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Fusion
= Education, Research, Professional practice

= Inspire learning, advance knowledge and
enrich society.
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Description

= The value of rapport in successful
collaboration

= The role of personality profiles in the
professional experiences of media industry
workers.
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Aim
- Equip graduates with the business knowledge
and skills necessary to become a media

professional in a challenging and ever-
changing industry
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Disclaimer:

= “The concepts and techniques you are about
to see are not considered academically
rigorous.”
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Rapport

= “A close and harmonious relationship in which
the people or groups concerned understand
each other's feelings or ideas and
communicate well.”
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Communication

Active listening

Adapting your style to your audience. ...
Volume and clarity

Friendliness, Confidence

Giving and receiving feedback

Empathy, Respect
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Personality Profile Systems
= Meyers - Briggs
= Neuro-Linguistic Programming (NLP)

= Merrill - Wilson
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= |ntroversion/Extraversion

= Sensing/Intuition
= Thinking/Feeling
= Judging/Perception
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What's Your Personality Type?

Use the questions on the outside of the chart to determine the four letters of your Myers-Briggs type.
For each pair of letters, choose the side that seems most natural to you, even if you don’t agree with every description.

1. Are you outwardly or inwardly focused? If you:

« Could be described as + Could be described as
talkative, outgoing reserved, private

« Like to be in a fast-paced « Prefer a slower pace with
environment time for contemplation

- Tend to work outideas with «Tend to think things
others, think out loud

« Enjoy being the center of
attention

then you prefer

E

Extraversion

through inside your head

+Would rather observe than
be the center of attention

then you prefer

Introversion

2. How do you prefer to take in information? If you:
- Focus on the reality of how
things are

+ Pay attention to concrete
facts and details

+ Prefer ideas that have
practical applications

- Like to describe things in a
specific, literal way

then you prefer

S

Sensing

- Imagine the possibilities of
how things could be

+ Notice the big picture, see
how everything connects

«+ Enjoy ideas and concepts
for their own sake

« Like to describe things in a
figurative, poetic way

then you prefer

N

Intuition

ISTP

Action-oriented, logical,
analytical, spontaneous,
reserved, independent.
Enjoy adventure, skilled
at understanding how
mechanical things work.

ESTP

Outgoing, realistic,
action-oriented, curious,
versatile, spontaneous.
Pragmatic problem
solvers and skillful
negotiators.

Efficient, outgoing,
analytical, systematic,
dependable, realistic.

Like to run the show and
get things done in an
orderly fashion.

Playful, enthusiastic,
friendly, spontaneous,
tactful, flexible. Have
strong common sensa,
enjoy helping people in
tangible ways.

Friendly, outgoing,
reliable, conscientious,
organized, practical. Seek
to be helpful and please
others, enjoy being
active and productive.

Enthusiastic, creative,
spontaneous, optimistic,
supportive, playful. Value

inspiration, enjoy
starting new projects,
see potential in others.

Caring, enthusiastic,
idealistic, organized,
diplomatic, responsible.
Skilled communicators
who value connection
with people.

INTP

Intellectual, logical,
precise, reserved,
flexible, imaginative.
Original thinkers who
enjoy speculation and
creative problem solving.

ENTP

Inventive, enthusiastic,
strategic, enterprising,
inquisitive, versatile.
Enjoy new ideas and
challenges, value

inspiration.

Strategic, logical,
efficient, outgoing,
ambitious, independent.
Effective organizers of
people and long-range
planners.

3. How do you prefer to make decisions? If you:

+ Make decisions in an
impersonal way, using
logical reasoning

- Value justice, fairness

« Enjoy finding the flaws in
an argument

+ Could be described as
reasonable, level-headed

then you prefer

T

Thinking

« Base your decisions on
personal values and how
your actions affect others

«Value harmony, forgiveness

« Like to please others and
point out the best in people

« Could be described as warm,
empathetic

then you prefer

F

Feeling

4. How doyou prefer to live your outer life? If you:

« Prefer to have matters
settled

+Think rules and deadlines
should be respected

« Prefer to have detailed,
step-by-step instructions

- Make plans, want to know
what you're getting into

then you prefer

J

Judging

« Prefer to leave your options
open

+ Seerules and deadlines as
flexible

« Like to improvise and make
things up as you go

- Are spontaneous, enjoy
surprises and new situations

then you prefer

P

Perceiving
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Neuro-linguistic Programming

= a psychological approach that involves analyzing
strategies used by successful individuals and
applying them to reach a personal goal.

= |t relates thoughts, language, and patterns of
behavior learned through experience to specific
outcomes
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NLP categories
= Visual
= Auditory

= Kinestetic
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Merrill-Wilson 4 Quadrants

= Simple to understand

= Easy and quick to identify
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Building rapport:

-identify
-mirror

-pace
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Aim
- Equip graduates with the business knowledge
and skills necessary to become a media

professional in a challenging and ever-
changing industry
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