John Zaller's RAS Model*

Receive Accept,Sample

This is a model to explain how individuals respomgolitical information
they may encounter. The model consists of fourrasi

1. Reception Axiom

The greater the person's level of cognitive engagem
with an issue the more likely he or she is to bgosed to
and comprehend — in a word, to receive — political
messages concerning that issue.

2. Resistance Axiom

People tend to resist arguments that are inconsisféh
their political predispositions, but they do soyotd the
extent that they possess the contextual information
necessary to perceive a relationship between tlssage
and their predispositions.

3. Accessibility Axiom

The more recently a consideration has been calleairid
or thought about, the less time it takes to rettinz
consideration or related considerations from menamg
bring them to the top of the head for use.

4. Response Axiom

Individuals answer survey questions by averagimgssc
the considerations that are immediately salient or
accessible to them.

*Source: Zaller, John R. (1992)he Nature and Origins of Mass Opinion. Cambridge, UK:
Cambridge University Press.



