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● Leader in e-commerce in Cz/Sk, currently expanding 
to whole Central Europe

● Products + various services
● Eshop + Standard shop



Why this company
● we use it a lot
● unique marketing
● quite innovative in this sector and region



Valuable services
● Support, reliability 
● Delivery options, Alzabox
● Device renting
● Own products



Support and reliability
Valuable services



Delivery
Valuable services



Renting
Valuable services



Valuable services



Alza marketplace
Valuable services



Other services
● Discounts for different groups of customers
● Alza premium - monthly subscription for unlimited delivery
● Cryptocurrency payments 



Aggressive marketing - “Alzák”



Aggressive marketing - “Alzák”



Aggressive marketing - “Alzák”

● Chainsaw massacre
● “100 tablets a week 

giveaway”
● Spicy notebook ad
● Alzák backstage bloopers

https://www.youtube.com/watch?v=LjFBX6JNbhw
https://www.youtube.com/watch?v=UMz1D0EL0vA
https://www.youtube.com/watch?v=UMz1D0EL0vA
https://www.youtube.com/watch?v=xZHr1VPPlfo
https://www.youtube.com/watch?v=azDqA3W8r14


Thank you for your 
attention

Sources
● Logos
● Alzák Ads

https://www.alza.cz/logomanual-art1144.htm
https://www.youtube.com/@AlzaCzReklamy

