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FAKTORY ZDROJA
3 KLUCOVE ELEMENTY

Autorita
Kredibilita

Socialna atraktivita




AUTORITA

Milgramove experimenty

Symboly autority
Tituly
Oblecenie




KREDIBILITA

Percipovana uroven vierohodnosti
komunikatora

*EXPERTIZA

*DAVERYHODNOST
(Hovland, Janis, Kelly, 1953)

LASKAVOST
(McCroskey, 1999) *Inteligencia

*Cnost’ (charakter)

sLaskavost’
(Aristotle)
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EXPERTIZA

Vedomosti, schopnosti, skusenosti...



KREDIBILITA - DOVERYHODNOST

Percipovana uprimnost’, charakter a bezpecie




KREDIBILITA - LASKAVOST

a.k.a. Goodwill

Percipovana starostlivost’ (Su vnimavi, empaticki,
SO zaujmom porozumiet’)




BUDOVANIE KREDIBILITY
PROSTREDNICTVOM NVK
Ocny kontakt
Spontanna gestikulacia davajuca doraz na
dolezité veci
Uvolneny a otvoreny postoj tela

Hlas znie sebavedomo. Obmiena vysku,
hlasitost, rytmus a podobne.

Oblecenie




DHEIEIHH:I} Helllrﬁl rnmmlrnmﬁmiﬁm IMIIWI’EESEEIHBEE |]'|.|!u'ure message to folder: -

Subject Re: Re: Unigue Oldsmobile Omega 1980 4 only 59,000 miles, 30 MPG - $2980 (Las Cruces)
From Klaas Ring =ringklaaskh10@gmail.com=

Date Saturday, April 11, 2009 11:24 pm

To sgaliki@nmsu.edu

I came across your post and vou dont have to sell vour things if

vou're just tight on money. I was going to sell my jewelry but found

this guys website HTTP/GETGEANTSINIWEEK COM it helped me alot. 1
recetved a couple grants just for filling out some applications. his

site 15 full of great ideas.
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SLEEPER EFFECT

Dopad persuazivnej spravy obvykle casom klesa.
Sleeper effect je fenomeén vysvetlujuci fakt, ze
ucinok persuazivnej spravy od nekredibilného
zdroja moze casom narastat.

(Hovland, Weiss, 1951)
Clanok o nuklearnych ponorkach

Zdroj:
Pravda
VS.
Drzitel nobelovej ceny R. Oppenheimer




SLEEPER EFFECT

A

Vysoka kredibilita

Postojova
zmena

Nizka kredibilita

Cas

Pric¢ina : k zaniku vazby s znehodnocujucim cinitelom dochadza
rychlejsie nez k zaniku spravy
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CREDIBILITY - SLEEPER EFFECT

Politické kampane



http://www.youtube.com/watch?v=ER5tYbFBTHg
http://www.youtube.com/watch?v=8xukbiS8q9s

CREDIBILITY AND LANGUAGE

Language that reduces credibility includes:
Ums, ers and other, ah, hesitation.

Totally and absolutely excessive
exaggeration.

Kinds of qualifications that sort of lack
assertion, | guess.

Politeness, sir, that indicates subordination.

| know it is silly to say this, but disclaimers
do reduce credibility.




SOCIALNA ATRAKTIVITA

Socialne atraktivni ludia su oblubeni a fyzicky
pritazlivi




SUMMARY

Autorita

Kredibilita
Expertiza
Doveryhodnost’
Laskavost’

Socialna atraktivita

Fyzicka atraktivita, podobnost’, blizkost’,
prijemnost’, podobnost’, kooperacia




A TO HLAVNE...

EMPATIA




