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Objectives

This course is a follow-up to the course Graphic Design I. It focuses
on corporate identity and creating a graphic manual. At the end of
the course students: - will know how to design a symbol, logotype,
and their combination; - will be able to apply pictograms and logo-
type to various media; - will understand the principles of graphical
manual design; - will gain the practical experiences with various
graphics tools.

PV083/01 Tue 10:00-11:50

PV083/02 Wed 14:00-15:50

Office Hours: Mon 14:00-16:00 / Tue 14:00-16:00
Please email me first to schedule meeting.

Learning Outcomes

A student will be: - orientated in a corporate design terminology;

- know how to design a symbol or logotype or their combination; -
be able to apply symbol or logotype to various media; - create an
electronic version of design manual; — able to reproduce print data; -
gain the practical experiences with various graphics tools in Adobe
Illustrator, InDesign, and Photoshop.

Teaching Methods

Work in studio: Assignment, consultation, working on the
assignment (usage of graphic software), assignment completion.
Students consult the assignment with teachers and take their
remarks into account. Final digital presentation.

General Brief:

You will be designing for the same client through the semester (with
a little twist at the end). Your client is a fictional character inspired
by the life and work of a real ,famous" person born between the
15th and 18th centuries. You will build this fictional character based
on the traits of an existing person but recontextualizing their work
and life to the early 21st century.

You can come up with exciting and funny stories that will give you
clues on what the branding for your client will be. For instance,
Ludwig van Beethoven, composer, and pianist, in the 21st century,
would probably be a famous DJ resident in one of Ibiza's biggest
club, an Instagram influencer, or maybe an acclaimed phono audio-
logist battling children’s auditive issues at a highly reputed medical
center in Germany.

Itis up to you who your client will be, consider that somehow

your character conducts a business, sells a product, or provides

a service. While we have three assignments, the work on the logo
itself continues through the 13 weeks, with different iterations and
improvements.

Some suggestions, but feel free to come up with your own:
1. Nikola Tesla: inventor, engineer, and futurist

2. Katsushika Hokusai: printmaker and artist

3. Lizzie Magie: game designer and writer

4. Lisa del Giocondo: noblewoman

5. Catherine the Great: empress, stateswoman, and patron of the
arts

6. Queen Nzinga: queen and diplomat
7. Blackbeard: pirate
8. Simon Bolivar: a military and political leader

9. Peggy Shippen: spy
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Assignments

Assignment 1: Logo Design research and finding inspiration that will inform your design. This
process is long and requires thorough exploration and iteration of
different ideas and concepts. The logo MUST contain a typographic
element (monogram or a wordmark) and an iconographic or picto-
graphic element (pictorial or abstract).

Duration: 5 weeks

Description: In this first assignment, you will create the identity of

your client. You will start by conducting research about your char-

acter’s inspiration and later making a design brief. This brief must .

) To submit:

include:

« Information about the business your character conducts “A3 apphcatlon of Fhe logo in color, black and white, and negative.
Submit PDF and printed

_ » The target audience and industry - Original lllustrator file

« Values that will be assigned to your character’s brand, their prod-

. « Scans or photos of the process
ucts, or services.

With the research and brief complete, you will develop the logo
for your client. Creating this logo includes, of course, conducting

Assignment 2: Corporate Identity Manual To submit:
Duration: 4 weeks « A5 size of the identity manual. Submit in PDF and printed.
« Original lllustrator file

Description: Imagine now that your client has approved one of  Scans or photos of initial sketches
the logos you submitted. It is now time to present your client with

their own identity manual. In this manual, you will state the brand’s

personality and story, the voice, and the guidelines of use. These

guidelines include color palette and variations, proportions and grid,

size, space, and typography/lettering. You are free to provide other

details you consider relevant to your client’s brand.

