritage for
Slovenia's tourism
character

Agriculture

Business
environment

Finance
Spatial policy
Institutional

framewaork

Digital policy




9. Tourism
portfolio and
image lack
authentic
{cultural)
elements

10. Lagging behind
in international
competitiveness

11. Trends in the
"new normal”

12. Climate, health,
safety and other
global threats

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia

Environmental
and climate
aspect

LOCAL AND
GLOBAL
ASPECT

SG4:
DECARBONISING
AND
REBALANCING
SLOVENIAN
TOURISM

= Stakeholders™
responsibility and
commitment to reduce our
environmental and climate
impacts, and become the
most advanced industry in
terms of the EU's
sustainability commitments
and Slovenia’s transition
towards carbon neutrality

14.1 Carbon footprint

- Total carbon footprint (the amount of GHG
emissions) generated from the total
industry:
—1%

- Total carbon footprint generated from
accommodation (| 55) per overnight stay—
24%

14.2 Density of the tourism industry in

Slovenia

- Mumber of beds/100 inhabitants: +2%

- MNumber of overnight stays/day/km® +10%

- Mumber of overnight stays/day/100
inhabitants: +8%

DG 4.1: Regulating and better managing tourism
flows and destinations

DG 4.2: Strengthening sustainable mobility and
integration in the tourism industry

DG 4.3: Delivering on the (green) promise in
practice at destinations and at the level of providers

DG 4.4: Adapting supply, products and
infrastructure to climate change

Destination
management and
tourism integration

Sustainability and the

Green Scheme of
Slovenian Tourism

Accessibility and
sustainable maobility

Public infrastructure
and heritage for
Slovenia's tourism
character

Transport policy

Environmental
policy

Climate policy
Spatial policy
Digital policy

Institutional
framewark




Sustainability

12 5 STRATEGIC [ .... ar 2 cmpared fo base year 4 x5 DEVELOPMENT GOALS - - P RELATED
Aspec - TOURISM POLICIES
KEY CHALLENGES - GOALS , under na > Table 35 for detailed : : POLICIES

Balance Aspect - o :
iption of indicators)

Organisational | S5 CONPETENT | 15.1 Quality performance of destination DG 5.1: Upgrading and structuring the model and Destination Finance
aspect management boards content and raising the competencies of management and

{governance) AND EFFECTIVE - Amount of the tourist tax collected (revenue | destination management boards tourism integration Institutional
DESTINATIONS MANAGEMENT of local communities): +22% framework
. MD ACCRA STRUCTURES - Budgets of all _-:Iestl‘r:ahnn management DG 5.2: Establishing systemic and digitally supported Human resources and

REGION, " boards (DMB): +50% local, regional, national and cross-sectoral competencies

COUNTRY= = Cundlt_lurts for the ) cooperation at all levels

LINE integration of the tourism 15.2 Quality of tourism development P Investments and

MINISTRIES ecosystem at all levels and management business environment

future direction of tourizm
development

DG 5.3: Empowering the Slovenian Tourist Board

- Factor of the value added generated from )
to play a stronger role in development management

the tourism industry on the STB budget:

+8%
- Total payments to the state budget from DG 5.4: Optimising financial resources
tourism: +49% (incentives, fees) for tourism development,
including a management model for the consolidation,
15.3 Quality of corporate governance development and privatisation of state-owned assets
- Operating revenue per realised overnight in tourism and culture

stay in total industry | 55: +64%
Average occupancy of all types of
accommodation (units/rooms) in the year
+11%

gy

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




Paolicy Policy 1 Policy 2 Policy 3 Policy 4 Policy 5 Policy & Policy 7 Horizontal policies
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1. QUALITY, VALUE AND YEAR-ROUND SUPPLY 6 FTHE TO

URISM PORTFOLIO of PRODUCTS AND SERVICES (Strategic goal)

1.1 Balancing the quality, scale and structure
of accommodation, culinary options, and other
tourism-related range of products and services
(targeted investment support)

