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Trzni mechanismus
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Rovnovaha spotrebitele
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Indiferencni analyza
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Indiferencni krivky (IC)




Indiferencni krivky
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Linie prijmu
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Poptavka I
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Poptavka IL
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Individualni poptavka
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Krivka poptavky
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Zmena poptavky
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Cenova pruznost poptavky III




Cenova pruznost poptavky IV
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