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Osnova

= Jak na spravnou prezentaci: koncept a pouziti prezentaci

= Seznameni s pracovnim prostredim MS PowerPoint 2007

= Pokrocilé efekty a prace s multimédii
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Uvodem...

= VZdy musim mit publiku CO RICI.

= Prednasky jsou specifickou formou umelecke tvorby.

= Kdo ztratil sebeovladani, prohral - nejenom v pokeru, ale
| jako prednasejici.
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Uvodem...

= Zadny recept neni univerzalni.

= Okopirujte chovani a styl prezentace nékoho, jehoz
pfednasky na vas pusobi pozitivne.

= PowerPoint nedela spatné prezentace, problem vzdy
sedi nekde mezi klavesnici a zidli.
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Témata

= Koncept a pouziti prezentaci

= Doporuceni, jak vytvaret prehledné a efektni prezentace
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Pouziti prezentaci

= K heslovitému sdéleni informaci
= Oziveni obrazky, schematy, tabulkami,...
= Nevhodné pro dlouhé texty

= Primarné doprovodna pomucka pfi vykladu
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Vyhody MS PowerPoint

= Jednoducha, ale vykonna aplikace
* |dentickeé formatovani textu jako ve Wordu
= Uzivatelsky prijemné prostredi

= Snadna prace s grafickymi objekty
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Spravna prezentace
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CIM PREKVAPIVEJSIi

BUDE STRANKA

VAS|I PREZENTACE, TiM VICE

LIDI ©' JIZAPAMATUJE.

A CO JE JESTE DULEZITEJSI,
Sl | VAS.

Paul Arden
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Koncept prezentace

= Zakladem jsou tri kliCove casti:

Prezentace
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Priprava prezentace

= Ujasnéte si
= CO Je smyslem vasi prezentace
= CO Je od vas oCcekavano

= Uveédomte si
= ke komu mluvite
= cO budete prednaset
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Priprava prezentace

* Pripravte se, ze
= ne kazdy vSemu porozumi
= na vysvétleni pouzivanych terminu
= na pripadné dotazy
- umeni obhajit si svUj nazor
- asertivni postoj
- schopnost ridit pripadnou diskusi
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Priprava prezentace

= Nezapomente
= vzhled je dulezity
= vhodné se obleci
= sebejisty prichod
= vhodnée osloveni
= spravné drzeni tela
= chuze béhem vykladu
= postoj smerem k publiku
= oCni kontakt s posluchaci

= Psychicka priprava
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Doporucené rady

= Prezentaci si vyzkousejte
= Pouzivejte prezenter, ukazovatko
= Snimky prochazejte pomalu

= Nikdy nectete doslova text
= odrazky nabizi mnoho vyhod

A VLD s
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Doporucené rady

= Radegji presna Cisla nez priblizné udaje

= Pouzivejte kratké a srozumitelne vety

Metodika vykladu
= zmena tonu hlasu, stridani tempa a obCasné pauzy

= Pozor na cizi slova

= Vyvarujte se parazitickych sluvek
= Ze ano, apod., proste, jako, vlastne
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V jednoduchosti je sila...
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Jak urcite ne ...
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Snimek nema nadpis. Nadpisy snimku pomahaji poslucha¢im pri sledovani
prezentace. V/Sechny snimky s vyjimkou fotografii by mély byt opatreny
nadpisem.

Velikost pisma tohoto snimku je pfriliS mala. Pismo je Citelné na obrazovce
PC, av8ak pri prezentaci prectou text jen posluchaci v ,prednich radach®. Pro
posluchace dale od promitaci plochy je VaSe prezentace necitelna a vysledky
Vasi prace jsou pro né ztraceny.

JE-LI VESKERY TEXT PSANY VELKYMI PISMENY Cl KURZIVOU, je rovnéz
obtiznéji Citelny. Uzivej tmavé pozadi snimku; ne svétlé !

Snimek bude lépe Citelny, pokud bude clenén vyraznymi odrazkami a
odstavci.

Snimek obsahuje pfiliS mnoho textu. Prezentace nema Vasi prednasku
kompletné nahradit a vSe co fikate promitnout, je pouze struénym obrazovym
doprovodem toho, co chcete poslucha¢um fici.

Na snimku by nemélo byt vice nez cca 9 az 11 fadku textu.
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Spatna volba zvukovych efekt

= Zneuziti zvukovych animacnich efektu.
= Pfehnané uziti prechodovych efektu.

= Rusivy efekt misto oziveni.



