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Anotace

Kurz uvéddi do problematiky vyzkumu uc¢inkd masovych médii, a to pfedev§im z pohledu
mediologického, socidlné psychologického a sociologického. Je rozdélen do tii tematickych
okruhti. Prvni, ivodni, predstavuje G¢inky médii jako specificky obor s vlastni terminologii,
metodologii a historickym vyvojem. Druhy, teoreticky, piedstavuje kliCové teorie, které mohou
vysvétlovat pro¢, kdy a jaké Gc¢inky vlivem médii mohou nastat. Treti okruh, aplikacni, pak
aplikuje tyto teorie na tradi¢ni témata tohoto oboru — napftiklad vliv nésili v médiich, vytvareni a
Sifeni stereotypil €1 piresvédcovani u reklamy, kampani a politické komunikace. Kurz vénuje také
pozornost zakladnim metodologickym pfistupim vyuZivanym pii vyzkumu plsobeni masovych
médii.

Cile predmétu
Hlavnim cilem pfedmétu je seznamit studujici se zakladnimi koncepty, modely a teoriemi, které
umoziuji porozuméni vlivu médii a jejich ucinki na jedince a spole¢nost.

Vystupy z uceni
Po uspésném absolvovani kurzu bude studujici:
e 7znat teorie medidlnich G¢inkd, véetné jejich historického vyvoje
e rozumét metodologickym postupiim, prostfednictvim kterych Ize zkoumat medidlni
ucinky, véetné jejich limith
e mit kriticky aparat k chapani nejriiznéjSich témat, které souvisi s vlivem médii
e schopen/a aplikovat tyto teorie na nejriznéjsi vlivy a u€¢inky médii
e schopen/a zaujmout kriticky postoj vii€i nejriznéjSim medidlnim a mordlnim panikam,
které se kolem vlivu médii Casto vytvareji

Podminky absolvovani
1) Pisemna zkouska (kombinace testovych a otevienych otdzek; max. 40 boda)


mailto:urbaniko@fss.muni.cz
mailto:smahel@fss.muni.cz
mailto:m.lebedikova@mail.muni.cz
mailto:tkaczyk@fss.muni.cz

2) Pisemny pribézny test (max. 20 bodl) v poloving semestru, ve stfedu 3. listopadu — test
je povinny, jeho vysledek se zapocitava do konecné zndmky (minimalni hranice po
absolvovani neni stanovena). Bude vam slouzit jako indikator, zda a jak jste pochopili
dosavadni latku.

Hodnoceni zkousky:
A:100-92 %

B: 91-84 %

C: 83-76 %

D: 75-68 %

E: 67-60 %

F: 59 % a méné

A. UVOD
1. (15.9.) Uvod do kurzu. Podminky absolvovani.
2. (229, Teorie medidlnich Gcinki: co, pro¢ a jak? Terminologie (Marina

Urbanikova)

Klicova slova: média, ucinky, pusobeni, mikro/makro uroven ucinkii,
fyziologické/kognitivni/postojové/afektivni/behavioralni ucinky,
zdmérné/nezamerné ucinky, ucinky ne/zavislé na obsahu,
kratkodobé/dlouhodobé ucinky, pozitivni/negativni ucinky,
primé/neprimé ucinky

Povinn4 literatura:

* POTTER, W. James, 2012. Chapter 3: What Is a Media Effect?
Chapter 4: Media Influence. Pp. 33-63 in Media Effects. Thousand
Oaks, Calif.: SAGE Publications. ISBN 978-1412964692.

Doporucena literatura:

e BRYANT, Jennings, Susan THOMPSON a Bruce W. FINKLEA,
2012. Chapter 1: Understanding Media Effects. Pp. 3-20
in Fundamentals of media effects. Second edition. Long Grove,
Ilinois: Waveland Press. ISBN 978-1577667858.

e PERSE, Elizabeth M., 2001. Introduction: Do Media Have Effects?
Pp. 1-22 in Media effects and society. Mahwah, NJ: L. Erlbaum
Associates. ISBN 978-0805825053.

e POTTER, W. James, 2011. Conceptualizing Mass Media Effect.
Journal of Communication. 61(5), 896-915.

e VALKENBURG, Patti M. a Jochen PETER, 2013. Five Challenges
for the Future of Media-Effects Research. International Journal of
Communication. 7, 197-215.

