





Part One: Stereotypes
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(NO TANKS, PLEASE!)

SOME HOCKEY,

FAILED
ROLE MODEL

~ RELIGIOUS
TRADESMEN

EVEN POORER THAN US

WE USED TO

KITCHEN ;
ouR STUFF FROM 2
MOHEY PRIMERA AmiE GERMAN, HERE
GOES DIVISION t‘: &
HERE, :
T

FIRMS® HEAUQUAR?E_;.
















1S?

Where 1s th




Where 1s this?
I 51 Photo: wm-uel-: Rearyi®







Based on Mattock,1999
DM, 2005












Awareness

_—

Competenc
e

Intercultural Management 1



Intercultural Management 1




Intercultural Management 1




Awareness

Competenc
e

Intercultural Management 1



Intercultural Management 1




Norms and Values
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All humans

So, yes we are

have the

all the same
same

BUT....
needs. . ..

love and belonging
friendship, family, intimacy, sense of connection



Cultural similarities and differences

» The way we express and recognise those needs is

sometimes different....
Sunday on the street

Germany Ina



Socialising

Germany




Germany










Examples

Germany: the red traffic light

The notion & tolerance of « cheating »



























Public Versus Private Space,
Communication, and Interaction

United States

Many other countries




Private

Many activities in Many activities in
« public » sphere « private » sphere
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Internal versus External Control

External Control
Nature as an organism
Subjugation to nature

Internal Control

Nature as a
mechanism
Dominance over
nature




Nature: the garden




Japanese Zen garden
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Internal versus External Control

. .

Just Do It

IIIIIIIIIIIIIIIIIIIIIIIII

How to Win

Friends &

THE FIRST—AND STILL THE BEST—
BOOK OF ITS KIND—THE ONLY BOOK YOU NEED
TO LEAD YOU TO SUCCESS




Some Values U.S. Americans Live By

am importan
and
have control

over my

Task/action orientation environment Friendly and informal

relationships

Initiative Independence

Achievement Linear time orientation

Present Future Problem-solving attitude

Change is positive Rules




ACCEPTANCE




