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war years

® culture of war, characterized by:
® public, nationalistic, pragmatic, realistic values

® championing the group and its political
equivalent: democracy



‘A classic movie. And an essential film
in the annals of feminist history.”

Karen Cooper, Rlm Forum

“The Life and Times of Rosie the Riveter
Is a marvelous film about war work -
the sanest, most forceful feminist
documentary in recent years.”
David Denby, New York Magazine

“The film brilliantly exposes the hypocrisy
that underay American chauvinism during
the war..a remarkable demonstration of the

manipulative power of propaganda.’
B'll(l’ .\’(Cdl‘f, nu‘ Bl‘\'.'ﬂ " \'h'hiu?".‘ (;!(?E\‘

"An excellent and extremely entertaining
look at the spark that ignited the
women’s liberation movement.”

GreenCine Review

“An unusually tough-minded and
intelligent documentary”
]. H\’!‘("’M'l, "-'”J_\:l' Voice

“Warm, engaging and poignant.

The film has that Studs Terkel-like ability
to discover the extraordinary in seemingly
ordinary people. Terrific.”

The Los Angeles Times

The Life and Times of Rosie the Riveter
Connie Field, 1980
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Figure 1. Women's Labor Force Participation and Business Cycles: 1940 - 1997
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Percent of VWWomen Who Work
s YWomen as a Percentage of the Labor Force

abor force paticipation indudes those who work full or partdime, or are unem ployed. Recession years are indicated bythe horizontal lines.

Sources: a) 1940-1947 rates, US Bureau ofthe Census, 1960, Series D 13-25; 14 vears old and over; b) 1943-1997 rates, US Bureau of Labor Statistics,
ehsite extract, 1993, 16 years old and over; c) Business cydes, 1940-1936, Statidical Abdract ofthe United States, Table 895,1998.

https://www.census.gov/population/www/documentation

twps0032/twpsO032.html



https://www.census.gov/population/www/documentation/twps0032/twps0032.html

Table 4-UNITED STATES BUDGET EXPENDITURES, JULY [, 1940-AUG. '31, 1945 (in Billions of dollars)

Expenditures 1940 1941 1942 1943 1944 1945
Defense expenditures
War Department $0.9 $7.3 $29.5 $46.5 $49.2 $34.0
Navy Department 09 4.2 14.0 24.6 29.6 194
Other departments 0.1 2.7 8.9 14.1 12.1 6.4
Total 1.9 14.2 524 85.2 90.9 59.8

Nondefense expenditures 34 6.0 54 50 6.3 6.2
Total $5.3 $20.2 $57.8 $90.2 $97.2 $66.0

Among the varied items purchased by United States defense expenditures were 57,027 medium tanks (9 different types), 676,433 two-arid
onechalf-ton, six-wheel-drive trucks (11 types), 1,054 eight-inch howitzers (48 of them self-propelled), 476,628 2.36-inch rocket launchers
(bazookas), 4,014,731 Garand rifles, 106,658 gunner's quadrants, 4,072,000,000 rounds of .45-caliber ammunition, 57 488 000 wool undershirts,
116 000,000 pounds of peanut butter, 206,753 SCR-536 (Handie-Talkie) radio sets, 500,754 30-dose bottles of influenza virus vaccine, 7,570
locomotives (48 types), 23,510,030 military gas masks (2 types), and 3,898 B-29 (Superfortress) very heavy bombers.

Total Economic Cost of WW2: $336.7 billion




washingtonpost.com > Poltics

Taking apart the federal budget

Explore the var government’s budget and see how reve

SURPLUS/DEFICIT

between spending and revenuce is at its

1970s 1980s 2000s 2010s

Deficits
worse than —

8% | Worst Deficits Since WWII
| Budget deficit or surplus as a
1942- percentage of gross domestic product

-15%

http://www.washington . ecial/politics/budget-2010/
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File:Federal Debt Held by the Public 1790-2013.png
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war years

® encouraged sacrifice and saving

® (anti-consumerist message on behalf of the
war effort and to keep inflation down)
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Admiral Halsey is Counting on YOU!

EVERY AMERICAN, no matter what his walk in life, is called

upon to cooperate with Admiral Halscy, As onc of the top

and more War Bonds, Our fighting forces will do their stuff,

but we at home must do ours. Buy War Bonds every pay day to

executives of one of the world’s greatest Navies, the Admiral is the limit of your ability. You will be richly repaid by maintain.

counting—along with every man in uniform—on the financial ing and more permancntly establishing the glorious American

support of every American at home. This means buy more way of life—never before equalled on the face of the earth.

This space contributed to the War Effort by

THE TIMKEN ROLLER BEARING COMPANY
Ouprebohd 100 30 2w Thokwd Bodar Dearinz Oo CA.\JT()N, OIIIO
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DELCO RADIOS

“BATTLE-PROVEN’" EVEN BEFORE WAR STARTED!

P 4
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Proved on the highways of peace ...

