EU Kids Online (1V)



* \lyzkum pouziti internetu — problematicky
* Teoreticka (konceptualni) rovina
* Metodologie

 Porovnatelnost?
 Rovina casova a kulturni

e Jak to vypada v praxi?



The EU Kids Online network has been funded by the
EC Better Internet for Kids programme*

From 2006-09, as a thematic network of 21 countries,
EU Kids Online identified and evaluated the findings of
nearly 400 research studies to draw out substantive,
methodological and policy implications.

From 2009-11, as a knowledge enhancement project
across 25 countries, the network surveyed 25,000 children
and parents to produce original, rigorous data on online
opportunities and risk of harm.

From 2011-14, the network expanded to 33 countries to
conduct targeted analyses of the quantitative survey and
new qualitative interviews with children.

It happened in our school. Someone took a picture of
someone in a pose and then they edited the picture
making a small comment and then...my schoolmate
was pretty sad about it, then | told everyone to delete
the photo because | just asked them, if that was you,
how would you feel, so they deleted the photo and
everything's fine now.

(boy, 11, UK}

“Originally, Safer Internet Programme 5




Explaining risks and opportunities: The EU Kids Online model
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Livingstone, S. (2016). A framework for researching Global Kid:
being and rights in the digital age.London: Global Kids Online




EU Kids Online | (2006-09)

e Reserse literatury
* Budovani veédni zakladny
* Formulace zakladnich otazek a hypotéz

e as athematic network of 21 countries, EU Kids Online identified and
critically evaluated the findings of nearly 400 research studies,
drawing substantive, methodological and policy-relevant conclusions”

(p. 3)



EU Kids Online |l (2009-11)

* Mezinarodni survey
e 25 zemi
* IPSOS — agentura pro sbér dat

* Metodologie:
e Stratifikovany ndhodny vzorek uzivatell internetu 9-16

* ,as a knowledge enhancement project across 25 countries, the
network surveyed children and parents to produce original, rigorous
data on their internet use, risk experiences and safety mediation”



EU Kids Online |l

* Tvorba dotazniku
* Mnoho riznych zajmu!
e Zadani projektu — rizika a prilezitosti pouzivani internetu
* Implikace pro praxi a policy
e Zajmy jednotlivych vyzkumniku
* Sociology, media studies, psychology, education, literacy, policy, law...
* LiSi se metodologické pristupy a okruhy zajmu
» Priklad: prediktory a vysvétlujici proménné
* Dotaznik ma omezenou délku!



Table 3: Mapping online opportunities and risks, by child role

Content: Contact: Conduct:
Child as recipient Child as participant Child as actor
Education learning Educational resources Contact with others who Self-initiated or collaborative
and digital literacy share one’s interests learning
D
w
= Participation and Global information Exchange among interest | Concrete forms of civic
E civic engagement groups engagement
g Creativity and self- Diversity of resources Being invited/ inspired to | User-generated content
& expression create or participate creation
O
Identity and social = Advice (personal/ Social networking, shared | Expression of identity
connection health/sexual etc.) experiences with others
Commercial Advertising, spam, Tracking/ harvesting Gambling, illegal downloads,
sponsorship personal info hacking
Aggressive Violent/ gruesome/ Being bullied, harassed Bullying or harassing another
g hateful content or stalked
D
o Sexual Pornographic/harmful Meeting strangers, being | Creating/ uploading
sexual content groomed pomographic material
Values Racist, biased info/ Self-harm, unwelcome Providing advice e.g. suicide/
advice (e.g. drugs) persuasion pro-anorexia

Livingstone, S. (2016). A framework for researching Global Kids Online: Understanding children’s well -being and rights in the digital age.London: Global Kids Online



Prace s daty EUKO I

* In the ,third phase (2011-14), the EU Kids Online network has
provided a focal point for timely findings and critical analyses of new
media uses and associated risks among children across Europe,
drawing on these to sustain an active dialogue with stakeholders
about priority areas of concern for children’s online safety”



Prace s daty EUKO I

* Rychla diseminace- kratké reporty a prezentace na konferencich a
setkanich
* Reporty — majoritni podil vystupu
e Potreba rychle diseminovat
* Odborné publikace

* Kniha
* Odborné clanky — minimalni podil

e Spousta zaveéru deskriptivnich — publikovana v reportech a knize

e Otazka ,,prostoru” pro dalsi publikace
* Omezeny pocet prediktoru



Net children go mobile (2012-14)

* Snaha o navaznost na EUKO II
* Hlavni cil — reflektovat rozvoj a rozsireni mobilnich technologii

* Neni nadnarodni financovani
 Participace jen 7 zemi

Nutnost: pridat polozky do dotazniku, zkratit dotaznik
* \lyrazena cela sekce s individualnimi prediktory

* Hlavni cil — porovnani trendt s ohledem na zmény s prichodem mobilnich
technologii
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Is children’s exposure to online risk changing?