Beginner Motorcycles

My personal favorite: 2€1S anc 190, €

the Suzuki Savage 2ing steered by the operator for use on roads.
Light weight (~380Ibs) erm use‘cT’nT‘or pe ‘ﬂﬁﬁﬂwo denote any:such
Adequate power QI seven
(650cc engine)

Low seat height fits
most riders

US Wireless Market - Q2 2010 Update

Executive Summary

The US wireless data market grew 6% Q/Q and 22% Y/Y to exceed $13.2B in mobile data service revenues in Q2 2010 -
on track so far to meet our initial estimate of $548 for the year.

Having narrowly edged NTT DoCoMo last quarter for the first time, Verizon Wireless inued to maintain its b
one ranking for the 1H 2010 in terms of the operator with the most mobile data revenues (though the difference was
thinner than the amocha membrane). The total wircless connections for Verizon were almost 100M with 92 1M being
the traditional subscriber base, Rest of the 3 top US operators also maintained leading positions amongst the top 10
global mobile date operators.

Wood frogs (Rana sylvatica)

Sprint had the fiest positive netadd quarter in g years and has been slowly and stesdily turning the ship around. T-

Mobile did better on the postpaid netadds but overall additions declined again. The larger question for the market is if 4
° large pln)tf\ can stay compﬂllwr Generally, lh(‘ unswer is no. But these are different times and there are a number of
14 . . and that are possib
1.2 . » The US subscription penetration crossed 95% at the end of Q2 2010. If we take out the demographics of 5 yrs and
. L . younger, the mobile penetration is now past 100%. While the traditional net-adds have hoen slowing, the “connected
S 1.0 o o ¢" . device™ segment is picking up $0 much that both AT&T and Verizon added more connected devices than postpaid subs
= . 2o e in Q2 2010. Given the stow postpaid growth, o are fiercely competing in prepaid, enterprise, connected deviees,
£ 08 %N - and Mz2M segments.
% @ 0. % ° . Data traffic continued to increase across all networks. By 11 2010, the average US consumer was consuming
2 0.6 o o K approximately 230 MB/mo up 50% in 6 months. US has become ground zero for mobile hrosdband consumption and
% O.o . @e o data traffic management evolution. While it lags Japan and Korea in 3G penetration by a distance, due to higher
0.4 Lo e o penetration of smanphoms and datacards, the consumption is much higher than its Asian counterparts. Given that it is
" « @ alsob 5 the lnmust wment base for HSPA+ and LTE, most of the cutting edge rescarch in areas of data
0.2 * and i mlh policy, regulati strategy, and business models is taking place in the
2 Mworks of the LSopenlm and keenly watched by players across the global ecosystem.
0.0 T T - - had forecasted, the tiered pricing structure for mobile broadband touched the US shores with AT&T becoming the

r operator to change its pricing plan based on consumer consumption. We will see the pricing evolve over the
qunnm s the US mobile ecosystem adjusts to the new realities and strategies for mobile data consumption.
(USSR ST SN 2 © Creton resmo Corndnr g A Bghit Pasmved Aug 2010
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Logistic Regression Model of System:Immune
Cell Ratio Factors-Survival Lung Cancer
Patients:
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We Need More Data

We Need More Data

$120.00 $120.00
$100.00 $100.00
$80.00 $20.00
$60.00 $60.00
$40.00 $40.00
$20.00 $20.00
$0.00 . . . . . y $0.00
JAN FEB MAR APR MAY JUN JAN FEB MAR APR MAY JUN
$119.00
$120.00
.00 $102.00
$100.00
$80.00 00
56
$60.00 1~ 5580 .00 $54.00
Mix Factors 34.887 23.988
540,00 §35.00 w© $ Rate 2.07 2.01
$20.00
$0.00 T T T 9/9/2007Sun 15,384 8,500 745 8.01 55%
JAN FEB MAR APR MAY JUN 9/10/2007Mon 15,450 8,374 742 8.04 54%
9/11/2007Tue 15,071 9,163 765 784 61%
9/12/2007Wed 18,712 10,274 933 9.74 55%
9/13/2007Thu 16,844 9,464 845 8.77 56%




Ecological Slqnlflcance of the Prairie “eswmbmmemmm
POthOIe RGQlOﬂ of choice for workplace learning delivery =

The Prairie Pothole region (PPR) is the
northernmost extension of the Great Plains.

Just-in-time information
(videos, documents, or mini
courses) for learners accessible
through corporate information

Glacial scouring has resulted in a multitude of Spems
relatively small ponds and wetland areas,
which are controlled by key aspects of the
hydrologic cycle.
GREIoE Mobiles will become the platform
iy of choice for workplace learning delivery

Wetlands act as
buffers to hold

excess water in
flood conditions.

