


Barbara Klingerova: Konec¢na a nekonecna historie filmu:
rekonstruovani minulosti v recepcnich studiich (1997)

Diachronni oblasti vyzkumu:
Reprodukce prostrednictvim videa a laserdiskd.

Obdobné jako vysilani v televizi, pfedstavuje i uvadéni filmu na videu a laserdiscich
vyznamnou divackou platformu, ktera by se mohla stat predmétem vyzkumu
recepcnich studii.

Tyto formaty s sebou nesou zcela odliSny modus reprodukce a predvadeéni, ktery

zahrnuje praktiky specifickych medialnich pramyslu, jakoz i proménénou situaci
sledovani. Existuje mnoho ruznych typu otazek, které je zde mozno vznést: tykaji se
technologii a obchodnich praktik, které se podllejl na rozvoji a zavadeni téchto
novych formatu, jakoz i klasifikace filmu a komentara uzivanych v obchodech s
videokazetami, na obalech laserdisku i v pfibuznych médiich, ktera divaka orientu;ji
na pfislusny film. Jak se kupfikladu laserdisky publikim prodavaji ve
specializovanych Casopisech typu Widescreen Review? Jakym zpusobem specialni
vydani filmu, ktera se objevuji v laserdiskovych formatech — pfinasejicich rozsahle
komentare krltlku reziséru a hvézd, jakoz i pokyny pro vyuzivani filmu ke ,studijnim
Géelim* — méni identitu filmu a jeho recepci? Budeme-li dopad laserdisku a videa
na recepci zkoumat dale, nabidne se nam otazka, jaké moznosti castého
znovusledovani filmu tyto formaty implikuji. A nakonec bude tfeba poloZit si
otazku nejobtiznéjSi — jakou roli hraji laserove ¢i video reprodukce filmu v oblasti
socialnich interakci, SirSich modelu konzumpce a déjinnych vyvojovych procesu,

které kolem vztahu film/divak v konkrétnim diachronnim obdobi krouzi?




prumérny pocet divaku sledujicich film z videokazety 2,9;

4.5 miliardy filma za rok na nosici pro domaci sledovani.
(Barry R. Litman, The Motion Picture Mega-Industry)




Trzba z kin: cca 20% prijmu filmovych studii
1986 — trzby z VHS poprveé vyssi nez trzby v
U.S. kinech

2004: trzby z kin (USA, Kanada): 10,2 miliardy;
trzby z ,home video": 25,95 miliardy

Hleda se Nemo: 21,5 mil. ks — amer. trh
Trzba v kinech: 340 mil.

Shrek — 35 mil. ks dvd celosvetove
Trzba v kinech: 484 .4 mil celosvétove

The Lion King 11/2 — 9 mil. ks — amer. trh (direct
to video)




Media Consumption

Media Consumption based on Hours per Person®

% Change

2000 2001 2002 2003 2004p] 03-04 00-04p
Filmed Entertainment
Cable & Satellite TV 769 843 918 975 10101 3.6% 31.3%
Broadcast TV 866 833 787 769 782 06 -84
Consumer Internet 107 139 158 176 189 74 6.6
Home Video' 51 56 65 70 78 114 529
Box Office 12 13 14 13 13 0.0 8.3
Interactive TV * 2 i 2 2 3 50.0 50.0
Subtotal 1,807 1,886 1,944 2,005 2,075]| 3.5% 14.8%
Other Entertainment
Broadcast & Satellite Radio 943 955 990 1,002 1,035) 33% 9.8%
Recorded Music 258 229 200 184 180 42 -19.4
Daily Newspapers 180 177 175 171 169 -1.1 -04
Consumer Magazines 135 127 125 121 118 1.7 -6.4
Consumer Books 109 106 109 108 107 -1.8 -10.8
Video Games 59 60 64 69 71 29 203
Subtotal 1,684 1,654 1,663 1,655 1,680] 1.5% -0.2%
Total 3,491 3,540 3,607 3,660 3,755] 2.6% 7.6%

* Figures revised by source

Source: Veronis Suhler Stevenson

! Includes playback of prerecorded VHS cassettes and DVDs only
2 Video-on-Demand only
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Consumer Spending per Person per Year'
(USD)

