SYLABUS KURZU ZUR 409

TELEVIZE A JEJi PUBLIKUM V KAZDODENNI PERSPEKTIVE

Katedra medialnich studii a Zurnalistiky

stupen: magistersky

vyucujici: PhDr. Jaromir Volek, Ph.D.

vystup: zkouska — A KREDITY

V ptipadé druhého opravného terminu pisemné zkouska z probrané latky.
vyuka: stfeda 14.00-15.30 posluchdrna — AVC

SYSTEM HODNOCENI

Pro absolvovani kurzu je tfeba splnit nasledujici podminky:

1/ ziskat minimaln€ 50 bodl ze sedmi dil¢ich testh

2/ zavérecny pisemny test (60%)

Zavérecné hodnoceni je dano souc¢tem bodového hodnoceni obou popsanych ukoli.

TEMATA PRO ZAVERECNY FORMALNI ESEJ

1/ Televize a zprivatnéla mobilita: kriticka reflexe pojeti televize jako ,,kazdodenniho média“

2/ Tradice vs. modernita: o roli tradi¢niho, ritualniho a mytického v televiznich naracich

3/ Televize jako spolutvirce i produkt globalizované podoby modernity: k nékterym nezamyslenym dusledkim
projektu planetarni televizace

4/ Televize v domacnosti seniorl: deskripce a analyza klicovych funkci televize jako objektu a textu na zaklade
zucastnéného pozorovani (ptipadova studie).

5/ Divaci seniofi optikou ratingové analyzy

6/ O povaze ,,mydlové narace: analyza jednoho dilu (nebo celé série) mydlové opery (telenovely) z pohledu
funkci, které plni ve vztahu k publiku. Reflexe bude doplnéna ratingovou analyzou.

7/ Ceské Reality show: jak a pro koho? Kompara¢ni analyza vybranych domacich formatti z pohledu funkci,
které plni ve vztahu k publiku. Reflexe bude doplnéna ratingovou analyzou.

8/ Televize v rodinném kruhu: o nékterych televiznich a rodinnych ritualech: popis a analyza vychazejici ze
zucastnéného pozorovani (ptipadova studie)

9/ ,,Vetejnopravni“ vs. ,komeréni publikum“? Empirickd analyza publika vybranych potfadu ¢i formatd na
zékladné statistického zpracovani dat ziskanych prostiednictvim elektronického méfeni sledovanosti.
(zpravodajstvi, diskusni pofady, publicistika apod.) (neplati pro tento smestr)

KRITERIA HODNOCENI ZAVERECNE PRACE (stupnice 1-5)

1/ stylisticka tiroven

2/ prace se zdroji - formalni nalezitosti (odkazy, citace, bibliografie apod.)
3/ vyuziti dostupné literatury a datového kontextu

4/ logicka vystavba textu, formulace zakladnich otazek a odpovédi

5/ originalita vykladu a celkovy pfinos zakladnich zjisténi

6/ provazanost teoretickych vychodisek s vlastni analyzou

7/ vyuziti adekvatnich teoretickych koncepci a jejich korektni interpretace
8/ zaveére€né shrnuti — jasnost, konkrétnost

BODOVANi ANALYZY/ESEJE

1-1,49=130

1,5-1,99=110

2-2,49=90

2,5-2,99=70

V piipadé zisku méné nez 70 bodd je tieba esej prepracovat.

Zakladni literatura:



Volek, J.: Televize a jeji publikum v kazdodenni perspektivé. Studijni texty (kap. I.-V. k dispozici
v elektronické podobé v ISu; menu: ,,studijni matridly pro kurz ZUR 309

Volek, J.: Uvod do ratingové analyzy. Studijni texty (kap. I.-VI. k dispozici v elektronické podobé
v ISu; menu: RATINGOVA ANALYZA |, studijni matrialy pro kurz ZUR 309,

GRAFICKE A TABULKOVE PRILOHY.