3. (29.9.) Védecké zkoumani medialnich ucinki. Metodologicka pruprava:
jak zkoumat ucinky? Historické perspektivy vyzkumu mediilnich




ucinku: od silnych k omezenym a diferencovanym u¢inkiim?
(Marina Urbanikova)

Klicova slova: vedecky pristup ke zkoumani medialnich ucinki,
korelace a kauzalita, zavislé/nezavislé/intervenujici promeénné,
obsahova analyza, vyberoveé Setreni, experiment, tri etapy vyzkumu
medidlnich ucinku: silné ucinky (napr. teorie injekcni
stitkacky/zazracné strely), omezené ucinky (napr. teorie dvojstuprnové
komunikace), zpét k teorii silnych ucinkii (napr. teorie nastolovani
agendy, kultivacni teorie),; zpochybnéni tii etap a alternativni model
vyvoje zkoumani medialnich ucinki

Povinn4 literatura:

* SPARKS, Glenn Grayson, 2015. Chapter 2: Scientific Methods in
Media Effects Research. Pp. 25-53 in Media effects research: A basic
overview. Fifth edition. Australia: Wadsworth. ISBN 978-1305077478.

Doporudena literatura:

e BRYANT, Jennings, Susan THOMPSON a Bruce W. FINKLEA,
2012. Chapter 2: Media Effects: Historical Overview. Chapter 3:
History of the Scientific Study of Media Effects. Pp. 21-54
in Fundamentals of media effects. Second edition. Long Grove,
[linois: Waveland Press. ISBN 978-1577667858.

e NEUMAN, W. Russell a Lauren GUGGENHEIM, 2011. The
Evolution of Media Effects Theory: A Six-Stage Model of
Cumulative Research. Communication Theory. 21(2), 169-196.

e PERSE, Elizabeth M., 2001. Chapter 2: Models of media effects. Pp.
23-52 in Media effects and society. Mahwah, NJ: L. Erlbaum
Associates. ISBN 978-0805825053.

e SPARKS, Glenn Grayson, 2015. Chapter 3: A Brief History of Media
Effects Research. Pp. 54-75 in Media effects research: A basic
overview. Fifth edition. Australia: Wadsworth. ISBN 978-
1305077478.

B. TEORIE

4.

(6.10.)

Pro¢ a k ¢emu pouzZivime média? (Michal Tkaczyk)

Klicovd slova: funkcionalisticke pojeti médii; teorie uziti a uspokojeni,
motivace pro uzivani médii, typologie uzivani médii; teorie selektivni
expozice, selektivni percepce a retence, posileni postoju, teorie rizeni
nalady

Povinn4 literatura:

* SPARKS, G. G. (2015). Time Spent with Mass Media: Reasons and
Consequences. In Media effects research: A basic overview (pp. 76-99).
Australia: Wadsworth.

Doporudena literatura:

e D’ALESIO, D. & ALLEN, M. (2007). The selectivity exposure
hypothesis and media choise processes. In Preiss, R. W., Gayle, B.




M., Burrell, N., & Allen, M., Bryant J. (Eds.), Mass media effects
research: Advances through meta-analysis (pp. 103-118). Routledge.

e REINECKE, L. (2016). Mood Management Theory. In P. ROSSLER,
C.A. HOFFNER, & L. ZOONEN (Eds.), The International
Encyclopedia of Media Effects. John Wiley & Sons.
https://doi.org/10.1002/9781118783764.wbieme0085

e RUBIN, A.M. (2009). Uses-and-Gratification perspective on Media
Effects. In BRYANT, J. & OLIVER, M. B. (Eds.), Media Effects:
Advances in Theory and Research (pp.165-184). Routledge.

5.

(13.10.)

Média, utvareni, posileni a zména postoju (Michal Tkaczyk)

Klicovd slova: postoje, postojova zmena, presvédcovani, Elaboration
likelihood model (model pravdépodobnosti zpracovani), faktory
ovliviwujici proces presvédcovani, teorie kognitivni disonance,
podprahova sdéleni, teorie kultivace, mainstreaming, rezonance,
socidlni uceni a medidlni modely chovani, efekt treti osoby

Povinna literatura:

* SPARKS, G. G. (2015). Persuasive Effects of the Media. In Media
effects research: A basic overview (pp. 189-224). Australia: Wadsworth.
* GILES, D. (2012). Pfesvé€dCovani a reklama. In Psychologie médii
(pp. 53-68). Grada.

