I
C

o C
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Psychosocialni vyvoj Cloveka

— Erik Erikson (1902-1994) — vyvojova stadia

— Kazda etapa je spojena s zivotnim ukolem obsahujici néjaky konflikt
— Pf¥inos pro ego ¢lovéka / pocit ménécennosti

VV’VOjOVé Stupné Vyrovnanost,/
4 4 zoufalstyi
clovéka —

rozvoj [/ stagnace stfedni vék
intimita / izolace mlady dospély
sebeuvédoméni / .
zmateni roli wladistry
tinorodost [ pasivita gkolak
samostatnost [
stud a nejistota batole
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Vyzkum deti a medii

— Intersekce dvou vyzkumnych linii:

— Meédia a komunikace
— Developmentalni psychologie

— Krcemar (2022) - implicitni predpoklady ve vyzkumu déti a médii
— Déti a dospivajici se kvalitativné lisi od dospélych
— Veék je hlavni proménnou
— VS8echny rozdily souviseji s vyvojem
— Selektivni aplikace vyvojovych jevl a vyvojové teorie na porozuméni détem a médiim
— Role prostredi

nas vyzkum, empiricky je testovat, ...

Predpoklady nejsou nutné nespravné, ale je tfeba nebrat je jako samozrejmé a zvazovat, jak ovliviuji
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Deti a dospivajici se kvalitativne lisi od
dospelych

— Drive déti jako zvlastni kategorie ve vyzkumy chybély

— Jean Piaget (1926): teorie kognitivniho vyvoje
— Déti mysli, vnimaji a interpretuji svét a interakce jinak nez dospéli
— Developmentalni obdobi:
0-2: Senzomotorické obdobi
2-7: Pfedoperacni obdobi
7-12: Konkrétni provozni obdobi
12+: Formalni provozni obdobi

CONCRETE FORMAL

SENSORIMOTOR PREOPERATIONAL OPERATIONAL OPERATIONAL
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Deti a dospivajici se kvalitativne lisi od
dospelych

— Protekcionisticky pristup vici détem a jejich
uzivani médii
— Déti pfi uzivani médii potfebuji ochranu a guidance
— Dominantni pfistup
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Deti a dospivajici se kvalitativne lisi od
dospelych

— Protekcionisticky pristup vici détem a jejich
uzivani médii
— Déti pfi uzivani médii potfebuji ochranu a guidance
— Dominantni pfistup

— Vs. perspektiva nahlizejici na déti jako na

sofistikované a empowered konzumenty médii,

ktefi konzumuji rizna nova média (e.g., Livingstone)
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Deti a dospivajici se kvalitativne lisi od
dospelych

— Protekcionisticky pristup vici détem a jejich
uzivani médii
— Déti pfi uzivani médii potfebuji ochranu a guidance
— Dominantni pfistup

— Vs. perspektiva nahlizejici na déti jako na

sofistikované a empowered konzumenty médii,

ktefi konzumuji rizna nova média (e.g., Livingstone)

— Vyzkum naznacuje ,néco uprostied"

— Déti nemusi obsahu rozumét, aby na né mél ucinek (, TV
neni opravdova“) — néjaka ochrana je tfeba
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Vek je hlavni proménnou

— VEKk jako kliCova proménna ve vyzkumu déti a
dospivajicich (vs. vyzkum na dospélé populaci)
— Konzumace, zpracovani medialnich textu a jejich

ucinky se odviji od veéku




Vek je hlavni proménnou

— VEKk jako kliCova proménna ve vyzkumu déti a
dospivajicich (vs. vyzkum na dospélé populaci)

— Konzumace, zpracovani medialnich textu a jejich
ucinky se odviji od veéku

— Ale: Vék vs. individualni vyvoj

— Vék neni zastupnym ukazatelem vyvoje; vyvoj je
ovlivnény zkuSenosti = vék je indikatorem vyvoje (#

vyvojem)

— Vzrlstajici vék: biologicky vyvoj, narlstajici zkusenost s
médii, vice interakci se svétem mimo rodinu, expozice
ruznorodéjsSim a vice stimulim, ...
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Vsechny rozdily souviseji s vyvojem

dospélosti

— Ale zmény mohou souviset s jinymi proménnymi

Tendence hledat zmény u déti v prabéhu ¢asu a rozdily brat jako dukaz vyvoje a pokroku smérem k

— Pf. Vyzkum na dospélé populaci: rozdily v konzumaci médii nebo medialnich ucincich interpretujeme ve vztahu k

socialnim rozdiliim, ekonomickym rozdilum, pfislusnosti k subkultufe apod.
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Selektivni aplikace vyvojovych jevu a

vyvojove teorie
— Dduraz na kognitivni vyvoj a dalsi dimenze vyvoje (napf. emoce,
moralka, socialni vyvoj) brany jako jeho vysledek

— Vygotsky (1978, 19806)
— Neékteré kognitivni procesy (napf. sebe-regulace, problem-solving) jsou
vysledkem nasich socialnich interakci a aktivit = dynamicka povaha

vyvoje

Physical
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vyvojove teorie
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— Vygotsky (1978, 19806)
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okoli) vs. déti jako aktivni u€astnici svého vyvoje




