ZUR 5890:
Cultural History of Advertising

Edward P. Morgan,“The Sixties Experience”

Bruce Shulman,”“‘This Ain’t No Foolin’ Around’:
Rebellion and Authority in Seventies Popular Culture”



decades in review

| 950s: conformity (strict gender roles; family-oriented
pursuit of theAmerican dream”)

| 960s: rebellion and social change (pursuit of
democracy and justice)

|970s: the ‘me” decade (narcissism and a focus on the

individual)

but “decades” don’t break in perfect |0-year intervals and exceptions
exist within every time period



“exceptions” to 1950s conformity



Playboys

® in early 1950s Playboy introduced a radical
revision/redefinition of acceptable male
heterosexual behavior

® self-indulgence
® hedonism

® masculine attention to and desire for
material goods as a source of pleasure
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Playboys

Playboy promotes male rebellion:
® a critique of marriage

® a strategy for liberation (reclaiming the
indoors for male pleasure)

® a utopian vision (defined by the
possession of commodity goods)



"The real message of Playboy was not
eroticism, but escape--literal escape from
the bondage of breadwinning” (Ehrenreich

51)

"The breasts and bottoms were necessary
not just to sell the magazine, but to
protect it" (51).

"In every issue, every month, there was a
playmate to prove that a playboy didn't
have to be a husband to be a man" (51).



The Second Best Shape in Italy

at the coolest little figure in its class —$2585.* That’s all the money you part with for all this car, the
Fiat 1500 Spider. Styled by Pininfarina, the romantic web it spins is captivating America. It's dynamic outside
and a dynamo inside—a perfect expression of ltaly’s fabled creative energy and inspired art. Lean into a curve
with Fiat’s curves and know what it’s like to drive this five forward-speed-sportsman’s dream. And to help you
keep it humming, there are 425 parts-and-service centers in the U.S.A. This new five-speed Spider

is waiting for you at your Fiat dealer. So what are you waiting for? A/lways have at least one FIAT

*Suggested price p.o.e. New York reflects reduced U.S. excise tax. See the Yellow Pages for your nearest Fiat Dealer. Fiat Motor Co., Inc., 500 Fifth Avenue, N.Y., N.Y. 10036.

Shakespeare s Works
the Mml-dress and Gordon’s Gin.
, the great things England |
has given us all-
Thmk that over, as you |
sip a martini made wrﬁh
glonous Gordon’s dry gii
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And watch the action come to you.
Get with Action Stripes™

by Esquire Socks. Comfort-blended
of 84% soft combed cotton,

16% Expando® nylon, this is

easy action. lt's fashion action, too,
with three different width

stripes and eleven different colors.
All this action starts for $1-a pair.
(Also available in boys’ sizes.)

ESQUIRE SocKS

ANOTHER FINE PRODUCT OF [}@ KAYSER-ROTH

SR PO

PLAYBOY

“DuPont’s t.m.

(pucker up, that is)

KORATRON

Kissin's nice—and so are slacks that never wrinkle. EVERPRESSED slacks, by Wright. They
keep a knife-edge press, forever. And never need ironing, through any number of washings.
That’s a money-back guarantee! Exceptionally well tailored of 65% Dacron* polyester, 35%
combed cotton, with Scotchgard® Brand Stain-repeller for that spotless look. Variety
of slim styles (walk shorts, too) at stores everywhere. Or write Wright. from $5.98

wiright)

MANUFACTURING CO
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Whatever youve got going...
keep it going with J¢B.

J 8B RARE

The Pleasure Principle.
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el strupe types

(Which type are you?)

YOu Boat Neck. You're modest about Tank Top. You're proud of your Muscle Shirt. You think you have
dont your muscles so you cover most of muscles so you show ‘em. muscles

have e
to be a
man
to enjoy
Country
Club

Malt
Liquor,

but it helps.

Crew Neck. You just like stripes. V-Neck. You think plunging necklines Stripe of a different type.Thisone
look good on you as well as on the birds. you don't wear. You watch. And she'll
g return the glances, whichever model

you wear. They're

cotton knits, each

in 8 colors. $4

and $5. h.i.s,

16 E. 34th St.,

N.Y: 10016 4

PEARL BREWING COMPANY, SAN ANTONIO, TEXAS +« ST. JOSEPH, MISSOURI




Chesterfield People: | Put a picture of yourself here.
They like a mild smoke, but just |
don't like filters. (How about you?)

e
aseTy b wevsas 108ACCE

James S. Thompson, ptical ph)’ls ci st; ('Eélifdrnla

B
If you'like a mild smoke, but don't like filters—try today’s Chestérfield King. Vintage tobaccos— See how gOOd you look in l!s Shet!and Jacket.

