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INTRODUCTION

Make the world your home.
—Internations.org

Paris, September 2008—I stood alone in front of Galerie 31, a trendy bar in
the Saint-Germain-des-Prés neighborhood. The building was one of the ren-
ovations common to contemporary Paris, a modern interior fit perfectly into
a historic shell. Although I was only fifteen minutes late, the bar was already
full, with smartly dressed late-twenties and thirty-somethings drifting out of
the open floor-to-ceiling windows to the sidewalk area, drinks in hand and
conversation swirling. The webpage had said that people should feel comfort-
able arriving solo, but from my vantage point outside, they all seemed to know
one another already; [ felt like an awkward intruder, crashing the party. Yet
immediately as [ walked in the door, a young man was waiting to say hello. He
was so welcoming that I thought he must be the host. “Is this the meetup?”’
[ asked, unsure of how to begin. He introduced himself as Aiden,' from Sin-
gapore. He wasn’t the host, just another member looking for people to meet.
Soon we were part of a small group, including a Canadian man, a German
woman, and a woman who stiffly introduced herself as “Lara, South Ameri-
ca-U.S.” A news correspondent for one of Germany’s largest private TV sta-
tions joined the group and said he'd just moved to Paris two days earlier. He
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had visited a colleague in Paris the year before and she took him to one of
these events that took place on a riverboat. When he arrived a couple of days
ago, she (who doesn’t live here anymore) reminded him about it. He checked
it out online, noticed there was a party in two hours, and decided to drop by.
The group soon drifted apart and 1 began talking to a woman from Toledo,
Spain, who said she’d been in France for the past five years. I had lived in Spain
previously and as we spoke, in a comforting mix of Spanish and English, relief
crept into the place of the adrenaline that had been deployed to get me through
arriving alone and immediately diving into a frenzy of interaction. But the
conversation didn’t last long; bodies jostled against each other in the stand-
ing room-only bar, and with a slight move of my head, I found myself speak-
ing to two local men who said they came to the event to practice English but
who mostly spoke to me in French. Quickly reaching the limits of my French, I
excused myself to order a drink and, standing at the bar, met Claire, an Ameri-
can who had moved to Paris for work. This was her third stint living in France
and she’d previously lived in Chile as well. Claire said she’d be going to the
luncheon on Friday, hosted by another group called Expats Paris, and that she
had also joined yet another, called American Expats in Paris. Aiden found us
and joined the conversation. He said he liked Expats Paris the most because it
had a wider range of age groups and types of people. Claire, who, like me, was
attending for the first time, asked him about these groups: “Do people make real
relationships from this?” He thought about it and answered, “Yes, and no.”
‘This’ was a meetup—a face-to-face social event organized using the web-
based platform meetup.com, one of many geo-social networking sites that
have flourished by enabling people to use online, location-based technolo-
gies to organize and access offline gatherings.? In the scene described above,
about one hundred fifty members of the meetup group Internationals in Paris
had gathered on a Tuesday evening for an after-work apero—a free-to-enter
cocktail party that met weekly at a rotating series of bars. I was in attendance
as a researcher, kicking off a few months in Paris where I planned to attend
as many such events as possible in order to learn how a new generation of
‘mobile professionals’ was using location-based media to foster their social
integration into a foreign city. Such digitally organized expat gatherings have
been growing in popularity in cities around the world, in a phenomenon that
is interesting not only because of how an online application facilitates the

meeting of strangers in co-located space, but also in terms of who is attending
the events, and why.

INTRODUCTION 3
Workforce Globalization

Key to the transnational expansion of business enterprises is what human
resource consultants refer to as ‘workforce globalization,” focused on the
recruitment and deployment of professionals in service sectors such as adver-
tising, finance, engineering, and law. Despite the recent economic recession
and waves of corresponding layoffs in service sectors, young professionals who
are bi- or multilingual, willing to live abroad, and able to work successfully
in multicultural teams are highly sought after to staff corporate operations in
the world’s most strategic and/or emergent global cities.* To keep pace with
this labor trend, the demographics of the expatriate workforce are changing,

. with reports indicating that “third country nationals are increasingly being

deployed, as are more women” (Morley, Heraty, & Collings, 2006, p. 5) and

. that “younger, single assignees are replacing the traditional expatriate family

demographic” (“The Changing Nature of Expatriate Demographics,” 2011,

- para. 1), which saw high and expensive failure rates.

At the margins of her ethnography of North American and European
expatriate communities in Indonesia, Anne-Meike Fechter (2007) noted
the emergence of a new generation of mobile professionals that differed
from the traditional family expatriates of her study. Among her ovmm?mﬁosm

of this new group, Fechter claimed they were most likely to be single or in
non-cohabitating” relationships, were constructing themselves as “profes-

dence, and social networks,” and had “mobile lives, and what they consider
‘cosmopolitan’ tastes in terms of lifestyle, housing and socializing” (p. 10).
he added that while traditional expats accepted a period abroad as a step
toward advancement back home, the new generation was explicitly aiming to
work abroad—not only to gain international work experience, “but because
a ‘global’ lifestyle is seen as attractive and exciting” (p. 128). A multicultural
and multinational assemblage, this new generation of expats sees themselves
as having, according to Fechter, “an international outlook with regard to their
professional and social lives, which is unencumbered by national vocbmmnmm“.,
(p. 134). Others have also noticed this emerging mobile generation: Malewski
(2005) coined them ‘GenXpat’; Nowicka (2006) explained that for many,
lives become characterized by “geographic promiscuity” (p. 20); and Favell
(2008) found that among them, movement was valorized as “a permanent
state of mind” (p. 104).
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Geo-Social Media & Professional Migration
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nded to the need to provide lonely foreign-

ers with a means to gather face-to-face with others who are in g similar

situation—even if on the superficial level of a new H&mmobmzwlg using

digital platforms such as meetup.com, Hbﬁmwbmaobm.oH@ Facebook groups, and
other websites to create mobile expat clubs.

Social entrepreneurs have respo

ined global community, as opposed to Separation into a group of compatriots.
People who move alone to foreign countries, and arrive knowing nobody, can
now use these geo-social medig to locate an almost daily array of cocktai] par-
ties, dinners, barbecues, and activities such as bowling, hikes, or movies, which
promise to be populated by ‘global’ and ‘like-minded’ people. On the meetup.
com website, subscribers create their own groups and organize events that can
be easily found and joined for free using a search based on geographic loca-
tion and interest keywords (e.g., expats, sports); with 205,557 groups spread
across 182 countries, the company’s promotional materials call it “the world’s
largest network of loca] groups.” The scope of possibility for connectivity and
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Outward Mobility as Upward Mobility

According to the International Organization for Migration (2010), MWM MMNHM
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living outside their countries of birth. Q#ovm_ﬁmcow Emoﬂmnmm. mHMm|m W
a great deal of attention on this increase in Qomm\vo.&oﬂ.ﬂﬁmm io P
nomenon linked to electronic media vo@wﬁmﬁmaﬂw ﬂ.um E_MMMMM HMM,\MEWSmQDm
i w forms of living, being, and identifying :

MMMMWM%W.W; Appadurai, 1996; Mazzarella, Noof Morley & Wo_unwm, Hoomomww
However, despite the implications of post-national or oﬁTmM pos wmwmaos
forms of belonging that underlie much of the research on BM mvm‘ 5%05& om )
and identity,® many studies continue to focus on groups momsm.m. y DM ona o
ethnic identities.” Even research on transnationalism or hybridity ofte

v

/

/



/\.

N noblity

o PRIVILEGED MOBILITIES
o

a particular nation or ethnicity as a primary identification that is someh

altered through a combination of interaction with new cultural f: s OM

the maintenance of links to a ‘home’ culture.’ In this context cMmHM.: m msm
_class have been taken as a wﬂ\ﬁ?m given, predetermined ﬁgoﬁwﬁw ﬁerosm \
i mmfam\mwomaor Hmwmm\mmlmw with @@éoﬂdoﬁdm movements of Hmm @oonmmmnMM
f jeferring to a monolithic cadre of ‘elites.’ (Researchers have ma. d
&mﬁ&?omm class-based differences are also codified in the categorizati .
migrants, such as ‘immigrant’ versus ‘expatriate.”) sorkation of
. In ﬁgm book, I argue that a new mode of belonging, centered on the global
a.mBm.HmEm partly through the social spaces formed through wmoﬁqmmwwsamm
.HHMM%A\UJ and Foomn.pmb&mmmm media, .mda that a class analysis—particularly a

dle-class analysis'—provides a fruitful method for understanding this
Bo_u.zm assemblage. The ‘middle-class’ focus is a departure from mmm& Wow,\
arship on professional mobility and globalization, which portrayed &M emer
gence of an “inward-focused, globally-engaged elite, which Eﬁmwmnﬂ i WBWT
local only as much as it serves its economic purposes” (Moore Noomm Mywmw )
y , - 35).

A Spectrum of Elite Mobilities

In what is now a standard tome on the emergence of a global culture Z 1
.Ommmmz.m (1996) described a new stratum of mobile professionals whose ,:.m m?.ﬁ
is not _.EW& to any specific society but to membership of the mana wimwfm.aﬁﬁ\
o.m the informational economy across a mEm& cultural wmmnmaoﬂ.w.,ﬁ.. mﬁd ,Qﬂnm .
ring ﬁ.o this set as %mﬂﬁmnvdo\mbwbﬁm?Bwbmmma& elites) wchmb@ A Hocmw Hw m.n\
F&M identified a class of ‘exterritorial elites’ who wmo_mﬁm\maBmm?mm fr WBT
Sw.:_m living cosmopolitan lifestyles that include traveling first &mmmo & g
@Ewmﬂm aircraft, as they and their finances cross borders with ease, and moH _cwbw
vc.mEmmmwmoEm. ‘culture managers,” and academics in this new Bo“o:m cl - Mum
tainly the focus on a growing mobile elite has been an important mo<m_mmm. "
welcomed after a period that Caletrio (2012) referred to as the “veil om @.mebv
.mbmrwo.cmwdm the rich [that] so effectively contributed to their 53&9:@ mDOM
HB@:E,Q, (p. 136). Yet the new body of critical work on the global m %\_.mw
Qﬁ. the ‘super rich’'? seems to attribute the same material resources a M o
wielded by these elites to almost any professional business traveler oHD s
moB.m efforts to outline the characteristics of new ‘transnational oBHmame.
cclass(TCC) (e.g., Robinson, 2004; Sklair, 2001) do ifclade middloalos
Mmmmﬂo:mw however, Sklair referred to his TCC as a dominant class éwam mw i
more or less in control of the processes of globalization”/(p. 5) mdm WOMEMM
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attributed excessive agency to this class, claiming members take advantage of

flexible resources from corporations and states, in order to live and act “above

any local territories and polities” (p. 47, emphasis added)."!

In recent years, in disciplines such as anthropology, geography, and sociology,
a growing literature has begun to acknowledge the wide middle range of groups
that make up the overall spectrum of global migration—people not driven by
dire circumstances but rather by professional employment, lifestyle choices, edu-
cational opportunities, or other forms of mobility that are of relative privilege, but
for whom ‘elite’ as an empirical category is questionable. Noting that migration
and globalization studies are “more attuned to thinking about immigrants at the
lower end of the labor market and then usually in terms of minority race, ethnicity
or culture,” Smith and Favell (2006) asserted the need to “open up opportuni-
ties for researchers seeking to resist the clichéd opposition of ‘elite’ and ‘ethnic’

migrants in a polarized global economy” (p. 25). As they pointed out,

The lives and experiences of these frequent-flying, fast-lane, global elites are better 7
known from the editorial and marketing content of glossy magazines or corporate
brochures than they are from solid social science research. (p. 2)

. Asserting that ‘real’ elites “have routine access to international travel and
experience through family connections and schooling—as well as a far better
chance of success in their chosen career at home—without needing to propel
themselves individually onto an international stage” (p. 9), Smith and Favell
proposed that the so-called elites who make up the migrating professional
workforce are in fact ambitious, college-educated people from the middle
classes of industrialized countries who see the chance to work internation-
ally as a gateway to opportunities they would not have at home. Conversely,
professionals coming from less-developed countries are more likely to be from

@m@gﬁﬁvmmwmmmcbm% wmmb,w.ooamnocﬁammmeﬁrmcwwmno_w%om%mm
have access to the education and networks necessary to find international pro-
fessional opportunities. In both cases, mobile careers seem mainly undertaken
to pursue opportunities that may not be found in the home country, suggest-
ing that professional migration becomes a tool for improving upon one’s life
rather than the chosen lifestyle of an established ‘global elite.’

Thurlow and Jaworski (2006) pointed to the need to differentiate between
‘elite’—a structural, social category that refers to those who wield instrumen-
tal, politisal power—and ‘elitism’ as a discursively achieved identity and sub-
ject position. They demonstrated how airlines use frequent flyer programs to
create an illusion of distinction, exploiting and creating symbolic capital by
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“appearing to identify [the] elite status [of the passenger] rather than to create
it from scratch” (p. 130). Rather than an empirical fact, “eliteness is talked
into existence and otherwise semiotically achieved” (p-103). To problematize
assumptions about who may be accounted for in g mobile fraction of global
elites raises the question: Is it possible that the naming of global professionals
and other privileged migrants as ‘elites’ does important ideological work, hail-
ing middle-class subjects for whom, as noted by Cohen (2004), social mobility
is “the material manifestation of the ideal of self-realization” (p. 139)? Does
a mobile elites discourse that runs through advertising, films, journalism, and
academic writing function to set a cosmopolitan bar for the middle classes?