Vibration—shock—intense heat and cold...Delco radios have
been meeting these “war conditions’’ for years

The physical beating dealt out to radio sets
used in tanks, tank destroyers and other
mobile units is old stuff to Delco Radio en-
gineers. For years, Delco Radio has been a
leading manufacturer of automotive radios
. . . having solved such problems as shock
—vibration—heat and humidity —extreme
cold—electrical interference. True, such
punishment is more intense on vehicles of
. but actually they're the same old
problems that Delco researchers had to

war . .

lick to make automotive radio practical.

The important point today is not that Delco
Radio pioneered and developed automotive
radios to equip America’s leading cars.
What is significant is that this experience
in vehicular radio problems has enabled

* *

Vo-SepTEMBER, 1943

Delco Radio, in cooperation with military
technicians, to provide efficient inter-
vehicle radio communication quickly.

The experience Delco Radio has gained
down through the years thus helps speed
the day of Victory . . . after which it will
help enrich the days of Peace. Delco Radio
Division, General Motors Corporation,
Kokomo, Indiana.

Delcoliadio

DIVISION OF

GENERALIMOIORS

* BACK THE ATTACK—WITH WAR BONDS «*




et boy, maybe!
Tlmle, of plane, or pigboat — what
does he figure its all aboue? Whac's he
fighting for, anyhow?
If you asked him he’d probably look
a bit bewildered . . . fighters don't think
in terms of “what's 1n this for me?”
Bur if you mentioned homemade ap-
ple pie, or the nine o'cdock show at che
Colonial with his girl friend, or the gang
harmonizing down at the corner, he'd
grin —and understand, That's whar he's

in fox fighting: for, That's what he wans to
g K

come back 1o,

Weli hed —1t's up 1o us, Because the
one thing that can kill those dreams of
his deader and guicker than anythin
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.and you and 1 are the only
ones who can lick i Here's ho
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— you will ke doing your share to hold

prices down . .. and vou'll be hixinge it
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and live — Suppily.

At pryvant onr entire .jur: ¥s divected to the praduction of war
I cecanp shome, of course) fir the comfirt and

1w plarns the production of mawy artivhs (Asushrst Ged
the compvmience of the Assevicas public. .. ACUSHNET Provess Company, New Bedford, Mass.




SAVE NOW..ight inflation..

SAVE FOR A HOME! A house of your own,
a garden to dig in, room-to-grow for the
children—every man and wife want
that, Houses are high-priced, hard to get,
now, But there'll be a lot of home builcﬁng
after the war. Bave for your house now.

SAVE FOR SAFETY! Money's easy today!
Butevreybody can remember that it wasn't
alwaya that way—and it may not be again,
The man who has a littla money laid by,
helps pravent depression—Iis in bettor shape
to ride out hard times if they come,

A Unlted Staten War Masuage peepared 3y the Was Adverthlog Comncll; aparoved by the Ofce of War Jafarvatk

SAVE FOR CHILDREN! 1t costs money tohave
achild toraisenchild But where’sthefather
or mother who would tell you it isn't worth
every penny it costsand more? Save now...

while the money’s coming in....save to have
and enjoy your children while you're young!

SAVE FOR A TRIP) Todoy's no time to
travel, But after the war—aren’t you rarin’
to ﬁo? To the ocean or the mountains, to
Yellowstone or the Smokies, to Mexico or
the now Alaska highway. Sensible saving
today can finance glorious spending then.

SAVE TO SAVE AMERICAI It’s the money
vou don't spend that helps keep prices down.,
And only by keeping prices down—saving,
not spending—can we head off inflation,
koop America a stable, happy place for our
boys. For your sake, for theirm—SAVE!

ud coatr Brsted g

SAVE FOR COLLEGE! If you went to college
vourself, you want your children to go, too,
If you dizln't—llml.'s a double reason you
want them to have the good life you missed,
Start your college fumfonnw —~while you're
earning good money. It will come in handy.

SAVE TO RETRE! Sooner than yvou think,
the day will come when & Jittle eback in
Florida or a place in the country looks bet-
tor to you than an active life in town. Social
security is good—but it won’t pay for all
you want unless you supplement: it.
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The fhght on
the doorstep

T.:ils WAR CAN'T BE woON on batdcficlds alone. One
of the most critical campaigns of all must be waged right o the
doorstep of every family in America.

T'his is the firht against higher prices and higher wages. [t's a
fight that meast be won . . . or victorics on batclefelds will be
meaningless,

It's like this. In America this year, ovr total income after taxes
will be about 133 billion dollars. But there’ll be only abour 93
billion dollars’ worth of goads ro spend ie an. I we all start trying
ta buy as much as we can, prices will shoot up.

As prices rise, people will ask for—and, iy many cascs, gee—
Liigher wages. That will put up the cost of manufacturing, so up
vill go prices again. Then we'll need another pay raise, If we ges
it, prices rise again, It’s a vicious circle.

The Covernment has done a lot to help keep prices down. It
has put ceilings on food and vent . . . has rationed scavee articles,
But the Government can't do it all alone. It needs your Salp!

Your part in chis fight won't be easy, Te will mean foregaing
luxurics, perhaps doing without @ [ew necessitics. Tought Mayvbe
... but don’t say thar where the veterans of Italy and New
Britain can hear you!

