REVUE 11 — K OBSAHU

Mili lidé od Revue,
diky za postupné mozkové a komunikaéni boufeni stran RPM €. 11 — Média a sport. Zde je
shrnuti toho vseho.

Jakub Macek

Obsah cisla se zacal velmi realné€ rysovat. Z priletu diskurzem je jasné, ze klicovymi
tematickymi liniemi v oblasti média a sport jsou

- narodni identita, politika a ideologie

- osobni identita, gender a télesnost

- vlastnictvi, globalizace

Nabizeji se dva postupy — bud’ vybrat jeden z okruhti a vénovat se podrobné¢ji jen jemu, nebo
se trochu odvazat a proletét vSemi tématy.

Osobné jsem pro druhou moznost.

Tomas Kvasnicka navic nabidl jednu vcelku praktickou tematickou matici:

media a divacky sport nova media a provozovany sport

media a provozovany sport nova media a divacky sport

Je jasné, Ze pokud pojedeme po vyse nastinéné linii, ziistaneme v chlivecku "média a divacky
sport". Coz by mohlo byt jistou zarukou dostate¢ného zaostteni celého Cisla.

Pokud Tomas navic napise sviij text o walkmenizaci sportu, rozsifime zabér do pole ,,média a
provozovany sport“ (jestlize Tom dokaZze toto néjak vhodné, tedy pres fajnovy osli mustek,
napojit na predchozi chlivecek, tim 1épe).

K organizaci prace

Po orgiich s minulym ¢islem jsme se rozhodli, Ze je nacase zacit brat vazné tu strukturu
redak¢ni préce, kterou jsme si kdysi vysnili. A to jak ¢asovou, tak personalni.

Kazda rubrika ma svého editora — jsou ke kazdé rubrice pfipsani, a to 1 s mejlovym
kontaktem. Ti jsou zodpovédni za zajisténi autord k textim, komunikaci s autory a za
dodrzeni termint. Poznamkuji a edituji texty, zodpovidaji za dodrzeni pravidel uvedenych
v manualu atd. Pokud jste autorem textu v nékteré z rubrik, komunikujte se svym
editorem.

Revue jako takova pak ma hlavniho editora (kterym jsem protentokrat ja, hophe;j), ktery to
vSe dava dohromady, zajiStuje konzistenci vSech textu a jejich vzajemnou kompatibilitu,
komunikuje s korektorem a jen v nejkrajnéjSim ptipadée vraci texty k dopracovani. Pokud
jsem editorem rubriky, komunikujte s vedoucim editorem. Pravé jemu se zodpovidate.
A jeho utrpeni zpusobite, pokud vasi autori proSvihnou termin.



Revue ma navic, samozrejmé, korektora (kterym je Radovan Plasek), ktery od editora
prebira texty, koriguje je (pokud dobfie pracuji editofi, pak pfedevsim z gramatického
hlediska, a nikoli stylistického) a predava mu je zpét.

Marek Laichman ma k dispozici nésledujici literaturu, tykajici se sportu, spolecnosti a médii.
Neékteré z nich se hodi k recenzim, jiné mozna uplatnite pfi psani textt a hesel.

Od editora dostava komplentni texty séfredaktorka Lenka Cisatfova, na jejichz bedrech pak
lezi zalomeni textu do grafiky, tiskarna atd. Distribuce jiz hotového Casopisu je nasledné plné

v moci Jany Petficové.

Uzavérka 11. ¢isla RPM

...bude pro editory v prvnim tinorovém tydnu.

To aby mohl zbytek redakéni prace probihat pfineymensim meésic.

Uvédomte si prosim, ze v soucasnosti ma Revue rozsah utlejsi knihy — tedy néco okolo 250
normostran. Nedodrzeni uzavérky je proklaté neohleduplné predevsim vuci korektorovi
a editorovi Cisla, ktefi nad tim nadélenim travi tfi tydny v kuse, a to predevs§im béhem noci,
kdy by jinak mohli pit a spat. Neni to sranda.

