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Chuck Norris facts: The iconic action hero endorses
Netanyahu (again)

In endorsement clip, Norris says:'It's so important to keep a leader who has the courage anc
vision to stand up against the evil forces that are threatening not only Israel, but the Unitec
States.'

By Gabe Friedman Mar. 16, 20151 9:11 PM | 1

g+ | 3 wiweet 79 @) submit [ ressiewist [T el | 753

A screenshot from the video in which Chuck Norris endorses Benjamin Netanyahu for Israeli prime minister.
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Hen Mazzig @HenMazzig - Mar 18
' .@chucknorris can chose who will be Israel's prime minister. That's it.

#lsraeklex #israelElection

V J—effreyFeldman Jeffre&Fe!c‘man - Mar 18
Chuck Norris is now the most powerful man in global politics...
mobile.nytimes.com/aponline/2015/...

The New York Times

Despite Tie, Netanyahu Secures Shot at 4th Term as Israel PM

Israel’s parliament election ended in a deadlock, according to TV exit
polls, but Prime Minister Benjamin Netanyahu seems to hold the

Tony Pizza @trivialtony - Mar 17
Chuck Norris doesn't ENDORSE...he appoints. The Middle East was just the
East before he chopped it. fb.me/1HwDcOp7G

m Daily Mail Online
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“Desici hlas, zkazeny dech a hrubé
chovani - tot’ charakteristiky
popularniho politika.”

Aristophanes
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“Mothers all want their sons to grow up
to be Presidents, but they don't want
them to become politicians in the
process.”

J. F. Kennedy
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Eﬂ'gi TRIBUNE




verejné - politické instituce a sdileny prostor, zalozeno
na pravidlech, normach a racionalnu

X

soukrome - “skryto za dvermi” - domov a osobni
vztahy, duraz na zkuSenost a emoce

celebritizace - porusuje, prekracuje tuto hranici - politika
olynule prochazi verejnym i soukromym
prostorem
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celebritizace

4 D

politicl celebrity

N V

kandidatura podpora
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celebritizace politiky

dvoji pojeti

politici jako celebrity X celebrity jako politic

(John Street 2004 )
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ne|si nic, dokud nejsi v Simpsonech!

Bill Clinton Fidel Castro Gerald Ford

Vladimir Lenin Ronald Reagan Bob Dole Mao Ce-Tung G.HW. Bush  N. Sarcozy

Richard Nixon Al Gore J. F. Kennedy Adolf Hitler Abraham Lincoln M. GorbacCov
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|ak se celebritizace projevuje”?

1) celebrity vstupuji do politiky [ |

W US

2) pseudo-udalost i \\

3) kontakt politiku s celebritami
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( Coleman 2002 )
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Abraham Lincoln

prezident 1861

kandidat 1860

.muni.cz

mgregor@fss






politicl jako celebrity

politicka slava

» hvezdy vznikaji za ucelem dosazeni zisku

» stylizovany tak, aby splnovaly pozadavky obcanu

» celebrity jsou lidem vzdaleny, vzbuzuji respekt

charisma
idr by mel mit vyjimecné kvality
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me
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me

by byt prirozene presvedcivy

by uzivat velké autority
by Inspirovat k oddanosti
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The Celebrity Cuilture
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CO prinasi celebritizace politiky?

» INtimMnost
» emoce
» politik odkazuje na svuj puvod

» vystoupeni z politického ramce

-> socialni site
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nasleadky celebritizace politiky

poluparizace politiky
vice emoci v politice

iracionalizace politiky
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kritika celebritizace

Franklin (1994) - Upadek témat a vzestup gest

Postman (1987) - povrchni zabava vs. seridzni politika
- voliCI uprednostnuji sympatie
ored schopnostmi

West & Orman (2002) - trivializace politickych otazek
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kritika celebritizace

‘It democracy is nothing but legitimation by the most
successtul form of communication, the communicative artist is
the best democrat, with no effort whatsoever. And if the
authentic play of body politics is the most efficacious form of
entertaining, communication, then ‘briefcase politics’ with its
institutionalized procedures and long-winded arguments might
as well bow out now.”

Meyer (2002)
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celebritizace zpravodajstvi

Clayman (2002) tribuna lidu

Higgins (2008) verejni soudci
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hrozba nebo prilezitost”?

zalezi na konkretnim nastaveni stylu komunikace a vedeni
kampani

zalezi na uhlu pohledu, jakym vnimame ideal demokracie

marketingoveé projekty zastitené znamymi osobnostmi jsou
VetSinou ,potrestany” (strany na jedno pouziti)

uspechy protestnich marketingovych hnuti indikatorem

frustrace (Ceské) spole¢nosti? 4% &




dabel |e skryt v detailech...

kdo |e celebrita”?
obrovskeé rozdily ve znamosti a vlivu jednotlivych celebrit
ruzné typy a zpusoby podpory
mnoho urovni osobniho zivota

rozmanité formy

“I'm here about the details.”
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profesionalizace



porofesionalizace

... jJako odpovéed' politiku na vse
... Jako rozvolneni vztahu volic-politik
.. jJako neustalé pribyvani komunikacnich kanalu

... Jako vetsi fixace na média
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porofesionalizace

stale se neco meni
- elektorat
- soclo-politicky kontext
- technologie

-> rozpocet
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porofesionalizace

“... cela organizacni struktura politicke strany se musi
prizotusobovat modernim podminkam volebnich
kampani, novemu typu volica, o které politické strany
ariv neusilovaly. Osobnée pochybuji, ze uz se nektera z
tech stran, ktere tu dnes mame, dokazala na nove

podminky adaptovat.” >

Stanley Baldwin (1929)
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porofesionalizace

== Radio

ICTs

/

/

1925-1935 1936-1945 1946-1955 1956-1965 1966-1975 1976-1985 1986-1995 1996-2005 2006-

(Negrine 2013 )
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porofesionalizace

“Technicky pokrok ucinil z politicke komunikace vysoce technickou,

mozna dokonce profesionalni zalezitost.”
Kelley 1956

"Pro uspesnou kampan jsou potreba penize, organizacni zakladna
a reklamni kancelar, ktera zajisti kvalifikovane a kompetentni lid,

Kteri to umi s tiskem.”
Hiram Jackson 1910

"Pro vitezstvi ve volbach jsou potreba tri veci: prvotridni PR,
reklamni kancelar a finance.”

Mark Abrams 1962
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oblasti profesionalizace

1) prijimani novych nastroju a strategii vylepsuijicich
dosavadni metody

2) posun celkového stylu kampanée k agresivnimu
a utocnému chovani

3) zména vztahu s voliCi smérem Kk vetsi interakci

4) centralizace moci v rukou jednoho Clovéka, lidra strany
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dopad protfesionalizace
na volebni ucast

USA
2000 50,3 %
2004 55,7 %
2008 57,1 %
2012 58,6 %

2016

57,9 %

1997
2001
2005
2010
2015

UK

71,4 %
59,4 %
61,4 %
65,1 %
06,1 %
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porofesionalizace

“Navzdory ocekavanim se ukazuje, ze uzivani
novych medii v kampanich neprinasi zasaadni zmeny
v odpovednosti, forme politickeé reprezentace,
kvalite demokraticke debaty nebo distribuce moci.”

Kreiss 2012
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nova média neprinaseji kvalitativneé

novou formu politiky
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dekujl za pozornost.

(mgregor@fss.muni.cz)