1.2 Strengthening higher value segments and
simultaneous shift in market position

1.3 De-seasonalisation by developing
appropriate products, selecting the right market
segments and ensuring the dispersion and
timing of visits

1.4  Digital transformation of the tourism
industry and smart destinations

2. SATISFACTION OF THE POPULATION, EMPLOYEES AND

GUESTS (Strategic goal)

21 Tourism as a desirable and reputable
employer, atfracting more young people

2.2 Raising the competencies and motivation
of staff at all levels to provide higher-value
services

2.3  Responsible marketing (also to support
seasonal and geographical distribution of
tourism flows and responsible behaviour)

24  Ensuring the authenticity, sustainability
and innovation of experiences, local cultural
elements and the character of the tourism
portfolio

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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3. POSITIONING TOURISM AS A GENERATOR OF VALUE AND SUSTAINABLE DEVELOPMENT (Strategic goal)

3.1 Strengthening (green) local value chains
and projects between tourism and other
industries

3.2 Increasing potential to take up business
opportunities in tourism — tourism as a platform
for creating a market for the sale of a wide range
of products and services

33 Creating a more business-friendly
environment, reducing barriers and burdens for
existing entrepreneurs and making it easier for
new entrepreneurs to enter the market

3.4 Improving the amenities and visual
appearance, tourism infrastructure and cultural
landscapes in destinations

4. DECARBONISING AND REBALANCIMNG SLOVENIAM TOURISM (Strategic g

oal)

41 Regulating and better managing tourism
flows and destinations

42  Strengthening sustainable mobility and
integration in the tourism industry

43  Delivering on the (green) promise in
practice at destinations and at the level of
providers

4.4 Adapting supply, products and
infrastructure to climate change

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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TRANSFORMATION
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{Achievement of individual Slovenian fourism
development goals through planned policies)

MVESTMENTS AND
BUSINESS
ENVIRONMENT
PUBLIC/HCOMMON
INFRASTRUCTURE
and natural and
cultural HERITAGE
TO ENHANCE
Sl OVEMIA'S
INMCREASE THE
WALUE ADDED OF
SLOVENIAN
TOLIRISK
SUSTAINABILITY
AND THE GREEN
SCHEME OF
SLOVENIAN
WCCESSIBILITY ANDY
MOBILITY 1M
SLOVENIAN
TOURISM
DESTIMNATION
MANAGEMENT AND
INTEGRATION OF
TOURISM
PRODUCTS AND
MARKETING
OF SLOVEMIAN
TOURISM
LEGISLATIVE AMD
FINAMCIAL POLICY
ORIENTATIONS
IMSTITUTIONAL
FRAMEWORK AMD
HORIZONTAL
INTER-MINISTERIAL
GOVERMNANCE AND

5. COMPETENT AND EFFECTIVE MANAGEMENT STRUCTURE

w

Strategic goal)

51 Upgrading and structuring the model and
content, and raising the competencies of
destination management boards

52 Establishing systemic and digitally
supported local, regional, naticnal and cross-
sectoral cooperation at all levels

53 Empowering the Slovenian Tourist Board
to play a stronger role in development
rmanagement

54 Optimising  financial  resources
(incentives, fees) for tourism development,

including a governance model for the process of . .
consolidation, development and privatisation of
state-owned assets in tourism and culture

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia
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Graf 1: Razvojne spodbude MGTS 2023 po podroé&jih (v mio EUR):
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Government measures 339,2
mio in 2023

164,5 mio EUR (48,5 %) from the budget,
RRP — 28,3 mio EUR direct measures (8,35 %)
EU Cohesion policy 2014-2020 — 0,4 mio EUR direct measures (0,12 %)

EU cohesion polity 2021-2027 — 135,1 mio EUR direct measures and 10,9 mio EUR
combined measures (43,03 %).