Doporucéena literatura:

e PETTY, R. E., BRINOL, P., PRIESTER, J. R. (2009). Mass media
attitude change: implications of the elaboration likelihood model of
persuasion. In BRYANT, J. & OLIVER, M. B. (Eds.), Media Effects:
Advances in Theory and Research (pp.125-164). Routledge.

e PERLOFF, R. M. (2009). Mass media, social perception, and the
third-person effect. In Bryant, J. & Oliver, M. B. (Eds) Media Effects:
Advances in Theory and Research. Routledge, s. 252-268.

e MORGAN, M., SHANAHAN, J., SIGNORELLI, N. (2009).
Growing up with television: Cultivation processes. In BRYANT, J. &
OLIVER, M. B. (Eds.), Media Effects: Advances in Theory and
Research (pp. 34-49). Routledge.

e NABI R. L. & MOYER-GUSE, E. (2014). The psychology
underlying media-based persuasion. In DILL, K. E. (Eds.), The
Oxford handbook of media psychology (pp. 258-304). Oxford
University Press.

6.

(20.10.)

Média a nastolovani agendy (Marina Urbanikova)

Klicovd slova: nastolovani agendy, medidlni/verejnd/politicka agenda,
priming, framing, moralni panika, spirdala miceni, band wagon effect
Povinna literatura:

* SPARKS, Glenn Grayson, 2015. Chapter 9: The Effects of News and
Political Content. Pp. 225-252 in Media effects research: A basic
overview. Fifth edition. Australia: Wadsworth. ISBN 978-1305077478.



https://doi.org/10.1002/9781118783764.wbieme0085

Doporucena literatura:

BRYANT, Jennings, Susan THOMPSON a Bruce W. FINKLEA,
2012. Chapter 5: Priming. Chapter 6: Agenda Setting. Chapter 7:
Framing. Pp. 74-107 in Fundamentals of media effects. Second
edition. Long Grove, Illinois: Waveland Press. ISBN 978-
1577667858.

DILLMAN CARPENTIER, Francesca, 2009. Media priming: An
updated synthesis. BRYANT, Jennings a Mary-Beth OLIVER. Media
Effects: Advances in theory and research. 3rd ed. New York:
Routledge, s. 74-93. Communication series. ISBN 978-0805864502.
DJERF-PIERRE, Monika a Adam SHEHATA, 2017. Still an Agenda
Setter: Traditional News Media and Public Opinion During the
Transition From Low to High Choice Media Environments. Journal
of Communication. 67(5), 733-757. DOI: 10.1111/jcom.12327. ISSN
00219916. Dostupné také z:
https://academic.oup.com/joc/article/67/5/733-757/4642137
MCCOMBS, Maxwell, 2005. A Look at Agenda-Setting: Past,
Present and Future. Journalism Studies. 6(4), 543-557.

MCCOMBS, Maxwell a Amy REYNOLDS, 2009. How the News
Shapes Our Civic Agenda. BRYANT, Jennings a Mary-Beth
OLIVER, ed. Media effects: Advances in theory and research. 3rd ed.
New York: Routledge, s. 1-16. Communication series. ISBN 978-
0805864502.

TEWKSBURY, David a Dietram A. SCHEUFELE, 2009. News
framing theory and research. BRY ANT, Jennings a Mary-Beth
OLIVER, ed. Media Effects: Advances in theory and research. 3rd
ed. New York: Routledge, s. 17-33. Communication series. ISBN
978-0805864502.

7.

(27.10.)