$202.73

$187.93

$135.02 $151.94

$114.26
$100.01

$49.64 $68.04 $84A.76

$87.51

$86.13 $84.45

$72.02

$60.89 $64.81

$248.02

$172.04

$107.02

$90.30

$77.12

2000 2001 2002 2003

@ Consumer Magazines [0 Recorded Music O Newspapers

B Consumer Books B Consumer Internet B Home Video

* Other includes: Box Office, Video Games & Interactive TV
TV includes: Cable & Satellite TV (Basic & Premium services)

Source: Veronis Suhler Stevenson
MPA Worldwide Market Research

2004p

m Other*
m TV

! Figures revised by source
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VHS

Sales of Home Entertainment to US Dealers*

DVD

Units in MM
Rental |Sell-Through| Total % of Change
Year | Cassettes| Cassettes | Cassettes|Prev. Year| 2004 vs.
2004 33.0 115.7 148.7 -49.4% -
2003 47.5 240.2 293.6 (39.0) -49 4%
2002| 736 407 4 481.0 (23.1) (69.1)
2001 86.2 539.6 625.8 (5.8) (76.2)
2000 994 565.0 664 .4 -- (77.6)
Units in MM
Rental |Sell-Through| Total % of Change
Year DVDs DVDs DVDs |Prev. Year]2004 vs.
2004 149.1 1,313.1 1,462.2 33.3% -
2003 111.8 985.0 1,096.8 50.3 33.3%
2002 79.1 650.5 729.6 88.5 1004
2001 37.1 350.0 387.1 105.6 277.7
2000 13.9 174 4 188.3 - 676.5

ource: Adams Media Research

PA Worldwide Market Research

*Historical figures have been updated by source
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Rané aparaty pro domaci
sledovani

Ben Singer, Early Home Cinema and the Edison Home Projecting
Kinetoscope. Film History 4, C. 3, 1990

Moya Luckett, ,Filming the Family“: Home Movie Systems and the
Domestication of Spectatorship. The Velvet Light Trap 36, 1995, s. 21-32.
Laurent Creton, Ekonomika a trhy amatérskeého filmu: dynamika vyvoje.
lluminace C. 3, 2004

Peter Kramer, The Lure of the Big Picture: Film, Television and Hollywood.
In: John Hill — Martin McLoone (eds.), Big Picture, Small Screen. The
relations between film and television. 2003

Anke Mebold — Charles Tepperman, Resurrecting the lost history of 28mm
film in North America. Film History 15, €. 2.

Anthony Slide, Before Video. A History of the Non-Theatrical Film.
Greenwood Press, New York — West Port — London 1992.
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Anglie:
W. Watson: Motorgraph

Haydon a Urry: Home Student’s
Cinematograph

Riley Brothers: Kineoptoscope

USA: 1897: American Parlor Kinetoscope
Co. of Washington




Hadon — Urry: Eragraph (Home
Student’s Cinematograph )
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Vitak




Vitak — reklama v katalogu,
1902




Homograph




Homograph — 1911 — propagacni
B letak _




Fig. 1. Edison’s telephonoscope, from Punch’s Almanac for 1879. Punch 76 (9 December 1878): 11.
[Author's collection. ]




1912-1923

Bing projectoscope, Cosmograph,
Kineclair, Phantascope, Ernemann Kinox,

Pathescope
Edison Home Projecting Kinetoscope

na disku — Victor Animatograph (1911) a
Urban Spirograph (1913)




Mozné duvody narustu zajmu vyrobcu:

zajem o kina

pujcovny filmu

vliv velkych spol. — Pathé a Edison vstoupili na
trn

Pathe KOK 1912 (v US jako Pathescope 1913)
a Home Projecting Kinetoscope

— novy nehorlavy acetatovy material

novy system distribuce




Edison home projecting
Kinetoscope — 1912-1914

22mm, tri pasy

Predpokladani uzivatelé a trny: rodina, kostel, Skola, kluby, obchod
moznée priciny neuspechu:

