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Jaké heuristiky aj. kognitivni procesy mohou
zkreslovat vnimani rizikovosti nasledujicich
environmentalnich problému?

globdlni zména klimatu
odpadky pohdzené v parku

smog ve méstech

V ¢em se shoduji kognitivné a dynamicky
orientované pristupy v otdzce vnimdni
environmentélnich problémua?

V ¢em se v této otdzce mezi sebou lisi?



21.11. 2018

dalsi témata v této oblasti
psychologie klimatické zmény
environmentdlni stres
psychologické zvladani environmentélnich pohrom

ekoterapie

informace
znalosti chovani
veédomosti
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PROENVIRONMENTALNI CHOVANI A JEDNANT{



environmentalni
chovani/jednan
proenvironmentalni

Setrné, udrzitelné

Weighing Annual Carbon Costs*

Replace old fridge with efficient model: g751bs —

Replace 10 lightbulbs (75 watt) with
compact fluorescents (zo watt): 1,629 lbs —

Recycle all paper, glass, metal, plastic: 1,7871bs —

Switch to bus ar train for12-mile
daily commute: 2,205 lbs

Swap family sedan fora Prius: 5,097 lbs —
Total: 11,693 Ibs

Family visit to
Boston relatives
(round-trip coach flights,
Grand Junction via Denver):
12,170 |lbs CO,

*For family of four living
in western Colorado

Sources: Atmosfair, Eps, DOE
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SF{OTﬁeEBA VODY
NA VYROBU POTRAVIN

Eokolada - 17196 litrli/kg

hovézi - 15,415 litrl/kg
veprové - 5,988 itr(/kg
kureci - 4,325 litrd/kg
vejce - 3,300 litri/kg

syr - 3178 litrlvkg

@ PRSP

ryze - 2,497 litrli/kg

b

psenicny chléb - 1,608 litri’kg

o
€

kukufice - 1,222 litrd/kg

jablko - 822 litrikg

@ R

pomerang - 560 litri/kg

brambory - 287 litr(i/kg

mléko - 255 |itrdi/sklenice
kéva - 132 litrd/Salek

vino - 109 litr(i/skienice

-
=,
=
g
it

[ pivo - 74 litr(i/sklenice

Emissions savings (tCOe per year)

Have one Live car Avoid one Buy green Buy more Switch Plant-based Replace Recycle Hang dry Upgrade

fewer child free  transatiantic energy efficient electric car diet gasoline  ciothes in clothes  light bulbs
flight car to car free with hybrid cold water
EEN High-mpact (0.8 tCOze}) === Moderate-Impact (0.2-0.8 tCO.e) Low-Impact (<0.2 tCO,e} —— Mean regional value

Figure 1. A comparison of the emissions reductions from various individual actions. The height of the bar represents the mean of all
studies identified in developed nations, while black lines indicate mean values for selected countries or regions (identified by 150
codes) where data were available from specific studies. We have classified actions as high (green), moderate (blue), and low (yellow)
impact in terms of greenhouse gas emissions reductions, Note the break in the y-axis. See supplementary materials 5 for details.

Wrynes, Nicholas (2017) The climate mitigation gap



Zpisoby, jak zmenéit svij podil na zméné klimatu
Rocnidispora jednoho dlovéka (v tundch CO2)

vyménte suite recyklujte perte vyméite nejezte
Zdrovky pradle ve studené auto se maso
za Usporné na ndirich vodé spalovacim

motorem
ZDROJ ENVIROMMENTAL RESEARCH LETTERS za hybridni

nakupujte
zelenou
energii
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__________ i
vynechte nepougivejte
jeden auto
et do New
Yorku a zpét

Respekt

druhy proenvironmentalniho chovani

> opakované vs. jednorazové

> domadcnost, zaméstndani, politika/aktivismus

> (1) ekomanagement
(2) spottebitelské chovani
(3) ptesvédeovani
(4) politické akce
(S) pravni akce

Resource Conservalors

Heaith
Fanatics
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proc mefit?
CO merit?
chovani vs. jedndni
chovani vs. dopad

jak mérit?

self-report vs. pozorovani

jak to operacionalizovat?

jednodimenziondlné vs. multidimenzionalné

mm) chovani




BARIERY A BENEFITY PROENV. CHOVANI

(metodika community-based social marketing)

Community Based Social Marketing
Doug McKenzie-Mohr

Social Marketing
FOSTERING to Protect the

SUSTAINABLE Environment
BEHAVIOR Dbt Wllichs

o ")
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bariéry vnéjsi benefity vnéjsi

bariéry vnitini benefity vnitini

10
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Fostering Sustainable Behavior

COMMUNITY-BASED SOCIAL MARKETING®

BOOK ARTICLES CASES STRATEGIES FORUMS MY ACCOUNT TRAINING CONTACT

. welcome, Guest

P — [ wecome cuest |
This sits consists of five resources for those working to foster sustainable bshaviors, such as those involved @ Login

in conservation, energy efficiency, transportation, waste reduction, and water efficiency. The site includes the £ Create Account

complete contents of the baok, Fostering Sustainable Behavior, as well as searchable databases of articles,
case studies, and turnkey strategies. Further, it includes, discussion forums for sharing information and
asking questions of athers, If you take a mament to complete the free registration for this site, resources

added since your last visit will be highlighted in the table below, and yau will be able to past to the discussion
farums and receive the daily discussion forum digest by email.

