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Web 1.0 vs. Web 2.0
Web1.0  Web 2.0

“the mosthy read-only Web® the wildly read-write Web®
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Web 1.0 vs. Web 2.0

* konzumace vs. vytvareni obsahu

* strukturovani dat vs. Stitkovani

* samostatné aplikace vs. tzv. “mashupy”
* ziskavani informaci vs. agregace (RSS)
°* omezeny pristup vs. otevrenost
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Priklady

* Socialni sité (Facebook, MySpace, LinkedIn)
» Stitkovaci servery (Delicious, Linkuj.cz)
* Mapy na webu (Google Maps, Mapy.cz)

* Ulozisté obrazku, videa (YouTube, Flickr,
Google Video)

* Blogy, diskusni fora, chaty, kalendare
* Hry (Second Life)
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Design Patterns

* jakeési “navrhové vzory”
* co by meély tyto aplikace obsahovat
* poprve zminil Tim O'Reilly v roce 2004

* vétSina téchto prvki se stale v urcité mire
objevuje u aplikaci, které chapeme jako

Web 2.0
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Long Tail

* opak typickéeho business modelu

* poprvé zmineno roku 2004 v souvislosti s
Amazon.com a Netflix

* pristupnost co nejvetsimu mnozstvi lidi

Number of results

< More gene:'.' ¢ more 1P¢c;ﬁc-¢-
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Data Next Intel Inside

* vSechno je dnes o datech

* otazka jak data spravne pouzit/vyuzit
* data zadana primo uzivatelem

* data vytvorena vedlejSim efektem

* spojovani databazi

* netrivialni problemy s ukladanim a
zpracovanim opravdu velkého mnozstvi dat
(viz. prednaska pozdeji v semestru)
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Data Next Intel Inside — priklad

* (registrovani) uzivatelé e-shopu
* systém miuZe sbirat k uZivateli informace:
* koupene zbozi
* kdy nakupuji
* co nakupuji
* (o si Casto prohlizim
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Users Add Value

* rozdil oproti Web 1.0

* uzivatelé sami vytvareji obsah, aplikace jim pro
to “pouze” davajl prostor

* uzitecne vs. zabavneé

* Wikipedia vs. fora, blogy

* vedlejsi efekt uzivatelskych operaci

25. 11. 2009 Maté&j Cuhel 10



Perpetual Beta

* neustala beta

* uzivatelé se stavajl testery

* konec zverejnovani verzi

* neustalé doplnovani novych funkci
* Pr. gmail

Google

Google!
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Some Rights Reserved

* kolektivni vyvoj

* otevrene technologie

* znovupouzitelné technologie

* migrace operaci na stranu klienta

SOME RIGHTS
RESERVED
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Defaultni nastaveni

* pokud mozno to, co “uzivatel chce”

* bézny uzivatel nechce nic nastavovat, nechce
Cist napovedy

* na druhou stranu zkuSene€jsi uzivatelé toto
pozadujl => kompromis

* agregace ziskanych informaci a zpétne
vyhodnoceni
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Remeslnici 2.0

* nejlepsi novy Cesky a slovensky internetovy
projekt

* http://www.nejremeslnici.cz/
* Co je na nem vlastne Web 2.07?

;#_ff}?‘{ﬁ}*
il |
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http://www.nejremeslnici.cz/

Nyni beze slov ...

* http://www.youtube.com/watch?v=BcOoDIEbYFc
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http://www.youtube.com/watch?v=Bc0oDIEbYFc

Prvky Web 2.0

* do ted byl popis hodné obecny

* vetSina aplikaci vyuziva podobné zakladni
kameny

25. 11. 2009 Maté&j Cuhel
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AJAX

* asynchronous JavaScript and XML
* neni nova technologie

* dynamicka zména obsahu stranky bez nutnosti
obnoveni

* vyhody: uzivatelsky privétivéjsi, rychlejsi
odezva, moznost kontinualni prace

* nevyhody: nesmi byt “preajaxovano”, podpora

starSich prohlizecu?
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RSS

* Really Simple Syndication
* pravidelny odbér informaci (web feed)

* jednoducha implementace, dnes prakticky
povinnost u obsahové zamerenych stranek
(blogy, diskuse, ..)

* Cteni pomoci RSS ctecky — desktop aplikace,
plug-in v prohlizeci, Google Reader
* pouziva XML
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Stitky, Tagy

 znackovani informaci uzivately
* soukromeé: pro moji orientaci

* verejné: pro ostatni

* pouzitelné pro navigaci?
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Hlasovani, hodnoceni

* uzivatelé hodnoti vkladané objekty (typicky
diskuse, blogy)

* ruzné pristupy: slovni hodnoceni, palec
nahoru/dolu, ciselné hodnoceni

* karma
* vyuziti?
* Pr. Slashdot
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Mashups

* kombinovani vice datovych zdroju

* weboveé sluzby

* web-based vs. server based mashup

* stranka s videem z youtube nenl mashup!

WebGlue Mashup

Web Apps (HTML)
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Informacni systém MU

* Je Web 2.0?

25. 11. 2009 Maté&j Cuhel
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Vlastni projekt

* dnes velmi jednoducheé

* dobry napad

* zadarmo

* jak vydelavat: reklama

* analyza navstevnosti (viz. predchozi prednaska)
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Web 3.0

* Vice pohledu:
— sémanticky web
— navrat expertu vytvarejicich web
— Web 2.0 + business model

taking your
webapps
offline

25. 11. 2009 Maté&j Cuhel
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Web 3.0 (osobni nazor)

* sémanticky web

* lepsli strukturovani informaci

* vétsi vyuziti mashupti

* webové stranky -> webove sluzby

* http://www.youtube.com/watch?v=bsNcjya56v8
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http://www.youtube.com/watch?v=bsNcjya56v8

Co si odnést ...