VSECHNY MATERIALY JSOU ULOZENY V INFORMACNIM SYSTEMU MU

Doporucena literatura:

Bourdieu, P.: O televizi. Dopln¢k, 2002.

Mander, J.: Ctyii diivody pro zruseni televize. Doplné&k, 2000.

Meyrowitz, J.: VSude a nikde. Vliv elektronickych médii na socidlni chovéni. Karolinum,
Praha, 2006.

Postman, N.: Ubavit se k smrti. Mlada fronta, 1999.

Thompson, J. B.: Média a modernita. Socialni teorie médii. Karolinum, 2004.

1/ Zakladni informace o celkové organizaci kurzu (cca 30 min)

2/ Televizni kaZzdodennost: vymezeni tématu a zakladnich pojmi

klicova slova: lebenswelt, struktury relevance, ,,kazdodennost*, , kazdodenni Zivot“, strategie
mocnych, taktiky slabych.

* Higmore, B.: Introduction: Questioning Everyday Life. In: The Everyday Life Reader.

Routledge 2002.pp. 1-34.

projekce: ECCE HOMO HOMOLKA. Filmové studio Barrandov, 1969, rezie: Jaroslav Papousek.
BONUSOVY UKOL: analyza kazdodennich motivi uzitych v daném filmu (max 20b).

3/ Televize a moderni kaZzdodennost

klicova slova: modernita, caso-prostorové rozpojeni (space-time distanciation), casoprostorové
vyvazani (disembeding) zprostredkovana interakce, zprostredkovana kvaziinterakce (quasi-
mediated interaction), caso-prostorové koordinaty, televizibilita.

* GIDDENS, A.: DUSLEDKY MODERNITY. SLON 1999, pp. 11-74.

* Thompson, J.B.: Rozvoj zprostfedkované interakce. In: Média a modernita. Socidlni teorie
médii, Karolinum, pp. 70-98.

e Lefebvre, H.: Work and Leisure in Everyday Life. In: Critique of Everyday Life. Verso 1991.
pp. 29-42.

- De Certeau, M.: General Introduction to The Practice of Everyday Life. In: Practice of
Everyday Life. University of Californie Press 1984. pp. xi-xxiv.

- Williams, R.: Culture is Ordinary. In: Resources of Hope: Culture, Democracy, Socialism.
London, Verso, 1989, pp. 3-14.

- Kracauer, S.: Boredom. In: The Mass Ornament: Weimar Essays. Harvard University Press. pp.
331-4.

4/ Funkce televize: televize jako nastroj konstrukce bezpeci



klicova slova: objektové relacni teorie (teorie objektnich vztahii, ontologické bezpeci;
prechodny objekt; prechodna zkusenost, potencialni prostor, kognitivni, emocionalni, relaxacni,
integracni funkce,; mystifikace.

* Fiske, J., Hartley, J.: Reading Television. Routledge 1978, pp. 85-100.

e Mellencamp, P.: TV Time and Catastrophe, or Beyond the Pleasure Principle of Television. In:

Logics of Television. BFI 1990.

- Winnicott, D.: Lidskéa pfirozenost. Psychoanalytické nakladatelstvi 1999. str. 83-94.

- Winnicott, D.: The Theory of Parent-Infant Relationship. In: The Maturational Processes and

the Facilitating Environment. Karnac Books. 1990.

- Winnicott, D.: From Dependence Towards Independence in the Development of the Individual.

In: The Maturational Processes and the Facilitating Environment. Karnac Books. 1990.

5/ Televize jako kulturni technologie a spolutviirce domova v globalni perspektivé
kli¢ova slova: sociotechnicky systém, kulturni technologie; zprivatnéla mobilita (mobile
privatization); Zworikin, Baird; Jenkins.

* ABRAMSON, A.: THE INVENTION OF TELEVISION. IN: SMITH, A.: TELEVISION: AN
INTERNATIONAL HISTORY. SAGE 1998.