The PPR is recognized as the nesting area for the g : Gl
majority of the ducks that breed in the continental US 1

The PPR is also a migration resting point for
waterfowl transiting to and from Northern Canada.

UPS!DE

Major commercial uses of the PPR
include crop agriculture and cattle ranching.

Ecological Slqnlflcance of the Prairie

Don’t worry about
matching the design
ofyourshdﬁs#o#hﬁ
situation and topic.

p— —
Go ahead and use a circus theme
for an executive budget meeting!

e — —~— — 4




Can You Read This?
Don’t Bother Because I’'m Going To
Read It To You.

Four score and seven years ago our fathers brought forth on this continent a new nation, conceived in
Liberty, and dedicated to the proposition that all men are created equal, Now we are engaged in a great civil
waar, testing whether that nation, or any nation, so conceived and so dedicated, can long endure. We are
met on a great battle-field of that war. We have come to dedicate a portion of that field, as a final resting
place for those who here gave their lives that that nation might live. It is altogether fitting and proper that
we should do this.

But, in a larger sense, we can not dedicate—we can not consecrate—~we c¢an not hallow=—this ground. The
brave men, living and dead, who struggled here, have consecrated it, far above our poor power to add or
detract, The world will little note, nor long remember what we say here, but it ¢can never forget what they
did here. Itis for us the living, rather, to be dedicated here to the unfinished work which they who fought
here have thus far so nobly advanced. It is rather for us to be here dedicated to the great task remaining
before us—that from these honored dead we take increased devotion to that cause for which they gave the
last full measure of devotion—that we here highly resolve that these dead shall not have died in vain—that
this nation, under Ged, shall have a new birth of freedom—and that government of the people, by the
people, for the people, shall not perish from the earth.
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27,1% objemu fakturace mezi M
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Efektivita prezentace

I\

My Presentation

# Of Slides

The Worst PowerPoint Presentation Ever - Note & Point



https://www.google.cz/url?sa=t&rct=j&q=&esrc=s&source=web&cd=4&cad=rja&uact=8&ved=0ahUKEwiDktv2mazPAhUJBMAKHcAtA0QQFgg2MAM&url=http://noteandpoint.com/u/174&usg=AFQjCNEKPPxoyYk8qprOm9fKhnmmFKToAA
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Desatero PowerPointu
= Pouzivejte atraktivni material s mirou
= Dulezita je jednoduchost

= Omezte pocet Ciselnych udaju na snimcich
= Pouzijte zive barvy

= Neopakujte po aplikaci Microsoft PowerPoint

= Vkladejte dalsi obrazky a grafiku mimo nabidku
aplikace

= Spravné nacasujte svuj komentar
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Desatero PowerPointu

= Poskytnéte posluchacum pfilezitost k odpocCinku

» Predejte posluchacum material na konci — nikoli béhem
prezentace

= Pred prezentaci provedte nemilosrdne seskrtani
= Dbejte na svuj projev

= Kontrolujte gramatiku a typografii
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Seznam chyb pri tvorbé prezentaci I.

= 1. Chyba - Nezname cil prezentace

2. Chyba - Pouziti vestavené sablony

3. Chyba - Kontrast pozadi proti pismu

4. Chyba - Mnoho malého textu

5. Chyba - Nevhodné prechody a efekty
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Seznam chyb pfri tvorbé prezentaci ll.

= 6. Chyba - Priserné zvuky

7. Chyba - Nevhodné humorné obrazky
= 8. Chyba - Grafy bez popisu os
= 9. Chyba — Nudny obsah nerovna se nudné prezentaci

= 10. Chyba - Nesrozumitelnost a nespravné vystupovani



LEKARSKA
FAKULTA

Masarykova univerzita

Pouzita literatura

T. Zykan: Jak zabit prezentaci
= http://sites.google.com/site/tomaszykan/

P. HumpoliCek: Jak prezentovat svoji praci, abych obstal
= http://kcjl.upol.cz/prezentacni_a_diskuzni_techniky/humpolicek.pdf

=  Design snimku neni jen tfeSnic¢ka na dortu. L. Bajer
= http://www.mitvsehotovo.cz/2011/01/29/design-snimku-neni-jen-tresinka-na-dortu/

=  Williams, R. Non-Designer’s Design Book

=  Chyby pfi tvorbé prezentaci - PowerPoint
= http://office.lasakovi.com/power-point/zaklady/chyby-v-tvorbe-prezentaci/
= Quite Possibly The World's Worst PowerPoint Presentation
= The Worst PowerPoint Presentation Ever - Note & Point
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Kontakt

RNDr. Martin Komenda, Ph.D.

= E-mail: komenda@iba.muni.cz
= Kamenice 126/3, mistnost 617
= tel. 549 494 469
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