Selektivni aplikace vyvojovych jevu a
vyvojove teorie
— Dduraz na kognitivni vyvoj a dalsi dimenze vyvoje (napf. emoce,

moralka, socialni vyvoj) brany jako jeho vysledek

— Vygotsky (1978, 19806)

— Neékteré kognitivni procesy (napf. sebe-regulace, problem-solving) jsou
vysledkem nasich socialnich interakci a aktivit = dynamicka povaha
vyvoje —

— Déti jako pasivni ,pfijemci“ vyvoje (co jim ne/nabizi jejich socialni

Emotional

okoli) vs. déti jako aktivni u€astnici svého vyvoje

Cognitive

— Holisticky pristup — kognitivni, emocionalni, socialni atd. vyvoj

nejsou oddélené kategorie, ale ovliviuji se navzajem . ,M,
- U . &

— Média nejsou zpracovavana jen kognitivné, ale roli hraji také

— Napf. emocionalni a socialni vyvoj mize ovlivnit nasi vazbu na medialni postavy a

emoce, moralka, socialnost ... |V|
to, jaké na nas maji tyto postavy ucinky F




Role prostredi

— Neékteré vyzkumy nezvazuji rodinné zazemi a opomiji socialni dimenzi

— Proc je to problematicke?

— Déti jen zfidka konzumuji média samy a v izolaci
— Détske programy se €asto snazi v ditéti vyvolat socialni interakci (ptat se na otazky, interagovat a hrat si, ...)

— Viz Vygotsky — socialni dimenze vyvoje a u€eni se je neoddélitelna od ostatnich
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Dospivajici a média

— Adolescence: 10-19 let

— Erikson: sebeuvédoméni, zmateni roli — hledani vlastni identity v konfliktu s nejistotou ohledné své

role mezi lidmi

— Havighurst (1972): vyvojové ukoly v adolescenci (USA adolescenti, 70. léta):

»A developmental task is a task that arises at or about a certain period in the life of the individual, successful achievement of

which leads to his happiness and to success with later tasks, while failure leads to unhappiness in the individual, disapproval
by the society, and difficulty with later tasks.”
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Dospivajici a média

Adolescence: 10-19 let

Erikson: sebeuvédoméni, zmateni roli — hledani vlastni identity v konfliktu s nejistotou ohledné své

role mezi lidmi

Havighurst (1972): vyvojové ukoly v adolescenci (USA adolescenti, 70. Iéta):

»A developmental task is a task that arises at or about a certain period in the life of the individual, successful achievement of
which leads to his happiness and to success with later tasks, while failure leads to unhappiness in the individual, disapproval
by the society, and difficulty with later tasks.”

DosazZeni novych a vyzralejSich vztaht s vrstevniky obou pohlavi

Dosazeni muzské nebo Zzenské socialni role

Prijeti vlastniho téla a jeho efektivni

Dosazeni citové nezavislosti na rodiCich a ostatnich dospélych

Pfiprava na manzelstvi a rodinny zZivot

Priprava na ekonomickou kariéru

Ziskani hodnot a etického systému, ktery povede chovani a vytvoreni socio-politicko-etické ideologie pro zivot
Prani a dosazeni spoleensky odpovédného chovani
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Dospivajici a média

— Adolescence: 10-19 let
— Erikson: sebeuvédoméni, zmateni roli — hledani vlastni identity v konfliktu s nejistotou ohledné své

role mezi lidmi

— Havighurst (1972): vyvojové ukoly v adolescenci (USA adolescenti, 70. léta):

— LA developmental task is a task that arises at or about a certain period in the life of the individual, successful achievement of
which leads to his happiness and to success with later tasks, while failure leads to unhappiness in the individual, disapproval
by the society, and difficulty with later tasks.”

— Dosazeni novych a vyzralejSich vztahu s vrstevniky obou pohlavi

— Dosazeni muzské nebo zenské socialni role

— Prijeti vlastniho téla a jeho efektivni

— Dosazeni citové nezavislosti na rodicCich a ostatnich dospélych

— Priprava na manzelstvi a rodinny zZivot

— PfFiprava na ekonomickou kariéru

— Ziskani hodnot a etického systému, ktery povede chovani a vytvoreni socio-politicko-etické ideologie pro zivot
— Prani a dosazeni spole€ensky odpovédného chovani

— Dnes nékteré ukoly méné relevantni

Arnett (2000, 2004) — emerging adulthood, prechodné vyvojové stadium nékteré ukoly Il
»posunuté® do pozdnich dvacatych let Zivota; zavislé na kulturnim kontextu; formovani identity F
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Co je to self a jaké podoby muze mit?
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Co je to self a jaké podoby muze mit?

Actual self Ideal self
Y 3
. Y
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Co je to self a jaké podoby muze mit?