* Spiegel, L.: Installing the Television Set. Popular Discources on Television and Domestic
Space, 1948-1955. In: Camera Obsura, 16:1, 1998.

oGray, A.: Technology in the domestic environment. In:Video Playtime: The gendering of a
leisure technology. Routledge 1992.

e Smith, A.: Television across the World. In: Television. An International History. Oxford Univ.
Press 1998.

e Cairncross, F.: Konec vzdalenosti. Computer Press 1999. kap. 3 - 7, 9, 10. (knihovna FSS)
- Ang, I.: Global Media/Local Meaning. In: Living Room Wars. Routledge 1996.

6/ Televize jako ¢len rodiny

klicova slova: domov, domdcnost; politika obyvaciho pokoje, situacni androgynie, testovani
reality, rodinny televizni ritual.

*Morley, D: Television in the Family. In: Family Television: Cultural Power and Domestic
Leisure. Routledge 1986.

eAng, [.: Gender and/in media consumption. In: Living Room Wars. Routledge 1996.
eRogge, J.: The media in everyday family life: some biographical and typological aspects. In:
Seiter, E.: Remote Control: Television, Audiences and Cultural Power. Routledge 1989.
oGray, A.: Gender and class in the household. In: Video Playtime: The gendering of a leisure
technology. Routledge 1992.

- Spiegel, L.: Television in the Family Circle: The Popular Reception of a New Medium. In:
Logics of Television. BFI 1990.

7/ O povaze televizni narativity I.: mydlova opera



klicova slova: televizni narace: myticka a rytualni; abstraktni a zkusenostni cas, cyklicky a
linearni ¢as, empiricky realismus, emocionalni realismus; tragickd pocitova struktura.

* ANG, I.: BETWEEN REALITY AND FICTION. IN: WATCHING DALLAS. SOAP OPERA AND
MELODRAMATIC IMAGINATION. ROUTLEDGE 1985, pp. 13-50.

* Moran, A.: The Pie and Crust: Television Program Formats. In: Allen, R., Hill, A.: The
Television Studies Reader. Routledge, 2004, pp. 258-266.

Allen, R.: Making Sense of Soaps. In: Allen, R., Hill, A.: The Television Studies Reader.

e Routledge, 2004, pp. 242-257.

e Morse, M.: News as Performance: The Image as Event. In: Allen, R., Hill, A.: The Television
Studies Reader. Routledge, 2004, pp. 209-225.

o Fiske J.: Narative. In: Television Culture. Routledge 1987.

e Mattelart, M.: Women and Cultural Industries. In: Media, Culture and Society, vol. 4, no. 2,
pp. 135-50.

- Roscoe, J.: Big Brother Australia: Performing the ,,Real* Twenty-Four-Seven. In: Allen, R.,
Hill, A.: The Television Studies Reader. Routledge, 2004, pp. 311-321.

- Livingstone, S., Lunt, P.: Studio Discussions. In: Allen, R., Hill, A.: The Television Studies Reader.
Routledge, 2004, pp. 322-331.

- Radway, J.: Reading Romance. In: Allen, R., Hill, A.: The Television Studies Reader.
Routledge, 2004, pp. 219-225.

- Ellis, J.: Television as Working — Through. In: Gripsrud, J. (ed): Television and Common
Knowledge. Routledge 1999, pp. 55-70.

- Brown, M.,A.: Feminist cultural television criticism — culture, theory and practice. In: Brown,
M., A.: Television and women’s Culture: The Politics of the Popular. Sage 1990, pp. 11-17.

8/ 0 ﬁovaze televizni narativiti 1I.: Realiti TV

kli¢ova slova: ,, direct cinema“, ,, cinema verité“, ,,docu soap “, estetika ,, Reality TV *,narativni formy,
divaci reality TV.