5 A

You swent ta do vour pare, of course, So do we all . . . farmers,
laboress, white-collar workers, business executives. And the way
o do your part r,:.)",l'!{ now 1% o obscrve the "|'|||-’|'.‘.')n;‘_ seven rles

lor Victory and a prosperons peace . ..

o 1. Byy only what you Neto. And before the cheapist way o pay far 2w
© you buy snyrhing, remember that patsi- - MORX taxes You pay now-—nien j
otic leele ying Jyw it iep. Wearitous  have tome extm mooey —the LESS taxe
Make it da oe de withour." _\':HI:“ [y later on!

2. Ksap your OWN prices DOWNI If vou 5. Pay off old debta. Dea't make any
i o time and laboe, mew amiz! Gut, end sy, sguare with the

st sk Jur e sioscy ch ou abso-  wodd!

Tuzely must! No matter who tries ta 1slk |

vou ;"?I. yaline made . . . dow's Siztan! & Searl o wving? occount. Make repuar
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3. No motter how budly you nood some- rour pr-:mi',.n:.. P aid up.

thing , , . xaxy fay ord whsn the ponted

8 7, Buy War Beweds .. regularly and altenl

Aad Jodd oox 8 v Dun't jn-:f buy them

with spare cash you can emily do with-

coiing peced Don't buy ratiomed g
v Al ;,'.'.'i'i_: up trx l,r_.uu:xl <oupons,
IF yorr o, yeea're Belping che Black Mar-

ket zang -~ hurting vourmf! out, Tnvese every dime and dollar yeu

dan't actually XEED , L. n if it Las

4. Poy your texos cheerfully! Tuses zre to give those dinses sl dellazz up)

Use if up...Wear It out.
Mcke it do...Ordo without. KEEP

A United Stabes War measiogs praparsd by the Weor Advertisig Councl; approved by tho OF <s of War Infeemation; ond contdbuted by the Maogazine Pezlishers of Anerca.
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Seven things you should do:

2. Pay no more 3 Pay off old 4 Support 5 Provide for 6 Don't ask 7 Buy all the
than ceiling debts and higher taxes the future with | more money ‘War Bonds
prices., .. buy avoid making ...pay them adequate life for goods you | you can afford -
rationed goods new ones willingly insurance sell or and keep them
only with stamps and savings work you do

Keep prices down...use it up, wear it out, make it do, or do without

This advertisement, prepared by the War Advertising Council, is contributed by this magexine in cooperation with the Magazine Publishers of America.
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Look...the Smiths are
building a new home!

To Serve You in Wartime

eral Elecrric

crs Instiwure is

d to the service

of America's homes and

carries on constant

research on such sub-

jects as: Nutrition - Food

reparation . Food

Peescrvation - Appliance

Care - Appliance Repair

Laundering - Food Con-
secvation » Home

Making

SUCCESSFUL FARMING, FEBRUARY, 17423

Stamp by Stamp and Bond by Bond—the Smiths are building
for the future. Buying bonds to bring Victory nearer . . . build-
ing for a prosperous peace.

To the Smiths, Home means freedom, happiness, comfort and
security . . . the fruits of Victory. More power to the Smiths!
And to thé millions of patriotic American families whose “all-
out” purchases of War Bonds and Stamps are helping to win

the war . . . and insure a prosperous America after the war.

AFTER VICTORY—THE HOME YOU HAVE ALWAYS WANTED!

Look at it this way. U. §. War Bonds and Stamps are common
sense savings ... Four dollars at maturity for every three invested
now. After Victory, your Bond purchases can be used as part
payment on the kind of a home you have always wanted . . . with
everything in it that makes a real home. Act today—buy Bonds

and save—your nation and your future both depend on it

GENERAL {) ELECTRIC

CONSUMERS ~ INSTITUTE




war years

® committed to production

® new roles for women



We Men and Women
of (nllette Are Proud of Our
Army-Navy 'K

—and are out to break the war-production
record that won this award for us!

e A D e e s Sl e By

* et i
o &l

BILL BRONICK
Gillutte Airplome
Paris Divisiona

DORIS HALLORAN - P
Gillelhe Noval Ordnnnce
Deoparimant

QUOTED FROM OFFICIAL CITATION:

“The high accomplishmen( of you men and women of the
» Gillette Safety Razor Company is inspiring. Your record
will he difficult o surpass, yel the Army and Navy have

every confidence that it was made only to be broken.”







Longing wont bring him back sooner...

GET A WAR JOB!




TN THE SATORUAY EVENING
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4 f BECINNING—A NEW

KELLAND SERIAL
Heart on Her Sleeve
EDGAR SNOW

REPORTS ON GERMAN
ATROCITIES




We Can Do It!

O

PRET PR . e 2 WAR PRODOCTION CO-RODINATING COMMTTEE



Percentage of Women in the Labor Force, 1940-1970

Widowed or dwvorced




Figure 1. Women's Labor Force Participation and Business Cycles: 1940 - 1997
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FPercent of VWomen Who VWork
s VWomen as a Percentage of the Labor Force

abor force paticipation indudes those who work full or partdime, or are unem ployed. Recession years are indicated by the horizontal lines.