-cena projektoru

- Spatna propagace; chybny predpoklad, ze i drahy kinetoskop si
najde cestu do domacnosti vyssich vrstev, jako fonograf — ale
fonograf Ci stereoptikon byly Spatné modely ty mohly spoléehat na
dlouhou tradici burzoazniho a aristokratického kulturniho
zhodnoceni hudebni performance (hudebni koncerty

v domacnostech) a verejnych prednasek (hlavné cestopisy); film
nemel podporu takoveho vitaného kontextu

-technicke nedostatky, napr. zpocCatku chybel pas na odebirani
odvinutého filmu




spirograph
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Pathe KOK (Pathescope)




Fig. 2.
Cinématographe
de Salon Kok’
poster, Pathé
Fréres, ca. 1912.




« Katalog - 1922

§ DESCRIPTIVE CATALOGUE f§

llﬂ Luxe E[]ﬂﬁial Fﬂamws*
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The Pathewope Co. of America, Inc. \

As hanHuﬂ Meaw York




,1he Pathescope Can Take You to
the Holy Land” New York Trlbune
1914

e _...wonderful series of
reconstructed Bible
Scenes actually

posed in the Holy The Pathescope
« Can Take You to the
Land... Haly Land

The Pathescope film service includes & wonderful series of re
constructed Bible Scenca actually posed in the Holy Land, with pa-

. tive actors and native costumes,
] e a e S CO e I S Infinite care was devoted to alightest details and the subjocts
yjy = = = are handled graphically but reverently.
. - tiful inapled " s ita
b thon pletures will make the Bible wories electric light, Thare ls w0 wiring o
uilt especially for i P
your children. The erank which turms the reels sl

They s be wewm right la your "W‘lﬂ amall built-in dynasms which

§  bome ar at schook, for the Pus h.m,,. enerated dheetricity for an dectric gt
is bailt especially for hoooe und school

home and school use | S )

Thi Pathoncogs i & motion picture The Putbescope Blm mervics i
| MJMMMWM chudes bundreds of sdhcationa] bl
|} prviects phetuwres s deardy se those  covering history, travel, acienes, b

and to be operated by | S = St

Recognition of the Educational Valse of The

I Pn&m The N mY rh Tribuna Mar Braght
Twenty P J-uemn & Given o Tuwenty

iInexperienced | EEEROERE

|§ SEND FOR FULL PARTICULARS AND FOR CATALOG OF FUAL.

persons — even by Mﬁ:mfm
children”




, Think of having Mary
Pickford, Charlie
Chaplin, William S.
Hart in your own
home"

Fig. 1. The New
Premier
Pathéscope, Arls
and Decoralion,
September 1919,
p. 248.

Pathéscope

Flickerless, “Safety Standard”
Motion Picture Projector

Lnsbodies aevan yours of quccessful sxperipns
gained in the werldwwide gole and e of ower
000w farmer medels (o exsfosive Oty and Cowns
tey Wawen, Sehwale, Charches, Cliks wad Cormmerseisl
Establishments,

The Hew Premier 19 as greatan improvensnt over he
formier reodels a9 the mlem self-starting, laghe-pow-
crd bousine s superion o e 300 of ten years agin
S simple that ,u|_tl-n'u!_-\.' e aprade gt Sy erquisilely
Built that bt pietiees anvee and delipht e ex
erifics.  So u%e witly i1s il elow-tar
Sikna sk 51 s Ialebod by the Liisderwoiiers, “Enclosing
Booth et pequaibred,”

t1 bar qpaned r.\#rywl‘:a:d vwith iumhui W |H,‘I LJJI“ ar

"L\ E-J }nl.‘n:‘! 4 awith :1:11\{.;:.“ wator, Yis n
antease Loy 1he traveler or e be sratmtel an
& baedlscane caluret,

Theough (e Pathéscope Filay Exchanges alveady es-
yablisted in privcipal cities fhe athescope owner miy
rent or exchiange veels s often as desived.

T recle of the warld's begt Dienmae, Come
Travel, Educi-
e i '\‘n. Piclures mow 7 e and e
acddded weekly.