Assignment 3: Application and branding To submit:
Duration: 4 weeks « A3 size file in PDF format.
« Original lllustrator file

Description: It is time to apply the brand in real life. It is time to » Scans or photos of initial sketches
consider branding applications in collaterals, stationery, spaces,
and other requirements your client’s industry needs (cars, trucks,
packing, t-shirts, etc.). The minimum required elements for this as-
signment are a basic stationery package (business card, letterhead,
envelope), and a basic social media package (Facebook or Twitter
profile), and the homepage of your client’s website. If you want to
get extra credit, also consider designing a space for your client (an
office, a shop, a studio...) or the design of other collateral like pack-
ages, posters, or a full-page newspaper ad.

* Mockup (sketched and final)
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Assignment

Assignment 1:

Logo design

Assignment 2:

Corporate Identity

Manual

Wk Activities Design topics

Homework

Reference Lecture
Introduction to Logo

1 1. Introduction: Course structure,
objectives, and rules.

1. Who is your client? Be prepared to pres-
ent your client’s inspiration and story briefly.

3. Start exploring/sketching ideas

Design Who is she/he? What does she/he do? What
2. Description of the semester’s traits are you bringing to your 21t client?
assignments.
2. Research. Create the design brief:
3. Assignment 1 Briefing business, audience, industry, and product/
service
4, Start thinking about your client.
Research and inspiration
2 1. Group discussion: This is my client (none) 1. Initial wordmark. Be ready to present at

least three different ideas. Explore different
typographies and applications/variations/
layouts.

2. Required: You must watch Saul Bass's
pitch for AT&T logo redesign: https://www.
youtube.com/watch?v=xKu2deOyClI

Reference lecture:
the grid.

3 1. Consultation: Initial ideas for the
wordmark

2. In-class work: Refine ideas for the
wordmark

1. Select the best wordmark and continue
iterating.

2. Apply wordmark to the grid.

2. Start thinking about color application.

Reference lecture:
Working with a
global company- Co-
ca-Cola case study.

4 1. Consultation / Small group critique
(Students- Prof) / (Student-Student)

2. In-class work: exploring icono-
graphic components of the brand.
Design with the grid.

1. Consider possible combinations of word-
mark and pictogram.

2. Prepare three different color combinations.
Look at your initial research and inspiration.
Include black and white and negative appli-
cations.

5 1. Group discussion: This is my None

client’s brand.

Initial pitch, feedback, and critique
about your logo proposal.

1. Develop a final idea and prepare a submis-
sion file. (Submit next class)

2. Required watch: How to create a great
brand name
https://www.youtube.com/watch?v=rzbXht-
7MIVM

Show and tell: Iden-
tity manuals from
across the world.

6 1.Assignment 2 brief
2. Structuring the manual.

3. In-class work: First pages of the
manual: logo variations and color

1. Complete: variations (horizontal, vertical,
wordmark only, pictograph only). Present col-
or palette in CMYK, RGB, Pantone, and HEX

palette
7 1. Consultation: logo variations and (none) 1. Complete: proportions and grid, size,
color palette space
2. In-class work: proportions and grid,
size, space.
8 1. Consultation: proportions and grid, (none) 1. Complete: do's and dont'’s
size, space
2. In-class work: Do’s and Don't
9 1. Group discussion: This is my (none) 1. Finalize and print manual (Submit next

client’s corporate identity.

class).
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Assignment Wk Activities Design topics Homework
10 1.Assignment 3 brief Reference Lecture 1. Complete stationary package
Corporate Identity:
2. “Hand-in your brand” (Surprise!). MTA, Shell, Ferrari.
3. In-class work: Stationary package
11 1. Consultation: Stationary package. (none) 1. Complete social media application
Assignment 3:
Application and 2. In-class work: Social media profile
Jbranding application
(group/individual - - -
eoleal 12 1.Consultation: Social media pack- (none) 1. Complete homepage mockup.
age.
2. In-class work: Homepage mockup
13 1. Final critique (none) 1. Refine any deliverables and prepare to
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