SYLABUS KURZU ZUR 409

TELEVIZE A JEJi PUBLIKUM V KAZDODENNI PERSPEKTIVE

Katedra medialnich studii a Zurnalistiky
stupen: magistersky
vyucujici: PhDr. Jaromir Volek, Ph.D.
asistence: Mgr. Johana KotiSova
vystup: zkouska — A KREDITY
V ptipadé druhého opravného terminu pisemna zkouska z probrané latky.
vyuka: prednaska: stteda 13.30-15.00 poslucharna — AVC
seminar I: 15.15 - 16.00 (ucebna ¢. 54)
seminaf II. 16.00 -16.45 (ucebna ¢. 54)

ANOTACE
Cilem kurzu je ptedstavit historickou i aktudlni roli televize a piiblizit jeji komunikacéni specifika, a to
jak ve srovnani se starS§imi technologiemi, tak ve srovnani s tzv. novymi médii. Kurz je strukturovan
do tii zékladnich Casti seminafe zaméfeného na nacvik prace se specidlnimi software pro analyzu

chovani publik:

A/ TEORIE A KAZDODENNOSTI A NOVA MEDIA

B/ ZAKLADNI FORMY TELEVIZNIHO OSLOVENI: ZANRY A FORMATY

C/ MEDIALNI PUBLIKA: OD TELEVIZNICH DIVAKU K ROZPTYLENYM PUBLIKUM NOVYCH MEDII.

Kurs se zaméfuje na roli televize v ramci kazdodennich zivotnich praxi jejiho publika a
ptiblizuje t€snou provazanost tohoto média s rutinizovanou povahou kazdodennosti. Kurs
nabizi poslucha¢im moznost seznamit se s reflexi uvedené problematiky v Sirokém spektru
ruznych teoretickych vychodisek zahrnujicich pfedevsim sociologickou, psychoanalytickou a
fenomenologickou perspektivu. Soucasti kurzu je deset seminaiti, ve kterych se posluchaci
seznami s riznymi metodami analyzy chovani medialnich publik (elektronické meéfeni
sledovanosti, denickové méteni poslechovosti, analytické software: Golem, Data analyzer).

SYSTEM HODNOCENI
Pro absolvovani kurzu je ti'eba splnit nasledujici podminky:
1/ ziskat zapocet ze seminafe za zapoctovy test (spravny vypocet jedné zde dvou typi
zadanych analyz)

2/ ziskat minimalné 80 bodl z osmi dil¢ich testl ( z toho jedna domaci analyza sledovanosti)
(systém bodovani 0, 5, 10, 15)
Kritéria bodovani testii: a/vécna spravnost, b/ logické, prehledné a stylisticky korektni
usporadani ¢/ aplikace, vlastni relevantni komentar, kritika
Za kazdy test je moZné ziskat 15 bodu (celkem 120b.)
Duvody pro omluvu absence upravuje studijni 7ad. Pokud bude absence omluvena je mozné test
absolvovat v nahradnim terminu

3/ zavéreCny pisemny test (max. 126 b. minimum 70b.)



Zavérecné hodnoceni je dano sou¢tem bodového hodnoceni obou popsanych ukoli.
CELKOVE HODNOCENTI:

A=204+ (126+120)

B=188-203

C=172-187

D=166-171

E=150-165 (70+80)

K povinnému bodovému zisku z diléich testii je mozné pridat body za dvé bonusové
analyzy k seminafim A1l a C10 (kazd4 max. 20b.)

A/ TEORIE KAZDODENNOSTI A MEDIA

Al/ (25.2.) KAZDODENNOST NEBO KAZDODENNI ZIVOT? STRATEGIE MOCNYCH VS. TAKTIKY
SLABYCH.

klicova slova: lebenswelt, struktury relevance, , kazdodennost*, , kazdodenni Zivot“, strategie
mocnych, taktiky slabych.