Pl of Javing Mary 10 wrd, Charlie l__!|.1]|.‘:i::,
Wi, 5 Bart in youe 0gon fome,—or yau ean

Take Your Own Motion
Pictures

as hunedreds e
fens pecord of Bwmed
o fadcenativgy actmes on e serern,

Cheice of Ihs exnclibg

mil Astar, My, [L €3
W Patker, Mrs B
CIES, “ 0, Havessyer, Jr
Ihenry . Phigps, M Jugolb 5
18, F. W, Weackwoeth am) oahers

Clubs, Churches and Schools

Fizd in the HEW PREMBIZR :'HFIH‘H"I'R

JLI shar 2y eoed 1o enloriaim, salerest and
i

chibtge w0
ralk gwery (N

Vidd) the Fathifsoap

The Pathéscope Co. of America, Inc.

¢ Salon of write of ¢ald dar Ueerats

£

Suite 1804, Aeolian Hall, New York City




Pathe-Baby

1. klika pro rucni
pohon

2. skrin pro projekcni
lampu

3. klika pro rychle
previjeni

5. filmovy kotoucC

8. schranka na film










Fonografy a kinetoskopy




New York Tribune, 1914

Motion Pictures Are a Won-

derful Aid in Your Work
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Live Over Your Vacation with the

Mirrosco

IHPRU‘\TED 1911 MODEL

YD U can live over the happy days

¥your summer outing and
make the long winter evenin

bright for your family and friends.

Tl '|'|'|1||ln;:r,..| ihi we |_n-|-|;.|.r|}--| il vour
visil o the seaside, conntry or mountaios,
or your trip abrosd, will serve o new and
fmscinnding parjidec,

The Mimwcope will bring back cach
wiell=temembiened sceie and récall irilepest-
fnp and hamorous aaeei o,

The fumidly can review the Distory of
Y- BRI i ane evening,

A Few of the Many Other Ways in which
You Can Use the Mirrescops
Tia Berwio o wival ticules ol o pgwimen, s
Mgt esie sivmieey bralerares, jeigda je,
ol mapes il lew e Wi
T wbow Kidlel, [l caod, sml oilles (llasi b & e
i [avdir wom LI WF VRO el e e . e
gy el plentes oo
T Kl

-lr..nll_ b el da JlinEes ol
Td i Py, '\..l"\' LTI

h thl;r Perfected and Ensily Operated Instrument

HE Mirrscogs a7 bpen s fuy Frapiasiatak e over g1 Inn".l'r prrelectings, nchisding u powerfd |Iul|1 "
bene st 0 nsnans ol el chae alelniion of ihe pietaee o tha very alge; o0 Bonting of imdni-
wiiniilh or wubjeebeg aml iejeoved pecthod of fdsing.

The Mirtoscnpe b ronnambad, skogie in opermtion, anl moods s gsecinl plate, dide or filme Flve

minuloy s sailicienl wr hang (he shirl oF scroen i begin wlwrwimg piot afoe

Aald by Floin Bapoly snd HRaiiwaee Soapes, aned by § b D pastmesin of Dy Gocds, Deco st snd Toy: 8o,

Pur gomr pastwelion, eyery Lestiamemt b gl 'r:;al-l el cweth wott] " Mirvssace’! I o dealer gl

Tarille, nl.i|| o s = W can -y R TTTEE T pENL e L, Wepire repald bR meewipt ofF e L
Carpula mila] vmi yleslmn vy cwl i peal e

Wriie I'vnr Free Bookloky
—.[u'rll:m Entertaimments”
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AT AT e
i gin et by Mlimgesane
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grerral of whish have
i mullahmd. Tim
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l Thil il wdl plrn My
O e T T T ey T — rown - Flmbel
Mirreacope Siylos pnd Sizes + Mirrnscogn Madasl 00
: Thores Biyles: Dlas and Beccre for tnwn ne ety Aeniy HFhown lre wa deguippeed fr shtisly. ket b
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S e L The Buckeye Stereopticon Company
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Ideal Pictures Corporation —piijéovna 16mm filmi, filmy RKO a Allied Artists, United
Artists, PRC, Warner bros, Walt Disney.

