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Something is used to attract the reader’s or viewer’s
attention. In a print ad, it might be a photograph or
illustration, bold type, white space around the art
and words of the ad, or the ad’s size. Ina
commercial, it might be images, sounds and
voiceovers on the screen.

Some information, such as details, price or
availability, is provided to create interest in the
product being advertised.

Something is used to make you desire the product.
A celebrity may appear in the ad/commercial. The
images and language of the ad/commercial may
suggest that you will benefit from the product.

Something is done to urge you to act now. There
may be a time limit on a sale price or a limited
supply of the product.

Andrew Kelsall: How 10 Fantastic Poster Designs Conform
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““PROMINTE.

MOHLI JSME NASTARTOVAT
SILNOU A CHYTROU EKONOMIKU.
NEUDELALI JSME TO. ”

ZONNZANATIA MMM

O Hnuti DUHA ]VELKA VYZVA
MMMMMMM Repae www.velkavyzva.cz
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JAK PRIPRAVIT
KOMUNIKACNI STRATEGII?
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vybeér jedné cilové skupiny

Casovy plan kampané

vybér kanall

vyhodnoceni kampanée

situacni analyza

formulace obecného cile (goal)

realizace kampané

identifikace moznych cilovych skupin (segmentace)
formulovani zakladniho sdéleni

popis problému, ktery chce kampan resit
pilotni testovani kampané

formulace konkrétnich cild (objectives)

popis problému, ktery chce kampan resit

situacni analyza

formulace obecného cile (goal)

identifikace moznych cilovych skupin (segmentace)
vybeér jedné cilové skupiny

formulace konkrétnich cil¥ (objectives)

formulovani zakladniho sdéeleni

pilotni testovani kampané

vybér kanald

. Casovy plan kampané

realizace kampané

. vyhodnoceni kampanée
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Vybér
problému
a nasledné

i cile
komunikace

Realizace
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Vybér cilové
skupiny

Tvorba sdéleni

Pilotni
testovani

Lee, Kotler (2011) Social Marketing
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Outcome and Impact
evaluation

CILE

ZDROJE

Jurin, Roush, Danter (2013)
Environmental Communication
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oroblemy

obecne cile
goals

konkretni cile
objectives
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Objectives

Impact (pounds of
Behavior CO,/household/year) Penetration Probability Weight
High-efficiency 400 40 2.2 352
showerhead
Install five
compact 100 20 34 68
fluorescent
lightbulbs (CFLs)

McKenzie-Mohr (2011)

Table 1.2 Possible campaign aims and objectives

Aim World peace Protect Save the
ancient climate
forests

Long-term Nuclear Stop destructive  End use of fossil

campaign objective

Current campaign

objective

Project-level
objective

Sub-objective
(project level)

disarmament

Nuclear test
ban treaty

Sign up
country X to
support it

Mobilize
supporters of

logging

Stop illegal
logging in the
Amazon

Stop illegal
mahogany
exports

Stop such
exports into

Y key politicians the US

fuels

Stop further
development of
reserves

Stop new oil
exploration

Stop exploration
at the UK Atlantic
frontier

Rose (2005)
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