Sources: a) 1940-1947 rates, US Bureau ofthe Census, 1960, Series D 13-25; 14 years old and over; b) 1948-1937 rates, US Bureau of Labor Statistics,
ebhsite extract, 1998; 16 years old and over; c) Business cydes, 1940-1996, Statigical Abstract ofthe United States, Table 89519393




war years

® torn by separation, ad copy is also sentimental



No, theae are not Russian or Polish
war orphans. They are right here
at home, Their father, who
was an sutomobile mechanic, dragged back to life from
is in F“{rm" oW, "'lniﬁrfu an ocean of Aaming oil. He
American tanks. Their has lost all of the little pos-
motber is in & war plant. sessions that sailed with
Every mght they sit bero and him. He is given warmth l’
wait her homecoming — and and comforts and strength
dinner, Your dollars can sup- to fulfill his desire to B
port playgrounds, equip- “ghip"” again by your
ment and care for them dollars. Would you
through one of your local rather have bought a
welfare agencies. Would new radio?
you rather have & new

evening gown? Let your beart
decide

A merchant ssaman has been

S

Let your beart
decide

[et your
eart decide

DOLLARS can be cold and selfish things. Or they
can be generous, compassionate and merciful.

Turn over the spending of some of your dollars to
your heart. It will want to give twice what your
logical mind intended to give, because your heart
understands the mercy, the relief and the pleasure
that these dollars bring,

Let your heart decide.

Remomber this soldier? You saw him on the USO
posters last year, His smile comes straight from
o USO clubhouse. One of the finest things
clvilians have done in this war is in build-
ing and supporting the USO. Boys come
into the army from farms and cities—a

‘This Chinese baby didn't have much, but yester- little lonely—a little homesick. The USO

day it did have a strow shelter, & crude eradle provides friendship, entertainment

and two parents to care for it. A screaming Japa- and hominess. Some of your dal-

nese bomb destroyed them all. Your dollars can lars are spent through the USO

bring this baby back to a useful life in the new Would you rather have bought yourself

China to come. Would you rather have a a fow theatre tickets?

pew chair in the living room? 2

p Let your bea [ A%

Let your beart decide I it "

Give ONCE

fordLL shese § %8 .~ National War Fund
R, G Shagl guan Kt Gomennty Canipain
T —

mbourg
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“I closed the door...and loneliness hit me...”

“Jim’s gone...Jim’s gone...Jim’s gone...
It kept running through my head
all the way from the station.

I walked faster and faster

As if walking faster would help...
As if walking faster would keep the
tears from spilling out.

Then I stumbled up the stairs in a
daze...

Mirs. Thomas spoke to me, but I
rushed by...

I couldn’t talk

Then I closed the door...and
loneliness hit me,

Dear God, I cried...Bring him home

1

S001..

War Bonds...they're real and living
things!

They're minutes and hours and days
off the calendar of war..,

And just as sure as fate,

they’ll bring out

fighting men home sooner.

Today, whatever we do...

Let’s buy Bonds...

Bonds to speed the Victory...Bonds to
win the Peace...

P

o m Ay,

Bonds for human happiness,

In the name of God and our fighting
men...

That is the least we can do.

-+
a3

NATIONAL BISCUIT COMPANY

Padlirded s st juterat sf 162 Sevavd Far Laze Doy




“I turned the music louder
to drown out the silence...”

“It isn't so bad in the daytime...but the evenings are cruel
It's the silence that hurts. ..
the silence that hits vOou when you cnter vour apartment,.,
the silence that hangs over you when you eat alone...
silence that screams...silence that roars.
You turn on the radio to drown it out...
Then suddenly you hear music... music you both loved.

Suddenly you're filled with courage and hope,,.
John is coming back...he must, . he's got to,..

But, dear Cod, make it soon!”

o Make it soonl...Buy a moment off this war,..

4 ,;’ ‘:'.
7 :
7 f Buy a life that need not be lost...

/ Buy a decent tuture tor America. You can...

You do...every time vou put

your moncy in War Bonds and Stamps!

A Promise for Tomorrow...

Today war producdon i our vnly job. Tomorrow,
the things we've Jearned in war will come to you
in as Hoe a radio as you can buy., The same skill
that brooght you che magic of FM radio will bring

you new miracles of sound. . .. Remember (his,
when you consider
| ©..4
your post-war radio, \
IN RADIOS, TELEPHONES,

SOUND SYSTEMS... THEREC IS
NOTHING FINER THAN A

STROMBERG-CARLSON




A chance spin of the dial and the
room fills with music...music
and memories, Memories of a boy
and girl, slowly circling the dance
floor . . . aware only of each other
and the throbbing rhythm of their
favorite song

Now, as her heare beats in tune
with that same familiar melody, it
scems the orchestra is right there in
the room . . . playing for them again

J

RADIOS » PHONOGRAPHS « RADIO-“PHON(

Such is the flawless, life-like
quality of tone achieved by SONORA
Radios in the reproduction of music
and the human voice.

At SONORA'S modest and reason-
able prices, this triumph of tone
fidelity becomes all the more a mir-
acle of radio engineering.

When it is again possible for you
to choose a new radio, a SONORA
audition will prove a delighcful
and convincing experience.

.
SONORA RADIO & TE
CORPORATION
325 North Hoyne Avenue, Chicago

VISION

onory !