Globalizing the Middle Class

The nature of class has changed in an era of neoliberalism and globalization.
The development of modern midde classes (or class identities) was linked to
the development of the nation: National investments in institutions based on

“ideals of democratic upward mobility—such as public education, health and

financial systems—were focused on, and in the process helped to create, an
idealized ‘middle class’ (Cohen, 2004). Through this symbiotic relationship,
~wmﬂ\~mmw_m)mﬁm\wmmmm\m§ fates tied to the success of the nation and vice versa.
Contemporary researchers studying the ‘globalizing middle classes’ find sim-
ilar results across multiple national contexts: As part of the liberalization of
global markets, middle classes that were once the carriers of national dreams
and aspirations re-imagine themselves as individuals detached from national
issues and obligations (Koning, 2009; Liechty, 2002; Rutz & Balkan, 2009).
Although some of the participants encountered in the research sites of
this book will not have migrated at all, or will have just one or two interna-
tional experiences, others have purposefully undertaken mobile careers. As
the following chapters demonstrate, however, a global middle-class identity is
not produced solely through geographic mobility. Instead, to achieve success

/ in this social world, one must have a mobile worldview, and have acquired the

symbolic means to express it.
A.//l\\../r\/ g

The ‘Middle Class’ as an Aspirational Social Space

, My discussion of class in this book is based on understanding the middle class

as a set of cultural practices rather than a specific empirical condition. This
approach to understanding class does not imply that ‘class’ is something false or

. ; o P
~ even more relevant when conceptualizing a global middle-class identity.

INTRODUCTION [¢]

that structural elements are not relevant but, as Liechty (2002) pointed out, it 7
“allows one to see class as process, perpetually reenacted and Honmﬁ& E .ﬁrm B
bearers of class culture” (p. 23). Considering that the socio-economic definition
of which income level puts a person into the middle class varies significantly

from country to country, an approach that looks at class performatively becomes

)

I've found Pierre Bourdieu’s notion of multiple forms of capital'? help-
ful for analyzing discourses and practices that emerge as mobile profession-
als tap into and help carve out social spaces to support their mw\ow:m@ global
lifestyles. Arguing that middle-class mobility comes from :mamoﬁzbm@ﬁ
powers or forms of capital which are or can become efficient, Eam. aces in m
game of cards” (1987, p. 4), Bourdieu (1984) pointed to cultural ‘distinction’

e A i e ¥ st

as the primary mechanism. through which those identifying with the middle

——e et

. W &
class differentiate themselves from upper and lower classes. Bourdieu’s middle
classes make up for what they lack in economic capital to improve their posi-

ettt e

tions in a social field by strategically creating and leveraging ‘cultural capital

 (status-bearing competencies that are accumulated as a consequence of expe-

rience with formal and informal institutions that yield familiarity with knowl-

. edge, practices, lifestyles, and customs considered valuable in a particular field

of cultural production) and ‘social capital’ (representing the kind of associa-
tions and networks to which a person is connected within a cultural field, with

. value derived from how linked one is and what those links represent in terms

of status and opportunity).

These forms of capital are developed and employed discursively ﬁgoﬂ.ﬁv
academic, ideological, and cultural means, including through the wnomcon.ED
and consumption of media. By conceiving of ‘the middle class’ as an aspira-
tional social space, [ seek to understand how innovative media forms vmowﬁ.bm
sites for creating and negotiating the parameters around distinctive identities
that can be mobilized to forge new routes for upward mobility in changing and
competitive global contexts.

Media & Class

Today, just as national media helped to reproduce the national territory around
a middle-class identity," relationships to global media and consumer culture
help wm constitute new global subjectivities. Rutz and Balkan A.Noowv noted
how in coninection with practices such as the integration of English into local
dialects, consumption of foreign media and products, and assumption of new
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habits associated with global culture (such as drinking lattés), people around
the world have begun to imagine themselves as part of an emerging global
middle class. In this context, ‘globalizing’ or ‘denationalized’ middle classes
develop in articulation with global cultural and economic opportunities, such
as to study or work abroad (Kochhar, 2004)—and just as cultural and social
capital may be leveraged to access ‘global’ opportunities, such capital is then
further developed through engaging in these pursuits. For example, among
Cairo’s new middle class, Koning (2009) found new attachments to a global
culture expressed through cosmopolitan consumption practices and tastes as
well as connection to international social networks. Studying Kathmandu,
Liechty (2002) claimed that such practices are not simply side effects of
middle-class formation, but are themselves constitutive of the emergence of

- middle-class identity. Describing how neoliberalism has led to a restructuring
of the middle class in Istanbul, Rutz and Balkan found that

A key part of Istanbul’s transformation into a globalizing city was the appearance of
a new cosmopolitanism, reflected in an outward-looking new middle class that was

Yentrepreneurial in spirit, quick to embrace the cultural ideology of consuming every-
thing foreign, and engrossed in postmodern preoccupations with the destruction of
old identities in the interest of creating new ones. (p. 25)

The search for new identities beyond the nation puts middle-class individuals
at the forefront of developing new modes of belonging in a globalizing era.

Efforts to identify and understand these new forms of belonging have been
central to scholarship in a globalizing era. While scholarship on globalizing
middle classes, mentioned above, has largely been concerned with how new
global subjectivities manifest within national territories, this book calls atten-
tion to an emergent exterritorial middle class, with global corporations and
mobile, location-based communication technologies seen as significant insti-
tutions in its production. Considering how identities might be shifting in a
postnational context, socio-linguists Machin and Van Leeuwen (2008) wrote
of the need to develop a more complex view of identity that acknowledges
how “at least two powerful ‘regimes’ of identity, driven by different needs and
interests, operate side by side, that of nation-states and that of large global cor-
porations” (p. 56). I argue that while the creation of national middle classes
was key to the nation-building projects of modernity, the production of the
global middle-class identity, through privileged mobilities, is fundamental
economically and culturally, to global corporate expansion.

e e

LAY \\k

INTRODUCTION II

Investing in a Global Workforce

For educated professionals, ‘opportunity’ is increasingly found through an
engagement with the world beyond national borders; however, a growing mobile
professional labor force is not simply a consequence of the global economy but is
one of its constituting factors. An urgent narrative has been building in recent
years among international business and human resources experts, demanding
the need for greater investment in the creation of globally focused and capable
professional ‘talent.” The English-language narrative coming from the United
States and United Kingdom expresses two overall concerns. First, from the U.S.
point of view, too many U.S. Americans aren’t cutting it as expatriates. Many
publications point to the large rate of ‘failure’ as a key driver for creating new
tactics around expat recruitment and development. For example, in the early
years of large-scale globalization, Marquardt and Engel (1993) claimed that
“both government and private studies agree that more than 30 percent of U.S. "
corporates overseas assignments fail” (p. 59); the situation had not improved
much a decade later, when Briscoe and Schuler (2004) estimated that the aver-
age cost per failure was USD 500k to USD 1 million or more (p. 243). While
European failure rates are lower, and corporations increasingly recruit from labor
markets outside of North America and Europe, the need for educated employees
who can work across borders and cultures (in multiple directions) is seen as
paramount to global corporate expansion. Against this backdrop, the develop-
ment of a nationally diverse, global professional workforce has been the site of
massive investment by global corporations and nation-states alike and, as Saskia
Sassen (2006a) pointed out, entry into this global labor market is increasingly
institutionalized.

As corporations concentrate top-level managerial functions in a world-
wide network of global cities, they rely on infrastructure and capital-friendly
regulatory regimes at the level of the nation-state to create a ‘global and hyper-
mobile’ environment (Sassen, 2006b, p. 301). Sassen (2006a) noted that along
with investment in a “vast physical infrastructure of state-of-the-art office
buildings, residential districts, airports, and hotels” (para. 9), nation-states
facilitate the movement of people through the network by providing ‘rights
of admission.” At the level of global governance, mobility rights are built into
trade agreements; for example, within the charters of the World Trade Orga-
nization mxdm the North American Free Trade Agreement (among others) are
provisions to allow professionals in service areas such as accounting, finance,
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and the like to legally reside and work in member countries for a specified
amount of time (Sassen, 2006a). States have also established new visas to
expedite access for professionals working with global firms as part of labor
permit schemes stratified by education and profession (construction workers
and nannies may gain admittance on new visa schemes as well, but these are
different visas, with different rules and rights, from those offered to global
professionals). As is seen in later chapters, Singapore and India are among the
states experimenting with visa classifications to attract educated foreigners
with Singapore fast-tracking work permits for graduates of the world’s top :Bu

versities, and India creating a pipeline for reverse migration aimed at attract-
ing the children of past émigrés.

A New Role for International HR

On the corporate side, the function of International Human Resources Man-
agement (IHRM) is increasingly devoted to developing and mobilizing a
global workforce, and a growing subfield is focused on advancing this process.
Warning that corporate employees were spending too much time learning
how to adapt culturally at the expense of doing their actual business, Becker
(2000) noted that companies would find it “increasingly difficult to wmmwoba
to differing languages, values and perceptions in a manner that ... achieves
company goals” (p. xi). To prepare for these challenges in a context wherein
the conduct of business has become a truly global activity, Briscoe and Schuler
(2004) suggested a new role for international human resource departments
arguing that the IHRM function should shift from “an administrative oimﬁ\v
tation to one that places primary attention on the processes of internation-
alization”—a new direction, they said, which should include “selecting and
preparing employees for and transferring them between the v
locations of the firm” (p 32).

The need for guidance on best practices for managing this international-
ization of the corporate workforce has been met with a host of white papers
reports, and books generating information on the subject—information w?\mﬁ,
accompanied by quotes about the exigencies of the situation at hand. In a 2006
Price Waterhouse Coopers report on expatriate investment, a director of a global
corporation affirmed that, “a mobile workforce is important in helping us meet
our business goals” (p. 10), and in the 2006 volume Global Staffing, Scullion
and Collings noted that “there is an increasing realization among %ommmawnm
and practitioners alike that people are the key to successfully competing in the

arious country
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global economy” (p. 39, emphasis added). However, IHRM experts now agree
that simply recognizing the ﬂme of a global workforce has not been enough.
In her 2012 book, Cultural Agility: Building a Pipeline of Successful Global Pro-
fessionals, Paula Caligiuri claimed that business leaders remained concerned
about “a shortage of the human talent required to meet the demands of future
global business needs” (p. 1). Considering that “ultimately, the organization
depends on its global professionals to make it increasingly more competitive in *
the global economy,” she argued that “the time is right for investing in cultural
agility” (pp. 3—4). In case there was any question about what this investment
in cultural agility might yield, Caligiuri added: “Global business growth is the
way to win the future, and this growth depends on the strategic management
of human talent” (p. 4, emphasis added). Along with many other authors in
the burgeoning IHRM-advice genre, Caligiuri promised to outline just “how
to implement the most critical talent management practices to attract, recruit,
select, train, and develop a culturally agile workforce” (p. 7).

Educational institutions have gotten on board to prepare young people for
the global business environment, with internationalized educational curricula
and a sharp growth in study abroad programs (at the University of Denver,
where I teach, approximately 70 percent of undergraduates now participate
in some form of foreign study) as well as proliferating undergraduate majors
and master’s programs with a global focus. To train students for global careers,
a number of university international exchange programs have moved beyond
a focus on providing a ‘cultural experience,” and now include work-study
programs or internships that may lead to full-time employment offers later
(see Amit, 2007). Furthermore, Amit noted, “an increasingly important seg-
ment of ‘guest’ workers, a status once identified with relatively disadvantaged
migrants, is ... now ... comprised of middle-class Western youths who can at
one and the same time be wooed as tourists and serve as cheap, compliant,
and temporary labor” (p. 5); such experiences become early notches on an
international résumé.

Travel as Work

Highlighting opportunities for exploration, adventure, and achieving a
higher consciousness, corporations and educational institutions alike bill
international experiences as endeavors serving both the career-minded and
wmébﬁcno\mmmfdma@maod in a complete lifestyle package. Although the very

meaning of the word ‘travel’ was originally connected to work (e.g., ‘travail’),"
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by the late nineteenth century travel had become a bourgeois leisure pursuit
associated with self-cultivation through the consumption of foreign experi-
ence. For aspirational middle classes, “travel was pursued as a status asset, as
well as an enjoyable and exciting experience” (Rojek, 1993, p. 120). As mass
tourism increased and ceased to be unique, divisions arose between ‘travel’
and ‘tourism,” and middle-class subjects sought distinction through more
‘authentic’ travel experiences (Munt, 1994).

Today, the mantel of authenticity is taken up with confidence by expa-
triates, who depict living and working abroad as the highest path to genuine
engagement with foreign cultures. Expatica, a large worldwide (for-profit)
organization that serves mainly as an information clearinghouse for current

and future expatriates, hosts an annual “I Am Not a Tourist Fair” for for- .

eigners residing in cities around the world, and my interviews with expats
found this to be a common refrain. However, although portrayals of expatri-
ation are embedded in lofty discourses of sophistication and refinement, the
subsumption of travel into labor exemplified through the growing mobile
@mowmmwobmy workforce returns the notion of travel to its original basis in
work.

The corporate construction of mobile, global subjects as open, flexible,

- adaptable selves who take pride in eschewing the stability of home points to

an evolution in the instrumentalization of travel in which work and leisure
are merged. As such, mobile professionals may be situated in what -autono-
mist Marxists call the ‘precarity of labor’ (Lazaratto, 1996), referring to “the
multiplication of precarious, unstable, insecure forms of living” emerging in
the post-Fordist context and including well-paid service or information sector
employees (Gill & Pratt, 2008, p. 3). The collapse of travel and career into
the unstable, uprooted lifestyles of global professionals is emblematic of the

| way in which precarious or immaterial labor becomes ‘embodied experience.’
It is by acknowledging the embodiment of mobile subjects that we can begin

to flesh out the contours of an emerging middle class.

