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campaign phase R&D and planning awareness building demonization promotion of solution decision time 
window of opportunity 

exploitation reassessment 

 
 

the critical pathway  identify problem identify enemy identify solution identify urgent time-table  react report   
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This model was developed for the Skill Share Workshop in Krakow (PL) in 1994 by Greenpeace International 

effort / expenditure 

public awareness 
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