Co k tomuto 11. ¢islu?

e Projdéte si jednotlivé rubriky, jak jsou nize rozepsany, a pfemyslejte o nich, prosim.

e Pokud jste prispevatelem do nékteré z rubrik, peclivé rozmyslete, jak jste na tom se
svym Casem, napadem a energii. Neni nic nepfijemnéjSiho, nez kdyz se editor tyden
po uzavérce dozvida, ze text, s nimz pocital, nebude béhem nasledujici dekady napsan
(a to tfeba z jakkoli objektivnich divodu).

e Pokud zatim nemate zadnou praci, rozmyslete se napiiklad, zda nezpracujete recenzi,
heslo atd.

e Pokud vas cokoli napada, pokud mate jakékoli poznamky atd, sem s nimi.

Literatura k 11. ¢islu

sociologie sportu obecné (nékteré casti se vénuji i sportu v médiich):

Coakley, J. 2001: Sport in Society. New York, McGraw Hill.

McPherson, B. D. et al. 1989: The Social Significance of Sport. Champaign,
Human Kinetics.

Page, C. H., Talamini S. (eds.) 1973: Sport and Society. Boston, Little

Brown.

Eitzen, D. S. 1999: Fair and Foul. Beyond the Myths and Paradoxes of Sport.
Boston, Lanham.

Sage, G. H. 1998: Power and Ideology in American Sport. Champaign, Human
Kinetics.

Rigauer, B. 1981: Sport and Work. New York, Columbia University Press.
Brown, A. (ed.) 1998: Fanatics! Power, Identity and Fandom in Football.
London, Routledge.

medializace a komercializace sportu:



Wenner, L. A. (ed.) 1989: Media, Sports and Society. London, Sage.

Wenner, L. A. (ed.) 1998: MediaSport. London, Routledge.

Chandler, J. M. 1988: Television and National Sport. The United States and
Britain. Urbana, University of Illinois Press.

Rader, B. G. 1984: In Its Own Image. How Television Has Transformed Sports.
New York, The Free Press.

Boyles, R., Haynes, R. 2000: Power Play. Sport, the Media and Popular Culture.
Edinburgh, Longman .

Rowe, D. 2001: Sport, Culture and the Media. Philadelphia, Open University
Press.

Wilson, J. 1994: Playing by the Rules. Detroit, Wayne State University Press.

(1 k politizaci sportu)

Aris, S. 1990: Inside the Sports Business. London, Hutchinson.

v knihovné dale je k nalezeni:

Garry Whannel, Media Sport Stars (A3-367), kapitola The development of media
sport.

Vincent Mosco, Continental Order? (G1-4), kapitola Major league sport,
promotional culture and corporate integration.

Stylianos Papathanassopoulos, European Television in the Digital Age (A3-367),
kapitola The advent of sports channels in Europe.

Velka esej

Editor rubriky: Jakub Macek (jmacek(@fss.muni.cz)

Marek Laichman — téma?

Mala esej

Editor rubriky: Jakub Macek (jmacek(@fss.muni.cz)

Pavlina Binkova — , mensi esej na tema ideologie, propagandy a velkych sportovnich
udalosti, pocinaje vsesokolskymi slety, dale leni riefenstahlova a jeji olympia by se tam vesla,
posleze v CR kontextu spartakiady, az k moskevske olympiade*

Toma§ Kvasnicka — esej o walkmenizaci sportu — ,,slo mi o to, jakym zpusobem se vytvorila
a rozsirila asociace mezi popularni hudbou a sporty (dnes casto nazyvany extremnimi), ktere
se odehravaji v prirode (pred pristupem walkmena tedy potichu). nevim, kde presne urcit
puvod tehle asociace, domnivam se ale, ze by se dal vystopovat v transformaci "kultury
pobytu v prirode", ktera se odehrala v 70. kvetinovych letech. snowbaord a pocatku
lyzarskeho filmu, v tom asi hraji velkou roli. v druhe etape take muze jit, o prenos z oblasti
sportu provadenych na jednom miste (skateboard), kde byla reprodukce hudby mozna, uz
pred prichodem walkmena. je ale jasne, ze se odrazi ve dvou jevech: proliferaci videa, kde
"extremni" sport doprovazi "extremni" hudba, a samotne uzivani walkmena pri sportovnich
aktivitach.