Embodied Mobility

A simple Google Image search for ‘expatriate’ yields dozens of images that depict
expats very much as Bauman’s (2000) ‘kinetic elites’—the seamless traversing of
geographic and geopolitical space is represented symbolically through compos-
ite graphics of airplanes, airports, maps, flag clusters, and various dash-and-arrow

£}
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vectors to demonstrate the complete fluidity and ‘mastery of the globe’ they
supposedly embody. Yet, while mobile professionals with fast-lane passports
may indeed flow across borders more smoothly than those not endowed with
global capitalism’s green light, research into the ‘everyday lives’ of transnational
subjects is beginning to contest the supposed ease with which they slip from
one context into another, and to acknowledge a range of other practical and
emotional challenges that confront these migrants on the ground (Ho, 2009,
p. 1). Key to this focus is an increasing awareness of mobility as an embodied
experience. As Bude and Diirrschmidt (2010) claimed, awareness of the ‘body’
has been largely missing from much of the scholarship on global mobility, which
has focused heavily on the concept of ‘flows’ at the expense of attending to the
embodied experiences of movement across borders.

Transnationals are far from being a monolithic group knit together by their
common mobility. Yeoh and Willis (2005) pointed out the need to remember
that transnational professionals are “embodied bearers of culture, ethnicity,

e e

class or gender” (p. 270), and the mobility and access to space afforded them is .

mediated by specific historical, political, and cultural contexts."” In this vein,
some scholars have moved away from a macro view of transnational mobility
as occurring in a hyper-mobile ‘space of flows’ and begun to be concerned
with embodiment as it relates to “the emplacement of mobile subjects” and the
“historically mediated context in which transnational practices take place”

= S e

(Smith, 2005, pp. 237238, emphasis in original). Such studies highlight the
“continued significance of place and locality while eschewing narratives of a
frictionless world” (Ho, 2009, p. 2, in Conradson & Latham, 2005).

This attention to multiple forms of and experiences with movement
oceurs in relation to a new ‘mobilities paradigm’ dedicated to theorizing the
“social world” as “a wide array of economic, social and political practices,
infrastructures and ideologies that all involve, entail, or curtail various kinds
of movement of people, or ideas, or information or objects” (Urry, 2007,
p. 18). Wide ranging from the macro to micro, and encompassing virtual, geo-
graphic, and symbolic mobility, the new paradigm has gathered interest from
scholars in diverse disciplines as a useful lens for interpreting life in an era
of increasing use of mobile and networked technologies, expanding personal
and business networks, and growth in short-distance and long-distance travel
and migration. However, as Sheller and Urry (2006) pointed out in an article
introducing the new paradigm, “a research agenda addressing mobilities need
not embrace them as a supposed form of freedom or liberation from space and

3
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place” (p. 210), nor as reason to neglect attention to the “corporeal body as
an affective vehicle through which we sense place and movement” (p. 216).

Mobility and Place

"The more people move and travel, transporting and maintaining connections
to a series of places through relationships, memories, knowledge, cultural
practices, and so on, the more places have become understood as stretching
beyond geographic sites. Although Massey (1994, p- 162) pointed out that
the boundaries of place have always been constituted by social relations more
than postal codes, her work has demonstrated that those relations are increas-
ingly stretched out over space and, as such, “less and less of these relations are
contained within the place itself.” Massey suggested that, rather than “think-
ing of places as areas with boundaries around, they can be imagined as artic-
ulated moments in networks of social relations and understandings” (p. 154).
Appadurai (1996) described such spaces as translocalites.

As places have become increasingly networked or translocal, forms of
communication are imagined as both a contaminant and a corrective in rela-
tion to the meanings associated with them. On the one hand, one set of pet-
spectives describes the proliferation of non-place (Augé, 1995), as images and

/bractices are deployed across multiple contexts, becoming less identified with

the particularities and histories of any certain site; through living and travel-
ing in spaces that are dis-embedded from historically situated geographic and
social territories, Tomlinson (1999) claimed people may experience a sense
of deterritorialization. On the other hand, as noted by Caldas-Coulthard and
ledema (2008), in a deterritorialized context, communication also becomes
crucial for creating and recreating a sense of place.!® Through recurring prac-
tices of communication and social engagement, the production of new mean-
ings and feelings of belonging and attachment to a place may occur. This
reterritorialization, enabling one to become ‘at home’ in a globalizing envi-
ronment, is understood to develop as the subject finds oneself in contact with
others who share similar understandings—as Augé notes (citing Descombes,
1987), it is about finding comfort in “the ability to make oneself understood

without too much difficulty, and to follow the reasoning of others without the
need for long explanations” (1995, p. 108).

INTRODUCTION

Digital Place-Making

Media practices play an important role in creating this rhetorical senge

L of place'” and, in fact, scholars increasingly acknowledge that meaningfy]

places may even be virtual ones. Moores and Metykova Awoowv mB.@TmMN&
the importance of everyday media routines for Emo@ﬂ&ﬁbm. Uoﬁ.SW M@.
“n the course of everyday living, people might 8:5.55 Sr.mgﬁ me Hw
environments ... as they simultaneously inhabit wr.ﬁ;o% oDSHoSBmHEmm
(p. 316). Considering online games, Golub (2010) ?mzy.mgmm the role M
relationships in the place-making process, arguing that while progress made

,_ in the realism of online worlds certainly improves user experiences, what

i i i i become
makes these worlds seem like ‘real’ places is that point at which they

- meaningful to participants through undertaking projects with others. .E:MH\H
,. kett (2011) contended that if a virtual environment provides a meaning M
" experience, participants may develop a sense of place in, and place attach-

ment to, that online world. . . . \
Parallel to this strand of thinking is a growing awareness of the interrela

\ . : , . .
tion between online and offline environments in meaning making. A rang

of studies supports the notion that online technologies are va.mmmmm _5 .md@
shaped by larger social contexts,' and a growing seamlessness of 58W8. mcmr.d
between digital and face-to-face communication mcmmmmn.m that the relations HM
between online and offline sociality will become 50385@5 taken for grante
(Andersson, 2012). In fact, according to Andersson, Bm.mrw m_.‘wo&& be Mmm.b DMM
only as used within everyday territories but also as Emﬁ.bm a SQL.MO e .:w ﬁA
constitution of the territories, be it the home, or the city one resides in HM
12).1° Jansson (2009) identified this interrelation between .mwmnm,. place, mw
social relations as the space-communication nexus; to examine this nexus, he
said, we should analyze “how space produces communication and how com-
munication produces space” (p. 308). . .
These strands of thinking on place (that places are oobmﬁwcn& nrﬂcw
social relations and communication, combining on- and om_q.po @Enﬂo.mmw
create a conceptual starting-point for examining how the series of Mymmm.mm
practices explored here facilitate place-making processes through a W HW
of online and face-to-face communication. For the subjects of this oo&H
the importance of the ‘face-to-face’ in this process cannot be OMMSSBQM
for, as much as transnational mobility has been enabled and, arguably, ma
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emotionally easier by developments in new communication technologies
(and thus an ability to maintain connection to people and places across
distance), people also feel an acute need for what Conradson and Latham
(2007) call ‘emplaced encounters’—or, an actual meeting of bodies in co-lo-
cated places. The importance of physical contact builds on Amin and Thrift’s
(2002, p. 30) treatise on contemporary urban environments, in which they
portray places “not so much as enduring sites but as moments of encounter.”
Putting ‘the encounter’ at the heart of the mmmsmﬁom)m\muﬂ%a
to the context of this book, as it highlights how places may be ad hoc and

ephemeral without losing their meaning. While such encounters may be

fleeting, the sense of place created is 1o 1€8s real to the mobile subjects who
rely on them for a feeling of belonging.

Mobile Methodologies

To a large extent, the story of globalization is a story of movements across
previously established borders, but although scholars have detected a growing
‘global consciousness’ (Robertson, 1992) in relation to cross-border commu-
nication and migrations, attempts to imagine new identities and spaces as
‘global’ have tended not to be empirically based and have been criticized for
their purely conceptual nature.”® Seeking to produce empirical understand-
ings of meaning making and sociality at a global and/or virtual level, research-
ers have debated how to conduct ethnographic research that might achieve
the level of detail and description traditionally associated with the geograph-
ically situated site. An early model for extending research beyond the single
site came from George Marcus (1995), who suggested scholars “examine the
circulation of cultural meanings, objects, and identities in diffuse time/space”
(p. 96). By following cultural processes beyond any one geographic locale,
Marcus argued, researchers could try to balance the need to examine and
appreciate empirical detail at a local level with an awareness of how subjects
and objects are imbricated in larger macro/global processes. More recently,
Biischer, Urry, and Witchger (2011) advised that researchers allow them-
selves to “move with and be moved by subjects” (p. 7). Their edited collec-
tion on ‘mobile methods’ includes researchers who observe the movements of
people and those who ‘walk with’ subjects in a way that “involves sustained
engagement within their worldview” ( Fw.o_@ 2004; Ingold & Vergunst, 2008,
in Bischer et al., 2011, p. 8); additional mobile methods include studies of
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virtual mobility through analysis of texts, blogs, emails, and the like as well as
the study of the ‘hybrid systems’ that extend places through networks (p. 12).

These developing mobile frameworks became influential in the evolution
of this book, which began as a case study in Paris, and slowly expanded to
additional cities as I realized the benefit to situating the subject and site into
a broader, networked global context. By the time the research was complete,
I had taken a subject, ‘mobile professionals,” and a cultural object, ‘geo-social
media for expats,” and followed them in various guises from Paris to Singapore
to Bangalore.

Before and after each period of fieldwork, I spent months keeping up with v
online interactions between group organizers and their members. To organize
my observations of online interaction, I drew from Critical Discourse Analysis
(CDA), which attends to the “structures, strategies or other properties of text,
talk, verbal interaction or communicative events” that play a role in “the
(re)production and challenge of dominance” (Van Dijk, 1993, pp. 249-250).
Fairclough (2000) emphasized that this process should integrate social theory
so that social practices and their relationship to social structures can be exam-
ined, and pointed out that bringing social theory to the study of ‘texts’ means
that social practice is seen as a ‘practice of production’ that leads to specific
local relationships. CDA methods require consideration of the structures of
interfaces in addition to the content embedded within them, and this guided
my method of analysis. For example, I evaluate how, on meetup.com, orga-
nizer-produced template categori

es and texts relate to member performances

according to category terms utilized, self- and group descriptions, range of
experiences discussed, and other methods of presentation of self- and group
identities. These performances are considered to illustrate (and constitute)
groups’ dominant social codes.

To reflect how technologies are instrumental in the creation of new practices,
spaces, and collective identities among an emerging mobile demographic, I've
been guided by Deleuze’s point in Postscript on ﬁrm\g{meﬁgﬂﬁ that machines
don’t determine different types of society, but that they do “express those social
forms capable of generating them and using them” (1992, p. 6). Consideration of
such social forms has been central to my methodology, and throughout the chap-
ters ethnographic details are interpreted against a broader societal background.
For example, to connect the geo-social media practices of expats to larger macro/
mmuvm_ phenomena, 've pointed to the internationalization of education curric-
ula, and how expats recount leveraging educational exchanges to launch their

global careers, and draw from an archive of consultancy and analyst-produced ‘
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texts about corporate workforce globalization. By considering corporate discourses
and practices centered on creating a mobile professional workforce, alongside the
emergence of a network of mobile yet location-based expat clubs, these clubs can
be seen as much more than an interesting consequence of globalization.

Additionally, from 2009 to 2011, I was an expatriate in Madrid, Spain, where
[ worked as a professor at Saint Louis University’s Madrid campus. While I did
not conduct research on expat groups in Madrid, I did join a French language
meetup group and attended occasional Internations events; I've certainly
found myself drawing from my own experiences as a mobile professional to
validate my interpretations here. Considering that I spent much more time
in Paris than the other two sites, I cannot make precise comparisons between
Paris, Singapore, and Bangalore. However, because the research was meant to
interrogate how geo-social media might support sociality in a mobile context,
even my brief forays into the latter countries produced useful insights, allowed
me to ask new questions of how similar practices worked in disparate contexts,
and helped to discern similarities and differences across various expat scenes.