We again compared our
findings from the 2010
survey with Net Children
Go Mobile 2014 survey
findings®*. The graph
shows data only for seven
countries, for 11- to
16-year-old internet users.”

Children’s exposure to online risk is changing in key ways

Children are now more likely to be exposed to hate messages (from 13% to
20%), pro-anorexia sites (from 9% to 13%), self-harm sites (from 7% to 11%)
and cyberbullying (from 7% to 12%).

Children are now less likely to make contact online with someone they don't
know face to face (from 32% to 29%): possibly awareness-raising efforts about
‘stranger danger’ are proving effective. However, they are slightly more likely to
meet an online contact offline.

Overall, online risk affects a significant minority, but by no means a majority of
young internet users. The challenge of addressing negative UGC is, however, of
increasing importance.

*Met Children Go Mobile surveyed 9- to 16-year-clds in Belgium,
Denmark, Italy, Ireland, Portugal, Romania and the UK in 2013-14

4@

Had contact with someone not
met face to face before

Seen sexual images onling

Received sexual messages

Seen websites where people
publish hate messages that
attack certain groups or individuzals

Seen websites where people promote
eating disorders (such as being
very skinny, anorexic or bulimic)

Met online contact offline

Seen websites where people
talk about or share their
experiences of taking drugs

Seen websites whese people

discuss ways of physically
harming or hurting themselves

Bean cyberbullied

Seen websites where people
discuss ways of committing suicide
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EU Kids Online Il

 Kvalitativni vyzkum



EU Kids Online IV

e Zatim posledni faze projektu



GLOBAL

Meanwhile: Global Kids Online KIDS

ONLINE
CLOOLe

Global Kids Online is an international research project that aims to generate and sustain a rigorous
cross-national evidence base around children’s use of the internet by creating a global network of
researchers and experts.

Global Kids Online was developed as a collaborative initiative between the UNICEF Office of Research-
Innocenti, the London School of Economics and Political Science (LSE), and the EU Kids Online network.
Supported by the WeProtect Global Alliance (2015 — 2016)

principal investigators Professor Sonia Livingstone (LSE) and Jasmina Byrne (UNICEF Office of Research)



https://www.unicef-irc.org/
https://www.unicef-irc.org/
https://www.unicef-irc.org/
http://www.lse.ac.uk/media@lse/Home.aspx
http://globalkidsonline.net/eu-kids-online/
http://globalkidsonline.net/about/members/sonia-livingstone/
http://globalkidsonline.net/about/members/jasmina-byrne/
http://globalkidsonline.net/about/members/jasmina-byrne/
http://globalkidsonline.net/about/members/jasmina-byrne/

Figure 1: The |ast time something happened online that bothered or upset you, did you talk to any of these
people about it? (% yes, by country)
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Global Kids Online

* \lytvareni dotazniku pouzitelného napric kulturami

* Coto znamena?
* Jeden z cild EU Kids Online IV — komparabilita s GKO



EU Kids Online IV

* \/lyvoj dotazniku a metodologie — dlouhy proces
* 2016-2017 — rozhodovani o koncepci vyzkumu a prioritach

e Shanéni zdroju



m3_8&a Which, if any, of the following have you used for finding, reading, watching,
sharing or discussing news in the last week[D52])7
TICK ALL THAT APPLY

Challenges "

c) Twitter

d) YouTube

) Google Plus (net regular Google search)

f)  Imstagram

* \/lyvoj technologii, platforem, aplikaci... [ ="

n) Pinterest

e Zmény v dotazniku? wﬁ
 Anglickd i lokdlni verze S

1)  Snapchat

* Nekteré zmeény nutné “

Telegram

2

= slack
n} Slack

0) Mesgenger (from Facebook)

)
p) Periscope ‘J

q) WeChat

N Sheirisnds

o e XING’

t)  Weiba

u) Others
v) MNone of these

w) | do not know

—

¥} Prefer not to say



Kognitivni testovani

amM1-12 When you sent such messages online or via @ mobile device, has it happened
through any of the following ways?

*  The respondents were not familiar with “Flickr.