: : e, : isfyl Do it when nobody’s around. There. The h.i.s Imperial Shetland does make the most of you. It's smooth-looking for all
grown mild, aged mild, blended -mild. Made to taste even milder through longer length. They satisfy! its bulky-knit 50% wool/50% Orlon acrylic ruggedness. Genuine suede leather trims it, leather buttons fasten it and a

CH ESTERFIELD KlNG tastes great tastes mild! rich quilting lines it. Sandwiched between the outside and the inside is a layer of light-weight foam that seals cold out

and warmthin.Two roomy slash pockets.Handsome roll collar. Pick the color that's best foryou: grey,sandstone, pewter,
or brown. Now put your picture away and get one for just $19.95. h.i.s, 16 East 34th Street, New York, N.Y. 10016




beats

® rejected both job and marriage

® first all-out critique of American consumer
culture

® remain a small, marginalized minority



| , EXPLODING
: FROM
* ALLEYWAYS
4® AND IVORY Fg
’q TOWERS ... ' &

LIVING BY THEIR
CODE OF

REBELLION and MUTINY!
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starring

| TONY TRAVIS KAREN KADLER

PETER BRECK and JOYCE TERRY

Written and Directed by Production Supervision From an original story by
PAUL FREES KEN HERTS JOYCE TERRY and KEN HERTS

A Barijul International Pictures Release
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|950s viewed by some as a
period of retreat

® cultural dislocation of the 1920s
exacerbated vs. “cured”

® |F Kennedy’s call to “ask not what your
country can do for you...” “hit on the
posture of sacrifice, which was what young
people wanted to hear, something to give
meaning to an affluent society” (Paul
Goodman, p. 16).



| 960s:

competing views of the decade



competing views of the [960s:

Liberal View: social movements of 1960s
paved the way for political reform; sweeping
social programs instituted.




America:

a society that “demands an end to

poverty and racial injustice.”
Lyndon Baines Johnson, U. of Michigan, 1964

Figure 4,
Number in Poverty and Poverty Rate: 1959 to 2009

Numbers in millions, rates in percent Recession

Number in poverty
- 43.6 million

14.3 percent

1965 1970 1975 1980 1985 1990 1995 2000 2005

The data points are placed at the midpoints of the respective years

ensus Bureay, Curremt Population Survey, 1960 to 2010 Annual Social and Economic Supplements




competing views of the [960s:

. | - CIVIL RIGHTS
Conservative View: social BILLAND‘aOU

movements taken to an
excess, resulting in political
policies that went too far.

EMPLOYERS
READ THIS:

" GOLDWATER




Che New Jork Times

YORLD US. N.JY./REGION BUSINESS

POLITICS EDUCATION TEXAS

Article Preview

REAGAN BLAMES 'GREAT SOCIETY' FOR
ECONOMIC WOES

E3d SIGNINTO
E-MAIL
- [ PERMISSIONS

President Reagan said tonight that food stamps, the minimum wage,
Federal urban renewal and the entire array of Great Society programs enacted in the
1960's had destroyed the economy and made Americans poorer than they were 15 years
ago. He also likened the rise of government programs in the last 50 years to the "abuse of
power” by King George III that brought on the Revolution. Mr. Reagan delivered one of his
broadest philosophical attacks on modern government since taking office at the John M.
Ashbrook Memorial Dinner in this small community in north central Ohio. Mr. Ashbrook,
a conservative who represented this area in Congress for 22 years, died a year ago. The
President said "the central political error of our time" was the Democrats’ view that
"government and bureaucracy" was "the primary vehicle for social change."



the 1960s

Some themes carried over from 1950s in early
part of the decade

® self-sufficient nuclear family
® suburban setting
® distinct gender roles

® focus on individualization in child-rearing



1 960s:
seeds of change

® the sixties (youth culture) begins early in the decade
with the civil rights, peace/anti-war, women’s, and
environmental movements

® comes to full fruition in late 60s
® spurred by sharp personal awareness of social ills

® feeling of confidence that something could be done



® sixties movements began within the system
and ended up struggling against that system

® activists worked both with and against
government in the early 1960s



Berkeley in the Sixties https://www.youtube.com/watch?v=WHhUuzBodQc

California Newsreel



https://www.youtube.com/watch?v=WHhUuzBodQc

.
2.