Literatura:

e Higmore, B.: Introduction: Questioning Everyday Life. In: The Everyday Life Reader.
Routledge 2002.pp. 1-34.

* De Certeau, M.: General Introduction to The Practice of Everyday Life. In: Practice of Everyday Life.
University of Californie Press 1984. pp. xi-xxiv.

SEMINAR: ANALYZA KAZDODENNICH MOTIVU A JEJICH FUNKCI

ECCE HOMO HOMOLKA. Filmové studio Barrandov, 1969, rezie: Jaroslav Papousek.
Dostupné na http://onlinevidea.tv/video/4279/ecce-homo-homolka#.UwRtSdzhZL.N

(Bonusova analyza pouzitych kazdodennich motivi a jejich funkce v narativnich struktute filmu.
Konkrétni zadani ve studijnich materialech v IS).

A2/ TELEVIZE A (POZDNE) MODERNi KAZDODENNOST V CASE A PROSTORU

klicova slova: modernita, caso-prostorové rozpojeni (space-time distanciation), casoprostorove
vyvazani (disembeding) zprostredkovana interakce, zprostiedkovand kvaziinterakce (quasi-
mediated interaction), caso-prostorové koordinaty, televizibilita.

Literatura:

*Giddens, A.: Dusledky modernity. Slon 1999, str. 11-74.

* Moores, S.: Media/theory. Thinkong about media communications. Routledge, 2008, pp. 7-34

(Time and space)

*Thompson, J.B.: Rozvoj zprostfedkované interakce. In: Média a modernita. Socilni teorie

médii, Karolinum, pp. 70-98.

- Lefebvre, H.: Work and Leisure in Everyday Life. In: Critique of Everyday Life. Verso 1991.
pp. 29-42.

- Williams, R.: Culture is Ordinary. In: Resources of Hope: Culture, Democracy, Socialism.

London, Verso, 1989, pp. 3-14.

- Kracauer, S.: Boredom. In: The Mass Ornament: Weimar Essays. Harvard University Press.

pp- 331-4.



SEMINAR: 1. UVOD: Z{&KLADNi CHARAKTERISTIKY ELEKTRONICKEHO MERENI
SLEDOVANOSTL,MERENI CTENOSTI (MEDIA PROJEKT) A POSLECHOVOSTI (RADIO
PROJEKT)

projekce: Can you Believe TV Ratings. NOVA. Public Broadcasting Television 1995.

- Webster, J.G., Phalen, P_,F., Lichty, L.W.: An Introduction to Audience Research.
In: Rating Analysis. The Theory and Praktice of Audience Research. London. Lawrence
Erlebaum Associates, 2000. pp. 1-12.

A3/ FUNKCE TELEVIZE: TELEVIZE JAKO NASTROJ KONSTRUKCE BEZPECi

klicova slova: objektove relacni teorie (teorie objektnich vztahii, ontologické bezpeci;
prechodny objekt,; prechodnd zkusenost; potencialni prostor, kognitivni, emocionalni, relaxacni,
integracni funkce; mytifikace.

Literatura:

* Fiske, J., Hartley, J.: Reading Television. Routledge 1978, pp. 85-100.

* Mellencamp, P.: TV Time and Catastrophe, or Beyond the Pleasure Principle of Television. In:
Logics of Television. BFI 1990.

*Winnicott, D.: Lidské ptirozenost. Psychoanalytické nakladatelstvi 1999. str. 83-94.

- Winnicott, D.: The Theory of Parent-Infant Relationship. In: The Maturational Processes and
the Facilitating Environment. Karnac Books. 1990.

- Winnicott, D.: From Dependence Towards Independence in the Development of the Individual.
In: The Maturational Processes and the Facilitating Environment. Karnac Books. 1990.

SEMINAR: ZAKLADY PRACE S PROGRAMEM GOLEM: HLAVNI FUNKCE

A4/ (18.3.) TELEVIZE JAKO KULTURNI TECHNOLOGIE A SPOLUTVURCE DOMOVA

klicova slova: sociotechnicky systém, kulturni technologie; zprivatnéla mobilita (mobile
privatization); Zworikin, Baird; Jenkins.

