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NEGATIVNI KAMPAN

* Sdeleni se nesoustredi na komunikaci silnych stranek kandidata
* Naopak je zameéreno na oponenta, nedostatky a slabiny v jeho
programu, kvalifikaci, charakteru, nekonzistentnosti hlasovani,

porusene sliby atd.
* Nemelo by jit o Izivé ani manipulativni informace

* issue vs.image (osobnostni kvality)
* (negative political issue appeal vs. negative political issue appeal)



NEGATIVNI KAMPAN

e Prima utocna reklama
* Prima srovnavaci reklama

* Odvozena srovnavaci reklama
(Johnson-Cartee - Copeland 1991)



PROC BYT NEGATIVNI? STRATEGIE.

* informovani o negativnich strankach konkurentu
* cil:
* oslabeni/podporeni volebni podpory
* nastoleni vlastnich temat/budovani pozic
* vysileni protivnika
* negativita vzrusta, pokud je rozdil mezi stranami velky nebo
naopak maly a v pripade, ze se volby blizi
* negativita zavisi i na kampani protivnika (akce - reakce)



ANATOMIE NEGATIVNIHO SDELENI

* nemélo by byt Izive

e sdéleni by mélo byt ovérené (vyvarovani se negativnich efektu)

e pokud dochazi k ,,zive” komunikaci, mel by komunikovat sam
kandidat (a ne se schovavat za nekoho z tymu)

* melo by prijit v ,,pravou chuvili”




JAK SE BRANIT (jde to viibec?)

* predchazet utocnika (vsechno priznat)

* okamzita obrana (v pozitivnim smyslu)

* (opakovani)

* zpochybnovani protivnikovy duvéryhodnosti
* provest protiutok



SPACSKY EFEKT (sleeper effect)

* zda se, ze po case dochazi k rozpojeni vlastniho sdéleni a nositele

* sdéleni tak muze byt v prubéhu casu posileno

* (negativni reklama po case funguje i v pripade, ze je poskozena
reputace utocnika)



FUD

Often a bridesmaid . .
never

a bride!

Q Most of the girls of her sex were married
« « . but not Elcanor. 1t wans begi w0

e STRACH (fear)
e NEJISTOTA (uncertainty)
e POCHYBY (doubts)

look, 100, &8 if she never be. True,
men were altracted o her, but ther inberest
guickly turned o indifference. Poor girl! She
bacden't the remotest ides why they dropped her so
quickly . . . and cven hor best friend wouldn't

No tooth pasie Lills porms
ke this . . . instanth

Listerine Antisopeic does for you what no teoth
paste does. Liserine inatantly kills germe, by
milbond —s1ops bad bremn (haliouis) imitantly,
and wsasally for bowrs on end.

Far and away the mont common couse of bud
breath i permas. You see. germs cause fermenta-
bon of prodeins, which are always present in the
mouth. And research thovws that yow heeotk stays
sweeser bonger, the more yow sedece pornu e
the mosth.

Tooth pastc with the aid of a tooth brush is an
effective method of oral hypene. But no Looth
plu”ywﬂm Lisserine Ancisepeic

rmcthod — harsshing bud beeath with super <ffasent

Listerine Antiseptic clisically proved
foer tiwes bettor Bun tooth s

Is it any wonder Listerine Antiseptic im rocent
clinical tests averaged at least four times more
eficctve in sopping bad breath odors than the
chiorophyll products or tooch passes it was iesied
aguinst * Every night . . . before every date, make
i a habst to use Listenine, the most widely used
antiseptic in the world.

x4 TIMES BETTER THAN ANY TOOTH PASTE

LISTERINE ANTISEPTIC STOPS BAD BREAIHé




EFEKTY

® nejasne
e nechut volicu Ucastnit se voleb (vSichni jsou Spatni)
e podpora volebni ucasti (informuji o dilezitych otdzkdch)



Kanada - 1993: ]
Progressive Conservative Party vs JEAN CHRETIEN
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DAISY - 1964: JONSON vs GOLDWATER
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* The stakes are too high to stay at home




DAISY - 1964: JONSON vs GOLDWATER

* The stakes are too high to stay at home