Clearas a Bell

APHS o

Bring the Boys Home
Sooner— Buy War
Bonds and Stamps




war years

® conflicting messages to women in advertising:
beauty as a “duty”

® romance delayed, but expected
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TIONING can be the best thing
R that ever happened for the nation-

wide improvement of women'’s
health and figures. It can constitute a sane,
safe and easy-to-take reducing program;
and reduction, it appears, is what many
American women need.

The importance of slenderness is em-
phasized in a new table of ideal weights
for women recently announced by Doctor
Louis I. Dublin, chief statistician of the
Metropolitan Life Insurance Company.

This new table is a slim thing compared
to the older table of average weights, the
one you've seen on penny weighing ma-
chines and in your doctor’s office. That ta-
ble showed that the average woman gained
substantially as she grew older.

“The tendency to add pounds with years
was—and still is—average,” says Doctor
Dublin, “but far from ideal. Ideally, the
woman of fifty should weigh not a pound
more, and preferably several pounds less,
than she did at twenty-five.”

Most women knew, in spite of statisti-
cians, when they were growing too fat.

“They knew it every time they went to
the dressmaker’s,” says Doctor Dublin.
“Their instincts were wiser than our
charts.”

Doctors and statisticians long had felt
that the older table was misleading, in
that it appeared to bless average rather
than ideal weights. Nor did it take into
consideration variations in the sizes of
women's frames.

In preparing the new table, Doctor
Dublin and his staff studied weight in re-
lation to health in the cases of nearly half
a million insured women, and found that
average poundage, as stated in the older
table, really amounted to overweight, and
that overweight women consistently ran
greater health risks than their thinner sis-
ters.

Here is the new, wiser table of ideal
weights for women aged 25 or over:

Weight in Pounds
(As Ordinarily Dressed)

Height
(With Shoes)

Small
Frame
105-113
107-115
110-118
113-121
116-125
119-128
123-132
126-136
129-139
133-143
136-147
139-150
141-153

Medium| Large
Frame | Frame

121-131
124-135
127-138
131-142
133-145
138-150

124-132
127-135
130-140
134-144
137-147
141-151
145-155
148-158
151-163

149-162
152-166
155-169
160-174

10
11
6 0

These heights and weights allow for
shoes with two-inch heels, and indoor
clothing, but also hold true without shoes
or clothing.

This table lops some 20 pounds off the
average weight allowance of 140 pounds
for the woman who is 5 feet 4 inches tall,
37 years old, and of small frame.

“A woman may vary three or four
pounds either way from the ideal,” says
Doctor Dublin. “But beyond four pounds,
every pound of overweight is a liability.”

Doctor Dublin isn't much impressed
when a stout woman protests that her
mother and all women in . her family
weighed that much or more.

Nor does he sympathize with the woman
who says, “I was as slim as anything be-
fore the baby was born.”

Heredity has something to do with
weight, childbirth provides a temporary
alibi, and there is always the possibility—
the faint possibility—of glandular diffi-
culty. But, says Doctor Dublin, increasing
weight largely reflects “the effect of per-
sisting in the habit of consuming the same
amount of foad while age advances and
physical activity decreases.”

Or, to put it bluntly, if you're fat, the

65

chances are it’s because you eat like a pig.

“The overweight woman,” says Doctor
Dublin, “is digging unnecessarily into the
country’s food supplies.” For it takes
more food to feed a fat woman than a
thin one.

Food rationing has constituted a reduc-
ing diet in England, where qualified ob-
servers estimate that the populace has lost
from 5 to 14 pounds per capita.

There's nothing to indicate that a re-
stricted diet injured the health of Brit-
ishers. On the contrary, the Minister of
Health in his latest report to the House of
Commons said that after three and a half
years of war, the health of the nation was
in many respects better than in peacetime.

Denmark, after a belt-tightening process
during the last war, reported a startling
decline in the degenerative diseases in-
volving the heart, the kidneys, the blood
vessels.

“What happened in Denmark was as
clean-cut an experiment as any in a lab-
oratory,” Doctor Dublin says, “and added
to the already strong circumstantial evi-
dence that overweight predisposes to ill-
health.”

Insurance statistics show that over-
weight persons suffer from more than their
share of heart disease, arthritis, hardening
of the arteries, cancer. A disproportionate
number of overweights die of cerebral
hemorrhage, apoplexy, cirrhosis of the
liver, and even by accident and suicide.

Don’t Eat Too Much

Moreover, mortality increases with the
degree of overweight. Definite obesity
almost doubles mortality from all causes.

“Overweight women particularly are
susceptible to diabetes and to gall-bladder
disease,” Doctor Dublin states. “They
seem to be less resistant to infections and,
for that reason, probably are poorer surgi-
cal risks. The hazards of maternity seem
to be greater for stout women.

The greater accident rate for over-
weights probably is due to their lack of
agility, while their slightly excess tendency
to suicide probably is due to the ill-health
their added weight has caused.

It is stark truth to say that the over-
weights dig their graves with their teeth.

The boon of good health and slender-
ness cannot be yours, however, as an auto-
matic result of rationing. Under rationing,
as in the days of plenty, good judgment is
necessary for good results.