- Ja
— Relativné stabilni vlastnosti (napr. extroverze, otevienost) vs. (= 0 -

proménlivost identity g

— Goffman — VSichni hrajeme divadlo (1959)

Teorie sebeprezentace; jako herci hrajeme riizné role pro riizna publika — self je
flexibilni, zavisi na situaci, kontextu a reakci interakénich partnert

— Self jako stabilni vlastnosti, situacni faktory urcuji, které aspekty
self jsou aktivovany v danou situaci

— Actual / real self — aktualni (byt doCasné) ja

— Ideal self — jaci chceme byt

— QOught self — jaci si myslime, ze bychom méli byt podle ostatnich
— Future selves — motivacni faktor, ovliviiuje nase jednani




Jak muze nasi identitu ovlivnit identifikace s
medialnimi postavami?
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Jak muze nasi identitu ovlivnit identifikace s

medialnimi postavami?

— ldentifikujeme se s medialnimi postavami, vnimame a zakouSime
jejich perspektivu a zkusenosti _ _
Describe yourself in 3
— Zazivame role, které bychom jinak nezazili fictional characters
— UCime se zprostfedkované nazory, postoje, chovani
— Co neni identifikace? Nahrazeni naseho self identitou postavy

— Porozumeéni cizi zkusenosti

— Nejedna se vzdy o postavy, které jsou nam demograficky
podobné (Cohen et al., 2017) = mizeme prozkoumavat rizné

alternativy naseho self




Co jsou to parasocialni vztahy?
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Co jsou to parasocialni vztahy?

— Jednostranny ,imaginarni“ vztah, jenz navazuje
publikum s medialnimi postavami nebo celebritami
prostrednictvim opakované expozice a imaginarni
interakce

— Medialni figura nas ovliviuje z hlediska chovani,
postoju a prozivani emoci

— Derrick et al. (2008) — tendence navazovat
parasocialni vztahy s postavami blizkymi nasemu
idealnimu self (spiSe nez realnému self) =

priblizeni vlastnimu idealnimu self

RSO
INTERACT\ON wikhe o MeOLo. FiguRL

commgnicokion Sciemce,
by @ikbenjulic

R
/)
FAN: HARRY POTTER:

T FEEL AS IF HARRY FIRST OF ALLT' A NOT
POTTER ISA A REAL PERSON AND
REAL FRIEND OF SECOND OF ALLT DON'T
MINE. EVEN KNOw THIS GOY-

\___/

He's just a fictional character you
say! | was certain we were best
friends.




Co je to zprostredkované experimentovani
(vicarious experimentation)?
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Co je to zprostredkované experimentovani
(vicarious experimentation)?

— Zprostfedkované diky medialnim postavam
muUzeme experimentovat a zkouSet se vidét ,v
novém svétle“ — dulezity prvi krok pro realnou
zmenu

— Predstavujeme si naSe alternativni self, bez
rizika
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Nova média a vyvojové potreby
dospivajicich

— Co jsou to nova média?
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Nova média a vyvojové potreby
dospivajicich

— Co jsou to nova média?

— Interaktivita, user-generated content, mobilita zafizeni (napf. smartphone, laptop) a pfipojeni
,kdekoliv a kdykoliv*

— Nejasna linie mezi novymi a ,starymi“ médii — nova média Casto pouzivana podobné jako ,stara”

(napf. stary film na YouTube)
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Nova média a vyvojové potreby
dospivajicich

— Co jsou to nova média?
— Interaktivita, user-generated content, mobilita zafizeni (napf. smartphone, laptop) a pfipojeni

,kdekoliv a kdykoliv*
— Nejasna linie mezi novymi a ,starymi“ médii — nova média ¢asto pouzivana podobné jako ,stara“

(napf. stary film na YouTube)

— Adolescence
— Silnd egocentricka perspektiva, ,imaginary audience® (Everyone is watching), ,personal fable® (/

am unique
q ) . WHAT IS EGOCENTRISM?
— Formace identity -

KNOW? YOU HAVEN'T
BEEN THROUGH WHAT
T HAVE!

— Narustajici role vrstevniku Bl duoii b

onmy face?

Aretheylookingat N 4[ HOW WOULD You

— Nova média podporuji tyto tendence
Personal

fable




Imaginary audience & personal fable

WHAT IS EGOCENTRISM?

Main 0ffice

4 Are they looking at

me?ls there something £

— Imaginary audience onmy face?

— , Everyone is watching”
— ZvySené monitorovani sebe sama, vétsi kriticnost sebe, i kdy zadné
publikum neni

— Personal fable
— Pocit vlastni vyjimecnosti

— Role novych médii?

" How WoULD You
KNOW? YOL HAVEN'T
BEEN THROUGH WHAT

I HAVE!
N

Personal
fable
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Imaginary audience & personal fable

WHAT IS EGOCENTRISM?

Imaginary audience

» Everyone is watching”
ZvySené monitorovani sebe sama, vétsi kritiCnost sebe, i kdy zadné
publikum neni

Personal fable

Pocit vlastni vyjimecnosti

Role novych médii?

Profily na SNS, virtualni publikum

Exprese sebe sama, sebeprezentace

Impression management

,Celebrity status” — dostavame likes, mame fanousky
(sledujici), ...