4.

| 960s democratic vision

equality, or the full inclusion of society’s disposed

personal empowerment, or the liberation of
each person from psychological constraints as well
as social oppression—a shift from masculine “power
over” to the feminist “power to”

a moral politics grounded on the belief in
individual growth, compassion for one’s fellow
human beings—indeed for all life—and intolerance
of injustice

the central importance of community as a locus
for meaningful engagement in life and politics.



1968

® it all came apart
® Tet Offensive

® ML King Jr.and Robert F. Kennedy
assassinated



Prague Spring crushed Velvet Revolution

1988 August - Mass demonstrations mark the anniversary of
1968 January - Alexander Dubcek the 1968 invasion.

succeeds Novotny as CPCz |leader,

embarks on programme of liberalizing 1989 - Police disperse numerous mass
reforms known as Prague Spring with protests against human and civil rights
the aim of ushering in "socialism with a \ioIions.

human face”. 1989 November - Peaceful mass

_ protests and strikes gain momentum.
1968 August - Soviet-led Warsaw Pact The Civic Forum, a broad

troops invade. Dubcek taken to Moscow antigovernment coalition, formed. CPCz
and forced to make concessions before leadership resigns. Federal Assembly
returning to Prague to make an abolishes Communists' constitutional

X . . . Alexander Dubcek, architect
emotional plea for cooperation in ending” “""¢ LS ‘ K, architec hold on power. R

of Prague Spring Jissident Havel, spearhead
the reforms. - -

1989 December - Marian Calfa of revolution

1969 January - Student Jan Palach e becomes prime minister in a government in which the majority
= ] of members are non-Communists. Husak resigns as president.

Dubcek elected chairman of Federal Assembly. Vaclav Havel

elected president, completing the "velvet revolution”.

burns himself to death in protest at
occupation by Warsaw Pact armies.

1969 April - Gustav Husak replaces RN g . 1990 - Country renamed Czech and
Dubcek as CPCz leader. e e ' Slovak Federative Republic. First free
TR : elections since 1946 lead to
1975 - Husak becomes president. Ty AT o establishment of coalition government
AL i involving all major parties with the
1977 - A group of dissidents including ‘ PR N e LN exception of the CPCz. Havel re-elected
playwright Vaclav Havel publish Charter "’ e T8 el president.
L : | -

77 calling for restoration of civil and _ o
INg disbanded. Members form two new
1987 - Milos Jakes replaces Husak as party leader. parties, the conservative Civic
Democratic Party (CDP) and the liberal
Civic Movement. Legislation allowing
privatization of state-owned enterprises approved.

Communists

1991 June - Soviet forces complete withdrawal.

http://news.bbc.co.uk/2/hi/euro



http://news.bbc.co.uk/2/hi/europe/country_profiles/1844842.stm

"All Power to the Imagination®: Paris, May 1968: The Student Revolt
Reveal https://www.youtube.com/

e \Watch!v=YCtcD9CfMOI



https://www.youtube.com/watch?v=YCtcD9CfMOI

advertisers “co-opt” the message of
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Since 1926, women have
changed their hairdos, their eyelashes
their lipsticks, their noses, their hats,
their dresses, their shoes, their
shapes, their shopping habits, their
husbands and their
ideas about life in general.

But not their perfume.
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the sexual revolution



you get the idea our Firebirds are in a class by themselves,
you get the idea.




8t what you've always wanted

the great grooming action
of a hair cream from a liquid.
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Me say no®

Catto Gold Label Scotch




419,739
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race/ethnicity



LIGHTER,
LOVELIER
SKIN
BEAUTY
FOR YOU...

THE
ARTRA
PROMISH

Arize e " .

