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The World Tourism Organization £WTO), since 2003 a specialized agency of the
11nited Nzzions, is the leading internationadl organimton ia the field of ourism. It SeXVes
24 a giobal forum for TourisMm policy issues znd practical source of tourism Know-how

With its headquareess in Madrid, Spaim, tThe WTO ﬁmaﬁ 2 central and decisive roic
ia promoting e development of responsible. sastainable and universally accessible
tourism, with the aim of contributing 1o economic development, interaadonal
understanding, peace, prospeiiy and universal respect for, and observance of human
rights angé fundsmental freedoms.

The WTO plays 2 catalytic role in promoting rechnology ransfers and internationat
noo..onnmﬂow, in stimulating 2ad developing public-privaic SeCior partnerships zad in
engouraging ihe implementation of the Giobal Code of Erhics for Tourism, with 2 view
o ensuring that member Countrics, tourist destinations and businesses maximize ih
nositive €CONOmic, social and cultural effects of rourism and fully reap its benefls, whiie
minimizing iTs neEgative social .mva environmental IMpacts.

in 2004, the WTO's membership comprised of 144 countries, seven territories and
more thaa 300 affiiate Bn.m.m,vnﬂm representing the privaie seCion educanional instituticns,
courism associations and 16c2] tourism authorities.

The history of the YO dares back o 1925 when the Internationz! Congress of
Official Tourist Traffic Associations JCOTTA) was seiup in the Hague. It was renamed
ne internacional Union of Ommnwmw Travel Organizations (QUTO) after SWorid War Il and
became 2 fechnical, non-governmental organization. As tourism grew and became an
integral part of modern iife, it started o be clear that shere was 2 need for more effective
tools 1o keep developmenss ander review and 1o provide wourism intergovernmental
machinery especialiy equipped 1o Gealwith the movement of persons, tourism policies
znd wourism impacts. In 1969 the UN General Assernbly passed 4 resolntion recognizing
the central role of the ITUTO in the Beid of world tourism 2nd in cooperation with the
existing machinery within, the UN. In 1975 the ITTO was renamed 1o the World Tourism
Organization and its headquarters moved 1 Madrid.

Thé General Assembly 23 its principal gathering meets every TWO FEars 1o 2pprove e
budget and programme of work as well s 1o debate W0pIcS of ﬁmm_ importance 1o ourisy
sector. The Executive Council, Regional Commissions, Commirtees and the Secrerariat
desl with more day-To-day Ssues. There are six Regionat Commissions corresponding with
the division of the world into siX regions for the purposes of the WTO. These regions
are as follows: Africa, the Americas, Fast Asia and the Pacific, Burope, the Middie East and

South Asia.
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To reftect the growing decenmratization of rourism sdrpinistration, the WTO formed .
2 task force 1o focus on issucs thar ace of special concern at the destination level, such as
managemeént of congestion ar goastal destinaiions, economic measurement of wurlsm

at the local level, destination marketing for cides, information z2nd communication
technologies, hunwan resource development, and risk and crisis management &t individual
rourismn destinaions. :
The WIO provides all szakeholdess ia tourism with merhodological materials and
maznuals 1o 21l important issues of the tourism industry.

The WT( also plays an imporrant role in gollecting Tourism staristical data. it
publishes for example The Compendium of Tourism Statistics (annuaily}, a Yearbook

of Tourism Statistics (annuatly) and The Travel and Tourism Barometer {augriesiy)
mentioned in the Listening Comprehension.

headquarers = vedend {irey, decistve = rozhodujict, promeotng = oropagujici,
universal = celosvEovy, vieobecny, reap = skiizer Gvoce @u@;v

public-private sector partnership = partnerstvi mezi stiinf sférou a seukromym
sektorem, Implementation = pinéni, realizace, bon.uouoa‘mﬂmmumwﬂmm
organization = neviddai organizace, day-to-day issugs = kaFdodenni probiémy,

effective tool = néinny ndstre, gathering = uskupeni {0 approve the budget = schviii

rozpoler, task force = komise, ansreally = rofenka, quarterly = Sovrdet

WTG and Seatistics Co

Seatistics provided by the WTC emphasizes the cconomic significance of tourism 21 4
global fevel. The ability of 3 wurism destinelion [0 aIract [ourism revenues ¥ influenced
by 2 complex set of characreristics Giscussed in chapter 1. One source of economic data
on the economic significance of ourism in €ach couniry is irs balance of mm%mmﬂudm< AS
it was already mentioned, the complexity of tourism as an industry makes i difficult o

ratistically Gistinguish tourism acTivity from other economic activities and 10 measuie i1s
contriunion to the oversl economy. This leads 1o undercstimating the role of warism.
The WTO has played 2 key role in improving the way in which tourism acTivity i8 statist-

¢zlly identified 2nd measured.

emphasize = zditraziiovas, significance = viznam, giobal level = celosvErova troved/
rovina, revenues = pfijmy, balance of payment = plazebni bilance,

distinguish = rozlifovar, overail = celkovy

L%
il

INTERNATIONAL ORGANIZATIONS IN TOURISM CHAPTER I



