. New brands, Re-branding, Co-branding

quy eravellers IIOW.lch.YS seek hotels according ta the pur poae ‘of theh L11p and'so.

“we can say, that tr aveilezs are xedehmng the, lexsuic m'uke'_ Demftnd hgs encouraged Lhe

growth of new desumuonb and new ploducts mcludmg v;tca(ion ownershxp o Limesh'lre '
resorts.No ane hotd sectar alone ¢anmeet Loddy s varying:-tr avel needs Asqresult mdny

of the:traditiondl well esmblishec! hotel compmies have been conver ted" into multf: brflnc[
companies with: chadilY extendlng portfolios: Marrlott a t1ac!1€mna1 hotel OWIIEI 11<>W lias
agpecific brmd for each niche.of the: m.:uket Once: t;meslme became 50 pular its manage '

) ~ ment 111t10duCcd Marriott Vacation Club Intemsltioml Which has. becexrne an established
leader in the market ofumcslmre resorts, R'Lclisson decided ko) bcnefxt flOlIl the populanw
of c1u1sing holidays and setup Lhe Rachsson SeyeliSeas Cruises fleet. ‘

Accmclmg to some othm players a.big expense i bmlding and- opcﬂmng a hGLGI 1s the '

1<1tchc:113 and restaurants; IIence thiey introduced. par Ll’lCLbhlpS i the fornyof “co- bmnd

ing” as a new hospitmlity strategy reflecting innovation-and maximlzlng valile f01 owners

- and guests alike. An exqmple can be strategic pEac,ing, sntcmationally recogmzed rf:stau— s
rants’ w;th pxovcn tmck recmds of profmbility nor bcslde well estabhbhed hotels

. well-established = dobxe z;wedemj uzn{w'my, extending porttolio = rozéu ujxci sc o

pcntfoho vacation = plﬁzdniny

_.Llstenmg Comprehensuon 10° A Story oFOne Hote[

- You will hear an: mterwew wlth the manager of 4 the A;irporr Mamor horel m Miamt about
changes rhey made in om’er ‘o zmproue the mm/‘qctron leue! of gue&ts m rhzs hote[ Lzsten cmci

: n:xermse 5

There are many abbremanom usea’ in brochwes s
" Match them with the correct expremon o L @gujyalenzs usea‘ in a hote

they stand for.-

ther do the ]‘olfowmg msks
L. Arethe. statements brie or ja;lse?lf th,ey are faLse exp!.szm why
T. Marriott deuded to downbwe in 1972 :
2 _.Ituqec! tobea Itrgc m:d—markct hotel o ‘
3. Oligina[ly it was chfiicult for gucsts 10 find thfnr 1ooms
4. The Comtycud has the Sln’lllt‘.bt cap%city
5. The Fairfield is the cheapest
6. Thereare regul'u buses taking: hotel guests to/f10m the :lll’pOlt at a vely low I'cue
. The changes made also led to 1cpoa1tiening, as.the new estdbhshmem can attmcl
' tm get groups from dlffﬂleﬂt incomc 1cvels - EE
L Answer. the jo.!lowmg quesnom - . . :
L 1. tht pmu,ss chd the man'tg_,er call “t11 brfmdmg' anc! thlt are 1Ls aciv lnmgcs?
L2 Explam the termm “flagslnp IR Exerqse 2 o

Match rhe terms med on bocn d of a er uzser wtth thezr

~1.Cruisex _ | a. hotel

1. FB

| = 'sélf-cater{ng o ' _ -V apassenger. | b general m'x'n'lger'

2. sl

[5) return ticket .. ..

s T

: ..,'-5,bel=-th..:j S 3 & head 1eccptiomst -
¢y perday - ' :

. I B&B

[ deabtn - . ] . foor

" incl

i @) nights

“dyfull board:. - - S
' |screw- [ e guest-

f) bedand breakfast . | | 6steward -~y fbed

rin

[@incding .| zdeck | gl

"HB

3
4
5
6. pu.
7
8
9

-850

Tosapover | lgcapuin | lroom
"1y check-out. - L e ;

10, CO

j_)...l‘galf-bf’arc.‘l : Exercme 4

e why you would lkee thczaf ]Ob Some jobs are suggesred n a‘he Loz below

Pmcuse the followmg sm.zcmre by addmg cilfferem jobs in the towfsm mdumy ;moi explam o

tor, sales mandgcr

| exeeutive manager, hmme:keeper hostesq 1eceptiomst chef mfutxe cihotei night audi- '4;

.Exam:ple IFX wmcn 't doing wwhat Pmy doing Loday, 5 d pmb'ibly bc o bec;uu,e
wemn 'ta wanc;/w*lit:css r d plObcLblY bc B becmse I Iikc e