Eastman Kodak: dvé dcerinné spol. — Kodascope Libraries pro domaci uzivatele 8mm a
16mm filmi a Eastman Teaching Films pro Skoly

1926 — dohoda s Warner Bors — prava na 16 mm filmy — The Clash of the Wolves, The
Lighthouse by the Sea, Lady Windermere’s Fan, ..

1937: MPPDA - Motion Picture Producers and Distributors of America —vytvoreni
Advisory Committee on the Use of Motion Pictures in Education. ZaloZeno Teaching
Film Custodians —

nap¥r. 24min dlouhy First Seize His Books — 1953 — je zkracena verze MGM filmu The
Mortal Storm (Frank Borzage).

1937 — Paramount — pro Skoly — jednokotoucové —

z Maid of Salem se stalo Seeing Salem

z High, Wide and Handsome - Men and QOil

z Wells Fargo - Wheels of Empire

1975 — Learning Corp. of America— uvedla filmy Columbie

napr. A man for all seasons (1966) uveden jako Conscience in Conflict
In Cold Blood — jako Crime and the Criminal

Holl. primysl: 1945 — MGM - distribuce na 16mm do svéta, ale ne v usa,
podbné i 1946 — RKO

Castle films —zalozeno 1924 — dodaval 8mm a 16mm kratké filmy a kratké verze.

1947 — Universal koupil Castle Film - 10minutové kompilace nékterych
studiovych filmu, napr. s W. C. Fieldsem; Abbott a Costello....




70. léta:
spol. za¢aly uvadét 8mm verze svych filmu -

Columbia Pictures — ,,digest” verze — The wild One, The Guns
of Navarrone, Lawrence of Arabia, Cat Ballou...

Universal —Universal 8 films — 1- az 2-kotoucové kondenzace -
napf. The Sting, Jaws, Slap Shot, Battlestar Galactica...

1976: Ivy Films — Super 8mm - prodej i pujécovani — The Third
Man, High Noon, The Quiet Man, Invasion of the Body
Snatchers...

Marketing Film Interantional: 1980- napf. War of the Worlds, To
Catch a Thief, The Godfather, Saturday Night Fever, Grease,
Star Trek — The Motion Picture.

1977 - MGM na trh s 8mm filmy, prvnich 12 filmu - ale jako
20min zkracené verze — Mutiny on the Bounty, The Wizard of
Oz, Easter Parade, An American in Paris, How The West Was
Won, Doctor Zhivago, Shaft,...

spol. s nejvétsi ucasti na tomto trhu: Blackhawk films- zal. 1927
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Frederick Wasser: Veni, Vidi, Video. The Hollywood Empire and
the VCR. Austin 2001.

Janet Wasko: Hollywood in the Information Age. University of
Texas Press, 1994

Douglas Gomery, Shared Pleasures. A History of Movie

Presentation in the United States. University of Wisconsin Press,
1992

Tino Balio (ed.): Hollywood in the Age of Television. London —
Sydney — Wellington: Unwin Hyman, 1990;

Julia R. Dobrow (ed.): Social and Cultural Aspects of VCR use.
New Jersey — London: Lawrence Erlbaum Associates, 1990

Siegfried Zielinski, Audiovisons. Cinema and Television as
Entr'Actes in History. Amsterdam 1999




Ampex, 1956







Electronic Video Recording (EVR)
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Holotape (RCA)




Cartrivision
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@S Cartridge Rental Systems. inc. Rental Program Library
| $

Raleigh, North Carpling 27605

Cartridge Rental Systems, Inc.
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Foreign

THE APE WOMAN

Stwrring Annia Gilrardof, Achite Majedoue

n a3 louching ns il is amusing A genlle woman_ shellermd by nuns,
jing Iiom It Broause she is cowrad wilh hair A soull-timas sidushom
= her, promising love if she will “go ape © His plans
ail npait, hanka 1o o beaulidully surmisieg endng.

BABETTE GOES TO WAR

Btarsng Heigitn Aurdol, Jecques Cluseer

Wihen thay sand Brigille Rarrnt nnd 2 young Fronchiman to ne: wupied France,
British Intadliguawce forgels avmuAling. evan in wmlinke, the Franch will ba
French. A perriect Blesd o henuly, comady and. t heap Btish Intalliganco
happy. behind snemy-hines sdwiiure.