Supportive environment,

Direct financial incentives,

Sustainable tourism infrastructure at the level of tourist destinations,

Obtaining Green certificates;

Supporting tourist product development in culturally sensitive and protected areas

assoc. prof. Marjetka Rangus, PhD, University of Maribor, Faculty of Tourism, Slovenia




‘Minister Han in ministrica Brnjac
skupaj na odprtju Parka Masinzaga
na Rogli

o3

12.12. 2023

Minister Matjaz Han se je danes sestal s hrva
Nikolino Brnjac. Pogovarjala sta se o mg
podrocju turizma in Sporta, nato pa st;
gorskem centru Rogla. Gre za eno izm
smucarskih sredis¢ v celoletne gorske




REGIONALNI RAZVO]

Best 22 of 2022

KULTURNA DEDISCINA

ZA TRAIJNOSTNI RAZVOIJ TURIZMA

OBCINA CIRKULANE

Razpis Strategija lokalnega razvoja za LAS Hal

Haloze e

Podrodje financiranja Regionalni razvoj

Prednostna nalozba 9.5. Vlaganja v okviru strategij lokalneg.

66141633 €

Namen strategije lokalnega razvoja je s
prebivalstva na lokalni ravni s stitimi uk
mest (podjetnistvo), varovanje okolja, zr
deinstitucionalizacija.

Vrednost razpisa

Namen razpisa

Upravieni stroski: strodki (ne)materialnil
izvajalcev, materialni stroski, informiranji

Kaj financiramo

Koliko financiramo

-
— _.—‘

80% upravicenih stroskov

re

OPIS PROJEKTA: Naziv prijavitelja

Projekt se je izvajal na obmocju treh obcin partneric,
katere imajo izjemno bogato kulturno-etnografsko
dediscino, ki odseva nekdanji kmecki nacin zivljenja
in ustvarjanja, lokalnih obicajev in avtohtonih

dobrin. V Cirkulanah so uredili Park dediscine, kjer

o mbinlmimlaninn mm s et v b g q

nji

Velikost prijavitelja

EVROPSKA UNUJA
LVEOPSKS STRUNTURN)
N INVESTICIISKE SELAD

Konzorcijski partnerji
v projektu

A
=

(e

Naziv projekta

Local public-private Area-based local

partnerships:
local action groups

development
strategies

Trajanje projekta

Integrated and
multisectoral actions

Bottom-up
elaboration and
implementation of
strategies

Cooperation

Vrednost Vrednost Vrednost
projekta upravicenih stroskov sofinanciranja
38723249 € 225.000,00 € 180.000.00 €

Kohezijska regija

VZHODNA

Obcina Cirkulane
Lokalna skupnost

Projekt se izvaja v
konzorciju: Obéina
Cirkulane (vodilni
partner). Obcina
Gorisnica. Obcina
Zavre

Kulturna dedii¢ina
2a trajnostni razvoj
turizma

2952020 - 31122021

Regija

PODRAVSKA

www.cirkulane.si
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NARAVA NASA UCITELJICA
OSNOVNA SOLA OB RINZI KOCEVIE

EVROPSKA UNLIA

SVROPSKI STRUSTURNI

N INVESTICUAKE SELADE
i,

Razpis

Strategija lokalnega razvoja za Lokalno akcijsko skupino Po poteh dediscine
od Turjaka do Kolpe: izvaja MGRT v sodelovanju z LAS Po poteh dedis€ine
od Turjaka do Kolpe

Podrodje financiranja

Regionalni razvoj

Prednostna nalozba

9.5. Vlaganja v okviru strategij lokalnega razvoja. ki ga vodi skupnost.

Vrednost razpisa

995.52810 €

Namen razpisa

Namen strategije lokalnega razvoja je spodbujanje socialne aktivacije
prebivalstva na lokalni ravni s stitimi ukrepi: spodbujanje nastanka delovnih
mest (podjetnistvo), varovanje okolja, zmanjsanje tveganja revicine in
deinstitucionalizacija.

Kaj financiramo

Upraviceni stroski: strodki (ne)materialnih investicij, stroski dela, storitev zunanjih
izvajalcev, materialni stroski, informiranja in obvescanja.