»  MEN was almost in all cases associated with Facebook Messenger.

* The phrase ‘instant messenger was also confusing to most of the children. According to
the respondents, children use only the word ‘messenger’ and not “instant”. This may be
specific only to the Czech children.

*  The platform of ‘chatroom” was not familiar to most of the respondents, it was sometimes
associated with a physical room, where people can sit and use their devices to chat with
other people. Some of the alder children [15-17) were familiar with chatrooms, but none
of them used it anymaore.

*  Other platforms that were often mentioned by the children and are not directly included

aM3-3 How often do you look for news? By news we mean national, intemational,
regional/local news and other topical events that you can look for via any platform

, . . (radio, TV, newspaper or online, including social media).
in the response options were Viber and Snapchat.

»  Some of the respondents also missed response option ‘by email’.
¥ The respondents were often mentioning text messages (3MS) or voice messages as ways
how to treat someone hurtfully via mobile devices, but not while using the Internet.

*  The phrase “social media” was not familiar to one of the respondents (12 years), despite

using Facebook and being familiar with it. It would be more understandable for her if
i ] ) i ] ) some examples of social media (e.g., Facebook) were menticned in the guestion. One
*  Some of the children also suggested that it would be easier for them if the guestionnaire . . )
youngest respondent (10 years) did not use or know Facebook or any other social media.
Both of them understood the guestion in general and both of them understood what

‘online news’ or ‘news on the Internet’ mean.

included visualisation of some of the answers in the form of logos of the mentionad
platforms or applications.

¥  One of the respondents (13 years) also associated the phrase “social media” with media
that are intended for certain social groups or for certain people (for example a TV station
that broadcasts only for the Czech people).

*  One younger respondent (10 years) was not sure about the meaning of ‘national” and
‘intermational’. If there was given an example of ‘national news" (e g., news about the
Czech Republic), it would not be problematic for her to distinguish between these two
waords, ‘national” and ‘international”.



EUKO I

Which of these things do you know how to do on the internet? Please say yes or no to each
of the following... If you don’t know what something is or what it means, don't worry, just say

you don't know.
READ OUT A-D — OME ANSWER PER ROW
SHOWCARD J
Yes Mo Don't know
A Compare different websites to decide if 1 2 a8
information is true
Change filter preferences (by this we mean
B change the way that your computer or 1 2 a8
internet browser filters or selects which
websites you can or cannot see)
[ Bookmark a website (add to Favourites) 1 2 a8
D Block umwanted adverts or junk mail/spam 1 2 &8
es Mo Don't know
A Delete the record of which sites you have visited 1 2 38
Change privacy settings on a social networking
B profile. By this | mean the settings that decide 1 5 an
which of your information can be seen by other
| people on the internet.
Block messages from someone you don't want
to hear from
C By this | mean, use the =settings that let you stop 1 2 38
someone else getting in touch with you on the
internet.
O Find information on how to use the intemet 1 3 an

safely

38.

&

a)

b)

d

L=

)

ag)

h)

)

k)

6. QE1 oy On a scale from 1 to 5 where 1 is ‘Not at all true of me’ and 5 is ‘Very true of mefa3)’,
how true are these of you? PLEASE TICK ONE BOX ON EVERY LINE

| know how to save a photo
that | find online

| know how to change my
privacy settings (e.g., on a
social networking site)

| find it easy to check if the
information | find online is
true

| find it easy to choose the
best keywords for online
searches

| know which information |
should and shouldn't share
online

| know how to remove
people from my contact lists

| know how to create and
post online video or music

| know how to edit or make
basic changes to online
content that others have
created

| know how to install apps
on a mobile device (e.g.,
phone or tablet)

| know how to keep track of
the costs of mobile app use

| know how to make an in-
app purchase

Not

Neither
true

true Somewhat nor not

of nottrue of true of Somewhat

me

(1)
1

me

(2)
2

me

(3)
3

true of me

(4)
4

Very
true
of
me

(9)
3

| don’t
know

(6)

93

Prefer
not to
say

(7)
97

a7

a7

a7

97

a7

a7

a7

a7

a7

a7



Zmeénit nastaveni soukromi ve tvém profilu na socidlni siti. Timto

myslime nastaveni, kterym se ovlddaji informace o tobé, které b) Vim, jak si zménit nastaveni soukromi (napf. na socidlnich sitich)
budou zpristupnény i ostatnim uZivatelim internetu.