Literatura:

eAbramson, A.: The invention of television. In: Smith, A.: Television: An International
History. Sage 1998.

*Spiegel, L.: Installing the Television Set. Popular Discources on Television and Domestic
Space, 1948-1955. In: Camera Obsura, 16:1, 1998.

- Gray, A.: Technology in the domestic environment. In:Video Playtime: The gendering of a
leisure technology. Routledge 1992.

- Smith, A.: Television across the World. In: Television. An International History. Oxford Univ.
Press 1998.

- Cairncross, F.: Konec vzdalenosti. Computer Press 1999. kap. 3 - 7, 9, 10. (knihovna FSS)

- Ang, I.: Global Media/Local Meaning. In: Living Room Wars. Routledge 1996.

SEMINAR: ZAKLADY PRACE S PROGRAMEM GOLEM: zakladni vystupy a typy analyzy



A5/ (25. 3.)TELEVIZE JAKO CLEN RODINY
klicova slova: domov, domdcnost; politika obyvaciho pokoje, situacni androgynie, testovani
reality, rodinny televizni ritual.

Literatura:

eMorley, D: Television in the Family. In: Family Television: Cultural Power and Domestic
Leisure. Routledge 1986.

*Ang, I.: Gender and/in media consumption. In: Living Room Wars. Routledge 1996.

- Rogge, J.: The media in everyday family life: some biographical and typological aspects. In:
Seiter, E.: Remote Control: Television, Audiences and Cultural Power. Routledge 1989.

- Gray, A.: Gender and class in the household. In: Video Playtime: The gendering of a leisure
technology. Routledge 1992.

- Spiegel, L.: Television in the Family Circle: The Popular Reception of a New Medium. In:
Logics of Television. BFI 1990.

SEMINAR: ZAKLADY PRACE SPROGRAMEM GOLEM: poiady a cilové skupiny
NASTAVENI VYBRANYCH PARAMETRU: tvorba logickych vyrazii vypodetni ukazatele — ATS,
Rating, typy analyz — detailni analyza

B/ VYBRANE STRATEGIE TELEVIZNIHO OSLOVENIi: ZANRY A FORMATY

B6/ (1.4.) O POVAZE TELEVIZNi NARATIVITY L.: MYDLOVA OPERA

kli¢ova slova: televizni narace: myticka a ritudlni; abstraktni a zkusenostni cas, cyklicky a
linearni cas, empiricky realismus, emocionalni realismus; tragickd pocitova struktura,
,direct cinema*, ,, cinema verité“, ,,docu soap “, estetika ,, Reality TV “‘,narativni formy,
divaci reality TV.

Literatura:

e Ang, L.: Between reality and fiction. In: Watching Dallas. Soap opera and melodramatic
imagination. Routledge 1985, pp. 13-50.

* Moran, A.: The Pie and Crust: Television Program Formats. In: Allen, R., Hill, A.: The
Television Studies Reader. Routledge, 2004, pp. 258-266.

*Allen, R.: Making Sense of Soaps. In: Allen, R., Hill, A.: The Television Studies Reader.
Routledge, 2004, pp. 242-257.

- Morse, M.: News as Performance: The Image as Event. In: Allen, R., Hill, A.: The Television
Studies Reader. Routledge, 2004, pp. 209-225.

- Fiske J.: Narative. In: Television Culture. Routledge 1987.

- Mattelart, M.: Women and Cultural Industries. In: Media, Culture and Society, vol. 4, no. 2,
pp- 135-50.

- Roscoe, J.: Big Brother Australia: Performing the ,,Real” Twenty-Four-Seven. In: Allen, R.,
Hill, A.: The Television Studies Reader. Routledge, 2004, pp. 311-321.