Média jako prostfedek naplnéni téchto vyvojovych potreb a
jejich ,materializace” ve virtualnim prostfedi

Main Office g . '
e Are they looking at ;
me? s there something £

on my face?

BEEN THROUGH WHAT

" How WoULD You
KNOW? YOL HAVEN'T
T HAVE!
‘j‘\k

Personal
fable
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Imaginary audience & personal fable

WHAT IS EGOCENTRISM?

M i dp i
e Are they looking at

— Imaginary audience me? Is there something

on my face?
» Everyone is watching”
— ZvySené monitorovani sebe sama, vétsi kriticnost sebe, i kdy Zzadné
publikum neni

— Personal fable
— Pocit vlastni vyjimec€nosti

— Role novych médii?

— Profily na SNS, virtualni publikum

— Exprese sebe sama, sebeprezentace

— Impression management

— ,Celebrity status” — dostavame likes, mame fanousky
(sledujici), ...

— Média jako prostifedek naplnéni téchto vyvojovych potreb a
jejich ,materializace” ve virtualnim prostfedi

— Silny vliv sensation seekingu — vyhledavani novych a
Jrizikovych® zazitkl — jednoduché a bezpec€néjsi v prostredi
internetu

BEEN THROUGH WHAT

" How WoULD You
KNOW? YOL HAVEN'T
T HAVE!
‘T\L

Personal
fable
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The Co-construction Model

— Tradi€éni modely medialnich G¢inku
— Meédia ovlivnuji détsky vyvoj (jejich postoje, vnimani a chovani)
— Meédia jsou néco externiho vucéi jejich uzivatelim a konzumentum (ktefi jsou pasivni)
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The Co-construction Model

Tradi¢éni modely medialnich Gc¢inki
Média ovlivauji détsky vyvoj (jejich postoje, vnimani a chovani)

— Meédia jsou néco externiho vicéi jejich uzivatelim a konzumentim (ktefi jsou pasivni)

Co-construction model

Greenfield (1984); Subrahmanyam et al. (2004, 2006)

Uzivatelé spoluutvareji kontext uzivani médii a online kulturu

Dospivajici ko-konstruuji online prostredi

Online a offline svéty jsou propojené (z hlediska témat, chovani, lidi, se kterymi

interagujeme a vztah()
Bidirectional relationship; rozostreni hranice real/virtual (X dichotomie ,realny svét” vs. ,online svét®; spise

Jfyzicky/offline® vs. ,“digitalni/online®)
E.g., problem behaviours offline <> problem behaviours online

Dulezité vyvojové ukoly mohou probihat online (sexualita, identita, intimita, interpersonalni
vztahy)
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Formace identity a nova meédia

— Soucasti procesu formace vlastni identity je hledani vzorua (role models), se kterymi se mizeme
identifikovat — muzeme hledat v médiich

— Experimentovani s rGznymi socialnimi rolemi a moznymi selves — v prostfedi internetu jednoduché a
bezpecné

— Ziskani nové identity formou avatart — inter/aktivni konzumace médii (napf. videohry)

— Casta experimentace s genderovou identitou

Many Men Online Role Playing as Girls
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Similarity & wishful identification
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Similarity & wishful identification

— Similarity identification
— ldentifikace s medialni postavou na zakladé podobnosti s nami; podobnost v prozivani a
mysleni
— ,Slouceni“ nas a postavy
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Similarity & wishful identification

— Similarity identification

— ldentifikace s medialni postavou na zakladé podobnosti s nami; podobnost v prozivani a
mysleni

— ,Slouceni“ nas a postavy

— Wishful identification
— NasSe prani byt jako néjaké medialni postava, je to extenze identifikace
— Chceme byt jako nékdo, kdo predstavuje nase ideal self (jaci bychom chtéli byt)

— Jasné rozliSeni nas a postavy
— Muze probihat na riznych rovinach: obecné jako role model pro nase jednani; konkrétné napfr.

jako imitace specifického chovani
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Similarity & wishful identification

— Similarity identification

— ldentifikace s medialni postavou na zakladé podobnosti s nami; podobnost v prozivani a
mysleni

— ,Slouceni“ nas a postavy

— Wishful identification
— NasSe prani byt jako néjaké medialni postava, je to extenze identifikace
— Chceme byt jako nékdo, kdo predstavuje nase ideal self (jaci bychom chtéli byt)

— Jasné rozliSeni nas a postavy
— Muze probihat na riznych rovinach: obecné jako role model pro nase jednani; konkrétné napfr.

jako imitace specifického chovani

— Muze byt spojena s tzv. embodiment (vtéleni); pf. prostfednictvim avataru ve hfe

— Spojeni similarity a wishful identification — vytvafime avatary, ktefi se ndm podobaji v nékterych
nasich vlastnostech (napf. gender, vék, sociodemografie), ale také, ktefi predstavuiji, jaci MU
bychom chtéli byt F g
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Vrstevnici a nova média

— Adolescence — mensSi role rodicl, narustajici vliv vrstevnikd na emocni i socialni vyvoj
— Vliv muiize byt pozitivni i negativni