As things look now, it would be possible,
under rationing, to eat a disproportionate
amount of high-calorie foods—spaghetti,
potatoes, bread, cereals. One must, of
course, put the emphasis on fresh vege-
tables and fruits.

But, to make things easier for you,
there’s the beneficent shortage of the ma-
terials that go into rich sauces and des-
serts. There's the happy difficulty about
finding enough butter for lavish sautéing,
for the buttery drenching of all vegetables.
There’s the decrease in the tempting supply
of cakes, candies, pastries, ice cream.

You would not, of course, undertake a
drastic diet or use reducing drugs without
the advice of a doctor.

Every diet, reducing or nonreducing, ra-
tioned or unrationed, should include every
day: a pint of milk, an egg if possible, a
green vegetable, a raw salad, a potato,
a small serving of meat, fish or poultry,
and a small pat of butter, or fortified
margarine.

You should be able to get all that and
more under rationing, for our restricted
diet still is much more generous than a
normal diet in Europe. We .are blessed
particularly in the availability of citrus
fruits, now an almost unattainable luxury
in” England.

All you have to do is cling to common
sense, mind the ration rules—and look
forward to the happy day when you will
hit the scales at your “ideal” weight. *%%
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Her secret weapon

—a beavutiful smile!

Win yourself a
beautiful smile with a new

PEPSODENT
“50=Tuft”
Tooth Brush

Now Improved
with Heavier, Sturdier
“FIBREX’’ Bristles

.&\“" B>y

Guaranteed by 9
Good Housokeepmg

&, o SUIECTIVE On
1wy vﬁ"
Tend

* 50 rufrs of gentle “Fibrex"
.. DuPont’s finest synthetic bristle.
* More tufts than any other tooth brush
having such a small, compact head.
% “Fibrex” bristles won't ger soggy ... won't stay
wet. Anchored tightly . . . won't shed.




Doctors Prove 2 out of 3 Women can get
More Beautiful Skin in 14 Days !

BEAUTY PLAN TESTED ON 1285 WOMEN WITH ALL TYPES OF SKIN

READ THIS
TRUE STORY
of what
Palmolive’s
Proved New
Beowty Plan
did for
Miss Angel Della
of New Orleans

“My complexion bad lost its como-hither. So 1
said ‘yes” quick when iovited to try Palmolive's 3 times a day h Palmolive Soap. ’
New 14-Day Beauty Plan—along with 1284 other time, into your clean face, massage 1 X
My growp reported to 8 New York akin soft Palmolive beauty-lather for a full 60 seconds onr AN T i« had becn
me oaly; some v« v Just like & cream, This way yoa extract the full - by xamining dootors. 1o fact, th
‘averspe After 8 careful examinat wo were beautifying effect from Palmolive lather. Then » 2 out of 3 women got see-a

given the plan to omve for 14 days. 30 arefully and dey. That's 2ll! fecl-able resmalts. Palmalive’s my beauty soap mow!™

YOU, TOO, may get a
BRIGHTER, CLEARER SKIN

in only 14 Days!

Lady, what about that complexion of yours?

Would you like to be lovelier? Then why not

the Palmolive Beauty Plan your plan?

For it is your plan! It was designed for women

like you. And it was tested by women like you.

These women had all types of skin—~your own

included. And they followed the Palmolive

Plan at home in their own bathrooms—just as
vou will follow it in vours.

and follow

Wash your face

y—massage 1 Palmolive lather a

minute each time—then rinse! Do this for

14 days. Don't stop half-way if you want all

the-way results! Remember, 2 out of 3 women

who followed Palmo s Proved New Beauty

Plan got definite comg n improvement!

Look for these Skin Improvements in Only 14 Days!

Brighter, cloaner skin This st comes right from the reports of

Finer texture the M examining doctoes! Their records

Fawer blamishes show 2 out of 3 of the women who pre- NO OTHER SoAp —
Less dryness tested the Palmolive Plan foe you, pot OFFERS

Loss ofliness N many of these improvements in 14 days! PROOF

Softer, smoother skin Now it's your turn! Start this new proved OF SucH RESULTS !

Bettor tome way of wing Palmelive tomight. In 14

Fresher, clearer coler days, leok for fresher, lovelier skin!
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Make-up that’s erisp, cool, lettuce-fresh.

Won’t muss on city streets . . . won't wilt in Victory Gardens.

Helena Rubinstein Make-up is so right for summer . . .

because it’s go right for the needs of your skin.

A Light Foundation—Town & Country Make-up Film

is perfect Tor dry skin. Light as air, never looks hot or heavy. 1.00, 1.50, Andl
for oily skin, or skins that shine in the sun, frosty SNOW LOTION,

1.00. Both so flattering, so lasting.

The Right Powder—Helena Rubinstein Face Powder
looks summer-sheer, does not streak or cake, because it's blended for
your skin texture, Two special blends—for dry, or for normal and
olly skin. In exquisite shades=soft or sunny to match

your mood. 1.00, 1.50, 3.50.