In each site studied, I was one of many foreigners passing through the
city for a limited time as a part of my career trajectory—in my case, in order
to gather information for research. Important among the competencies for

Situating a Global Project

This research is situated in the new m?@ommmw;o turn that encouraged
Hmm@mﬁoroa8nosacoﬁ.Hmmmxw/\wmbngowoyom«x&umﬁwﬁnt@amovamwmoéD

barriers between scholar and subject, both by studying scenes in which the

researcher can be a part? and by writing in a way that makes explicit how
_fieldwork is conducted (Sluka & Robben, 2007). The ‘new ethnography’ aims

/ \,‘. to flexibly move among many sites and cultures, and is used to explore sub-

3 M jectivities and experiences within which the researcher is also situated rather

{__than assuming a privileged spectatorship.
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Throughout the book, I situate myself, somewhat auto-ethnographically,
as a mobile researcher, and include many reflections of my experiences enter-
ing and participating in the field. I particularly highlight the moments where
my own participation and related challenges lead to new understandings and
awareness that inform the research. The book itself becomes a narrative that
integrates my own reflections and observations with those of other partici-
pants—shared through interactions ranging from casual conversation to long,
formal interviews. It must be recognized that the narrative I weave, like all
ethnographic writing, represents piecing together, translating, and including
and excluding the words, meanings, and realities of others; in this way it might
be seen, as Clifford and Marcus (1986) argue, as ‘true fiction’ (p. 7). |/

Research Context

Paris and Singapore consistently rank in the ‘top five’ in a variety of global city
indexes, and both are known for large, diverse, and thriving expat communi-
ties, while Bangalore, as a global hub for information technology research,
development, and labor, is an up-and-comer among global cities. The work
that follows is based on combined online and offline ethnographic research’
conducted in Paris during a three-month period in the fall of 2008 with mul-
tiple return visits to Paris between 2009 and 2012, as well as three weeks
in Singapore in December 2011 and two weeks in Bangalore in June 2014.

gaining access was first and foremost my comfort among the demographic that
[ was studying. Although I did not come from the upper-class background that
| initially assumed the rest of the group did, I had traveled and lived abroad
previously, and thus could understand a variety of cosmopolitan references
that dotted conversations as well as insert my own. Although in some ways
I too was a ‘foreign professional,” I did not try to blend in at the expense of
openness about my intentions and position as researcher. However, whenever
a person undertakes to write the stories of others, and when the objective at
hand is to ‘get’ that story, a level of vulnerability may emerge even if the partic-
ipant is willing and cannot be politically, economically, or physically harmed
by the research. Nicole Constable (2003), in her ethnography of online pen-
pal services for U.S. American men and Asian women, discussed the ethical
dilemma that arises around the fuzzy line of whether she is a researcher or
friend to people she has interviewed, corresponded with, and participated in
online forum discussions with during her study. When an issue comes up on
an online forum around whether or not she should be invited to attend a pri-
vate face-to-face gathering of group members, and turns into a controversial
debate, she posts the following message to the group:

Research and friendship are NOT necessarily incompatible! ... as I have become
friends with people [ have worked with in the past, it has created an even stronger
L. .

sense of responsibility to represent them fairly... . Yes, I'd be there as a researcher, but

W
[ am other things as well!! (p. 54)
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One difference between my project and Constable’s is that her presence

swas not intertwined with the raison d’étre of the group. In my case, I met
/' people at social gatherings for foreigners where I, too, was a foreigner. There

were many days in which if | hadn’t gone to a meetup I would not have spoken
face-to-face with anyone outside of consumption interactions with taxi driv-
ers, waiters, or retail clerks. Although acting as researcher, I had my lonely
days and was open to new friendships or at least friendly conversations. Also,
compared with the somewhat superficial level of conversation that could occur
at events, the long one-on-one conversations of interviews could feel rather
intimate. Perhaps a bond often develops through the interview process, but
[ believe the effect was magnified here in that the interviews mostly involved
people who were lacking in face-to-face emotional support. Sometimes people
I interviewed would later email or call, inviting me to meet on another occa-
sion for a coffee or drink, and this carried a bit of a dilemma. When was I
working and when was I socializing? I dealt with this issue by directing social
connections made through the research back into the research field. So, for
example, if someone I had interviewed asked me whether I wanted to hang out
next week, I would say: “I’'m going to X meetup on Tuesday—let’s meet there.”
In fact, I learned that this was a way in which many people used the meetups.
Habitual attendees, after arriving alone a few times, tended to develop a circle
of ‘meetup friends’ with whom they coordinated which events to attend each
week.

During my fieldwork in both Singapore and Bangalore, I had to admit to
myself that I felt more comfortable in the groups where more participants,
regardless of ethnicity or nationality, had come from or spent time in Europe
or the Americas. This feeling of being drawn to participants with more West-
ern cultural capital cannot help but have affected my observations, which is
somewhat challenging considering that the very subject of study relates to an
assessment of spaces and practices that purport to be ‘global.’ I remain heedful
of the possibility that, despite a theoretical understanding of the problems
with such thinking, I may find myself seeing ‘the global’ from a Eurocentric
or U.S.-focused lens; I make every attempt to be reflexive about these limita-
tions. While making concerted efforts to examine the spaces and practices of
this study in their own right, as much as possible away from an inclination to
see globalization as ‘Westernization,” ultimately acknowledging my own posi-
tioning and attempting to keep it in mind throughout the process of writing
and interpreting is important to this effort. However, Nagar and Geiger (2007)
have pointed out that ‘reflexivity’—where the researcher simply admits to
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her own positionality among research participants—is not enough. In addi-

tion to positioning oneself, they argued, it is important to explicitly discuss
“the economic, political and institutional processes and structures that pro-
vide the context for the fieldwork encounter and shape its effects” (p. 272).
Each of the chapters provides an overview of this context alongside a situated
account of the chapter’s methods.

In the following chapters, through a detailed qualitative and participatory
account of how location-based media are used by a diverse group of expats in
Paris, Singapore, and Bangalore, I explore how techno-social practices are
taken up by an emerging mobile, global middle class. Drawing from combined
online and offline research in three global cities, I use this book to critically
re-examine concepts of place, identity, class, and community in a changing
context of digital media, mobility, and globalization.

Chapter Summaries

The first two chapters of this book are focused on digital expat clubs in Paris,
with chapter 1 introducing the on- and offline sites and practices of the
Paris-based research, as well as the context of a ‘global Paris’ as a site of fric-
tion for foreigners who live out the city’s tensions between local and global

v
ambitions. Using literature from the ‘spatial turn’ in media studies, which

supports conceiving of emplaced encounters in the expat meetup scenes as

mutually constituted by online and offline discourse mw..& routines, I suggest
geo-social media act as mobile ‘emplacement platforms’ that enable users to
by

\Create and access global cities on a local level. Such platforms are particularly

l

suited to the lifestyles of the mobile professionals I met through this research,
as many of them live permanently or semi-permanently in what Sloterdijk (in
Caldas-Coulthard & ledema, 2008) called ‘transition space,’ residing outside
of their home countries but with no conscious plans to settle down perma-
nently in their current city of residence. While some have relocated for a
short period with plans to return home after fulfilling a particular experience,
many more are in Paris for a longer-term or open-ended stay with aspirations
of going to yet another foreign city in their next move. Within this state of
transience, they must make concerted efforts to create, or access, connections
to a local social network. Constituted online but manifest in physical sites
aroundthe city, these interactive events produce a mobile yet consistent sense

N —

of: plact to which users may-belong. The chapter demonstrates how discourses

and routines of meeting up contribute to the production of a connection to
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Paris, through what I call ‘digital place-making,” which occurs through three
~intersecting means: first, creating a sense of belonging to an ‘international
. community’ in Paris; second, allowing participants to feel like ‘locals,” which

is crucial to that belonging; and third, routine practices of Bm@ﬁﬁm‘.‘wwmmnw:\

tate the development of ‘mobile localities’ that may be extended elsewhere. A

following section argues that the new agencies afforded by this mobile, digital

.@an\\amﬁd@ are particularly important for women, who represent a grow-

ing force in professional migration. By highlighting how participants may use

~_ digital media to create a sense of belonging to an ‘international community’
/ |/ extendable across a series of local places, the chapter diverges from earlier
7 | studies that have focused on how migrants use media to maintain connections

// to a ‘homeland’ or to reconstitute the home abroad.

Successfully building a global lifestyle entails not only living and working
abroad, but also demands developing a repertoire of international experiences,
associations, knowledge, and taste; as participants jockey to prove their global
qualifications, they create new levels of distinction and exclusion. In chapter 2,
using a Bourdieu-inspired framework, I trace how a range of new middle-class

Fa

competencies based on cultural and social capital in the form of the ‘authen-
“tically global’ are acquired, wielded, and reproduced in the network of global
expat meetups. A series of participant biographical sketches illustrates the wide
range of member backgrounds and the varied circumstances that brought par-
ticipants to Paris, and demonstrates that while mobility in and of itself is an
important source of ‘cultural capital,’ it should not be automatically equated
with elitism and particularly not structural economic elitism. Through analysis
of online and offline participation, I demonstrate how categories of belonging,
i such as being an international person and being globally minded, are developed
| and reproduced, creating valuable capital for gain within a ‘global corporate’
| personal and professional environment. Expat discourses of global mindedness
are considered alongside human resources publications advising corporations on
how to create and mobilize a globally minded workforce.

To trace how the rhetoric and practices of meeting up may extend to
another global city, I traveled to Singapore in 2011 to spend three weeks
attending expat events. There I found continuities and differences, both of
which could be explained in articulation with local and global economic and
social conditions. In chapter 3, I describe a highly stratified expat meetup
scene, and situate it in the particular context of an Asian city-state with
ambitions to be a major global city that links East and West, and where ten-
sions simmer between ‘cosmopolitans’ and ‘heartlanders’'—a term used by the
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government to refer to those who are taxed with representing what is locally
particular about Singapore while supporting the globalizing aspirations of their
cosmopolitan compatriots. To synthesize differences in Paris and Singapore,
I draw from a global city report by the Economist Intelligence Unit (2012) that
contains a section called ‘Rebalancing West and East: Legacy Versus Growth’;
“egacy’ underscores the cultural-historical attractiveness of European cities
while for the entrepreneurial ‘growth’ set, the future is eastward. Through this
frame, | contend that while Paris represents a site of ‘arrival’ where expats
must prove their international credentials, Singapore offers a launching pad
for a new generation of global pioneers (including local Singaporeans) where
expats must simply demonstrate their potential as global. These differences
are considered for their relation to the positioning and class mobility of those
rising through a global middle class.

In chapter 4, understandings of privileged mobilities are reconfigured
through a_gender-specific study of professional migration in an emerging
global city where societal norms have traditionally governed women’s pres-
ence, behavior, and dress in public space. In this chapter, | discuss the frictions
faced by single expatriate women as they negotiate life in Bangalore, a city in
which getting around safely and comfortably in public is the central feature
of their daily lives. In addition to digitally located expat clubs, other basic
forms of location-based media—such as Google Maps—prove crucial to their
ability to construct their lives in India. The ability to participate in the city
on one’s own terms becomes a marker to distinguish this fraction of the expa-
triate class from the traditional family expats and their corporate-sponsored
lifestyles. Yet, once again corporate planning precedes or is at the very least
maintaining pace with these trends, and in this chapter [ consider the wom-
en’s efforts to use mobile media to access the Bangalore expat labor market
alongside corporate studies finding that young women make the ‘ideal expats.” -

The concluding chapter treats ethnographic data from Paris, Singapore,
and Bangalore as part of a greater whole, and asks what the impacts might be
on expressions and experiences of ‘community’ for people undertaking mobile
lives. In the context of media and migration, community as a concept has

been dispersed and virtually reimagined, and networked communications are

seen as_conduits for building and maintaining a community feeling. How-

ever, considering dominant features of the expat meetups—such as mobil-
ity, anonymity, individualization, transience, and, very important, the lack of
commitment required—I argue the offline communities created using these
online,tools in many ways mirror the characteristics and contain logics that
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have been noted of wirtual communities. I connect the utility of such commu-
nity forms to corporate labor practices, including frequent business travel and
relocation, work schedules that extend beyond local time zones to accommo-
date global work teams, and the expectation that ‘global professionals’ will
develop an ability to work effectively in multicultural environments and build
personal networks of trust that can be leveraged for professional gain. The
book ends with a discussion of what transnational corporate priorities and
investments in fostering mobile subjectivities might suggest about belonging

and citizenship in the future. What is in store for this emerging middle class as
mobility becomes a ‘new normal’?

A PORTAL TO PARIS

For the deterritorialized self, social coherence is pursued through more and more
intense and dynamic forms of communication, seeking to create and recreate a sense
of interactive place, however temporary.

—Carmen Rosa Caldas-Coulthard and Rick ledema, Identity Trouble, 2008, p. 2

[ have some friends from ‘Internationals’ and so through that [ felt more connected,
maybe, to Paris.
—Kara, from Cyprus

Paris, Fall 2008—After just a couple weeks of fieldwork, 1 began to get the
hang of life in a meetup world. Before traveling to France, I’d spent months
studying online aspects of the site: reading the friendly email invitations from
group organizers, skimming the chatty notes written by individuals alongside
their event RSVPs, checking out the profiles of new members, and pouring
through event photos uploaded after each gathering. I definitely developed a
feel for the character of the groups through these lurking activities but, until
I started to attend the actual events, those features seemed the insider-banter
of a club of which I was an outsider. Once I started participating in person,
virtual and physical elements began to converge into something more broadly
resembling a community, of which I increasingly felt myself a part.