- Livingstone, S., Lunt, P.: Studio Discussions. In: Allen, R., Hill, A.: The Television Studies Reader.
Routledge, 2004, pp. 322-331.

- Radway, J.: Reading Romance. In: Allen, R., Hill, A.: The Television Studies Reader.
Routledge, 2004, pp. 219-225.

- Ellis, J.: Television as Working — Through. In: Gripsrud, J. (ed): Television and Common
Knowledge. Routledge 1999, pp. 55-70.

- Brown, M.,A.: Feminist cultural television criticism — culture, theory and practice. In: Brown,
M., A.: Television and women's Culture: The Politics of the Popular. Sage 1990, pp. 11-17.



*Kavka, M.: Reality TV. Edinburg University Press, 2012, pp. 75-109 (Second-Generation
Reality TV: Surveillance and Competition).

- Kavka, M.: Reality TV. Edinburg University Press, 2012, pp. 145-177 (Third-Generation
Reality TV: Economics of Celebritiy)

- Lumby, C.: Real Appeal: The Ethics of Reality TV. In: Lumby, C., Probyn, E.: Remote
Control. New Media, New Etics. Cambridge University Press, 2003. pp. 11-24.

- Fetveit, A.: Reality TV in the Digital Era: A Paradox in Visual Culture? In: Allen, C., R., Hill,
A.: The Television Studies Leader. London, Routledge, 2004. pp. 544-556.

SEMINAR: Typy analyz — analyza skupin pofadt

C/ OD TELEVIZNICH DIVAKU K ROZPTYLENYM PUBLIKUM NEJNOVEJSICH
NOVYCH MEDII

C7/(8.4.)
TELEVIZE JAKO VEREJNA SLUZBA V NOVEM TECHNOLOGICKEM PROSTREDI A JEJi REGULACE
klicova slova: verejny zajem, verejna sluzba, verejna sféera,obcanska kultura,

e Smith, A.: Television as a Public Service Medium. In: Smith, A.: Television: An

International History. Sage 1981.

* Peter Dahlgren: Public service media, Old and New: Vitalizing Civic Culture. Canadian

Journal of Communication, vol. 24 (2001)

- Marc Raboy: Creating the Conditions for Communicaion in the Public Good. Journal of

Communication, vol. 31 (2006).

- Scannell, P.: Public service broadcasting and modern public life. In: media, Culture and Society: critical

reader. Sage 1990.

*REGULACE TELEVIZNIHO VYSILAN{ VE VYBRANYCH ZEMICH:

RRTV CR: http://www.rrtv.cz/cz/

*zakon 231/2001 Sb. ze dne 17. kvétna 2001, o provozovani rozhlasového a televizniho vysilani

http://www.rrtv.cz/cz/static/zakony/pdf/231-2001.pdf

*zakon 483/1991 Sb. ze dne 7. listopadu 1991, o Ceské televizi

http://www.rrtv.cz/cz/static/zakony/pdf/483-1991.pdf

*Rada CT : www.ceskatelevize.cz/rada-ct/

*zakon 484/1991 Sb. ze dne 7. listopadu 1991, o Ceském rozhlasu

http://www.rrtv.cz/cz/static/zakony/pdf/484-1991.pdf

Rada CRo: www.rozhlas.cz/rada

- BBC_Charta BBC - http://www.bbc.co.uk/info/policies/charter

- OFCOM: http://www.ofcom.org.uk/

- ZDF http://www.zdf.com/index.php?id=startseite

- CSA - The Conseil supérieur de 1"audiovisuel: http://www.csa.fr/, http://www.csa.fr/multi/index.php?l=uk
Smérnice Televize bez hranic
Smérnice Evropského Parlamentu a Rady 2007/65/ES ze dne 11. prosince 2007 o audiovizudlnich
medidlnich sluzbach (AVMS)
Smérnice €. 89/552/EEC a jeji novelizace €. 97/36/EC