* Lumby, C.: Real Appeal: The Ethics of Reality TV. In: Lumby, C., Probyn, E.: Remote

Control. New Media, New Etics. Cambridge University Press, 2003. pp. 11-24.

e Fetveit, A.: Reality TV in the Digital Era: A Paradox in Visual Culture? In: Allen, C., R., Hill,

A.: The Television Studies Leader. London, Routledge, 2004. pp. 544-556.

9/ Historické promény vyzkumu medialniho publika I. : behaviorilni a kritické paradigma
klicova slova: medialni publika(um); typy publik(a), typy analyzy publik (a); behavioralni,
kritické, post-kritické paradigma.

* FISKE J.: PLEASURE AND PLAY. IN: FISKE J.: TELEVISION CULTURE. ROUTLEDGE 1987.
eMCQUAIL, D.: AUDIENCE ANALYSIS. SAGE 1997, pp. 1-24.

e [odziak, C.: Studying the Power of Television. In: The Power of Television. Sage 1986.

e - Roberts, J.: Critical Social Theory and the Study of Television. In: Critical Theory. Sage
1994.

10/ Historické promény vyzkumu medialniho publika II.: teorie dominujiciho textu



klicova slova: teorie dominantniho textu, Screen Theory, teorie konstruované subjektivity,
decentrovanda subjektivita, stadium zrcadla; oblast imaginarniho; oblast symbolického;
realno(le reél); jazyk

* Mitchell, A., Blackova, M.: Jacques Lacan. In: Freud po Fredovi. Triton, pp. 220-230.

e Sarup, M.: Lacan and Psychoanalysis. Sage 1990.pp 6-33.

- Lacan, J.: The Mirror Stage as Formative Function of the / as Revealed in Psychoanalytic
Experience. In: Lacan, J.: Ecrits: A Selection. London. Tavistock 1977. pp. 1-8.

- Lacan, J.: The Agency of the Letter in the Unconscious or Reason Since Freud. In: Lacan, J.:
Ecrits: A Selection. London. Tavistock 1977. pp. 161-197.

Projekce: MUZ NA MESICI. Universal Picture, 1999, rezie Milo§ Forman.
BONUSOVY UKOL: analyza prvkii decentrované subjektivity uZitych v daném
filmu(max. 20 bodii)

11/ Historické promény vyzkumu medialniho publika IIl.: ,,kaZdodenni perspektiva* a
"etnograficky obrat"

kli¢ova slova: teorie dominantniho publika; Birminghamska skola; model
zakodovani/dekodovani; teorie uziti a uspokojeni (uses and gratification theory), recepcni
analyza; popularni potéseni (popular pleasures),; provinila potéseni (guilty pleasures),
intepretativni komunity, kvalitativni vyzkum, focus group.

* GRAY, A.: AUDIENCE AND RECEPTION RESEARCH IN RETROSPECT: THE TROUBLE WITH
AUDIENCES. IN: ALASUUTARI, P.: RETHINKING THE MEDIA AUDIENCE: THE NEW AGENDA
1999, ppr. 22-37.

* Alasuutari, P.: Introduction: Three Phases of Reception Studies. In: Alasuutari, P.: Rethinking
the Media Audience: The New Agenda 1999, pp. 1-21.

o Seiter, E.: Qualitative Audience Research. In:. Televison and New Media Audiences. Oxford
Television Studies. Oxford University Press, 2002. pp 9-33.

e Seiter, E.: Feminist Methods: The Patents” Suport Group. In:. Televison and New Media
Audiences. Oxford Television Studies. Oxford University Press, 2002. pp 34-57.

o Fiske J.: Activated Text. In: Fiske J.: Television Culture. Routledge 1987.

e Lull, J.: An Emerging Tradition: ethnographic research on television audiences. In: Inside
Family viewing. Routledge 1990.

- Fiske, J.: Moments of Television. In: Seiter, E.: Remote Control: Television, Audiences and
Cultural Power. Routledge 1989.