~ Shifting into the reality of participation entailed a process of orientation
and acclimation. Arrival at each new venue invariably involved multiple
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wrong turns with quick stops to squint at a pocket-map book, illuminated b
the dim light of my flip-phone, finally arriving with anxious _Mﬂmwﬁmﬁos <
me:ﬁo&S standing cﬁ.noBmo:m_uF alone only briefly before being inte mmﬁw
into a conversation by hospitable people, some of whom I was starting ﬁmo rec-
ognize. By the beginning of the second month in the field, most of the venues
were repeating, and I could comfortably arrive and move through the scene a
someone who belonged. m.
One night, I'd been at an Internationals in Paris ‘apero’ for about a half an
hour when a French friend who had no connection to the research called t
see if I'd like to have dinner. I told him I was at a meetup in Alcazar, a b :
near the Odéon metro stop; he said he knew the place and that _pmv.m mnow H
by. Within minutes of his arrival, I knew I had made a mistake. Here in rm
own city, where he’d lived all his life, my friend suddenly seemed like a fish
out of water. It wasn't as if there were no French people at the party—on the
contrary, there were quite a few—and it wasn’t as if my friend didn’t have
the social graces to speak comfortably and casually with strangers; his caree
involved plenty of cocktail parties and occasions for networking. IM was eve H
fluent in English. But he seemed confounded by the notion that he was su a\p
posed to interact directly with the others at this bar. I introduced him ﬁowm
young German businessman I had been speaking with, but he was awkward
and formal and killed the conversation; I tried to get him into other conversa-
tions with people around us but he was so closed off that I soon gave up. “Do
you want to go somewhere else?” I finally asked, and his relief was w&@.&u_m.
we were out the door almost immediately. When I wrote about the mxwmimbnm
in my notes later that night, I was really disappointed, thinking I'd wasted an
evening of data gathering by having to leave early. However, as with so man
research scenarios, this one took on new meaning later as I reflected on TO,W
unusual it was that a hundred or more people who were mostly foreigners and
ﬂoﬁ? strangers to each other could touch down in this Parisian bar and make
it their own in a way that a ‘local’ might drop by and feel out of place. The
meetup members had created their own ‘place’ in Paris by imparting ow that
locale, on that night, their own set of rules for communication and behavior
In an interview with me, the founder of Expats Paris pointed out the ovi.\
ous simplicity yet uniqueness to this social formula:

The irony is if you—particularly within French culture—if you just walked into a bar
and started talking to people, you'd be treated like the biggest psycho in the world

But here, you sign up and you go, and it’s like, this is your free ticket to just talk to
everyone around you.

.
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This manner of combining online and offline discourse and practices to mark
out the group’s territory in Paris, to create a local place of its own, is at the
heart of the innovation occurring as digital technologies intersect with new
mobile professional lifestyles.
~ In this chapter, 1 introduce some of this book’s research ‘sites’ through a
reflection on meetups as tools for place-making. As noted by Caldas-Coulthard
and ledema (2008) at the beginning of the chapter, in a deterritorialized con-
text, communication becomes crucial for creating and recreating a sense of
place. Drawing from conceptions of place as created through communication
norms and interactions, I explore how online and offline communication
practices might work to create a sense of place extendable across multiple loca-
tions, where a ‘sense of place’ refers to “an individual’s ability to experience
feelings of attachment to particular settings” (Stokowski, 2002, p. 368). The
chapter then considers the implications such mobile, digital place-making
might have for the subjects of this research—people whose careers lead them
to travel or relocate to new places, often on their own, and in some cases
rather frequently. .

I first develop the contextual backdrop with an overview of Paris’s con-
temporary position as a global city, and discuss barriers to the social integra-
tion of expatriates, related to two issues that challenge the creation of stable
local connections: perceptions of Paris as a oerJm society, and the temporary .
nature of expat stays. Then, building on literature discussed in the introduc-

tory chapter, which discussed new ways of understanding the characteristics
and making of ‘place,’ 1 show how geo-social technologies such as meetup.
com act as mobile platforms for emplacement into local environments, and
consider implications of this new form of ‘digital place-making’ for expats.

Context: Global Paris

Paris has long been a cosmopolitan crossroads for people of many backgrounds.
Arriving in 1750, Casanova claimed that “France was the home of foreign-
ers” (1997, p. 121), and in 1883, the England-based Pall Mall Gazette ana-
lyzed census returns to find that “though the population of Paris has increased
since the last statistics were published, the increase has chiefly consisted in
the foreign residents” (Cosmopolitan Paris, 1883). Today, legal foreign res-
idents make up 14 percent of the city’s population (a statistic that doesn’t
count those who have taken French citizenship), and although 30 percent
of moRMmD_mwm living in the city are from European Union member states,
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Paris’s history as a former colonial metropole, combined with its important
position in a global circuit of capital, services, and labor, has drawn many
migrants from beyond the borders of Europe. Currently, just over a quarter
of Paris’s counted foreign residents are North Africans or Turks, and almost
half are from beyond the EU, North Africa or Turkey (Mairie de Paris, 2012).
Yet despite its cosmopolitan positioning, Paris has long been a site of friction
between an imagined authentic ‘inside’ and its constituting outside,’ and such
tensions live on today between the city’s local and global ambitions.

Tensions Between Inside and Qutside

The city’s administration benefits from situating Paris as a global, rather than
simply French, capital. The English-language version of the Mairie de Paris
website consists of links such as ‘Foreign Residents,” ‘A Cosmopolitan City,’
and ‘Paris, a city with an international profile,’ the latter linking to a page
listing international cultural and research exchanges as well as to information
on multiple global alliances in which Paris plays a key role. For example, the
United Cities and Local Governments organization (UCLG) was founded in
Paris in 2004 and is focused on linking cities around the world based on shared
interests (including those of their urban ‘citizens’) outside of national frame-
works, and even has representation at the United Nations. This organization
and other endeavors to create an integrated network of global urbanities are
indicative of important economic and political changes that have occurred in
recent decades, which have in some ways distanced cities from their national
cohorts and increased ties to an interconnected web of ‘global cities.’

Today, Paris ranks third in the world for the number of headquarters of
major global corporations (Kearney, 2012) and is among the ‘top four’ global
cities, alternating with Tokyo and Singapore for the third position in a vari-
ety of indexes;’ this is an important distinction, considering that for densely
located European cities, the race for global city status is also a competition
for foreign investment.* In many indexes, Paris leads categories related to its
‘appeal,” for example, by winning top honors for “Image and Attractiveness”
in the Urban Land Institute’s Global City Index (“ULI Launches Global City
Index Report,” 2008). However, the designed environment of the city and its
contribution to quality of life are contested in ways that illuminate tensions

around Paris’s goal of globalism with a nationalistic and protectionist charac- /
ter that pervades French culture.

.2

)
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One of the first ways these tensions materialize is in the commercial back-
drop of Paris proper. Across the urban landscape, Starbucks coffee shops E_M@
with a mix of French and foreign customers are nestled among the more Qw i-
tional café-bars with their tobacco counters and perennial clientele .o.m ﬁom:m.m
gentlemen. It’s not simply a generational divide—many younger Huwnﬁ.wbm still
refuse to enter a Starbucks, seeing it as a crass symbol of mﬂovmerSoﬁ and
U.S.-style capitalism. In recent years, the socialist local m.o<oBwaﬁ tried to
make a stand regarding the encroachment of global oTED,m when it Tmbdwa
the giant Swedish clothing company H&M from opening a Bm.mmmmoﬂo MD me
meawm\mzmmmmw former deputy mayor Frangois Lebel warned it éoc.E. e n e
first of many attempts to slow the banalization and oﬁ?ooBﬁmHerN.mﬁod
of the avenue (Sciolino, 2007). Yet, following two years of mmv‘ﬁbm against a
staunch opposition, H&M opened its 31,000-square-foot store in 2010, after
winning permission from France’s highest court (Sage, 2010). R

More than 2 million residents live within the 41-square-mile city limits,
with another 8.5 million people in the suburbs, and planning .moH the future
is at an important crossroads. The former French president Zﬁno._mm. w.mﬁwmi
made “reshaping Paris for the twenty-first century” one of his priorities, but
just how to do this became a political battle with two mmwmmmﬁo,waoﬁuommww o.Dm,
from the conservative party’s Sarkozy, who wanted to create a Qammﬁmﬂ.ﬁwnmv
and another from the city’s former socialist mayor, Bertrand Delanog, QTM
spoke of a ‘Paris Métropole’ (“London and Paris,” No.om, p-2). m.m&.aoi Qmmwm
a ministerial position dedicated to soliciting architectural and o.;< planning
visions for making Paris a “global city, open and dynamic, attractive, a creator
of wealth and jobs’—a move that was pronounced as imperative for mmﬁcnm eco-
nomic viability: “As the world’s major cities hunt to attract the best,” the m.mvm
to draw investors is especially fierce within Europe, where workers E&:omw:m
can move easily from one country to the next” (“Paris Looks w.m«\oﬂau. 2008,
. p. 1). Delanog, on the other hand, was more focused o.Hw EoBoDDm.@HQ Moa n.o
improve the quality of life for city residents, and was ._mmw mcm.%owsﬁw of proj-
ccts that flaunt the vitality of corporations and financial institutions eager to
pitch towering office buildings inside Paris” (Vienne, 2008, p. .Nv. Perhaps Mﬂo
argument comes down to whether Paris can maintain mﬂov& QQ mSEW sw_.# e
holding on to the je ne sais quoi that defines its _o.o& wmﬁﬁn&mziw In hailing
the ‘superiority’ of London over Paris, the Economist m;& H\.obmowm owﬁw:mmm
to change and outside influences as that city’s secret Bm.ﬂom_mbﬁ These Vmaa,
there is nothing particularly British about London, bar its tolerance of chaos.
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It has embraced globalization to become an international city, while Paris has
remained unapologetically French” (“London and Paris,” 2008, p. 2).

Indeed, while the Parisian government may seek to extend beyond the
city’s French-ness to assert leadership in a political, economic, and cultural
sphere of global cities, some foreign-born residents and citizens claim a
counter-reality: societal marginalization in the face of a deeply entrenched
protectiveness around local identity.” One of the biggest ironies noted is the
long-celebrated discourse of universalism set against the Parisians’ reputation
for disdaining outsiders. It is one of the great clichés of European travel stories
to hear that the French people were rude, and the Internet is full of articles
and blogs with advice on how to avoid the ire of Parisians (suggestions, not
surprisingly, include learning the language and customs) and how to cope
with the scowls and short retorts that may be offered in response to requests
for a menu in English or directions to the Louvre. Longtime resident Roman
Polanski famously put it, “In Paris, one is always reminded of being a foreigner.
If you park your car wrong, it is not the fact that it’s on the sidewalk that mat-
ters, but the fact that you speak with an accent” (in Leaming, 1982).

Imprints of an Expatriate Past

Cosmopolitan and artistic expats have longed carved out places of their own
in Paris, and the city is a global capital of expatriate living. Indeed, Paris’s
collective memory is imprinted with a multitude of settings made famous by
foreigners. This is exemplified by the movie Midnight in Paris, Woody Allen’s
2011 love letter to the city, which illustrates how the legacies of Paris’s most
famous foreign residents extend beyond a trove of creative works, and have
eventually become enshrined as a place, set in time. In the film, which stars
a collection of sites and characters made famous by the generation of foreign
artists and writers living in Paris during the mid-war period, the hero’s fan-
tasies grant him passage into a 1920s nightlife scene that Allen presents as a
vestige of not only his protagonist’s imagination, but also of the imaginations
of everyone enamored by early twentieth-century Western culture.

The character of this renown is exemplary of how the romance of a city
and a desire to consume it are shaped by connections (real or imagined) to
particular places. For example, today, visitors seeking to connect to the place-
based histories of Paris do so by walking down certain streets or sipping coffee
or scotch in this square or that bar: Ernest Hemingway wrote at La Closerie
des Lilas and ate pommes & Phuile at the Brasserie Lipp; Pablo Picasso (and
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Vincent van Gogh before him) frequented La Bonne Franquette in the Mont-
martre; Café de la Paix was one of Josephine Baker’s favorite haunts. In fact,
an entire genre of walking tours, guidebooks, and blogs has developed to con-
nect people to the places that radiate Paris’s artistic expatriate past, weaving
a well-worn trail along which visitors can place themselves within a scene
instilled with the inspired memory of a sundry assortment of part-time and
long-term foreign residents. A variety of ‘Black Paris Tours’ now allows visi-
tors to trace the paths of black colonial subjects and expatriates from Africa,
the Caribbean, and the United States who, since the 1800s, gathered in Paris
for reasons ranging from fleeing racial discrimination to pursuing educational
opportunities in the metropole, collaborating on important writing projects

- and engaging in political and philosophical discussions of race, rights, and

identity.® One tour promises to take clients to a doorway that James Baldwin
crossed, and a café where Richard Wright wrote.

The blending of imagination, consumption, and place allows visitors to

- drop into a foreign city and feel a sense of connection, even if that connec-

tion is based on a fantasy. Yet it is interesting to reflect on such places as they

' exist underneath the mythology that has grown up around them, to recog-

nize that they don’t hold magical qualities that by their very nature caused
inspiration to pour forth. These were ordinary stops chosen by the foreigners
who made them famous for reasons ranging from low prices, warmth, a kind

bartender, the presence (or absence) of other foreigners, or simply a proxim-

ity to residences, and they were maintained for the simple reason that daily

 routines breed familiarity, comfort, and belonging. While the nature of Paris’s

expat scene has changed with the times, for today’s foreign residents the onus
remains to create their own familiar places within a local Paris that (while
perhaps known in their imaginations) must initially be confronted as unfamil-
iar territory. A range of fixed landmarks exists for expats, and for those who
wish to mingle with their co-nationals there are clubs, churches, community
centers, and restaurants serving a variety of national cuisines.