Nové teorie medialnich ucinki (Michaela Lebedikova)

Klicovd slova: DSMM, reinforcing spirals, rozdilna nachylnost k
ucinkim médii, selektivita vybéru médii

Povinna literatura:

* VALKENBURG, P. M., & PETER, J. (2017). Differential
Susceptibility to Media Effects Model. In P. ROSSLER, C.A.
HOFFNER, & L. ZOONEN (Eds.), The International Encyclopedia of
Media Effects. John Wiley & Sons.
https://doi.org/10.1002/9781118783764.wbieme0119

* SLATER, M. D. (2017). Reinforcing Spirals Model. In P. ROSSLER, C.A.
HOFFNER, & L. ZOONEN (Eds.), The International Encyclopedia of Media

Effects. John Wiley & Sons.
https://doi.org/10.1002/9781118783764.wbieme0118

Doporudena literatura:

SCHERER, H. (2017). Connecting Media Use to Media Effects. In P.
ROSSLER, C.A. HOFFNER, & L. ZOONEN (Eds.), The
International Encyclopedia of Media Effects. John Wiley & Sons.
https://doi.org/10.1002/9781118783764.wbieme0016



https://doi.org/10.1002/9781118783764.wbieme0119
https://doi.org/10.1002/9781118783764.wbieme0118
https://doi.org/10.1002/9781118783764.wbieme0016

e SLATER, M. D. (2007). Reinforcing spirals: The mutual influence of
media selectivity and media effects and their impact on individual
behavior and social identity. Communication theory, 17(3), 281-303.

e VALKENBURG, P. M., & PETER, J. (2013). The differential
susceptibility to media effects model. Journal of Communication,
63(2), 221-243.

8.

(3.11.)

Nadmérné pouzivani médii (David Smahel) - V TENTO DEN
PROBEHNE PRUBEZNY TEST

Klicovda slova: zavislost na internetu, nadmérné pouZivani internetu,
patologické online hrani

Povinn4 literatura:

* PAULUS, F. W., OHMANN, S., VON GONTARD, A., & POPOW,
C. (2018). Internet gaming disorder in children and adolescents: a
systematic review. Developmental medicine and child neurology, 60(7),
645-659.

* GENTILE, D. A., COYNE, S. M., & BRICOLLO, F. (2014).
Pathological technology addiction: what is scientifically known and
what remains to be learned. In DILL, K. E. (Eds.), The Oxford
handbook of media psychology (pp. 382-402). Oxford University Press.

Doporucena literatura:

e WEINSTEIN, A., & LEJOYEUX, M. (2010). Internet addiction or
excessive internet use. The American journal of drug and alcohol
abuse, 36(5), 277-283.

e JKUSS, D., D GRIFFITHS, M., KARILA, L., & BILLIEUX, J.
(2014). Internet addiction: A systematic review of epidemiological
research for the last decade. Current pharmaceutical design, 20(25),
4026-4052.

e KUSS, D. J., & GRIFFITHS, M. D. (2012). Internet gaming
addiction: A systematic review of empirical research. International
Journal of Mental Health and Addiction, 10(2), 278-296.

C. APLIKACE

9.

(10.11.)

Sex a média (Michaela Lebedikova)

Klicova slova sexudlné explicitni obsahy, zamerna a nezameérna
expozice; sexting, vliv pornografie: sexudlni chovani, postoje, nasili na
Zenach, sexualni scénare; teorie 3AM; limity soucasného vyzkumu sex.
obsahii

Povinna literatura:

* ORTIZ, R. R., & THOMPSON, B. (2017). Content Effects:
Pornography and Sexually Explicit Content. In P. ROSSLER, C.A.
HOFFNER, & L. ZOONEN (Eds.), The International Encyclopedia of
Media Effects. John Wiley & Sons.
https://doi.org/10.1002/9781118783764.wbieme0122



https://doi.org/10.1002/9781118783764.wbieme0122

* WARD, L. M., ERICKSON, S. E., LIPPMAN, J. R., & GIACCARD]I,
S. (2016). Sexual Media Content and Effects. In P. ROSSLER, C.A.
HOFFNER, & L. ZOONEN (Eds.), The International Encyclopedia of
Media Effects. John Wiley & Sons.
https://doi.org/10.1093/acrefore/9780190228613.013.2

Doporucena literatura:

e WRIGHT, P. J. (2011). Mass Media Effects on Youth Sexual Behavior
Assessing the Claim for Causality. Communication Yearbook, 35(1), 343-385.
https://doi.org/10.1080/23808985.2011.1167912

10. (17.11.)

