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Typy vyzkumii — offline i online

Kvalitativni
Kvantitativni (online)
Obsahova analyza
,,Pozorovani‘
Metaanalyzy

,, Technicke® metody

SmiSen¢ metody...



Table 10.1 CASIC modes according to interviewer involvement

CASIC mode Interviewer Brief description
involvement
CATI — Computer-assisted Remotely present The first CASIC mode. An interviewer calls respondents by

telephone interviewing

CAP| — Computer-assisted
personal interviewing

CAS| — Computer-assisted
self-interviewing,

Audio-CASI, Video-CASI

CAVI — Computer-assisted
video interviewing

Disk-by-mail
TDE — Touch-tone data entry

IVR — Interactive vaice
response

Internet surveys

Virtual interviewer surveys

Physically present

Physically present

Remaotely present

Not present (CSAQ)
Not present (CSAQ)

Not present (CSAQ)

Not present (CSAQ)

Not present (CSAQ)

phone and enters answers into the computerized
questionnaire.

The mode enabled by introduction of portable computers. An
interviewer brings a portable computer with the
questionnaire to respondents and enters answers into it.

Similar to CAPI but respondents answer the questionnaire on
an interviewer's computer by themselves. Variations are
audio-CASI and video-CASI, where questions are presented
using audio or video clips.

Similar to CATI but the communication between an interviewer
and respondents is established using video calls or similar
technology.

Respondents answer — using their own computer — the
questionnaire on a floppy disk sent by the researcher.

Respondents input their answers by pressing appropriate
numeric keys on a telephone handset.

A wide range of approaches for voice communication with a
computer system using the telephone. Modern IVR systems,
supported by speech-recognition technologies, already
enable respondents to provide complex answers through the
telephone that are automatically recorded as text.

A variety of survey modes in which questionnaires are delivered
and answered using Internet technology (e.g. e-mail or
weh). The most widely used are web surveys and less used
e-mail surveys.

Questions are presentad to respondents using some kind of
virtual interviewer, usually through the Intemet. Future
technological development will enable increased
virtualization of the surveying process, where interviewers
will probably become completely computerized virtual
characters.

(Vehovar & Manfreda, 2008)



Penetrace internetu v CR — internetova
populace je odliSna
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(World Internet Project — Lupac¢, Chrobakova, Sladek, 2014)



Kde muzeme zminéné skupiny hledat?

Vychazime z vybéru prislusné populace (zalezi tedy,
kde j1 jako takovou najdeme, jak jsme j1 schopni
oslovit):

«  WWW stranky — rizné skupiny

* blogy — virtualni deniky

* chaty - on-line prostiedi pro komunikaci

* diskusni,,nasténky*

* dostupné¢ databaze e-mailu (typ ,,IS*, Skoly,
organizace) — pozor na svoleni s oslovenim!

» Instant messangery (napf. Skype?)
* socialni sité



Zpusoby osloveni

e-mail — nejvice invazivni metoda, ale zaroven
,,nejs1lné)si“ — nejvice UCinna (doporucuje se
personifikovane osloveni, zauymout prijemce, plati totez
co pro realn¢ dotazniky atd.) — navratnost dotaznikt 2 —
50%, pozor na problematiku SPAMu!

prispévky v chatech / webovych nasténkach s prosbou o
vyplnéni dotazniku — vice charakter ankety, zaleZi na
kontextu prostiedi a typu vyzkumu, navratnost ?

osobni osloveni pres instant messanger — pomeérne
ucinne, ale dosti pracné — vzdy osloveni 1 osoby...

osloveni prostfednictvim upoutavky / ,,reklamy* napf.

na www, nasténka, nejvice charakter ankety, ,,nejslabsi
(klikne kdo chce), ,,click rate* banert je 0,1 — 2%



Zpusoby sbéru dat

nejlépe webovy dotaznik: profesionalni x moznost
vyuzit dostupné systémy zdarma pro tvorbu
dotazniku: C1
Limesurvey - (kvalita??), rozsahlé moznosti —
adaptivni dotazniky, vétveni, sledovani Casu
stravencho nad otazkou/dotaznikem, sledovani
dotaznikt vyplnénych z jednoho mista, primy
export do DB atd.

vyplnéni dotazniku (napt.) v Excelu (nebo 1 jiném
editoru) — dotaznik stazeny z webu nebo zaslany e-
mailem — méné vhodne, Cast respondentu dotaznik
nestahne, neotevie atd.

zaslani e-mailu a dotaznik pfimo v textu — pracné
zpracovani, nepiehledné...


http://freeonlinesurveys.com/

Problémy s nevypnénymi udaji
(,,non-response problem*)

Dame-11 uzivateli moznost nevyplnovat nékteré
polozky, bude v online dotazniku preskakovat

Problém: které polozky ,nutit* vypliovat ??

Vynuceni vyplnéni polozek = ni1z8i reliabilita danych
polozek

Velmi zalezi na motivaci respondentu

,,Response rate* v online dotaznicich: 1 — 100%
Problematika odménovani respondenti

Ptat 1 neptat se na moznost nasledného kontaktu?



Co vSechno ovliviiuje odpovidani
respondentu?

 Motivace (!!)

* Digitalni vzd€lanost — znalosti ohledné technologii
* Postoje uzivatele k technologiim

 (Obavy o soukromi

* Design dotazniku

 PLUS co vime z offline vyzkumu — napf.
sebeprezentace

Strategie analyzy dat:
- Cisténi dat, analyza reliability atd ...
(Viz také: Vehovar & Manfreda, 2008)



Shrnuti: Pozitiva vyzkumu pres internet
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Velky rozsah vzorku.

Globalni dosah: transkulturni vzorky, fyzicky a socialné
handicapovani

Redukce nakladu a Gispora Casu

Nacitani otazek podle predchozich odpovédi respondenta -> lepsi
orientace respondenta (+ adaptivni testovani)

Zachovani anonymity: vyzkumy o citlivych tématech a na tézko
dosazitelnych populacich

VEtsi otevienost respondent.
Ptistup ke specifickym populacim.
Komfort t€¢astnikli vyzkumu.

Minimalizace chyb a zkresleni dat zpuisoben¢ tazatelem.

Flexibilita vyzkumnych metod - pouZiti videa, fotografii, kamery atp.

Minimalizace ,,missing values* - je-li zadouci




Shrnuti: Negativa vyzkumu pres internet
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Omezena zevSeobecnitelnost vysledku — vazeni jako
moznost ¢asteCne napravy

Zkreslen¢ odpovédi — moznosti CasteCné omezit

Ztrata informaci o kontextu vyzkumného procesu

Omezeni neverbalnich slozek komunikace

Naroky na technické znalosti vyzkumnika 1 respondenta

Technologicke rozdily

Absence primého kontaktu

Zabezpeceni duveérnosti a bezpecnosti