‘‘He used to duck me, now he dates me

.. and it all started when | started using Nadinola"

* sauelly aFaatien

BLEACHING CREAM




Wo’f ask S;mc_ajCOO OWNers

What makes Simca 1000 a great women's car, too?

smacn sonmon (1) CHAVBLER

Chrysler's 1965 economy car for every member of the family.
Simca 1000 —with the 5-year/50,000-mile warranty” —%1595""

'S0 woll Dol 1 carries thin S-yemr 50 000 -mike warranty
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1970s:
the “me decade”



1970s:
the “me decade”

® characterized by
® narcissism
® selfishness

® personal rather than political awareness
(Shulman, p. 145)



JOHN TRAVOLTA

ATURDAY NIGH]
FEVER.
. ,»/ 30™ ANNIVERSARY ' SPECIAL COLLECTOR’S EDITION

% K -~ ‘

Video:

Saturday Night Fever
(1977)
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ENJOY.

AS @ male animal

vyou're entitled

o a little enjavment

Mr. Hicks \[,u_L <

could well add something
10 your triumphs

Try a pair

200N

of the crowd
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Hicky-Ponder Ca. /! Paso. Texas TN
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“The "70s was the decade in which
people put an emphasis on skin, on the
surface, rather than on the root of things.
It was the decade in which the image
became preeminent because nothing

deeper was going on.”

(Norman Mailer, gtd. in Shulman, 145)



Extroverted Shirts. If you're fat and forty, forgetit.

~Arrony-

Mach H by Arrow




BRYLCREEM SAYS DON'T
MEASURE YOUR SEX APPEAL BY THE
LENGTH OF YOUR HAIR.

NOT SEXY
b







Ehrenreich, Hearts of Men

® popular psychology of the 1950s to 1970s
® people’s impulses are basically good
® potential for creativity is vast
® spontaneity is preferable to stagnation

® life is an ‘adventure, not a tragedy (p. 89)



self-actualization
(Maslow)

® all trajectories are possible

® old end-point of “maturity” replaced by
emphasis on individual, unique growth and
self-expression (Ehrenreich 91-92)
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countercurrents

FILM

® American film reveals darker side of pop
culture

® established sources of authority are
assailed, mocked, undercut, and exposed



countercurrents

MUSIC

® popular music illustrates the tension
between iconoclasm and authority

® rock music becomes “an ordinary social
fact” and then corporatized

® rise of punk music



irony

quotation marks around everything

nothing taken at face value; nothing is
serious

implies a knowingness, an ability to see
things for what they were, without
romantic illusions (Shulman)
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PANATELA SEPARATES.
YOU’LL STAND OUT FROM THE HERD
WITHOUT GETTING FLEECED.

YOU'LL STAND OUT FROM THE HERD *

QUALITY NEVER GOES OUT OF 7Y




Seventies sensibility creates a double identity;
works are both a parody (biting satire) and the
thing itself.

(Shulman, p. 157)



Help keep America beautiful.




There was, it turned out, .~
life after football.... A5
A heartbreak of a life
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Under his Ralph Lauren jacket,
his Calvin Klein sweater,

his Bill Blass shirt,
Richard Todd wears Brut.

RICHARD TODD

JETS

!
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two contradictory
readings of the 1970s

|. the world in disarray; a betrayal of sixties
passion and idealism; the culture passionless
and cliched;a trashy postscript to the sixties



For whom the bells toll.




“Every guy should be lucky
enough to have a wife get his
clothes clean at the
utility company’s expense.’

Cold Powercleanmg in
cold water.

The only thing that
shrinks and fades is your utility bl||

© 1S Colgate-Paimative Co

O cold wrtor
weciayy



It's the one and onliyl
becouse It's sort of W
impish o "

It may also be the -
smoothest thing aine
skin. So smooth It m

But at the same time,
Imperial does what you'd .~
expect an Imp 1o do,

It brings out the Imp in
all of us.
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We make Virginia Slims
especially for women

because they are biologically
~ superio

I to men.
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You've come
a long way, baby.

VIRGINIA

LIMS.

!
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two contradictory
readings of the |1970s

2. The seventies as an antidote to the
melodrama of the sixties



“Those who came of age in the 70s were less idealistic,
more realistic; less wild and less authentic and less
sincere, but also less melodramatic and less violent.
Less courageous, but also less foolish. Less moralistic,
but more ethical. They were a sweeter, sadder, sexier,
funnier bunch than the kids of the sixties’” (Shulman 158).




In your wallet,
ou'll know it’s right.
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Come around. _ -~°
2 the gusto of Schilitz.

You only go around once in life.
Why settie for less?

. When you're out of Schiitz, you're out of beer. @
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“The wince gave way to a smirk, a

sense of malaise.”
(Shulman 158)
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My generation's got a charm of its own.
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