A Bright Lipstick—Helena Rubinstein Lipsticks stay bright,
fresh, true for hours, Specially textured to guard against

sun-dryness, keep your lips appealingly soft. In glorious

yvoung Apple Red, Cochinelle, Red Velvet, Red Coral, Red Raspberry and
Rico Red. .75, 100, 1.25. Refills, .60 and .75, (Ples Taxes)

715 FIFTH AVENUE, NEW YORK

helena

And don’t forget

« oo there's

Leg Lation—for golden-bronze
waterproof “stockings.”
1.00, 1.50. Also LEcsTicK

in handy stick form. .75.

Uguid Sunshine—to help you
acquire a smooth, even,
noburn tan. Delightfully
scented. 85, 1.50,

Appie Blossom Cream Cologne—
to smooth on your skin

« + « leave you wonderfully,
fragrantly fresh, .75.

rubinstein
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HE 1osT HIS HEART

TO 4 PAIR OF RoOSY Lips

And who could blame him! Her lips were bewitching ... so
saucy-bright. .. so temptingly soft and full. Perfect for kissing.

Tussy Lipstick is creamy-textured...softening...helps guard
against lip dryness, peeling, cracking. With Tussy your lips
take on a smooth glow that lasts and lasts | (Sl’mdc dcscrip—
tions below.) Lipstick, $1. Matching Cream Rouge, $1.
Compact Rouge, so¢. Nail Polish, o¢.*

Know your insignia? When you see an

. i
Copyright, 1
Lehn & Fink Prod
Bloomfield,

LIPSTICKS

If you like a rosy-rich, blue-toned
shade, try Tussy Jeep Red—it’s deli-
cious! Fighting Red is bright and
brave. Or try Kiltie Red—stirring as
bagpipe music. For dark-red sophisti-
cation you can’t do better than Tussy
Commando Red. Remember, =
Tussy Lipstick costsonly . . 10—0

Buy more
War Bonds

and Stamps!

e d

EMULSIFIED CLEANSING
CREAM

A luscious-rich cleanser for thin, dry,
or sensitive skin. Thoroughly removes
stubborn grime, dust, stale make-up
...lubticates at the same time. Its fine
emollient oils help soften dry, tanned,
or neglected skin. Your complexion
looks fresher, smoother.

4-0z. jar . . R 1@*

*All prices, tax additional

TUSSY COSMETIQUES, 683 FIFTH AVENUE

7 4
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You change imperceptibly in apite of yo.\(r elf, but
only you can determine whether the chapgé is for the
better...An Efficiency Plan will chart a Kealth and
beauty program to make a bright future more secure..,
Since time is vital, this plan is concentrated, gets down
to essentials fast. Here minutes are magic and every
minute is well spent.

,)[.;41 +T..!$ class lessong, plus private
*Special Emphasis™ treatments. coordinate
health and beauty building in a highly
individualized program, You receive an
Efficicney Kit containing the Essentials for

home care of the skin...50.00

P{.“‘ B. program of scientific relaxation

|u|n~ Hmnessaving |.,~1_~n||;|| srooming for health
and beauty. .. a face treatment, bhody
massage, shampoo, wave, and manicure

every week for | weeks 32.50

{ " - . .
p(.‘“ ( e toneise class mstruction 1o new.

swift methods of developing health, heauty,

andd zood grooming: including an Efficiency
hll a'ulll;lilzill: lln' I':F-l'llll.li~ for Ilnllu'("lr!'

of the =kin., Eight lessons. .. 25.00

Enroll today ar the Elizabeth Arden Salon

1O SERVE YOU WELL
WHILE YOU SERVE OTHERS

A Eflivieney Kit vontaming the
vaseitinl preparations for skin cure
FOR DRY SKIN —Ardena
Cleansiog Cream. Ardena Skin
Lotion, Ardena Orange Skin Cream,
Ardena A<tringent Oil, amdd Ardena
FeathenLight Foundution, 550,
Kits also for OILY, NORMAL
el BLEMISHED SKIN

from 550 to 6,00 (A0 srices phes soxes)

671 FIFTM AVENUE, NEW YORK + 70 EAST WALTON PLACE, CHICAGO + 2351 SOUTH 1798 STREET, PHILADELPHIA * 24 NEWBURY STREET, BOSTON
147 CONNECTICUT AVE,, WASHINGTYON * 2 VIA PARIGH, PALM BEACH » 647 LINCOLN ROAD. MIAMI BEACH * 8597 SUNSET BOULEYARD, HOLLYWOOD




ORI ...

the duration. There's work to be done. And you're doing it —more than you ever theught you

could. When yom look alive you feel alive. When yom feel alive you act alive. Soe look alive

CLEANSING CREAM AND SKIN FRESHENER

to liberate your skin from ts mask of grime.

NIGHT ANDP ROSE SKIN CREA M

to soothe and lubricate your skin while you sleep.

BEAUTY BALM

to protect your skin, to give it living translucency.

FOWDER

a sheer veil of loveliness ax invisible as wind.