— Nova média
— Nové komunikacni a interakéni moznosti

— Expozice velkému mnozstvi relevantnich druhych (ne jen celebritam a fiktivnim postavam jako u

tradicnich médii)
— Moznost navazovat online vztahy a pratelstvi
— Negativni jevy — kyberagrese, kybersikana, socialni vylouCeni, peer rejection, ...

when you get a text from
your internet friend asking
you about your day

online friends ave
real friends too.
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Regulace emoci a moralka

— Nova média — platforma pro zkoumani a experimentovani s emocemi a

pro coping s negativnimi emocemi
— Napf. videohry jako coping s prozivanym vztekem a frustraci

— Adolescence — obdobi, kdy se moralka a dovednosti pro regulaci emoci

a coping stale vyvijeji
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Regulace emoci a moralka

— Nova média — platforma pro zkoumani a experimentovani s emocemi a

pro coping s negativnimi emocemi
— Napf. videohry jako coping s prozivanym vztekem a frustraci

— Adolescence — obdobi, kdy se moralka a dovednosti pro regulaci emoci
a coping stale vyvijeji

— Coping maze byt i maladaptivni
— PfF. negativni emoce z peer-rejection = nizSi moralni usudek, vyhledavani a
tolerance vuci antisocialnimu obsahu
— Tzv. Cyclic Process Model

— Vicious circle of violence — obéti (kyber)agrese se Casto stavaji kyberagresory
Role médii? Mohou nabizet jednodusSsi prostfedek, jak to nékomu oplatit, jak se citit

silné, apod. a byt pfitom anonymni







Online rizika a prilezitosti pro deéti a

dospivajici

— Livingstone et al. — online risks and opportunities
— Projekt EU Kids Online

— Online zkuSenost déti a dospivajicich:
— (napf. kyberagrese, harmful content, sexting)
— — online aktivity a jejich pozitivni role

— Je tfeba konceptualizovat oddélené riziko a ujmu (harm); prilezitost a benefit (ale nezapominat na

v

né)
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Online rizika a prilezitosti pro deéti a

dospivajici

— Livingstone et al. — online risks and opportunities
— Projekt EU Kids Online

— Online zkuSenost déti a dospivajicich:
— (napf. kyberagrese, harmful content, sexting)
— — online aktivity a jejich pozitivni role

— Je tfeba konceptualizovat oddélené riziko a ujmu (harm); prilezitost a benefit (ale nezapominat na

gn

ne)
— Online rezilience
— Pro€ jsou nékteré déti, zaZivajici online rizika, Iépe schopné se s nimi vyporadat a zazivaji mensi ujmu?
— Dynamicky proces
— Diky zkuSenosti s riziky si déti buduji ,odolnost®, u€i se navigovat online svét a u€i se vyrovnavat s
potencialnimi riziky a ujmou
— Multidimenzionalni konstrukt: psychologicka rezilience a copingove dovednosti

m =
PN —




Online rizika a prilezitosti pro deéti a
dospivajici

Figure 2: The EU Kids Online theoretical model

Child identity »
and resources

» well-being
and rights

INDIVIDUAL LEVEL I I I
‘=Mhﬂu Digital ecology

SOCIAL LEVEL

s 0 40
Societal inclusion Technology provision Education and Culture, media
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Online rizika a prilezitosti pro deéti a
dospivajici
— Vice aktivit online = vice rizik i vice pfilezitosti
(pozitivni korelace mezi riziky a pfilezitostmi), vysSi
digitalni dovednosti
— Meéneé aktivit = méneé rizik, ale také méné prilezitosti,

mensi digitalni dovednosti a méneé rezilience

— Tzv. digital divide
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Online rizika a prilezitosti pro deéti a

dospivayjici

— Vice aktivit online = vice rizik i vice pfilezitosti
(pozitivni korelace mezi riziky a pfilezitostmi), vysSi
digitalni dovednosti

— Méné aktivit = méné rizik, ale také méné pfilezitosti,

menSi digitalni dovednosti a méné rezilience

— Tzv. digital divide
Nerovnosti v pfistupu k internetu = nerovnosti v
digitalnich dovednostech
- Souvislost s vékem, genderem, SES

U
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Online rizika a prilezitosti pro deéti a
d o S p iv aj ic i The EU Kids Online survey asked children which online activities

they engage in, to understand the opportunities they enjoy and
) L . ) o N i to contextualise online risks
— Vice aktivit online = vice rizik i vice pfilezitosti
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Online rizika a prilezitosti pro deéti a
dospivajici

— Vice rizik # vySSi ujma
— ZkuSenost s méné zavaznymi online riziky, mize vést k lepSimu copingu (a ve vysledku nizsi
pocitované ujmeé)

— Role demografie a psychologickych charakteristik
— Veék (vice aktivit, vice rizik a prilezitosti)
— Self-efficacy, sensation-seeking, dgital skills — vice rizik




Digitalni dovednosti (digital skills)

— Definice: Schopnost pouzivat informacni a komunikacni technologie
zpusobem, ktery pomaha dosahovat uzitecnych a kvalitnich vysledku v

kazdodennim zivoteé.
— = zvysSeni online benefitl a prilezitosti
— = snizeni online ujmy a rizik

— Multidimenzionalni — jaké typy digitalnich dovednosti muzeme rozlisit?

m =
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Digitalni dovednosti (digital skills) SKILLS

— Technical and operational O |

— Programming

— Information navigation and processing

— Communication and interaction

— Content creation and production




Digitalni dovednosti (digital skills) ~ 7°KILLS

— Technical and operational

— | know how to adjust privacy settings

— | know how to turn off the location settings on mobile devices

— | know how to protect a device (e.g. with a PIN, a screen pattern, a finger
print, facial recognition)

— | know how to store photos, documents or other files in the cloud (e.qg.