A Gateway to the City

Those who turn to the meetups frequently refer to the closed-off nature of
French society as partially driving the need to find alternative social outlets. It
is not uncommon to hear accounts about initial efforts made to enter French
social groups, only to resort to expatriate communities after encountering bar-
riers to the local scene.” Some see these barriers as a generalized French trait.
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For example, Lara, an English teacher and PhD student from South America
and the United States, explains meetups are important simply because “with
the French, in general, [it’s] very difficult to make friends.” However, Tara, a
Scottish co-organizer of one of the meetup groups, attributes difficulties making
local friends to a culture in which socializing is not connected to the workplace,
the site which had been an important path to new relationships in her previ-
ous relocations. At her first job in France, Tara learned through an awkward
moment that women should not suggest to male colleagues that they grab a
drink after work: “The first company I worked, one evening I said, ‘Do you want
to go for a drink after work tonight?” and he looked at me as if ‘My God!'—as
if  were propositioning him.” In fact, in her job as a human resources manager
dedicated to assisting foreign professionals in their relocation to France, Tara
specifically warns recruits not to look to the workplace for their social life.
Some foreign residents with extensive history in Paris say the claim that
the French are closed to newcomers is exaggerated. Part of the problem may

be related to the temporary nature of many expat stays. Martina, a German .

expat, explained:

I've heard from a lot of French people that Paris is a passing-through city. You meet
someone, you get along well, you become friends, and then two months, three months
later, the person’s gone again. And some of them have said that they’re getting tired
of just always investing time and then the person leaves.

Scott (2006) made a similar point in his study of middle-class British migrants
in Paris. Among the ‘types’ he studied are the ‘young professionals’ living in
the city because of international jobs. Recounting that one of the main com-
plaints of interviewees in this group was that they couldn’t break into French
social circles, he added, “however, given the ephemeral nature of the young
mobile professional’s presence within the city, the response of the French is
hardly surprising” (p. 1119). Although they may spend anywhere from one
“month to five years or more in the city, these ‘passers-through’ in Paris are
marked by their transience, evident in both their lack of connection to the
place of the past and an ambiguous relationship to the local future. And yet,
because of this transience, a connection to Paris is exactly what they need.
Although previous expats were known for reconstructing their national
communities abroad, the ethos of the new generation values integration
into the city life rather than segregation into a community populated only
by compatriots. With the meetups, this is accomplished through meeting-
diverse groups of other foreigners. As Kata, from Cyprus, explained: “With the
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French, it’s a bit difficult to enter some circles, [but] I have some friends from
‘Internationals’ and so through that I felt more connected, maybe, to Paris.”

Meetup: ‘Using the Internet to Get Off the Internet’

Founded in 2002, meetup.com is not an obscure new website, and finding
the groups does not particularly require that one is somehow ‘in the know.’
From the homepage, thousands of social options are a click away by inputting
information into the Find a Meetup search box. To begin this research, I was

- able to specify that I would like to find groups in or near Paris, France, and

then select ‘expatriates’ from a list of popular topics, including categories such

as alternative health, parenting, music, and science. | was presented with a

range of options, some with thousands of members, other with just a few. To
become a member of any group, I had to create an overall account with a
username and email address; I was then easily able to become a member of

. any meetup by clicking on the prominently displayed “Join us!” box on each

group’s homepage. The times, dates, and places of upcoming events/activities
were listed on individual pages and also compiled on a calendar on my meetup
start page; I also elected to receive email notifications about new events for the

. groups | joined.

The landing pages for the expat meetups all have a welcoming tone aimed
at the single person who may be alone in the city, encouraging new members
to join and attend events with assurances that they should feel comfortable
arriving solo. Front and center on each group’s page is a note welcoming the
visitor and explaining a bit about the group identity and goals, along with
a photo and the name of the group’s host, a link to a calendar of events, a
list of related meetups, and links to the profiles of other members. The most
prominently displayed information on each homepage is the announcement
of the next upcoming event. Members click on a tab to RSVP about whether
they will attend, and all members can see the RSVP list. Thus not only is it
possible to see how many people (along with their names and profile pictures)
are planning to attend an event, but after the party is over it is also possible
to return to the RSVP list to look up people whose acquaintances have been
made, and even contact them by posting messages to their profiles. New group
members create a profile by uploading a photo, and answering a variety of
template questions, chosen by each meetup’s organizer. Hosts typically post
welcoming messages on new member profiles, and members often write mes-
sages on the profiles of others who have RSVP’d to the same event.
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The four groups I joined were Expats Paris, Internationals in Paris, the Paris
New in Town Meetup Group, and INC: International Nomad Community. At
first glance they all seemed very similar, and many people were registered
members of all these groups; when [ began to participate in the face-to-face
events, it quickly became apparent that Expats Paris and Internationals in Paris
were more active than the others, with a much Fam.mﬁ and committed group
of attendees. In fact, they are among the five largest expat-focused meetups in
the world; their events occur with regularity and are nearly always packed wall
to wall with people. In spite of a high turnover in attendees, and the fact that
events are so full that it is impossible to meet and speak with more than the
tiniest fraction of people, I very quickly began to run into people that I had
met or noticed previously. With some of them, I engaged in conversation each
time, and with others just exchanged a friendly wave and ‘hello’; it did not
take long at all to develop a comfort level wherein I would enter a gathering
and notice at least a few familiar faces dotting the crowd.

Internations: ‘Feeling at Home, Anywhere’

Meetup’s main competitor in the expat events space is Internations, a site
unique in that its local events function is just one part of a larger, global proj-
ect, and its online component equals or surpasses its offline function. Once
admitted to Internations (by filling out a form with a brief explanation of what
makes you a ‘global mind’), members create a profile and must choose a loca-
tion from the list of 390 cities where the organization has a local presence.
Upon selecting a local city, a member’s homepage changes to reflect the ser-
vices, events, other members, and discussion forums for that city. Each city
has ambassadors, who plan monthly mixers, and a series of member-organized
activity groups. When visiting another city, one can easily select that city to
access its local content, and from there may contact members, post questions
in the local forum, and find events.

The Expat Circuit

During the arc of time that spanned planning this research, attending events
in Paris, getting to know members and organizers, and returning to virtual
participation after the in-country fieldwork was complete, I saw my own con-
ception of Paris change immensely. | had originally known the city through
visits with French friends I'd met when traveling outside of the country. And,
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although I continued to spend time with those ‘native’ friends, I didn’t make
any new French friends during the research period, instead becoming increas-
ingly immersed in the expatriate scene. Becoming a part of that scene was
relatively easy, as 1 quickly learned the rules and routines. The Expat Paris
monthly cocktail party was always held in the basement of a centrally located
Irish pub, and its monthly luncheon was always held in the upstairs room at
a pizzeria in Montparnasse. Internationals in Paris rotated venues, with par-

 ties migrating to bars in different neighborhoods: a glitzy upstairs mezzanine

at Alcazar, a grungy basement at La Baraque, a corporate-function-looking
basement at Bizen, and the cozy, window-walled, Galerie 31. The rotation
of sites served to keep the groups from becoming too associated with any one

“neighborhood or area of Paris while also providing a sense of consistency and

routine. In a city known for its neighborhood living, the expat meetups man-
aged to create a sense of local Paris that transcended any one area.
In the sections that follow, I describe how the on- and offline discourse

"and routines of meeting up contribute to the production of a connection to
Paris through what I call ‘digital place-making.” This occurs through three

intersecting means, all of which are invaluable to the solo migrant trying

" to create connections to place on-the-go: First and foremost, these conver-

gent practices create a sense of belonging to an ‘international community’ in
Paris; second, crucial to this belonging is that it allows participants to feel like
Qocals’; and third, routine practices of meeting up facilitate the development
of ‘mobile localities’ that may be extended elsewhere.

. Belonging to an ‘International Community’

Hailing the International Person

Tobias, a Korean-German management consultant, is transferred to Paris from
Munich. He has lived abroad previously and feels gratified to be embarking on
a career that takes him to interesting foreign countries. In earlier experiences
living abroad, Tobias had no problem making friends and building a social
Jife. It all happened rather naturally through his doctoral program, which was
done mainly in Switzerland and included eight months of research in Singa-
pore, where his university had a cooperative agreement with the Singaporean
campus of the University of Pennsylvania’s Wharton School of Business. It
. turns out that this move to Paris is different. No longer connected to a uni-
versity cohort, and finding that “here in France, private life and business life is
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quite separated and so you don’t hang out with your colleagues in the evenings
and go for drinks,” Tobias is on his own. He quickly turns to the Internet to
look for social outlets. On meetup.com, he finds the Expats Paris group, where
an upcoming event is listed, with at least a hundred people already planning
to attend; an extensive list of past events contains the names (linked to the
member profiles) of those who attended each. An entire community is wait-
ing. The group’s ‘about us’ text includes the following: =

The trend linking organizer text to self-description continues on the
pages of Internationals in Paris. The group’s name sets up a category of belong-
ing (international), and a selection of member quotes again indicates how
participants draw on the category when they identify themselves:

Florian: Want to meet international new friends here in Paris :0) ... Actually
P'm French but I've spent the 2 last years in New York City and feel
more international than French.

: : . . . Carlo: To meet engaging, international people.
We have all lived abroad in a lot of places doing a lot of different things and are all . © BAES o pEap™
. ; . : E: To connect with like-minded international people
multilingual ... and not all of us are native English speakers. We welcome anyone w o . i . o
; ; . is i Mikela: Wishing to meet international people open minded, communicative ...
who is, has been or wants to be part of the expatriate experience to join us. (meetup. ;

comfEspaber) An archive of profiles in this group presents a constantly growing assemblage
of ‘international people.” ¢

~ Although the meetup templates allow participants to use any descriptors to
identify themselves, participants frequently draw from language that indicates
shared belonging to the groups, whether that means presenting as an expat or
an ‘international person’; as new mermbers join, and situate themselves within

. existing classifications, the defining characteristics of the group are fortified.

Through these discursive practices, participants are hailed as ‘international

N NN

 people’ and an international community, as such, is called into being.

As the text clearly invites all expats (past, current, and future) but is particu-
: larly welcoming to those people who are multilingual and have lived abroad
on many occasions, a majority of members (including French) refer to them-
selves as ‘expats’ in their profiles, and list languages spoken and places they
have lived. For example, profile ‘Introductions’ on Expats Paris include:

Jennifer: [ am an expat in Paris!

Ashish: I am Indian by birth but have lived on 3 continents. 1 would love to
meet other Expats in Paris to share their experiences as well as meet
newer people in Paris from different parts of the world... .

Vincent: I am 34 and I used to be a French expat in the US. I would like to A Community ﬁOSQ_OBmﬂm.ﬂm
socialize with the Expat community currently living in the Paris area. b

< Luana: 'm used to be sort of an expat everywhere I go... . . This international community is reinforced across meetup groups. As I scroll

*  down the member pages of Expats Paris, alongside each person’s name is a list
There are thousands of members, most claiming to be expats in Paris with a . f other meetups to which we both belong. I can see that most members of

M A desire to meet other expats. ~ any one expat-related meetup are also members of the others, which confirms
i Tobias fills out his profile. The first template field simply asks for an intro-  that we are all ‘in’ something together. Members express this feeling through
duction. He writes, “Hi, just moved from Munich to Paris as expatriate. Having  their profile introductions, which are addressed to the presumed community.
< a half-Korean half-German background myself, I'm always happy to meet new .~ For example, a sample of profile introductions includes the following: “Hey
i people from all over the world.” By introducing himself specifically as an expa- everyone, after 3 years in New York and Sydney, I just moved to Paris and I
i triate, Tobias positions himself in relation to the group. To invite others ﬁw,m.@m\w\\\ ~ look forward to meeting new friends”; and “Hi there, recently moved to Paris

B Q@?B this way as well, he adds that he has moved to Paris from Munich, and for at least 3 years and looking forward to meeting some new people.”

] . @Wm.mmﬁa his dual ethnicity as evidence of legitimacy. The profile he creates is Hi, Hi there, Bonjour, Hey, Hi-ya ... these common profile salutations
populated with information that supports his belonging to the ‘expat’ category, | presuppose the existence of a coherent audience, which is being addressed
thereby reinforcing the characteristics of that category. It then becomes a part in common. A member who writes, “New in town and would love to meet
of a larger repository: an additional qualified participant has been added to the . everyone,” suggests that an ‘everyone’ exists and that it might actually be
archive, to be discovered by the next prospective member who comes along. bossible to meet them. Such communication acts, while simple, augment the
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idea that upon joining the meetups, new members have found a place where
they might belong. Organizers typically post welcoming messages on a new
member’s ‘wall’ and many members reach out to each other directly via wall
posts, just to say hello, to ask for information, or to suggest meeting at the
next event. Although most of a member’s profile page information is specific
to each particular group, the profile’s wall area combines messages from all
groups to which s/he is a member. The collation of social messages reinforces
a sense of connectivity across all groups. Online practices such as these set
the stage for welcoming new members and suggesting they are a part of some-
thing bigger than any one group, continually refreshing and reproducing a
shared identity. A feeling of belonging that begins in online discourse takes
new shape offline via participation in face-to-face events, where a sense of
community is formed.

Because many meetups serve an overlapping population, participants
attend multiple events and often do not remember which group is associated
with each, which leads to the creation of the ‘international community’ as a
diffused concept. This is illustrated through an excerpt from an interview with
Phoebe, a professional nanny from the United Kingdom who had been living
in Paris and attending meetups regularly for more than one year. Here, we
are talking about how an expat meetup can also be a way to meet some local
French people, but I am trying to figure out whether we are talking about the
same group. I cannot tell because she is conflating the names of the two main
groups, Expats Paris and Internationals in Paris:

Phoebe: But it’s very hard to get integrated [with the French]
Author: Well, it does seem like some of the groups have more French. The one,
Internationals in Paris ...
Phoebe: Yes. And Expats International—they have, they've got French.
“Author: Wait—the Expats Paris one or the Internationals in Paris?
“ Phoebe: I think Expats International—the one that’s run by Marco and ...
Author: Yeah, yeah, it’s Internationals in Paris.