LIFPSTICK

to animute vour own skin tone with vital color,




Duration of major US wars in months

Afghanistan
Iraq

Gulf War
Vietham
Korea

World War i
Americans killed in major wars

405,399
World War |

364,51
Spanish-American

Civil War
Mexican-American
War of 1812

Revolution

58,220

13,283

-4 ,6
4.435 220-

wludes combat and non-combat deaths, when Revolutionary War data is disputed. Civ

only for Union soldiers, Iraq and Afghanistan data as of /2/1, Source: Dept, of




post-war years

® culture of peace, characterized by:

® private, familial, dawn-of-the-new-day
idealism

® favors the individual and its political
equivalent: freedom



post-war years

® committed to consumption
® reversion to traditional gender roles

® new emphasis on domesticity (for men and
Welul=l)



Displacement of Women Workers After World War ||

#ZM danieljbmitchell
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ICs international wedding news!
Countess Caja Charlotte Palffy, presented to New York Society
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how to

bring your
husband
straight home

at night

takc a Jook in your morning mirror, See the memory your husband carries with him day after
y.- Is it a magnet alluring enough to draw him ri night after night?

Tty Beauty in the Morning tomorrow, Use it faithfully. You soon will notice 2 flattering change
++ .+ the face in your mirror will rt to Jook like the girl you thowghs you had left behind you,

Beanty in the Morning, used like a soap, is so much more than a soap, It's a new idea in
facial care, created after years of research by a group of beauty experts and chemists working
under an international authority. It uniquely combines the costly ingredients they finally

chose as the finest safeguard for yowr complexion.

Beauty in the Morning cares for your skin specifically. It helps correct skin dryness that makes
three out of four women unhappy. It helps remove the reasons fo oily 1. It hygienically
and thoroughly cleans your skin, leaving it protected by a soothing film — tingling with new
aliveness provided by its gentle astringent action,

Get Beauty in the Morning from any good store today. Put it to work doing wonderful things

for your skin. It's easy — it's so very easy — to bring back the look he loves,

IN A MATTER OF MINUTES YOUR SKIN
MAY LOOK LOVELIER, Beawty in the Morning
complexion care takes only a few minutes a day
For less than 2 ceots a day ic vides beauty

er offered before ar any price

fine roiles goods counters.

FREE BOOKLET ON SKIN CARE. .. E s kage of Beanty in the Morning
¢ the practical sokbets of beauty information ever offered ied women,
wr skin needs
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post-war years

® return to an emphasis on immediate gratification



Why wait?
Go this month
or nexft

Springtime in Scandinavia or Scotland

SAS has space for you! Immediafe booking—

one-way or round-frip. Planes. leave frequently.

Save 2 1o 3 weeks’ income! No time wasted in

crossing. ‘Fastest.overnight service fo Glasgow,

Copenhagen, ‘Oslo, Stockholm. Superb cuisine, Lt A
with smorg&sbord. No tipping—your ticket

pays for everyrhing._ Connactions fo all Europe.

See your fravel agent or

5condinovian airline; Sysfem

47 E. 46th Street and &6 W. 5lst St. * Reservations: Clrcle 6-4000
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... and here’s why you should fly PANAGRA X-most experienced
international airline on the West Coast of South America.

® You’'ll travel with a U. S. airline system that has 20 years'
experience linking the Americas . . . a pioneer airline with
over 10,000 miles of routes in Latin America.

From Miami, you travel all the way by the same roomy
4-engineairliner to Balboa, Lima, Santiago, Buenos Aires over
routes of PAA and Panagra. Round-trip fare to Santiago
$871.20. Daily flights. We'll help you with travel documents.

It’s summer in Santiago; go now for business or pleasure!

Call your Travel Agent or Miami 4-2551

Ticket Offices: Miami: 2 Biscayne Boulevard
Miami Beach: 1632 Collins Avenue

LI AHERICAN WORLD AIRWAYS
PUN AHERICAN - GRACE AIRWAYS

5962-B
Miami Newspapers—1948
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h it fokas 113 name, Soleil d'Or I3 flattering to

Jnlic ;H »m wh

: Py AT ¢ 3
of skin coloring . .. @ glowing highlight for day or evening <

This lovely make-up zaries includes everything from pow
| color-related to Soleil d'Or foce pawder. .. a luscicus,

sunny shade that gives the new "feminine look."

‘AIRSPUN' FACE POMDER $1 -0 *SUR-DER’ LIPSTICK $2 A ' £ “SUB-TINT” CREAVM-FOWDER BASE 31
L'Akrart, U'Origan, Everoede, Pork’ i AT $ T S00, lusteoss, Torg-lasting Jreoc For that tnoom, Nlaowiex took

A1 pubins JHas tan)
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National Debt Clock | 2:40 pm
Wednesday, March | |
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An average household’s debt and
annual savings, in today’s dollars

Debts soar with rising house prices, historically low rates
and increased access to credit. Only a quarter of households
have no debts. But in 2008, debts are down slightly.

MORTGAGES Homeownership rises to nearly 70 percent. Thirty-one percent of
homeowners have no morngage debt.

INSTALLMENT Two-thirds of college students have student loan debt, up from half in
the 1990s.

CREDIT CARDS Forty percent of households cany a credit card balance, up from 6
percentin 1970. The average household has 13 cards.

BACK TO MENU | X

"W
)00 s

LUVUVO

CREDIT CARDS

INSTALLMENT
LOANS

HOME EQUITY
LOANS

MORTGAGES

http://www.thedigeratilife.com/blog/consumer-debt-
problems/



http://www.thedigeratilife.com/blog/consumer-debt-problems/