Koliko financiramo

809% upravic¢enih stroskov

OPIS PROJEKTA:

V okviru projekta je bil dosezen namen izboljSanja
pogojev za spodbujanje ucenja in gibanja v naravi

ter povecevanje kompetenc strokovnega kadra za
izvajanje izobrazevanja na prostem. Z razlicnimi
aktivnostmi se je spodbudilo zdrav in aktiven zZivljenjski
slog. medgeneracijsko sodelovanje, vklju¢evanje

ranljivih skupin v proces prenosa znanja, z razvijanjem
partnerstva in storitev se je spodbujalo podjetnistvo,
inovativnost in prispevalo h krepitvi lokalne samooskrbe.
Avtenticni pedagoski pristop ozavesca ucence in ucitelje
ter lokalno sredino o pomenu ohranjanja naravnega in
kulturnega okolja. V okviru projekta se je uredila ucilnica
v naravi in ¢utna poti za izvajanje izobrazevanja in
ozavescanja prebivalcev o chranjanju narave in krajine,
povecalo se je ponudbo na podrocju medgeneracijskega
sodelovanja ter zdravega in aktivhega zZivljenjskega sloga
ter pridobilo nova znanja, spretnosti in kompetence
ranljivih ciljnih skupin.

IZJAVA PODJETIA:

»S pomocjo sofinanciranja projekta nam je uspelo
postaviti pokrito ucilnico v naravi, ravnotezno pot in
geoloski steber, kar predstavlja dodaten ucni prostor,

ki omogoca izvajanje avtenticnega ucenja v vseh
vremenskih pogojih. Z razvojem kompetenc strokovnega
kadra smo lahko v ucni proces vkljucili nove nacine in
metode dela ter kot prioriteto izpostavili spodbujanje
gibanja in ucenja izven Solskih ucilnic. Pri izvajanju
ucnega procesa spodbujamo tudi medgeneracijsko
sodelovanje ter vkljucevanje razlicnih ranljivih skupin. V
okviru delavnic udelezenci pridobivajo prakticna znanja
in si izmenjujejo primere dobre prakse. Ucilnica v naravi
je dostopna tudi lokalnim prebivalcem ter predstavija
prepoznaven element ob Solskem vrtu, sadovnjaku,
travniku in ¢ebelnjaku.«

Darja Dela¢ Felda, ravnateljica Osnovne Sole ob RinZi Kocevje

Naziv prijavitelja

Velikost prijavitelja

Konzorcijski partnerji
v projektu

Naziv projekta

Trajanje projekta

Osnovna Sola ob
RinZi Kocevje
Javni zavod

Projekt se izvaja v
konzorciju: Osnovna
Sola ob Riznji {(vodilni
partner), Festival lesa
2.0.0, so.p. Turisti¢éno
drustvo Kocevje

Narava nasa
uciteljica

19.9.2017 - 31.12.2021

Kohezijska regija Regija

Vrednost Vrednost Vrednost
projekta upravicenih stroskov sofinanciranja
5357685 € 4921459 € 36.610,07 € VZHODNA

JUGCOVZHODNA
SLOVENIJA

www.osobrinzi.si
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HOTEL soc':Ale HOTELSKA
OPREMA SOCA 1/2
SOCA RAFTING, d.o.o.

Razpis

Javni razpis za ugodna razvojna posojila zacetnim podjetniskim projektom
na problemskih obmocjih z visoko brezposelnostjo in obmejnih
problemskih obmocdjih v Republiki Sloveniji - BP2; izvaja SRRS

Podrodje financiranja

Razvojna posojila na obmejnih in problemskih obmodjih v 2019 in 2020

Vrednost razpisa

17.854.946,59 €

Namen razpisa

Spodbujanje zacetnih podjetniskih investicij na problemskih obmogjih
z visoko brezposelnostjo in obmejnih problemskih obmocdjih, ki ustvarjajo
pozitivne ucinke na podrocju konkurencnosti ter delovnih mest.