Eva Slesingerova — ol¢, Eva slibila abstrakt!

Rozhovor

Editorka rubriky: Monika Metykova (metykova@fss.muni.cz)

Je treba najit odpovédi na tyto dvé otdzky:
Kdo bude délat rozhovor?
A s kym se rozhovor bude dé¢lat?

Nabizi se bud’
- nékdo 7 praxe (pak se ovSem muzeme znac¢né mijet s teoretickym zaméfenim Cisla —
rozhovor miiZze mit pomérné€ kozovozovy vztah ke zbytku textl)
- nékdo z oblasti teoretické reflexe (mozna by to bylo idealné;si — udélat rozhovor o
zakladnich trendech v teoretické reflexi vztahu médii a sportu)

Pfiznavam beze studu, ze se nevyznam v prakticich (krom Tomka a Lachmana nikoho
neznam), takze jejich navrhy nechavam na vas.

Z teoretika se nabizeji naptiklad tito:

David Rowe, sociolog z University of Newcastle — Australia, autor knihy Sport, Culture and
the Media, viz http://www.newcastle.edu.au/school/socsci/staff/rowedavid.html

Camilla Obel, sociolozka z University of Canterbury, viz
http://www.socli.canterbury.ac.nz/people/staff-co.shtml

Rod Brookes, ucitel na Cardiff School of journalism, media & cultural studies, viz
http://www.cardiff.ac.uk/jomec/en/contact/86/87.html?staff id=6&n=Rod%20Brookes

Richard Haynes z University of Stirling, viz http://www-
fms.stir.ac.uk/staff sites/richard haynes/

Profil

Editofi rubriky: Marek Sebe§ (sebes@email.cz) a Michal Simtinek (simunek@fss.muni.cz)

Tomas Lachman (lachman@email.cz): Sportovni televizni kanaly
Tome, v knihovné je text: Stylianos Papathanassopoulos, European Television in the Digital
Age (A3-367), kapitola The advent of sports channels in Europe.

Preklad

Editorka rubriky: Monika Metykova (metykova@fss.muni.cz)
(Moni, pls., budes-li mit Cas, stahni si ty texty za Sage a mrkni na né... diky.)




K prekladu byly navrzeny nize uvedené texty. Z téchto text( musi byt (po konzultaci
s Markem Laichmanem) jeden text vybran.
Pokud madte k dispozici text, ktery pokladidte za zajimavéjsi, nevahejte se o néj podélit!!!

David Rowe

Sport and the Repudiation of the Global

International Review for the Sociology of Sport, Sep 2003; 38: 281 - 294.

www: http://irs.sagepub.com/cgi/reprint/38/3/281

(Abstract: Sport, especially its most spectacular manifestation during mega-media sports
festivals like the summer Olympic Games and the football World Cup, is often viewed as a
key exemplar of globalization. Sociologists of sport have increasingly questioned this
assessment, citing various empirical instances of resistance to, or amelioration of, globalizing
forces in sport. This article explores a more radical theoretical possibility: that sport may be
constitutively unsuited to carriage of the project of globalization in its fullest sense. It asks
whether the social institution of sport is so deeply dependent on the production of national
cultural difference (however the "nation' might be constructed and conceived) that it
repudiates the possibility of comprehensive — that is, cultural — globalization.)