Google Drive, iCloud)

— | know how to use private browsing (e.g. incognito mode)

— | know how to block unwanted pop-up messages or ads

m =
wm =




Digitalni dovednosti (digital skills) ~ 7°KILLS

— Technical and operational
— | know how to use programming language (e.g. XML, Python)




Digitalni dovednosti (digital skills) ~ 7°KILLS

— Information navigation and processing

— | know how to choose the best keywords for online searches

— | know how to find a website | have visited before

— | know how to find information on a website no matter how it is
designed

— | know how to use advanced search functions in search engines

— | know how to check if the information | find online is true

— | know how to figure out if a website can be trusted

U
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Digitalni dovednosti (digital skills)

— Communication and interaction

— Depending on the situation, | know which medium or tool to use to
communicate with someone (e.g. make a call, send a WhatsApp message,
send an email)

— | know when | should mute myself or disable video in online interactions

— | know which images and information of me it is OK to share online

— | know when it is appropriate and when it is not appropriate to use
emoticons (e.g. smileys, emajis), text speak (e.g. LOL, OMG) and capital
letters

— | know how to report negative content relating to me or a group to which |
belong

— | know how to recognise when someone is being bullied online

%SKILLS




Digitalni dovednosti (digital skills) ~ 7°KILLS

— Content creation and production

— | know how to create something that combines different digital media (e.g.
photos, music, videos, GIFs)

— | know how to edit existing digital images, music and videos

— | know how to ensure that many people will see what I put online

— | know how to change the things | put online depending on how other
people react to it

— | know how to distinguish sponsored and non-sponsored content online

(e.g. in a video, in a social media post)

— | know how to reference and use content covered by copyrigh

U
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Digitalni dovednosti (digital skills)

— Gender divide
— Chlapci vyssi skills nez divky — proC?
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Digitalni dovednosti (digital skills)

— Gender divide
— Chlapci vyssi skills nez divky — proC?

— Self-report vs performance test

— Chlapci Castéji skoruji vySe v nepfimém meéreni digitalnich dovednosti (napf. dotazniky)

— Ale performance testy genderové rozdily neukazuji

Role sebevédomi a vnimané self-efficacy

m =
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Digitalni dovednosti (digital skills)

Task 2: In what follows we present you with four messages.
Please read them carefully and explain for each what you think it is trying to do and what
else you note about the post.

. Netflix e Like Page

Love watching TV shows?
Head to Netflix to watch all your favourite episodes instantly on any device.

. Netflix Company USA Wl Like Page FT Financial Times * Anne

To help out during the COVID-19 pandemic, Netflix is giving away some Netflix is resuming production of original content, adapting in recognition of
free subscriptions for their platform. COVID-19 risks. Netflix documentary about COVID-19 leads to violent protests against mask

wearing!
Anytime and anywhere, -

ft.com
1k . o3 2 » for wi - . "
Try One Month Free Click now to get one, the offer will end soon!! The show must go on: inside Netflix's race ta restart filming
Sign up for Netflix today and get Instant access to thousands of hit TV shows. hitps://netiix-usa.net/?0VMsJH|U1J Watch More
Learn More Watch More
oue
0s0 ; O=0 1 ‘
Lik C t Sh Like Comment Share
Like Comment Share Like Comment Share - T— hare
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Digitalni d

{ Chats  *447700900233

Hey! I'm a friend of Lisa's and
we're throwing a party next
Saturday. She said that you
have to be on the guest list.
This is a party you are not
going to want to miss @ To
make sure only cool people
are invited, | would like to see
a picture of you. Could you
please send me a picture of
yourself?

ovednosti (digital skills)

Task 3.1: What would you do when you receive this
message’
Explain why:
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Role rodiéu a rodiny

— Generacni rozdily v pouzivani

internetu

— ,Starsi“ vs. ,mladsi“ rodiCe (offline détstvi
vs. détstvi s internetem)

_. — Individualni rozdily v rodinach
— Low ... heavy internet users
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Rodicovské mediace

— Strategie rodi¢a pro kontrolu, supervizi, monitorovani nebo diskuzi konzumace médii jejich
détmi (Livingstone & Helsper, 2008; Warren, 2001)

— Snaha ovlivnit pouzivani technologii ditétem tak, aby se maximalizovali benefity a minimalizovala
rizika a ujma

— V literature rtzné typologie mediaci




Rodicovské mediace

— Enabling (aktivni / autonomni / co-use)
— SpolecCné uzivani médii, diskuze o online aktivitach (a pfipadnych rizicich), vysvétlovani toho, jak

interpretovat online obsahy, jak se chovat a prog, ...