SEMINAR: Typy analyz — &asova analyza, analyza pielivi

e ZADANI UKOLU - VYPOCTU, KTERY BUDE VYPRACOVAN V NASLEDUJICIM
TYDNU A ODEVZDAN DO 15.4. DO ODEVZDAVARNY.



http://www.rrtv.cz/cz/
http://www.rrtv.cz/cz/static/zakony/pdf/231-2001.pdf
http://www.rrtv.cz/cz/static/zakony/pdf/483-1991.pdf
http://www.rrtv.cz/cz/static/zakony/pdf/484-1991.pdf
http://www.rrtv.cz/cz/static/zakony/pdf/484-1991.pdf
http://www.bbc.co.uk/info/policies/charter
http://www.ofcom.org.uk/
http://www.zdf.com/index.php?id=startseite
http://www.csa.fr/
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=OJ:L:2007:332:0027:0045:CS:PDF
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=OJ:L:2007:332:0027:0045:CS:PDF
http://www.rrtv.cz/cz/static/zakony/eu/Smernice_89-552-EEC.pdf

C8/(15.4.) CTECI TYDEN

HISTORICKE PROMENY VYZKUMU MEDIALNIHO PUBLIKA I.: BEHAVIORALNi PERSPEKTIVA
klicova slova: behavioralni a kritické paradigma, medialni publika(um), typy publik(a); typy
analyzy publik (a); behavioralni, kritickeé, post-kritické paradigma.

Literatura:

*McQuail, D.: Audience Analysis. Sage 1997, pp. 1-24.

C9/ HISTORICKE PROMENY VYZKUMU MEDIALNIHO PUBLIKA II.: KRITICKA PERSPEKTIVA

Klic¢ova slova: teorie dominantniho textu;, Screen Theory, teorie konstruované subjektivity,
decentrovand subjektivita; stadium zrcadla; oblast imaginarniho; oblast symbolického; redlno(le
reél); jazyk

Literatura:

* Lodziak, C.: Studying the Power of Television. In: The Power of Television. Sage 1986.

* Mitchell, A., Blackova, M.: Jacques Lacan. In: Freud po Fredovi. Triton, pp. 220-230.

*Sarup, M.: Lacan and Psychoanalysis. Sage 1990.pp 6-33.

- Roberts, J.: Critical Social Theory and the Study of Television. In: Critical Theory. Sage 1994.
- Fiske J.: Pleasure and Play. In: Fiske J.: Television Culture. Routledge 1987.

- Lacan, J.: The Mirror Stage as Formative Function of the / as Revealed in Psychoanalytic
Experience. In: Lacan, J.: Ecrits: A Selection. London. Tavistock 1977. pp. 1-8.

- Lacan, J.: The Agency of the Letter in the Unconscious or Reason Since Freud. In: Lacan, J.:
Ecrits: A Selection. London. Tavistock 1977. pp. 161-197.

SEMINAR: ANALYZA PRVKU DECENTROVANE SUBJEKTIVITY.
MUZ NA MESICI. Universal Picture, 1999, reZie Milo§ Forman.
Dostupné na ONLINE VIDEA. TV
http://onlinevidea.tv/video/6066/muz-na-mésici#.UwRvptzhZLN
BONUSOVY UKOL (konkrétni zadani v IS).

C10/ HISTORICKE PROMENY VYZKUMU MEDIALNiHO PUBLIKA III. AKTIVNI PUBLIKA

klicova slova: , etnograficky obrat", teorie dominantniho publika; Birminghamska Skola; model
zakodovani/dekodovani; teorie uziti a uspokojeni (uses and gratification theory),; recepcni
analyza, popularni potésSeni (popular pleasures), provinila potéseni (guilty pleasures),
intepretativni komunity, kvalitativni vyzkum, focus group.

Literatura:

eFiske J.: Active Audiences. In: Television Culture. Routledge 1987.

*Alasuutari, P.: Introduction: Three Phases of Reception Studies. In: Alasuutari, P.: Rethinking
the Media Audience: The New Agenda 1999, pp. 1-21.