Porovnat riizné webové strdanky, abys zjistil/a, jestli jsou informace c) Snadno si dokdZu ovéfrit, jestli je informace, kterou najdu na internetu
pravdivé pravdivad

a) Vim, jak ulozit fotku nebo obrazek, které najdu na internetu
d) Snadno dokazu vybrat vhodna klicova slova pro vyhledavani na internetu

e) Vim, které informace bych mél/a a nemél/a sdilet na internetu

g) Vim, jak vytvofrit a zverejnit video nebo hudbu na internetu

h) Vim, jak upravit obsah na internetu (napfr. fotky nebo videa), ktery vytvoril
nekdo jiny

i) Vim, jak nainstalovat aplikace do mobilniho zarizeni (telefonu Ci tabletu)

j) Vim, jak sledovat vydaje za pouzivani mobilnich aplikaci
k) Vim, jak provést nakupy v aplikacich
Zménit nastaveni filtru, (tim myslime zménit zplsob, jakym tvij pocitac nebo internetovy prohlizec filtruje nebo vybira webové stranky, které
muUzZeS nebo nemuzes vidét)
Pridat webovou stanku do oblibenych
Blokovat nevyzadanou inzerci nebo spam
Vymazat historii navstivenych stranek
Najit informace o tom jak pouzivat internetové zabezpeceni



Exposure to SEM — EUKO ||

PLEASE READ: In the past year, you will have seen lots of different images —
pictures, photos, videos. Sometimes, these might be obviously sexual — for
example, showing people naked or people having sex.

| You might never have seen anything like this, or you may have seen something
like this on a mobile phone, in a magazine, on the TV, on a DVD or on the
internet.

8. Have you seen ANYTHING of this Kind in the PAST 12 MONTHS?

PLEASE TICK ONE BOX ONLY|

Yes D Answer questions on next page

No D

Don't know D .. Go straight to section E
Prefer not to say D




Exposure to SEM

PLEASE READ: In the past year, you will have seen lots of different images —
pictures, photos, videos. Sometimes, these might be obviously sexual — for
example, showing people naked or people having sex.

You might never have seen anything like this, or you may have seen something
like this on a mobile phone, in a magazine, on the TV, on a DVD or on the
internet.

8. Have you seen ANYTHING of this Kind in the PAST 12 MONTHS?
PLEASE TICK ONE BOX ONLY]

Yes D Answer questions on next page

" 011
Don't know D .. Go straight to section E
Prefer not to say D

A

130. In which, if any, of these places have you seen these Kinds of things in the

PAST 12 MONTHS?

PLEASE TICK AS MANY BOXES AS NEEDEQ
A In a magazine or book
B On television, film or video/DVD

By text (SMS), images (MMS) or

c otherwise on my mobile phone
D By Bluetooth
E Other

Don't know

1000 dd




I X p O S u re to : ; I M Have you seen these Kind of things on any websites in the PAST 12

MONTHS?
PLEASE TICK ONE BOX ONLY]

PLEASE READ: In the past year, you will have seen lots of different images —

pictures, photos, videos. Sometimes, these might be obviously sexual — for Yes | Anzwer quesﬂans on next page
example, showing people naked or people having sex.

You might never have seen anything like this, or you may have seen something No I:I
like this on a mobile phone, in a magazine, on the TV, on a DVD or on the
internet. Don't know | ~ Go straight to section E
8. Have you seen ANYTHING of this kind in the PAST 12 MONTHS? Prefer not to say | )
PLEASE TICK ONE BOX ONLY

Yes D Answer questions on next page
No D ‘1
Don't know D .. Go straight to section E
Prefer not to say D J

130. In which, if any, of these places have you seen these Kinds of things in the

PAST 12 MONTHS?
PLEASE TICK AS MANY BOXES AS NEEDED|

A In a magazine or book |:|

B On television, film or video/DVD [ ]

c By text (SMS). images (MMS) or ]

othenwise on my mobile phone
D By Bluetooth [ |
E Other |_|

Don't know




E X OS u re to : 3 E M Have you seen these Kind of things on any websites in the PAST 12
MONTHS?

PLEASE TICK ONE BOX ONLY]

PLEASE READ: In the past year, you will have seen lots of different images —

pictures, photos, videos. Sometimes, these might be obviously sexual — for Yes | Anzwer quesﬂans on next page
example, showing people naked or people having sex.

You might never have seen anything like this, or you may have seen something No I:I
like this on a mobile phone, in a magazine, on the TV, on a DVD or on the
internet. Don't know | ~ Go straight to section E
8. Have you seen ANYTHING of this kind in the PAST 12 MONTHS? Prefer not to say | )
PLEASE TICK ONE BOX OMLY
Yes D Answer questions on next page
No [ -

Don't know D L Go straight to section E
Prefer not to say D J

Which types of website have you seen things like this on in the LAST
12 MONTHS?