— Nekonzistentni vysledky
— V nékterych studiich Zzadny efekt na miru setkani s rizikem, nékde souvisi s vyssi Cetnosti setkani
potencialné rizikové situace

— Souvisi také s nizSimi negativnimi dopady po setkani s rizikem a s vySSim digitalnim self-efficacy
a digitalnimi dovednostmi

— Je nejvice doporucovana, protoze nejlépe pripravuje dité na samostatné feSeni situaci

m =
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Rodicovské mediace

— Monitoring

— Monitorovani toho, co dité déla online:
— Soucasné s aktivitou

— Retrospektivné (kontrala historie, kontrola profilu na SNS, ...) — problematické z hlediska soukromi

ditéte

— Ve studiich nejCastéji zadné nebo jen malé efekty na zazita rizika a miru ujmy
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Rodicovské mediace

— Restriktivni (omezujici / autoritativni)

— Omezovani aktivit na ithernetu, zakazy nékterych aktivit, pravidla ohledné Casu na pocitaCi nebo na

mobilu, ...

— Nejsilngjsi efekty u zazitych rizik, ale stejné tak snizuje pozitivni online aktivity a je spojovana s

nizSimi digitalnimi dovednostmi
— EfektivnéjsSi u mladsSich déti

— Kdo ji Castéji pouziva? Starsi rodiCe, nizsSi digitalni dovednosti, rodiCe mladsSich déti
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Online rizika

— Typologie 4C (Livingstone & Stoilova)

— Content risks
— Contact risks
— Conduct risks

— Contract risks

eukidsonline.net

e
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Figure 6: The CO:RE classification of online risk to children

Content Contact Conduct Contract
Child engages with  Child experiences or is Child witnesses, Child is party to or

C O or is exposed to targeted by potentially participates in or is a exploited by
R E potentially harmful harmful adult contact victim of potentially potentially harmful
content harmful peer conduct contract

Aggressive Violent, gory, graphic, Harassment, stalking, Bullying, hateful or hostile Identity theft, fraud,
racist, hateful or hateful behaviour, communication or peer | phishing, scams, hacking,
extremist information unwanted or excessive activity e.g. trolling, blackmail, security risks
and communication surveillance exclusion, shaming
Sexual Pornography (harmful | Sexual harassment, sexual | Sexual harassment, non- Trafficking for purposes
or illegal), sexualization | grooming, sextortion, the consensual sexual of sexual exploitation,
of culture, oppressive | generation and sharing of messaging, adverse streaming (paid-for) child
body image norms child sexual abuse material sexual pressures sexual abuse
Values Mis/disinformation, Ideological persuasion or | Potentially harmful user | Gambling, filter bubbles,
age-inappropriate manipulation, communities e.g. self- micro-targeting, dark
marketing or user- radicalisation and harm, anti-vaccine, patterns shaping
generated content extremist recruitment adverse peer pressures persuasion or purchase

Privacy violations (interpersonal, institutional, commercial)

Physical and mental health risks (e.g., sedentary lifestyle, excessive screen use, isolation, anxiety)

Inequalities and discrimination (in/exclusion, exploiting vulnerability, algorithmic bias/predictive analytics)




EU Kids online |V -

vysledky
_ Déti a dospivajici (9-16 let) E U Ki d S

- 2017-2019 Online 2020

— 19 evropskych zemi
- N=25,101 Survey results from 19 countries

eukidsonline.net




EU Kids online |V -
vysledky

— Pristup EU Kids

— Dospivajici vice pouzivaji smartphony

— Divky o néco vice pouzivaji smarphony nez pocitaCe 0 n I I n e 20 20

(v nékterych zemich)

eukidsonline.net

Survey results from 19 countries

— Chlapci o néco vice travi ¢as na internetu




Table 2: Daily use of different devices, by country

Desktop
Smartphone computer, Toy
or mobile  laptop or Games connected to Wearable
phone notebook Tablet console TV the internet device Other

CH 70 26 20 21 n.a. n.a. n.a. 17
CcZ g2 43 18 n.a. n.a. n.a. n.a. 20
DE a5 46 16 n.a. n.a. n.a. n.a. 8
EE 87 4 16 13 50 8 9
ES 76 29 28 30 75 6 15 15
H&FI — — — _ — — — —_
FR 65 4 31 26 47 18 13 6
HR 82 52 17 10 20 4 3 4
IT 80 39 20 14 17 3 2
LT a9 66 20 n.a. n.a. n.a. n.a. 26
MT 77 58 43 34 48 11 14 15
NO 86 44 33 26 46 2 10 9
PL 83 40 14 14 59 2 8 8
PT 84 37 27 n.a. n.a. n.a. n.a. 28
RO 86 11 19 n.a. n.a. n.a. n.a. n.a.
RS 86 40 15 11 61 0 8 13
*RU _ - — — — - — —
SK 70 43 24 5 21 1 6 n.a.
*Vl_ _ - — — — - — —
Ave 80 413 22 19 44 6 9 13
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Figure 7: Estimated average time online (in

minutes) each day, by country

CH 134

cz 172
DE 137

EE 172
ES 180
*FI

FR 146
HR 157

IT 143

LT 171
MT 194
NO 219
PL 164
PT 178
RO 178
RS 188
*RU

SK 145
*VL
Ave 167

0 60 120 180

Figure 8: Estimated average time online (in
minutes) each day, by gender
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Figure 9: Estimated average time online (in
minutes) each day, by age
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EU Kids online |V -
vysledky