Alan Law, Jean Harvey, and Staurt Kemp

The Global Sport Mass Media Oligopoly: The Three Usual Suspects and More
International Review for the Sociology of Sport, Dec 2002; 37: 279 - 302.

www: http://irs.sagepub.com/cgi/reprint/37/3-4/279

(Abstract: The current frenzy of megamergers and acquisitions creating giant
media/entertainment conglomerates has been described in the sociology of sport literature as
one of the key aspects of sport globalization processes now unfolding. In this literature three
usual suspects are mostly pointed out: Disney, News Corp and AOL-Time Warner. This
article argues that one must look beyond these in order to get a clearer picture of the emerging
media/sport complex. By examining the corporate structure of six major media/entertainment
conglomerates, this article reveals some of the intricacies of these holdings which unpack the
'circuits of promotion' being formed through media platforms and content convergence.
Moreover, the analysis of these corporate holdings show how these competitors are also
involved in several joint ventures that connect them together, thus forming a dense web
despite their rivalries. The article concludes that unless democratic interventions are enabled
at the national and global levels sport media consumers will remain easy targets of the global
media/entertainment oligopoly.)

Matthias Marschik

Mitropa: Representations of 'Central Europe' in Football

International Review for the Sociology of Sport, Mar 2001; 36: 7 - 23.

www: http://irs.sagepub.com/cgi/reprint/36/1/7

(Abstract: Inthe 1930s, Calcio Danubiano, the specific football system played by the national
teams and clubs from Hungary, Czechoslovakia and Austria, and also Central European
football, including the teams of Italy and Yugoslavia, were the most admired football cultures
in Europe, challenging even the traditionally leading position of English soccer. The Mitropa-
Cup was the most popular football event at this time. While attempts to revive this Middle-
European football culture in the fifties failed, the nineties show a clear resurrection of Middle-
Europe in sports, for example in promoting the handball world championships for women by
Austria and Hungary, or the applications for the football European Championships by
Hungary and Austria, and for the Olympic Winter Games by Austria, Slovenia and Italy. On
this basis it is important to discuss the historical and contemporary basis and foundations of




the idea and importance of Central Europe in sports, especially in its cultural, political and
economic conditions, and in terms of questions of hegemony in the light of the varying
positions of Middle European football in media texts. In the end a persisting power of
historical identities and sporting myths can be identified, although they are read and used in
ever different ways.)

Recenze

Editor rubriky: Jakub Macek (jmacek(@fss.muni.cz)

Rada lidi se uz pfihlasila o n&jaké recenze; fada knih je uz k dispozici. Pokud mate o néco
zajem nebo pokud jste mi uz nékdo o néco tekli / néco slibili (a ja na vas zapomnél), napiste
mi!!!

Tematické

Monika Metykova - Whannel, Garry. - Fields in vision: television sport and cultural
transformation

Jiri Prasadako Sykora — néco si vezme

Iva Baslarova — kniha Leni Reifenstahlové

Nabizi se:

New Trends in Media (ma ho Monika)

Aris, S. 1990: Inside the Sports Business. London, Hutchinson.

Boyles, R., Haynes, R. 2000: Power Play. Sport, the Media and Popular Culture.
Edinburgh, Longman .

Rowe, D. 2001: Sport, Culture and the Media. Philadelphia, Open University
Press.

Wilson, J. 1994: Playing by the Rules. Detroit, Wayne State University Press.

Aktualni (a ,,Aktualni*)

Zadané:

Vit Koufril - Lohisse

Kaéa Skafupova — Thompson

Lenka Cisafova — Lynette S. Burns: Zurnalistika (Portal)

Anna Skulavikova — Némecky psané inzeraty ve slovenském tisku

Nabizi se:

J. Doubravova: Sémiotika v teorii a praxi
Reifova a kol.: Slovnik medialni komunikace

Heslar

Editofi rubriky: Barbora Vackova (bvackova@fss.muni.cz) a Martin Skop
(skop@law.muni.cz)

Hesla je tfeba viibec navrhnout. Proto prosim zejména sportovni specialisty, aby o nich velmi
intenzivné zaptremysleli a dali spolu s editory rubriky dohromady jejich seznam.



Potteba je 5-10 hesel, pokryvajicich koncepty, paradigmata, osoby, Skoly... vSak tusite, jak
takovy Heslar vypada, coz?;)

Ilustracni fotografie

Editor fotolotototo: Michal Simtinek

No, Simone, znas, jak to chodi...;)
Ale prece jen — nenapiseS tentokrat kratky textik (dekédovaci manual) pro nase milé Ctenare?