- Morley, D.: The Nationwide Audience. In: Allen, R., Hill, A.: The Television Studies Reader.
Routledge, 2004, pp. 95-104.

- Dahlgreen, P.: What's the meaning of this? Viewers plural sense making of Tv news. In:
Culture and Power: Media, Culture and Society reader. Sage 1994.

PREDNASKA: Anabela de Sousa Lopes: "Television and the Portuguese daily routines". Escola
Superior de Comunicagao Social. Lisboa. Portugal

12/ Post- kritické paradigma


javascript:popup_imp('/imp/compose.php',700,650,'to=Anabela%20de%20Sousa%20Lopes%20%3Clopes.anabela%40netc.pt%3E');

klicova slova: jednoduché publikum, masové publikum; rozptylené publikum, aktivni publikum;
spektaklizace, estetizace, komodifikace, performativizace kazdodennosti.

* Abercrombie, N., Longhurst, B.: Audiences. Sage 1998, pp. 68-76.

e Volek, J.. Promény chovani mediélnich publik: postkriticka perspektiva. In Foret, M. - Lapcik,
M Orsag, M. (eds.): Média dnes: reflexe mediality, médii a medialnich obsahii. Olomouc:
Univerzita Palackého, 2008. s. 215 - 233, 18 s. Media a komunikace.ISBN 978-80-244-2023-3.
e Fiske J.: Active Audiences. In: Television Culture. Routledge 1987.

e Ang, I.: Living Room Wars: Rethinking Audience for a Postmodern World. In: Allen, R., Hill,
A.: The Television Studies Reader. Routledge, 2004, pp. 226-234.

13/ Publikum jako medialni konstrukt

kli¢ova slova: branding, programovani, tvorba vysilaciho schématu (program scheduling),
kontraprogramovani, ratingova demokracie, ratingova estetika,

* ABELMAN, R., ATKIN, D., J.: AUDIENCE MEASUREMENT: FLAWS AND FALLACIES. IN: THE

TELEVIEWING AUDIENCE. HAMPTON PRESS 2002.

e Webster, J.G., Phalen, P.,F., Lichty, L.W.: Audience Ratings: Analysis of Gross Measures. In:
Rating Analysis. The Theory and Praktice of Audience Research. Lawrence Erlebaum
Associates, 2000. pp. 185-208.
e Tulloch, J.: The Implied Audience in Soap Opera Production: Everyday Rhetorical Strategie
Among Television Profesional. In: In: Alasuutari, P.: Rethinking the Media Audience: The New
Agenda 1999.

eAng, J.: Living-room wars: new technologies, audience measurement and the tactics of
television consumption. In: Silverstone, R., Hirsch, R, E.: Consuming technologies: Media and
Information in Domestic Spaces. Routledge 1992.

14/ Televize jako verejna sluzba a jeji regulace

klicova slova: verejny zajem, verejna sluzba.

*Smith, A.: Television as a Public Service Medium. In: Smith, A.: Television: An International
History. Sage 1981.

e REGULACE TELEVIZNIHO VYSILAN{ VE VYBRANYCH ZEMICH:

*Zakon o Ceské televizi

*Board of Governors (The Board’s Standing Orders)

eCharta BBC - http://www.bbc.co.uk/info/policies/charter

oCSA - The Conseil supérieur de 1"audiovisuel: http://www.csa.fr/index.php

— Scannell, P.: Public service broadcasting and modern public life. In: media, Culture and Society: critical
reader. Sage 1990.

- Produk¢ni smérnice BBC

LEGENDA:

TESTOVANA BUDE ZNALOST A POROZUMENI TEXTU UVEDENYCH V KAPITALKACH
* texty povinné na danou prednasku

e texty povinné pro ukonceni kurzu

- roz8ifujici, doporucené


http://www.bbc.co.uk/info/policies/charter
http://www.csa.fr/index.php

