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This model was developed for the Skill Share Workshop in Krakow (PL) in 1994 by Greenpeace International

The ZHABA facilitators collective has published a range of worksheets that can help you with campaigning. These sheets can be obtained from the Internet on http://www.zhaba.cz
The ZHABA facilitators collective is a group of NGO facilitators. It helps non-profit organisations to improve their work. More information on http://www.zhaba.cz
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