Please note: To gain the full functionality of this site please login or ereate an account ‘ |

Help & Terms of Use

Agriculture &

Waste &

Conservation Bollution Get a quick introduction to
CESM. Attend 2 webinar.
Articles 0 50 Artides 0 254 Articles 0 108 Arficles 0 345 Articles 0 73 -
Cases. 0 6 | Cases 0 18  Cases 0 3 | cases 0 46 Cases 011
Strategies 0 0 Strategiss 0 0 Strategies 0 0 Strategies 0 0 Strategies 0 0
Farurns 0 140 Forums 0 334 Forums 0 175 Forums O 397 Forums 0 205

www.cbsm.com

Co jim brani v tom, aby omezili nakupy tropického ovoce?

chybi mi informace, ¢im by mohlo omezeni nakupt

47%
tropického ovoce prispét k ochrané klimatu

L . < < o 44%
tropické ovoce mi chutna (ztrata uspokojeni)

chybi mi praktické informace, ¢im v jidelni¢ku nahradit
tropické ovoce, event. kde to kupovat

myslim, Ze pro ochranu klimatu délam v tomto pfipadé
dost
zdravotni divody

naro¢nost na penize

malé podpora a porozuméni téch, na kterych mi zélezi
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narocnost na cas

nepovazuji klimatické zmény za dostate¢ny divod ke
zméné chovani

narocnost na vynalozenou energii (naméhavost)

nekupuji zddné tropické ovoce

Co vam brani v tom, abyste omezili nakupy tropického ovoce (banany, pomerance, kiwi a dalsi)? Zatrhnéte prosim viechny
vhodné odpovédi.

SVI4NIAD

Pfispévatelé Greenpeace a ochrana klimatu: pohled zblizka | Jan Krajhanzl, Jan Skalik | 2011 | 22
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»FUJ* faktor
obtizné zachizeni

>

>

> nedostatek mista v byté
. > odpor ke zméné = ,Pro¢ néco ménit?*
(Soc1a1 Marketing to Protect the Environment)

co se muze objevit zavére¢ném testu?

> ZIVOTNI PROSTREDI - PROC HO LIDE (NE)CHRANT?
vymezeni terminti environmentdlni chovani, proenvironmentalni
chovéni a jednani (v¢&. synonym a ang. termint); problematika
méfeni proenvironmentalniho chovini; Community-based social
marketing; Proménné ovliviiujici proenvironmentdlni chovéni;
socidlni pasti (vymezeni, jejich druhy, jejich vliv na lidské
chovani, faktory ovliviiujici vysledek socidlnich pasti); teorie
hodnot; teorie proenvironmentalniho chovéni (KAB, REB, TPB,
VBN) + metaanalyzy; Campbellovo paradigma; vyhody
a nevyhody rtznych vyzkumnych ptistupt k problematice
(veetné pouziti v praxi)

21.11. 2018
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ukol na Pﬁété (dodrzte prosim potadi, m4 to sviij smysl)

Sebereflexe prvni: zkuste popsat vlastnimi slovy sviij vztah k pfirodé
a zivotnimu prostiedi tady: https: //goo.gl/forms/Zal. 3SdF4HSS8uXQj1

Cetba: nastudujte si prosim dikladné pét charakteristik vztahu k ptirodé
a zivotnimu prosttedi (povinn4 je jen kapitola na str. 31-41, ostatni &4sti
jsou pro ty, kdo by se o konceptu rddi dozvédéli vic):
https://is.muni.cz/auth/el/1423/podzim2018 /HEN627 /um/Ukol S
Krajhanzl 2014 Psychologie vztahu k prirode a zivotnimu prost
redi.pdf

Sebereflexe druhd: reflektujte prosim sviij vztah k ptirodé a Zivotnimu
prostiedi prostiednictvim nastudovanych péti charakteristik vztahu

k ptirodé a zivotnimu prosttedi (nejpozdéji do 10.12. do 15 hod.) tady:
https://goo.gl/forms/ZArC1rFTjjgSq]VL2

Opakovani: zopakujte si prosim na piisti hodinu kapitolu ,Models to
explain environmental behaviour, kterou jste ¢etli na dnesek (budeme

s tim pracovat a miiZe se to znovu objevit i v mini-testu).
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