While organizers think of their groups as individual and specific, the partic-
ipants themselves experience all of the meetups as a conglomeration, which
they refer to as ‘the meetups’ or ‘the international community.’ As most mem-
bers attend multiple meetups, faces become familiar across different groups,
and the difference between groups is flattened. However, this effect is pro-
nounced by the fact that many of the groups with a web presence do not actu-
ally organize their own events in Paris. Rather, they often partner with meetup

5
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groups or use their web space to promote specific expat-oriented events being
hosted by other organizations.

For example, the previously mentioned hybrid of online community and
offline events, Internations.org, is thriving in many cities around the world,
yet during the period of this fieldwork in Paris the Internations ambassadors
were also co-organizers of the meetup group Expats Paris. Because of this, the
main Internations local events were tied in with Expats Paris events—the two
websites acting as different portals for accessing the same social scene. The
Internationals in Paris has multiple portals as well: In addition to its meetup.
com site, the group has a dedicated website and a Facebook page—heavily
utilized by longer-term members—that acts as a more insider format than the
meetup page, which is focused on being found by newcomers. Overall, the
fact that numerous websites act as portals to offline events creates a sense of
many social outlets provided by a range of groups but, because the sites actu-
ally direct participants to a limited number of gatherings, the offline scene
is much smaller than is portrayed online. While this can be confusing, and

limits the diversity of events to which a person has access, the streamlined

nature of using various channels to drive people to fewer events contributes
to the impression of a tight-knit community in Paris.

Feeling Like a ‘Local’

A common theme among participants is that the decision to move alone to
Paris had involved anticipation and imagination about what it would be like
te live there, daydreams that were often interrupted by the reality of what
it is to arrive in a foreign city, knowing no one and often not speaking the
language. Through encounters that begin at the online interface that sets up
expectations and commonalities, and extend to face-to-face meetings that
manifest in one physical site after another, the international community
becomes a site through which meetup members may ‘feel like locals.” Meetup
rhetoric and practices facilitate the development of this feeling. For instance,
although events usually occur in spaces. segregated from other patrons, the
language promoting them tends to accentuate the local-ness of venues, build-
ing an impression of connectedness to a Parisian scene. This is illustrated in
the following invitation from Expats Paris:

»  Hello everybody!! Here we are back again at Charlie Birdy for another international
drink. This awesome lounge-bar is located in the “quartier du commerce” (15th
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arrondisseme ay fr raffi i
g issement), away from traffic and the city center’s mess. Lots of local Parisi
] al Parisians

_L/G it or its €t ic- y-
= * ~ ~ u " 5 A_ m. b 1—1
1NIc-1ou nge Ln—d.CUTTGﬂ@ NSL trenc WOr —r._ CCPA_ cuisine. —::.u. m—v.n mCOH

is being res U § an sociali j
g reserved for us so we can socialize and enjoy ourselves... . So, come and m
4 . 4 and meet

other internati i
ernationally wandering people and share your stories!

This text emphasizes that local Parisians like the bar, but does so while usi

global keywords, such as ‘ethnic,” ‘world,” and ‘international’ and s " .cmwwm
that the group will have its own reserved place, set aside anﬁ onl Mm QmﬁWm
rest of the bar but also from the ‘city center’s mess.’ Again, des FM | .
accentuating the local nature of venues, the international :wmmﬁ:mvm mawwmwcmmm
&s.m&m set apart and distinguished from areas frequented by local n:oban:wmﬁ
This is accomplished either physically—through reserved areas set a ﬁm .
the basement, upstairs, mezzanine, or ‘cave’ area of a restaurant or _uwmﬁ o
symbolically, such as at a large club off the Champs-Elysées where HMMIMOH
partygoers were given gold bracelets to identify themselves to each othe . cm
to the bartenders, who would then give a small discount on drinks ﬂu”ombr
these reserved spaces, attendees can enact their connection to the Hmo& mnMMm

while protecting themselves from the rejection or alienation that any one

qu&.ﬁ may experience if left to wander alone into a bar. Although

participants would not consider Paris a dangerous place, the spaces Qmwﬁ waumn
meetups offer a social safe-zone that would otherwise be difficult t M .
individually. This local connection expands beyond the events ﬁrﬁummﬁowznm
as m.mov time attendees participate in these temporary encounters vao e
reminded that there are others like themselves, and take this wsoé_&mmw\wmm

them into ﬁr.m daily struggles met as foreigners. The significance of this process
can be seen in Martina’s story.

A Place for the ‘Passer-Through’: Martina

.Ewﬁnm memSm@ that she herself is among the group she referred to as the
passers-through’ in Paris, Martina said the meetups are crucial to her abili

to feel at home in the city. Originally from Germany, Martina is a multili _SM
secretary for international law firms and is living in Paris for the second Hw.mcm.
she has also lived in London, Rome, and the Caribbean, where she HMHM.
as a deckhand on a large sailboat—her first experience ribm mgomn% OH,H\Hm

tina first discovered meetups in London after becoming frustrated b many
.cDmConmmmmc_ efforts to go to a pub alone and strike up conversation OEM Hwﬂw\
in London, she’d gone solo to a restaurant party celebrating mrm. wmmc.owm.m
Nouveau and was pleased to find it was easy to get into conversation gwc& HM
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Jot of French people in attendance. They told her they were there as part of
a “French meetup group,” and explained the website and how to join upcom-
ing events. From then on, she attended many meetups, hosted by American,
Italian, French, and German groups, and found each to be full of people from
«311 over the world.” When Martina left London to move to Paris for a second
time, she immediately joined Expats Paris, Internationals in Paris, and a couple
other clubs aimed at bringing foreigners together.

It’s not that she doesn’t know any French people; Martina actually has a
French flat-mate, French colleagues, and even some French friends. Yet she
doesn’t feel she can become truly integrated into those local networks the way

she can in expat groups. As she explained,

Mostly the people who live here, who have lived here for awhile, they were born
here, they have their friends from school, they have their lictle network... . They
don’t need me in their network. And of course [ arrive and then all the expatriates
they are going through the same situation, they're in the same position: They’re look-
ing for people—they don’t have school friends or really good work colleagues.

For Martina, it is the balance of interaction that is important. Even if
some of the French people she has met have been welcoming, her sense that
they don’t need her friendship the way she needs theirs puts a limit on the
comfort she can get from those connections. Fitting in is made easier in a
circumstance where others are ‘in the same position’ (a ‘position,’ I argue,
that is representative of an emerging, shared class identity, which is dis-
cussed in the following chapter) and from Martina’s point of view, the meet-
ups provide the occasion for bringing those who ‘don’t belong’ together, in

person. Y

When Martina is in Germany she becomes bored and plots the next move,
vet when living abroad she misses her friends and family dearly, and wonders
what she has done, why she has followed these dreams. She explained how
important the meetup groups have been for making friends and building more

of a connection to the place she is living:

Even the most beautiful cities in the world are not anything if you don’t know people.
And it’s nice to look at but it loses interest quite quickly, and you have to think, what
are you doing here? And even, like next week there is this Cart’s Meetup [hosted by
Expats Parisl—and 1 don’t even know if there will be anyone there that I've already
met, but I'm already looking in my calendar and, “Oh!! I'll be there! [ have a plan
for next week!”... It’s something to look forward to. It will be a nice evening. It’s

relaxing. It will be okay... . You know you’re not alone.
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As an emplacement platform, meetup enables Martina to drop in to a
Parisian bar and instantly feel as if she is a part of a local scene. Her calen-
dar is dotted with such events weekly, and just the knowledge that they are
coming up makes her feel incorporated into the city life. It’s not a simple
solution—events can be chaotic and hectic, or quiet and dull. It’s also not
easy to keep tabs on the people with whom conversation has worked well. as
Martina explained: “Sometimes you speak to so many people and then <o:”<m
lost them, and you think, Oh I want to say goodbye to that person but the
already left.” !

Yet, through the integration of meetups into her routine social life and
the continual reinforcement of the understanding that there are onrmmm‘ in a
similar situation, the daily practices and complexities of ‘global living’ now
start to seem connected to something rather than alienated movements through
an unfamiliar place. As Martina described it,

- TR
There’s so many other people from anywhere and you can actually ... just a little
excuse to start talking. Not even oh, let’s talk about this and that topic. No—it’s

just w : 5 5
j e meet at 8:00 at that shop and that’s it—and that’s enough to connect people.

v/

That connection builds partly from commonalities shared by participants:
Wboi.bm they represent a range of nationalities, that most have had previ-
Mu:m migration mdm\oH travel experiences, and that they may draw on these
global’ perspectives and experiences to discuss a range of topics. Daily prac-
tices, including event attendance but extending to tasks undertaken individ-
ually but in common (e.g., dealing with French bureaucracy for the important
health and residency cards; challenges with language, food, customs, and the
search for various products or services) also knit attendees together vmbm con-
nect them to a new way of living locally, in an international community.

However, a conversation with Kata highlighted the ambiguities of this con-
nection.

The Routine of Connection: Kata

When I met Kata, she had been living in Paris for two and a half years. Orig-
inally from Cyprus, she’d come to Paris from New York, and before that had
studied in London. Discovering the meetups after her first year in the city
had made a big difference; she had been lonely at first, and found it hard to
ﬂm#m friends with French people. When Kata explained that the interna-
tional meetups, in that they had people from many nationalities, made her

i
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feel “more connected to Paris,” I was not surprised to hear it, as many other
participants had stated something similar. Yet, frustrated by the vague lan-
guage of this common response, I asked, “But what are you connected to?” She
explained, “We see people that are mostly expats, they are mostly interna-
tionals. They have something in common... . I think that’s what brings people
together.” T

This commonality is critically explored in the following chapter, but what
stands out about this comment in the context of a discussion about place-mak-
ing is how abstract the commonality is in relation to the intensity of the
insistence that there is connectedness. Indeed, what was apparent from my
conversation with Kata is that although being of different nationalities may
act as an initial icebreaker, spurring conversation at gatherings, any actual
commonality is less important to building the connection than is the routine
of interaction and participation—of creating and reproducing the moments of
encounter. Although Kata had made some good friends from the groups, she
recognized that the expat community was unstable (“people come and go”), so
she continued to go to events, explaining, “There’s always somebody I know,
but there are always new people.” Routine attendance was crucial to maintain
that feeling of connection to a local, international community.

Developing Mobile Localities

The growing presence (and use) of web-facilitated projects for bringing strang-
ers together in a network of sites around the world allows the expat-place to
be replicated and stretched across geographies, and the sense of an ‘interna-
tional community’ is extended even more widely. After becoming familiar
with the routines of social meetups, many participants find that the mobility
of the platform means they can easily extend their use to other locations,
effectively facilitating local connections across multiple geographic contexts.

Facilitating Arrivals

The technological formats themselves make this easy: Meetup.com doesn’t
require members to anchor their participation to any one geographic loca-
tion and members can join groups in unlimited sites. Similarly, while a home

" location is foregrounded on each member’s homepage on Internations.org,

*
it is very flexible; any member-city can be easily selected from a drop-down

menu, instantly transforming the user’s homepage to highlight events and



A.@ PRIVILEGED MOBILITIES

information based on the new location. These are not simply clever design
features that allow for the web-based companies to serve populations _oommmm
around the world (although they are that, too), but are in fact integral to the
way that numerous participants use the sites for both travel and relocation. As
participants develop increased comfort with the digital emplacement moﬁ.:mﬁ
many extend their use of the platforms to situations of short-term business oH,
leisure trips, and begin to see them as integral to the process of arrival in a
new place and to the creation of a consistent lifeworld across multiple si

and cultures. e

Rosen, Lafontaine, and Hendrickson (201 1) have demonstrated how this
works with the worldwide couchsurfing community—where members interact
online to exchange information, set up get-togethers with local people, and
organize short-term stays in other members’ homes while traveling. Hrn,ocwr
participation in the online networking aspect of the organization people
form social network ties that make them feel a connection not only /.Sﬁr the
individuals with whom they interact, but also the groups and communities of
which those members are a part. While previous studies have understood that
travelers use their own social network connections (such as reaching out to
friends-of-friends,’ as explained by Granoveter’s (1973) theory of the strength
of weak ties), Rosen et al. discovered that, in providing those ties to :mma
the couchsurfing community “specifically allows people to locate ummoamﬁmv
and establish new social network ties in any geographic location .mm omwommm
to existing ties in a finite cache of locations” (p. 984, emphasis MS original)
Through this network, travelers, often considered to be isolated and é:ﬁrocm.
connections, are able to feel as though they have “a social support network
and friends in otherwise unknown locations” (p. 984).

As noted above, Martina first discovered the meetups in London, and turned
to them immediately upon moving to Paris, and hers is a common mmoQ Online
profiles are replete with references to temporary or relocated access; for m.owEm
a Bulgarian woman living in Germany explains that she comes to Paris eve v
two months for work and that, “Since 'm a member of meetup Dusseldorf mbnw
will be in Paris for the last week of May, I would love to join the Paris group too.”
Another woman explains that she used to live in Paris but has relocated to wo%w.
her profile on Expats Paris describes that she “lived in Paris—now visiting fora m@m
days.” And a Brazilian posts that she is “in Paris just for this week and would like
to meet new people.” During this fieldwork, I heard many such stories in person.
WP Cameroonian man who had lived in the city for a couple of years explained
in our interview that he'd joined the Paris groups after attending meetup events
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when visiting his brother in Seoul, South Korea. Nick, a Korean-American par-

ticipant, told me that he had used the Events function on a site similar to meetup
to plan a dinner party when traveling in Argentina; he just put up a note on

a forum section, saying, “Hey ... who's up for doing something?” and found a

group of companions for an evening out. The following night he saw a separate
' post announcing a party, emailed for details, and was rewarded with a Hawai-
ian-themed party on someone’s apartment rooftop, which went until 6 a.m. In
fact, as Nick recounted his travels, his tales focused much more on the people he
~ met and the social interactions that occurred in each place than on any particu-
lar geographic or cultural landmarks visited. For him, fundamental to a positive
' travel experience is to live ‘like a local’; the fact that he can use online networks
" to temporarily immerse himself in each local social scene is key.