Statni svatek

11. (24.11)

Stereotypy a stereotypizace v médiich (Marina Urbanikova)

Klicova slova: typ, archetyp, stereotyp, stigma a stigmatizace, medidlni
reprezentace mensin v ceskych médiich (etnické mensiny a cizinci, Zeny,
seniori, lidé s postizenim, LGBT+), negativni/pozitivni/kontra-
stereotypy, kratkodobé a dlouhodobé ucinky, ucinky na majoritu a na
Stereotypizovanou skupinu, ucinky na postoje a presvédceni/vnimani
dané skupiny/chovani, teorie: priming, framing, kultivace, socidalné
kognitivni teorie

Povinn4 literatura:

* SPARKS, Glenn Grayson, 2015. Chapter 10: The Effects of Media
Stereotypes. Pp. 253-278 in Media effects research: A basic overview.
Fifth edition. Australia: Wadsworth. ISBN 978-1305077478.

Doporucéena literatura:

e ARENDT, Florian a Temple NORTHUP, 2015. Effects of Long-
Term Exposure to News Stereotypes on Implicit and Explicit
Attitudes. International Journal of Communication. 9, 2370-2390.

e BEHM-MORAWITZ, Elizabeth a Michelle ORTIZ, 2012. Race,
Ethnicity, and the Media. DILL, Karen E., ed. The Oxford Handbook
of Media Psychology. New York: Oxford University Press, s. 252-
266.

e BRYANT, Jennings, Susan THOMPSON a Bruce W. FINKLEA,
2012. Chapter 16: The Effects of Stereotyping. Pp. 242-265
in Fundamentals of media effects. Second edition. Long Grove,
[linois: Waveland Press. ISBN 978-1577667858.

e MASTRO, Dana, 2009. Effects of racial and ethnic stereotyping.
BRYANT, Jennings a Mary-Beth OLIVER, ed. Media effects:
Advances in theory and research. 3rd ed. New York: Routledge, s.
325-341. Communication series. ISBN 978-0805864502.

e PICKERING, Michael, 2001. Stereotyping: The politics of
representation. New York: Palgrave. ISBN 978-0333772102.

e RAMASUBRAMANIAN, Srividya a Chantrey J. MURPHY, 2014.
Experimental Studies of Media Stereotyping Effects. WEBSTER,
Murray a Jane SELL, ed. Laboratory experiments in the social



https://doi.org/10.1093/acrefore/9780190228613.013.2
https://doi.org/10.1080/23808985.2011.1167912

sciences. Second edition. London, UK: Elsevier/Academic Press, s.
385-402. ISBN 978-0-12-404681-8.

e SCHARRER, Erica L., 2012. Representations of Gender in the
Media. DILL, Karen E., ed. The Oxford Handbook of Media
Psychology. New York: Oxford University Press, s. 267-284.

e SMITH, Stacy L. a Amy D. GRANADOS, 2009. Content Patterns
and Effects Surrounding Sex-Role Stereotyping on Television and
Film. BRYANT, Jennings a Mary-Beth OLIVER, ed. Media effects:
Advances in theory and research. 3rd ed. New York: Routledge, s.
342-361. Communication series. ISBN 978-0805864502.

12. (1.12)

Utinky politické komunikace (Michal Tkaczyk)

Klicovd slova:

vliv médii na a) politickou informovanost a mobilizaci obcanii, b)
diveru v instituce,; tematické a epizodické zaramovani zprav,
strategicky medialni ramec, ramec volebnich dostihii (horserace frame),
spirala cynismu (spiral of cynicism), posilujici smycka (virtuous circle),
medialni maldtnost (media malaise); mediatizace politiky; viiv a ucinky
novych médii v oblasti politiky

Povinn4 literatura:

* MCLEOD, D. M., KOSICKI, G. M., & MCLEOD, J. M. (2008).
Political Communication Effects. In BRYANT, J. & OLIVER, M. B.
(Eds.), Media Effects: Advances in Theory and Research (pp. 228-252).
Routledge.

Doporucena literatura:

e CHAFFEE, S. H., & KANIHAN, S. F. (1997) Learning about Politics
from the Mass Media. Political Communication, 14(4), 421-430.

e BOULIANNE, S. H. (2009). Does Internet Use Affect Engagement?
A Meta-Analysis of Research. Political Communication, 26(2), 193-
211.

e BOULIANNE, S.H. (2015). Social media use and participation: a
meta-analysis of current research. Information, Communication &
Society, 18(5), 524-538.

