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Modes of persuasion

® also rhetorical appeals,

rhetorical strategies
* Aristotle (384-322 BC)

® Three modes of persuasion

® Speaker’s personal

character
® Emotions

® The speech itself
* Logos, pathos, ethos




Logos

* Appeal to reason

e Relies on logic and use of inductive or deductive
reasoning

e Make sure your argument makes sense and has support

* Avoid generalization, simplification, ad hominem and ad
populum attacks

® Ad hominem — attack on the character of a person rather than on
his/her opinions

* Ad populum — emotional appeal evoking positive and negative
images rather than discussing the specific issue
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Pathos

Emotional appeal
Focuses on audience’s feelings, needs, or values

Often leads to Significant audience reaction

Emotional appeal vs. irrational appeal
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Ethos

Ethical appeal

Evokes the character, credibility, or trustworthiness of the

author

Be truthtul — acknowledge sources, ideas, shortcomings

Be respectful to opposing views
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Smoking cigarettes can cause
yellow teeth, bad breath and
gum disease.

Find out what tobacco is costing you.
TheRealCost.gov
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If you want to be happy
for aday,drink.

If you want to be happy
for ayear,marry.

If youwant tobe happy
for alifetime,ridea BMW.

SEE YOUR NEAREST AUTHORIZED BMW DEALER,OR FOR INFORMATION WRITE TO: % N
EAST:BUTLER & SMITH, INC..160 WEST 83RD STREET, NEW YORK,N.Y. 10024
WEST: FLANDERS COMPANY, 200 WEST WALNUT STREET, PASADENA, CALIF.91103 e
CANADA:NORTHWEST MOTORS LTD., 2321 KEELE STREET, TORONTO 15, ONTARIO
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