Online aktivity

NejCastéjSi aktivity: sledovani videi, poslouchani
hudby, komunikace s prateli a rodinou

Proména pouzivanych SNS (popularni Instagram,
YouTube)

Zanedbatelné genderoveé rozdily vpouzivani SNS
Genderové rozdily v hrani her

VyuZzivani internetu pro praci do Skoly (roste s
vékem)

Digitalni dovednosti — narlstaji s vékem, malé
genderové rozdily

eukidsonline.net

EU Kids
Online 2020

Survey results from 19 countries

eukidsonline.net




Table 3: Daily online activities, by country

Browsed
Communi- Visited for
Watched Listened cated Isi:ici al a Played Used the things to Looked
video to music with networkin online internet for buy orto  for news
clips online family or site 9 games schoolwork see what online
friends things
cost
CH 58 63 47 54 36 21 17 20
Cc7 73 68 70 66 44 20 27 19
DE 49 45 14 42 34 20 B 9
EE 79 (3153 71 56 43 28 13 22
ES 58 64 70 38 48 44 23 19
*FI —_ —_ - — — — — -
FR 46 57 48 41 42 29 13 18
HR 52 3% &l 58 40 34 20 18
IT 55 47 74 54 28 35 16 14
LT 82 72 63 61 71 46 16 39
MT 79 72 68 46 54 35 31 17
NO 71 68 B5 56 43 41 15 19
PL 70 65 63 43 36 16 24 15
PT 75 76 72 67 47 25 18 25
RO 7 76 77 49 &80 37 41 21
RS 80 81 &8 73 55 18 23 12
*RU —_ —_ - — — — — -
SK 43 55 46 62 27 42 17 19
*VL —_ —_ —_ _ —_ _ —_ —_
Ave 65 [+ 61 54 44 31 20 19

* FI/RU/VL: Full 2ge range not available.

QC3 How often have you done these things OMLINE in the past month? Percentage of children who answered dady or almost
daily, several times a day or alf the &ime.

Base: All children 9-16 who use the internet,
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Figure 22: Using the internet for schoolwork,

Figure 18: Playing online games daily, by Pl

gender

m911lyrs wm12-14yrs m15-16yrs
% Boys = % Girls
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EU Kids online |V -
vysledky

Online rizika

»In the PAST YEAR, has anything EVER happened online that
bothered or upset you in some way (e.g., made you feel upset,
uncomfortable, scared or that you shouldn’t have seen it) ?“

Negativni online zkuSenosti narustaji s vékem (ale
jsou spiSe meéneé Caste)

Déti jsou sebévedomé v tom, ze vi, jak se v takovych
situacich zachovat (Zzadné genderové rozdily,
sebevédomi se zvySuje s vékem)

Déti se s negativni zkuSenosti nejCastéji sveri
rodi€um nebo pfiteldm, jen mala ¢ast napf. ucitelim

NejCastéjsi forma ,copingu“ — ignorovani problému

eukidsonline.net

EU Kids
Online 2020

Survey results from 19 countries

eukidsonline.net
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Figure 35: Negative online experiences in the
past year, by age

Figure 37: Knowing how to react to online
Fig“r.e 36" Freque“q of negative online behaviours of others which children do not

experiences in the past year, by country like, by country
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Table 5: Who children talked to after having negative online experiences, by country

0o
Someone

% whose job O %

0/ 0o Friend it is to Another I didn't

Mother or  Brother or around my %0 help adult 1 talk to

father sister age Teacher children trust anyone
*CH - - - - - - -
cZ 31 15 56 3 1 5 24
DE 44 11 51 3 1 3 16
EE 46 10 38 [ 1 5 30
ES 47 3 &9 12 8 32 21
*FI - - - - - - -
FR 59 23 39 4 [ 6 4
HR 52 13 39 3 0 3 14
T 45 11 44 4 0 1 22
LT 40 11 57 3 2 7 15
MT 42 14 39 8 2 9 21
NO 34 8 50 6 5 5 25
PL 34 23 71 13 9 25 E
PT 37 13 44 7 1 10 26
RO 39 13 43 5 3 10 17
RS 31 16 43 3 2 6 26
*RU - - - - - - -
SK 3 9 54 2 0 2 22
*WL - - - - - - -
Ave 40 14 50 5 3 9 19
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Table 6: How children react after having negative online experiences, by country
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QUESTIONS?

Marie BedroSova
marie.bedrosova@mail.muni.cz

Jaro 2023 Psychologie médii
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