PLEASE TICK AS MANY BOXES AS NEEDED)

130. In which, if any, of these places have you seen these Kinds of things in the

PAST 12 MONTHS? On a social networking site
PLEASE TICK AS MANY BOXES AS NEEDELD) By images that pop-up accidently
A In a magazine or book

On a videg-hosting site (e.g. Youtube)

B On television, film or video/DVD On an adult¥-rated website

c By text (SMS), images (MMS) or In a gaming website
otherwise on my mobile phone

D By Bluetooth Cn a peer to peer file-sharing website (e.g. limewire)

E Other

Some other type of website
Don't know

100000
0 O oo

Don't know




EUKO Il a IV

PLEASE READ: In the past year, you will have seen lots of different images — FLEE B

pictures, phntu_s, videos. Sometimes, these "‘if_:lht be obviously sexual — for In the PAST YEAR, you have seen lots of different images — pictures, photos, videos. Sometimes, these
example, showing people naked or people having sex. . \ . . .
images might be obviously sexual, e.g., they may show people naked or people having sex. You might

You might never have seen anything like this, or you may have seen something never have seen anything like this, or you may have seen something like this on a mobile phone, in a

like this on a mobile phone, in a magazine, on the TV, on a DVD or on the magazine, on the TV, on a DVD or on the internet. The next few questions ask you about things like this.
internet.
28. Have you seen ANYTHING of this kind in the PAST 12 MONTHS? 59.  c_QF30 In the PAST YEAR, have you EVER SEEN any sexual images?
PLEASE TICK ONE BOX ONLY! 0 No
Yes |:| Answer questions on next page 1 Yes

NClI:I

Don't know D L Go straight to section E
Prefer not fo say |:| ‘

98 | don’t know

97 Prefer not to say

ROUTING: If “yes™ to question QF30, ask the gquestions below (else skip to
gquestion QF40):




130. E;;I_}it;l;,'i‘:g:%osi:hese places have you seen these kinds of things In the k:_QF31_rt fop_QF31 _rtIn the PAST YEAR, how often have you seen images of this kind in any of the

PLEASE TICK AS MANY BOXES AS NEEDED) following ways? PLEASE TICK ONE BOX ON EVERY LINE
At least Atleast Daily or

A In & magazine or book D A few every every almost ldon't Prefer not
Never times month week daily know to say
B On television, Tim or video/BVD D In a magazine or book 1 2 K] 4 3 -98 97
By text (SMS). images (MMS) or ..
¢ otherwise on my mobile phone D On television, film 1 2 3 4 5 93 97
A . .
D Bremeatemtir—t— Via a mobile phone, computer, I i
’ - tablet or any other online device g 2 . . g =k 2
E Other D
Don'tknow [ ] platform/site (e.g. YouTube) 1 2 3 4 ) -8 97
e) On an online photo sharing
platform (e.g. Instagram, Flickr) . 2 3 4 J -8 97
f) On a social networking site (e.g.
Facebook, Twitter) 1 2 3 4 ) -8 97
Have you seen these kind of things on any websites in the PAST 12 g) Inan online game 1 2 3 4 ) 98 ST
MONTHS? i i
. h) On a pornographic ?.rehslte 1 2 3 4 5 93 97
PLEASE TICK ONE BOX ONLY] (adult/X-rated website)
Yes . i) By pop-ups on the internet
|_| Answer questions on next page (unrequested windows that 1 2 3 4 5 98 97
NO ‘:’ - appear during web surfing[A1])
L . . il By a message sent directly to me
Dontknow [ ] - 6o straight to section E via my computer 1 2 3 4 5 98 97
Prefer not to say |_| - k) By a message sent directly to me
: 1 2 3 4 5 98 97
on my mobile phone
1) By e-mail 1 2 3 4 5 -98 97
m) In an online advert 1 2 K] 4 5 -98 97

n) Some other way 1 2 K] 4 3 -98 97



k_QF31_rt/op_QF31_rtIn the PAST YEAR, how often have you seen images of this kind in any of the

following ways? PLEASE TICK ONE BOX ON EVERY LINE

Atleast Atleast Daily or
A few every every almost ldon't Prefer not
Never times month week daily know to say

