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Cultural History of Advertising

William Graebner, “War and Peace”



war years

• culture of war, characterized by:

• public, nationalistic, pragmatic, realistic values

• championing the group and its political 
equivalent: democracy



The Life and Times of Rosie the Riveter
Connie Field, 1980







https://www.census.gov/population/www/documentation/
twps0032/twps0032.html
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Total Economic Cost of WW2:  $336.7 billion



http://www.washingtonpost.com/wp-srv/special/politics/budget-2010/
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http://en.wikipedia.org/wiki/
History_of_the_United_States

_public_debt
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war years

• encouraged sacrifice and saving

• (anti-consumerist message on behalf of the 
war effort and to keep inflation down)





















war years

• committed to production 

• new roles for women
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war years

• torn by separation, ad copy is also sentimental













war years

• conflicting messages to women in advertising:          
beauty as a “duty”

• romance delayed, but expected





















post-war years

• culture of peace, characterized by:

• private, familial, dawn-of-the-new-day 
idealism

• favors the individual and its political 
equivalent: freedom



post-war years

• committed to consumption 

• reversion to traditional gender roles

• new emphasis on domesticity (for men and 
women)





















post-war years

• return to an emphasis on immediate gratification
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http://www.thedigeratilife.com/blog/consumer-debt-
problems/
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