Kaj financiramo

Upraviceni stroski: nakup nepremiénin (objekti s pridajajocimi zemljisci ter
poslovni prostori), gradbeno-obrtniska-instalacijska dela. nakup strojev in
opreme, nakup nematerialnih nalozb (nakup patentov, licenc, blagovnih
znamk, znanja ali nepatentiranega tehni¢nega znanja, a najvec do 20%
upravicenih stroskov projekta).

Koliko financiramo

Visina sofinanciranja do najvec 75% upravicene vrednosti projekta
(brez DDV) in do najvisjega dovoljenega odstotka drzavne pomoc glede
na velikost podjetja.

Visina posojila: min. 25.001 €, max. 1.000.000 €.

OPIS PROJEKTA:

Predmet izvedenega projekta je bila investicija v
izgradnjo Sportnega hotela Soca, s katero smo na

trg postavili inovativno storitev. ki je v nocitveni del
ponudbe integrirala tudi aktivnosti.

Ta investicija je novost na trgu in cilja na glavno
skupino aktivnih obiskovalcev. Koncept poslovnega
modela je postavijen tako, da bo poleg klasicnega
nocitvenega dela, v pritlicju na voljo Sportni center. kjer
imajo vsi obiskovalci moznost interaktivnih napotkov
ter rezervacij razlicnih adrenalinskih aktivnosti, po drugi
strani pa tudi moznost izposoje in servisiranja Sportne
opreme.

Z inovativno ponudbo je gostom na voljo kompleksna
turisticno storitev, ki temelji na aktivnem oddihu ter jim
daje motiv za obisk doline Soce in Slovenije.

IZJAVA PODJETIA:

sinvesticija v izgradnjo hotela Soca je pripomogla k
izjemni rasti poslovanja in zaposlovanja kadrov. S strani
Slovenskega regionalnega razvojnega sklada pa smo

si uspeli zagotoviti stabilno financiranje projekta pod
ugodnimi financnimi pogoji«
Goron Kavs, direktor Soc¢o rafting d.oo.

Vrednost Vrednost
projekta upravicenih stroskov

7474702 € 1.600.000,00 €

Naziv prijavitelja Soca Rafting, d.o.o.

Velikost prijavitelja Mikro podjetje

Hotel Soca In
hotelska oprema
Soéa

1.9.2018 - 31.12.2019

Naziv projekta

Trajanje projekta

Vrednost posojila Kohezijska regija Regija

7474702 € ZAHODNA GORISKA

www.socarafting.si



TURIZEM

E-GRADOVI POSAVJA
REGIONALNA RAZVOINA

AGENCIJA POSAVIE

EVROPSKEA UNIIA

EVEOPFEND STRURTUAMI

W INYERTICIISED SELAD
-

Razpis

JR za precblikovanje turisticne ponudbe v vodilnih turistiénih destinacijah
v letih 2020 in 2021 zaradi epidernije COVID-2019; izvaja MGRT

Podrodje financiranja

Turizem

Prednostna nalozba

32. Razvoj in izvajanje novih poslovnih moedelov za MSP, zlasti v zvezi
Z internacionalizacijo

Vrednost razpisa

548000000 €

Namen razpisa

MNamen javnega razpisa je prilagoditev razvoja turisticne ponudbe zaradi
epidemije COVID-19, spedbujanje digitalnega inoviranja slovenske kulturne
dediifine in krepitev kompetenc zaposlenih na podrodju turizma v vodilnih
destinacijah v Sloveniji. 5 spedbujanjemn digitalne premaocije in razvoja
turisticnih produktov. se vzpostavlja poslovno okolje. ki bo ormogodilo hitrejsi
nadaljnji razvoj.

Kaj financiramo

Upraviceni stropki: stroski plag, posredni stroSki v visini de 15% upraviéenih
reposrednih strodkov plag, strodki storitev zunanjih izvajaleey, stroski
neopredmetenih osnovnih sredstey.