‘Maintaining Social Routines Across Borders

For some participants, the meetups are much more about coping with frequent
business travel than about embracing the social opportunities of globalization.
¢ Suzy is a Chinese American who completed her master’s degree in finance
. at a university in Shanghai and is now working for a French company based
'~ in New York City. She is frequently sent to the Paris headquarters, typically
_ for two weeks at a time, and because she sometimes participates in meetups
~ in New York, she decided it would be a good way to go out at night in Paris.
 “Otherwise,” as she explains it, “I just order room service and watch TV in my
. hotel.” Because she is now able to work during the day and go out at night,
 meetups allow her to turn a trip that would have been focused only on work
 into something vaguely resembling her social routines at home.

-

An Exclusive but Expansive Place?

Scott McQuire (2008, p. viii) argues that media convergence, understood in
the context of twenty-first-century cities, “has catalyzed new means of produc-
ing social space and created new forms of social agency,” which follow from
the mobilities that increasingly define spaces and subjects. While the forms of
mobile place-making illustrated above provide ethnographic support for the
spatial aspects of this claim, they point to new exclusions in addition to social
: mmmﬂnwom. As Stokowski (2002, p. 368) wo‘mp.ﬁm out, the power relations embed-
ded in place-making practices affect attachments to place, and in terms of this
study, it is worth asking who is welcome in these digitally managed spaces.

4
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The a i i
u dmeﬂ.ma to that question at once invites critical reflection on the types of
S ¢ g
; Nowo:;ms exclusivity that pervade the expat meetups (which is explored
Imnt i i i i )
e tollowing chapter), while also illuminating new opportunities that dj
m\

ital place-making provides to
: | people who may otherwise f
inhabit European public spaces alone. i e S

Symbolic Barriers

Alt 1
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is ¢ i imi
W e 758 question by means that limit attendance to those vetted by an
onli i i i
° DW r mn%:n specifically extending a welcome to expatriates and interna
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ency to physically se
one . Pphysically separate meetup groups
. nﬁmﬂcmn clientele. In Jansson’s (2011) study of expatriates in Zm.mmwumcm
n : .
noted how social/networked media contribute to the creation of ¢ "
politan capsules—social sph i i which oot
poltz M al spheres of like-minded individuals in which partic-
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; . .
o r OMQWS. ost environment. Within this encapsulation, actors build
o expand t M: networks and further reinforce their sense of purpose and
onging to the capsule. Although
. gh Jansson refers to online
: networks, the
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oﬂnm@ﬁ _om% certainly be extended here. Through events that combine Muwms
online platforms with segregatin i
g thetoric and set-apart offli
where both on- and offli i It e nd
ne a cosmopolitan, mobile lifestyle i isi
where : ; ifestyle is prerequisite to
i onging, the MmBmHomSob of meetups demonstrates how digital encapsula
ion may manifest in co-present s i :
paces. However, in spite of th i
through which cosmopoli i PR
politan cultural capital mediat
whick es access to the m
scene, this digital place-maki o
ng arguably opens up acces i
range of individuals. ’ P Bublic s
Whil ici i
o e @mﬁ__m_wmda engaged through this project were gender balanced
" .%Mm.mmdﬁ a road range of ethnic and national identities, the people who
@m w: e 58.?52 anecdotes and online data most relevant to an exploration
10_1 % mMm\B_mWEm practices turned out to be either women or non-white males
is detail is significant, and while ol to .
the groups prove beneficial to
. . cial to an exten-
sive swath of mobile professio -
nals, they seem to hold i igni
iy . particular significance
nwmmmrnéo broad demographics. Massey (1994) argued that “among the
man i i
" W om. er &:me [that] clearly influence that experience [of space], there
m b ) ’
Dmmm Mn SWQMBQ race’ and gender” (p. 2). Cresswell (1996) suggested the
0 ask how rules set up around space and place are used to structure a

_ an actor’s social position. To illustrate, he poin
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normative landscape, and linked the norms for behavior in any given place to

ted to examples of how racial
affluent white

minorities automatically become ‘suspects’ when walking in

...M neighborhoods in England. In a historical context, referring to segregation
of public and private spheres, Morley (2001) pointed out that women were
. among those made to feel as outsiders in a European public sphere dominated

by ‘metropolitan middle-class white men’ (p. 437).

Facilitating Women’s Spatial Agency

Even as the inclusion of women in public space has become a norm in egalitarian
societies, and as Europe has become increasingly racially diverse, these mobil-
ities continue to be limited. Although women make up a growing percentage
of mobile professionals, and corporations are increasingly recruiting individuals
with non-white and non-European backgrounds for their ability to work suc-
cessfully with teams and clients in ‘emerging markets, the business world and
ts social/public spaces of France continue to be zones where women and non- 1/
white males are minorities® (particularly standing out as such if arriving alone).
While intersectionalities relating to ‘race,’ ethnicity, gender, and class fea-
ture in later chapters, in this section 1 would like to point out how women in
 particular are using meetup formats to gain new spatial agency. Until recently,
research on professional migration has focused mainly on men, simply because
men tended to make up the majority of this population. Where women were
 the subjects of scholarly study, it was mostly through efforts to understand
how they navigated their positions as ‘colonial wives (see Fechter, 2010) or
‘trailing spouses’ (Bruegel, 1996), following husbands to foreign posts. In these
contexts, women were studied for the work they did to reconstitute the home
abroad, for example, through bridge clubs, afternoon teas, and enrolling the
children in international schools (Fechter, 2007; Wagner, 1998)—activities
that endeavored to reconstruct symbols of national life in the face of immense
cultural, bureaucratic, and logistical differences. Men, conversely, were found
to have a much more coherent experience through a workplace atmosphere
and related social experiences that maintained a certain consistency across
geographic and cultural space.

Although the expectations governing the range of behaviors open to
women in public have opened up considerably, in many cities women con-
tinue to be at a disadvantage when alone in public; the unescorted foreign
woman, out at night, may be seen as vulnerable or suspicious. For example,
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Massey (1994) pointed out that “survey after survey has shown how womer’
mobility ... is restricted—in a thousand different ways, from physical violer .
to being ogled at or made to feel quite simply ‘out of place™ (p. 2). Such Qwom
straints on women’s mobility can be understood as an area of contestation 95-
reflects larger societal tensions on changing female roles. Cresswell AG@MW
ﬂmc& that although value and meaning in space are created and reproduced
in accordance with ideological tenets, space and place also become sites for
transgression, where the ideologies structuring space can be challenged %rw
expat professional women encountered through this research take m&,\mwﬁm e
of meetups to gain entrée into a social environment, an affordance that B&M
embarking on a mobile lifestyle/career more thinkable. m

Female participants expressed that in'many ways they experience life abroad
&mﬂmDﬁF from the ways that men do, and for this reason meetups take on a
unique importance. Many noted that they would have a difficult time entering a
bar alone to try to meet people, if it were not for the fact that such was the norm
at meetup events. As Martina explained, she tried many times to go into a bar in
London and strike up conversations, only to be ignored or treated as strange. It
was not until she accidentally arrived at a bar with a meetup in progress that m.ﬁm
found a welcoming crowd, and from then on meetup become her main social
tool. Many other women still found arriving alone intimidating even when they
knew it was the meetup norm; in those cases, a common strategy was to reach
out to other women through the site function allowing people to post on each
other’s walls to make plans to attend events together. Suzy told me how she
realized that she could use the meetup email function this way:

, .
I've had like seven guys who emailed me [on meetup.com]... . This one guy who was kind
Mm creepy was hitting on me ... and I was like, “1 hope I don’t see him again at this event!”
was saying li S| il girls e s i .
aying like, I should email girls on there so that I have a female friend in Paris!

Kata also found ﬁwmm_.rmﬁuw female friends at events was helpful in warding off
the men who, while not necessarily representative of the ‘typical attendee,’ were
only there to pick up women. These men were easily identifiable not OWF b

their behavior at events but also through their online actions. For instance mrw
explained that if a man posted something on her profile wall, she WBBm&mvﬁmE
looked to see on which other women’s profiles he had posted messages and what
he had said. Tara, the Scottish co-organizer of a meetup group, said she had
received quite a few ‘vulgar and suggestive’ emails from men through the site

but conceded that although this behavior made her feel vulnerable, it was vmﬁmm

to get it online and then know who to avoid in the offline events.
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. However, despite the utility of meetup platforms for providing women
 with access to a public social scene, Lara said she believes that single women in .
the groups are still looked at as desperate or as simply searching for a husband,
whereas for the men it is seen as normal and even cool to be single and living
alone in a foreign country. Still, if women are becoming increasingly equal
in terms of gender representation in their professional fields and are, as Ken-
nedy (2004) said, “at the forefront of constructing a global society” (p. 101),
a parallel evolution in their ability to access public space—particularly during
‘off-hours'—while abroad is a must. Digital place-making, in that it allows for
communication and behavior expectations to be set up and connections to be

‘made in advance, in the semi-private spaces where participants meet online,

seems to open up opportunities for women to more comfortably and equitably
access corresponding offline spaces. This is explored further in chapter 4.

Conclusion: Feeling in Place

Increasing forms of mobility and innovations in electronic connectivity
‘have opened up new questions about what it is to belong or feel connected
to a place, and questions of how one might find or create a sense of place in
transition are taken up with new urgency. If our experiences of places are
_constituted more through relationships and communicative interactions
than by geographic location, then online interfaces that both produce and
manage offline interactions can be understood as platforms for mobile, digital
U place-making. This chapter has explored this form of place-making as a way of
introducing the sites and practices of a study that aims to shed light on a type
of migration that is growing rapidly as businesses continue to expand into new
global markets—the lone professional migrant—and the role of geo-located

media in enabling the lifestyles and fostering identity development among
these migrants. This chapter contends that a new type of local place is being
created through globalization; specifically, the case of expat meetups illus-
trates how the production of space can be a mobile process, and indeed, how
places themselves may be mobile.

The nearly unlimited geographic range of sites such as Meetup and Inter-
nations, along with a technical flexibility that allows members to use services
without being attached to any one location, enables place-making practices to
become mobile by providing portals to localities in any location where mem-
bership exists. To be clear, however, while ﬁw‘mmmovboyom,\ involved is a tool
used to organize and enable the communications needed to create emplaced
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encounters, the technology itself does not create place. This is accomplished
through routine communication practices, by which a meaningful social space
may be manifest in a physical environment that lacks the historical and cul-
tural context that is usually seen as connecting place to identity.

 Marc Augé (1995) contrasted the ahistorical non-places of supermoder.
nity with what he referred to as ‘anthropological place’—historical territories
where identities and meaning are tied to a specific location. To conclude this
chapter, I'd like to return to the anecdote about my French friend who was so
obviously out of place at a meetup, to think about relationships between place,
belonging, and identity. The story about my friend illuminated a moment
in which two different notions of how patrons should behave in a Parisian
bar came into conflict, with the Jocal’ losing his ground. However, were he
to have returned to the same bar the following night, he would likely have
found it returned to ‘normal’—a typical bar where patrons mainly speak to the
people with whom they arrived, with pethaps a bit of serendipitous crossover
into other conversations. He likely would have felt much more comfortable,
much more as though he was where he belonged. On the night referenced, the
bar had been taken over by the ‘international community,’ a group that had
come into being through a combination of online discourse and interactions
that produced shared understandings, along with routine practices that took
those interactions from online to offline space.

In that they mediate and mete out belonging in a context where people
are physically (if not electronically) isolated from traditional relational insti-
tutions such as the family, state, or other solidarity groups, it is possible to con-
ceive of expat meetups as a new institutional form. Considering that one of the
most important aspects of these new institutions is that they bring people out
of the online network and into a series of offline interfaces, yet have no per-
manent offline home, discourse by both organizers and participants becomes
important for producing a new solidarity around which the group can config-
ure belonging. But what makes up this common identity? And, what might
notions of an international community made up of international people mean
for understandings of nationality, ethnicity and other forms of identification
in increasingly globalized professional circuits? The indeterminate nature of
the group boundaries is important to understanding how distinctions and
exclusions work in the formation of this emerging identity, which is explored
in the following chapter.

BELONGING TO THE GLOBAL
NETWORK SOCIETY

[A] trend of cultural distinctiveness of the elites in ﬁ_,.:w .msmo:sm,agw v%r_m_ﬁﬂ__ﬂvc”w
create a lifestyle and to design spatial forms aimed at :E@Em the sym! J.: _r_. i
ment of the elites around the world... . [Tlhe practice of jogging; the =§er Hfs wmgan
of grilled salmon and green salad; ... the ubiquitous laptop no”d%:ﬁn-.. M:,” s
access; the combination of business suits and sportswear... . All ¢ g.nma wnm : <n oo
an international culture whose identity is not linked to any specific society

i i ross a global
membership of the managerial circles of the informational economy across a globa

\(},‘
cultural spectrum.

—Manuel Castells, The Rise of the Net-
work Society, 1996, p. 447

i etup experience there
Will wander in from Tokyo in about a month. I had a great meetup exg

and look forward to the same again in a brand new ciy.

—Alisa’s introduction on the Interna-
tional Nomad Community meetup page