e ESSER F., & MATTHES J. (2013). Mediatization Effects on Political
News, Political Actors, Political Decisions, and Political Audiences. In
Democracy in the Age of Globalization and Mediatization. Challenges
to Democracy in the 21st Century series. Palgrave Macmillan: London.
https://doi.org/10.1057/9781137299871 8

e MAZZOLENI, G. (2008). Mediatization of Politics. In W.
DONSBACH (Ed.), The International Encyclopedia of Communication.
https://doi.org/10.1002/9781405186407.wbiecm062

e NORRIS, P., & CURTICE, J. (2004). E-politics? The impact of the
Internet on political trust and participation. In British Social Attitudes,
The 21st Report (pp. 99-115). London: Sage.

http:// www.tinyurl.com/y36w2ny6



https://doi.org/10.1057/9781137299871_8
https://doi.org/10.1002/9781405186407.wbiecm062
http://www.tinyurl.com/y36w2ny6

e MCLEQOD, D., & DETENBER, B. (1999). Framing effects of
television news coverage of social protest. Journal of Communication,
49, 3-23. https://doi.org/10.1111/1.1460-2466.1999.tb02802.x

e DE VREESE CH., & ELENBAAS M. (2008). Media in the Game of
Politics: Effects of Strategic Metacoverage on Political Cynicism. The
International Journal of Press/Politics, 13(3): 285-309.

13. (8.12) Agrese, nasili a antisocialni chovani v médiich a kvili médiim
(Michal Tkaczyk)

Klicovda slova: agrese a nasili, medialni nasili a jeho méreni, teoretické
whklady mechanismii viivu medialniho nasili na nasilné jednani:
socidlni uceni, priming, nabuzeni, desenzitizace, neuropsychologicka
aktivace, katarzni teorie, nasili a pocitacové hry, ucinky online agrese

Povinn4 literatura:

* SPARKS, G. G. (2015). Effects of Media Violence. In Media effects
research: A basic overview (pp. 100-133). Australia: Wadsworth.

* GILES, D. (2012). Vlivy médii na prosocidlni a antisocialni chovani.
In Psychologie médii (pp. 35-52). Grada.

Doporudena literatura:

e ANDERSON, C. A., BERKOWITZ, L., DONNERSTEIN, E.,
HUESMANN, L. R., JOHNSON, J. D., LINZ, D., MALAMUTH, N.
M., & WARTELLA, E. (2003). The Influence of Media Violence on
Youth. Psychological Science in the Public Interest, 4(3), 81-110.

e ANDERSON, C. A., SHIBUYA, A., IHORI, N., SWING, E. L.,
BUSHMAN, B. J, & SALEEM, M. (2010). Violent video game
effects on aggression, empathy, and prosocial behavior in Eastern and
Western countries: A meta-analytic review. Psychological bulletin,
136(2), 151.

e FERGUSON, C. J., & KILBURN, J. (2009). The public health risks
of media violence: A meta-analytic review. The Journal of pediatrics,
154(5), 759-763.

e HAMM, M.P.,, NEWTON, A.S., & CHISHOLM, A. (2015).
Prevalence and Effect of Cyberbullying on Children and Young
People: A Scoping Review of Social Media Studies. JAMA Pediatr.
169(8):770-777.

e SPARKS, G.G., SPARKS, C.W., SPARKS, E.A. (2009). Media
Violence. In BRYANT, J. & OLIVER, M. B. (Eds.), Media Effects:
Advances in Theory and Research (pp. 269-286). Routledge.

e SPARKS, G. G. (2015). Media That Stir Emotions. Empathy: I feel
what you feel. In Media effects research: A basic overview (pp. 180-
182). Australia: Wadsworth.

ZAKLADNI LITERATURA KE KURZU


https://doi.org/10.1111/j.1460-2466.1999.tb02802.x

Bryant, J. a Oliver M.B. (2009). Media effects: advances in theory and research. 3rd ed.

New York: Routledge. ISBN 978-0-8058-6449-6.
Dill, K.E. (2014) The Oxford handbook of media psychology, Oxford University Press
Giles, David. 2012. Psychologie médii. Praha: Grada

Perse, E. M. a Lambe J.L. (2017) Media effects and society. Second edition. New York:

Routledge, Taylor & Francis Group. ISBN 978-0-415-88591-1.
Sparks, G.G. (2016). Media effects research: a basic overview. Fifth edition. Boston:
Cengage Learning. ISBN 978-1-305-07747-8.
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