* Web 2.0 = masivni zapojeni uZivatelu
* jednoduchost pouziti
* neni to technologicke vylepSeni
* efektivni zplisoby vyuZziti stavajicich
technologii
* Lonska prednaska
* https://is.muni.cz/auth/el/1433/podzim2008/PV005
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ON LINE APPLICATIONS _ | MOBILE AND ACCESS COMMUNITIES
LIGHT BUSINESS MODELS PERSONALISED HOME PAGES —————————— | || APPLICATIONS ON MAPS
New business are formed by small teams that are focused
on an objective, budget and plans that are easy to embrace,
forms of direct admission and that are easy to understand
SIMPLICITY FILTERED COLLABORATIVE MOBILITY
Faced with difficulties of services that have When various users express their likes for certain types of A form of defining the possibility of accessing
many charecteristics and functions, simplicity content one can create individual modules and predictions a service although the user may change his/her
is considered a superior and preferable option. based on collective opinion or certain interest groups access or device location.
MAKE IT FUN TRANSPARENCY CONVERSATIONS SOCIAL COMPUTING
Something fun works better than something that To open oneself to the world, to other points of view, to share Attitude of and organi to t Use of the "collective" to carry out tasks of costly

BLOG NETWORKS |

is boring, usually there are reasons why something
must not be boring, although it may be it serious

ATTENTION ECONOMY
Faced with the current information overdose,

what is most valuable to people is ther time.
Their exchange is therefore their time.

PARTICIPATION

The active of individuals

VIDEO BLOGS

SHARE PHOTOS

is the reason for the existence of many
new services.

CITIZEN JOURNALISM
As well as consuming information, the users

write blogs, they take photos, record videos,
they share, filter and talk about them.

USER GENERATED CONTENT
The information generated, published and

shared by individuals allows for new services
based on this type of content to be developed.

CREATIVE COMMONS
Flexible system for authors rights

licences for creative works where
sharing rather than limiting is a priority.

SHARING

Faced with closed surroundings and individual

SHARE VIDEOS

format s an advantage for everybody.

|
REMIXING
Information in diverse formats, available in the format

of flexible use licenses, suppling the generation
of by-products and new interesting content.

information, the sharing of information in whatever

possible information and to minimize *secrets” helping others as
well as ones self, whether companies or persons

“RICH” INTERFACES

Advanced forms in which users interact with an application

or web page, offering them useful functions and new possibilties,

trying at the same time to maintain appearante simplicity.

THE WEB AS PLATFORM
Lots of services stop being enclosed

applications in the Personal Computer to be
available and to be used “via web" from wherever.

web <2

DATA & INFORMATION: THE MOST IMPORTANT
Content is King because there exists new

possibilities to share it, bring it from one place
to another, to remix it, label it and find it.

RECOMMENDATIONS

In a world that is super-saturated with information,
collaboration and participation filters allow for the

its meaning and use it correctly

of reliable

FOLKSONOMY

Classification methodology in which the users
put tags or labels in a decentralised way on various
objects such as photographs, pages, videos and text.

directly and in a vansparem ‘way with Gonsumers thaks
to the new forms of communication, also internally.

COMMUNICATION
Transmit information in whatever format, at & personal

or collective level in a simple and easy format, which
continues to be one of the priorities of the user.

SOCIAL SOFTWARE

co’nputahon though the sharing of tasks, that
human and not

-> PERSONAL SOCIAL NETWORKS

Tools that are based on the necessity or need of
communication between people and that normally
form a community of common interest.

SOCIAL NETWORKS

Networks within which’s structure individual groups
are people that maintain relationships, such as in a
friendship with common interests and commercial needs.

SMART MOBS, COLLECTIVE INTELLIGENCE

Certain self regulated structures can
show intelligence behaviour, being more
efficient than their individual members.

TAGS

Labels or key words that describe or that are associated
with various types of information objects and that also
serve to classify information, generally in an informal way.

| PROFESSIONAL SOCIAL NETWORKS

COMMUNITIES, DIRECTORIES

| SOCIAL MARKER AND TAGGING
?

I classify their favourite pages

REPUTATION / CONFIDENCE

When the user is the protagonist, his/her reputation influences
his/her surroundings, especially in the quantity of attention and
confidence that he/she is capable of generating.

MICRO FORMATS

Codes in the format of brands that allow to add semantic
meaning to text content in a way that computers can

WEBLOG AND TOOLS RANKINGS

/| 2.0 SEARCH ENGINES

LONG TAIL

collective demand for the least

Economic concept that confirms that the

‘popular

i SPECIALISED 2.0 SEARCH ENGINES
could become one of the "great successes" —

/| CREATION & ACCOMMODATION SYSTEMS

. | AGGREGATOR

. | RSS READERS & RELATED SERVICES

NEWS AND CONTENT VOTED BY USERS

. /| CONTENT RECOMMENDATIONS

Services

Services that regroup information
from various sources

to read weblogs
eom(umhly through subscription

to their RSS canals

This map was originally produced by Internality for Fundacién Orange.
Used under a Creative Commons License. For the original Spanish version visit www.internality.com/web20/
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