Koliko financiramo

Vidina sofinanciranja do 70% za Zahodno kohezijsko regijo in do 90% za

Vzhodno kohezijsko regijo. Nacrtovani upraviceni stroski. ki so predmet

sofinanciranja, ne bodo obsegali ved kot:

- wvodilnih destinacijah iz kohezijske regije Zahodna Slovenija, ki cbsegajo
eno obéine: M.750 €

- v vodilnih destinacijah iz kohezijske regije Zahodna Slovenija. ki cbsegajo
zaokroZeno obmodje veé kot ene obéine: 167.625 €,

- v vodilnih destinacijah iz kohezijske regije Vzhodna Slovenija, ki obsegajo
eno obgino: 191300 €,

- v vodilnih destinacijah iz kohezijske regije Vzhodna Slovenija, ki obsegajo
zaokroZeno obmodje vel kot ene obdine: 286.950 €.

Minimalna naértovana vrednost upravicenih strodkov operacije ne sme
biti manjsa od 30% predhodno navedenih najvisjih vrednosti upravicenih
stroshkow.

48

OPIS PROJEKTA:

Marnen projekta je z digitalnim inoviranjern kulturme
dediicine Gradov Posavia in povezane ponudbe ustvariti
edinstveno turistiéno doZivetje ter destinacijo Posavje

in CateZ pozicionirati v nacionalnem in mednarodnem

prostoru kot unikatno buticno turistic no destinacijo.

Rezultati projekta so:

- 7 enct inovirane kulturne dedisine: 3D modeli
(gradovi Brezice, Rajhenburg, Sevnica, Kunsperk, Svibno
in samostan Kostanjevica na Krki), dva poskusa 3D
rekonstrukcij (grajske razvaline Svibno in Kunsperk). 7
360-stopinjskih VR posnetkov gradov, 3 digitalni zajemi
notranjosti gradov v obliki oblaka tock:

-vzZpostavitev interpretacijske (digitalne) sobe e-Gradov
Posavja v Termah Cated:

- razvoj spletne mobilne aplikacije sSedem veliCastnihe:

- 6 izvedenih delavnic za krepitev kompetenc zaposlenih
v gostinstvu in turiznu;

=1 now turisticni produkt: buticno dozivetje »Sedem
Velicastnih - Kraljica Posavskih dozivetij: pot med
grajskimi zgodbammie;

«izvedba 2 strokovnih regijskin konferenc na temo
gradov Posavja in gastronomije, ter

- predstavitev projekta na EXPO Dubaj.

IZJAVA PODIETIA:

»Regionalna razvojna agencija je preko digitalnega
inoviranja poskusala kulturno dediiéino priblizati

tudi novim skupinam ljudi, predvsemn mlajsim
genaracijam, za katere Zelimo, da razvijejo spostljiv
odnos do dediscine svojega okolja. Operacija e-Gradovi
Posavja je dosegla vse zastavijene cilje ter rezultate

in jih na dolocenih podrocjih celo presegla. Digitalno
inoviranje kulturne dedistine gradov Posavija ponuja
obiskovalcern novo edinstveno dozivetje, preko
katerega doZivljajo avtentiénost nase destinacije Catez
in Posavje ter potujejo v preteklost. kjer spoznavajo
tisocere zgodbe velicastnih gradov.e

Mertara Sterbon Bezjok, vodjo siufbe 2o projektno
sodelovanie in vodja projekta e-gradow Posowvica.

Vrednost Vrednost
projekta upraviéenih strodkov
286.950,00 € 286.950,00 €

Naziv prijavitelja

Welikost prijavitelja
Naziv projekta

Trajanje projektsa

Vrednost

sofinanciranja

24612397 €

Regionalna razvojna
agencija Posavje

Javni zavod
e-Gradovi Posavja
15102019 - 31.12.2021

VELI

CASTNIH

Kohezijska reqgija Regija

VZHODMNA POSAVSKA

WWW.ITa- posavje.si
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