Which types of website have you seen things like this on in the LAST L L 2 £ <) Z =L =
12 MONTHS? b) On television, film 1 2 3 4 5 93 97
PLEASE TICK AS MANY BOXES AS NEEDED) . i

c) Via a mobile phone, computer, 1 2 3 4 5 93 o7

tablet or any other online device

On a social networking site
) ) |_| d) On an online video sharing 1 2 3 4 5 93 97
By images that pop-up accidently |:| platform/site (e.g. YouTube) ) i
On a video-hosting site (e.g. Youtube) |:| e} On an online photo sharing 1 9 3 4 5 98 97
On an adult/X-rated website |:| platform (e.g. Instagram, Flickr)
. . f) On a social networking site (e.qg.
In a gaming website |:| Facebook, Twitter) 1 2 3 4 5 98 97
On a peer to peer file-sharing website (e.g. limewire) |:| g) In an online game 1 2 3 4 5 93 97
i h) On a pornographic website
Some other type of website i X
P |:| (adultfX-rated website) 1 2 3 4 2 98 el
Don't know
|:| i) By pop-ups on the internet

(unrequested windows that 1 2 3 4 5 93 97
appear during web surfing[ai))

il 1By a message sent directly to me
via my computer 1 2 3 4 ) -8 97
k) |By a message sent directly to me 1 2 3 4 5 93 97
on my mobile phone
1) | By e-mail 1 2 3 4 5 98 a7
m}|In an online advert 1 2 3 4 5 -98 97

n) Some other way 1 2 3 4 5 -98 97



EUKO IV

* Mnozstvi riznych zajmu
* navaznost na vyzkumniky i zemeé

* Nefunguje 100% centralni fizeni
* Nemozné i kvuli zajmUm funderu

* Cilem dodat ,jednotna data“
* Nekolik verzi polozek

* Core, extended core, optional
e Skupina 9-10

* Moduly



EUKO IV - Moduly

e Reakce na specificka spolecenska témata
e Cyberhate, digital citizenship

* Na rozvoj technologii
* Internet of Things, mHealth
e Zajmy vyzkumniku
* Cyberbystanders, Social media and uses of sexual content



Internet of things

PLEASE READ:

Mowadays, an increasing number of objectz that people uze are connected to the internet in order to adapt to
our needs in real time.  These are referred to as the “Intemet of Things". Remember that when we talk about
‘Internet of Things', this could include toys that are connected to the internet; smant wearables devices that
people uge to measure their physical activity, health, calores intake etc.; house appliances that make our house
‘smart’, etc.

1. mh.1 How often do you use the following wearable technologies and smart devices?
PLEASE TICK OME BOX OM EVERY LIME

At least  Atleast Daily or  Sewversl  Prefer

Hardhy == BvErny almost times nof to
Mawer evar manth wesk daily  each day say

a) Asmart watch [e.0. Apple walch] 1 2 3 4 5 3 97
b) Wearable devices such ag fitness

bands that track your physical

activity and health [2.g. Fithit, add 1 2 3 4 5 6 =7

country relevant exampleg]
¢} Atoy that is connected to the

internet and can be bazed on veoice

and/or image recognition [2.9. Hello 1 2 3 4 2 6 97

Barbie, My Friend Cayla,]
d) Toys-to-life, which connect action

figures to video games (e.g. 1 2 3 4 5 6 97

Skylanders, Lego Dimenzions)

App enabled mechanical toys such

as drones, toy cars and robotz [e.g.

Star Wars' BB-8 Dreid, Dash and 1 2 3 4 5 6 g7
Dot, HOue Intelligent Robot, add

other country relevant examples]

fI Asmart household device (2.9, WIE-
connected appliances such as
refrigerators that warn you when you
run out of food and nead to buy
maore; thermostats that measure and 1 2 3 4 5 3 g7
change according to the outside
temperature and can be controlled at
a distance, or hands-free assistantz
such as Amazon Echo

-]

Headset or glasses type of wearable
tech (e.g. virtual reality-VR gaming 1 2 3 4 5 3 97
or Google glass)

g



Internet of things

* Your personal information being used without your knowledge

* Your personal information being shared with companies or
government agencies without your permission

* Your personal information being shared with companies or
government agencies without your permission (for example, a health
tracking app sharing your data with a producer of supplements, or
with an insurance company, or with the national health system)



EUKO |V - metodologie

* Nékolik rtznych pristupu (ndvaznost na funding)
e Agentura vs. vlastni administrace
 Random walk a sbér ve skolach
* Individualné a hromadné administrovany sbér
e Papirovy a online dotaznik