*Seiter, E.: Qualitative Audience Research. In:. Televison and New Media Audiences. Oxford
Television Studies. Oxford University Press, 2002. pp 9-33.
- Seiter, E.: Feminist Methods: The Patents” Suport Group. In:. Televison and New Media
- Audiences. Oxford Television Studies. Oxford University Press, 2002. pp 34-57.
- Fiske J.: Activated Text. In: Fiske J.: Television Culture. Routledge 1987.
- Lull, J.: An Emerging Tradition: ethnographic research on television audiences. In: Inside
Family viewing. Routledge 1990.
- Gray, A.: Audience and Reception Research in Retrospect: The Trouble with Audiences. In:



Alasuutari, P.: Rethinking the Media Audience: The New Agenda 1999, pp. 22-37.

- Fiske, J.: Moments of Television. In: Seiter, E.: Remote Control: Television, Audiences and
Cultural Power. Routledge 1989.

- Morley, D.: The Nationwide Audience. In: Allen, R., Hill, A.: The Television Studies Reader.
Routledge, 2004, pp. 95-104.

- Dabhlgreen, P.: What’s the meaning of this? Viewers plural sense making of Tv news. In:
Culture and Power: Media, Culture and Society reader. Sage 1994.

SEMINAR: ZAKLADY PRACE SE SOFTWARE DATA ANALYZER: ANALYZA

CTENOSTI

TEST: ANALYZA ELEKTRONICKEHO MERENI SLEDOVANOSTI

C11/ POST- KRITICKE PARADIGMA

klicova slova: jednoduché publikum; masové publikum; rozptylené publikum; aktivni publikum;
spektaklizace, estetizace, komodifikace, performativizace kaZdodennosti.

Literatura:

eAbercrombie, N., Longhurst, B.: Audiences. Sage 1998, pp. 68-76.

*Volek, J.. Promény chovéani medialnich publik: postkriticka perspektiva. In Foret, M. - Lapcik,
M Orsag, M. (eds.): Média dnes: reflexe mediality, médii a medialnich obsahii. Olomouc:
Univerzita Palackého, 2008. s. 215 - 233, 18 s. Media a komunikace.ISBN 978-80-244-2023-3.
-Ang, I.: Living Room Wars: Rethinking Audience for a Postmodern World. In: Allen, R., Hill,
A.: The Television Studies Reader. Routledge, 2004, pp. 226-234.

SEMINAR: ZAKLADY PRACE SE SOFTWARE DATA ANALYZER: ANALYZA

POSLECHOVOSTI
C12/ PUBLIKUM JAKO MEDIALNi KONSTRUKT

klicova slova: branding, programovani, tvorba vysilaciho schématu (program scheduling),
kontraprogramovani, ratingova demokracie; ratingova estetika,

*Abelman, R., Atkin, D., J.: Audience Measurement: Flaws and Fallacies. In: The Televiewing
Audience. Hampton Press 2002.

- Webster, J.G., Phalen, P_,F., Lichty, L.W.: Audience Ratings: Analysis of Gross Measures. In:
Rating Analysis. The Theory and Praktice of Audience Research. Lawrence Erlebaum
Associates, 2000. pp. 185-208.

- Tulloch, J.: The Implied Audience in Soap Opera Production: Everyday Rhetorical Strategie
Among Television Profesional. In: In: Alasuutari, P.: Rethinking the Media Audience: The New
Agenda 1999.

-Ang, J.: Living-room wars: new technologies, audience measurement and the tactics of

television consumption. In: Silverstone, R., Hirsch, R, E.: Consuming technologies: Media and
Information in Domestic Spaces. Routledge 1992.

SEMINAR: ZAPOCTOVY TEST

LEGENDA:

*Texty povinné na piednasku, ze kterych se pise test

*Texty, které je tfeba prostudovat a vyuzit v zavéreCném eseji — pokud odpovidaji zvolenému
tématu



- Doporucené texty