THE BALLAD OF A SOLDFER

Sinreing Viadintly ivasmaw, Shoaun Prokheesuho

A& turilliantly postr, tragic bullad. A hellad of a ianocent yoeunss soldiar aifing
his way Ihrough =hacs 1o gel home—discovmiing e grief and inisary af uar
bohined the [1es An Intamalional ly hail ilm—ons ot Fiorogse's linest

HED AND BOARD

Starrimg Jean Pleres Leaud, Cimndn Jady

A contompariry lvve story that's beils sensitivm and willy, & warm ralationship
you 3en grow. Tender, humamus_ purceplive, Ped aml Board 1 annihur
mpresive insighl into Auman natura by Francols Trrhil, director of

T &0 Bl own s Skolen Kisses.

CLAIRE'S KNEE
Simrning Jean-Claude Hrolly
Erich Rohmers sansitive snd willy fiim of an oldér man hal plesdy diwn to
w young gin Directad ol parlormed brillionily, iUs an intansely soving lown
alory. Glare's Knine was neclaimed tho bast Fréch Bim of e yuar -

wiid may wolt rnk s the besl of many Jmrs.

THE CRANES ARE FLYMG

Starcng T. Semoitora, A Hstslow

A poigrant s love story Ioid with vivid (mpreesionism. The |owe ol leo
Ayzsian hair drmams The Jormant ai 3 girl wailing lor
wowar raturn— a girl aadwced snd guilttnadnn. A Cannés

inner.

CRAZY DESIRE

Stuerlrrsy Lo Tagrprrl. Catharlne Spask

Anard, cotd ook offen comic, at 8 “mmanco’” batwson o midde-agad
would-ba Lpananoen aned a WRELNG, 1BR3ing Innnayer. A hard and cold = |ovk
at the ncious gema playing of UPpOr-clnas enngers willi 8 humen 1oy

B boy wha wi
Fastival weaid

DIVORCE ITALIAN STYEE

Slasring Murceito Mesholann/, thanele Hocro

s nvulli-avesrd Cormady—il win an O5car andd won at Canl
Marcello r unalu =

By arcangug hes wilg's snfalel ity And thon, acording to his noble vode,

aueaing heer honor—hy shonling her (U0 2 sniquee Wwis1. Bul, e, ivs

IwGroe 1AL S,

INVESTHGATION OF A CITIZEN ABODVE SUSPICION
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a 16w era in entertainmen

WHAT IS SEARS CARTRIDGE
TELEVISION CENTER?

The first af its kind on tha consumer market,
Sears Cartridge Television Center is an inte-
grated console unit containing a 25-in. diag-
onal measure picture color television sel, a
recoarding-playback unit for video tape car-
iridges, and a portable video camara with
microphone attachment,

WHAT CAN IT DO?

1. Play pre-recorded programs
and feature films in full color.

Sears will sell and rent pre-recorded enter-
tainment . . . movies, sports, educational and
insiructional programs. Carlridges play up
{o 112 minutes without interroption and most

are in color. Sears has a wide zelection of
programs currently availatile and the list will
continue 1o grow. It's simple to opsrate. You
insert the cartridge, turm the caontrol and
make minor tuning adjusiments,

2. Create your own videotapes
with a TV Camera, sound too.

From birthday parties to business presenta-
tions _ . . you can tape anything. Slip & blank
canridge inte the recording unit, tape your
subject with the black and white TV camera,
rewind it, and play It back. A microphone
attachment records sound as you tape. I's
a great new way fo make "home movies.™
There's no threading of camera or player,
and you can erase the tape and reuse the
cartridge dozens of times,

3. Record any program off the
air, even when you're not home.

¥You can record programs off the air.™ Just
insert a hlank carridge, press the record
button and turn & cantrol kneb. Records pro-
grams up to 100 minutes. Play it back when-
ever you want, a= often as you want. When
you ean't be home, set the timer to 1urn on
the recorder anylime up to eight hours atter
you set it. Recorder turns off at end of taps.
¥ou neyer have to miss a program.
*Aecording of some programs may come
under the provislons of copyright laws.

4. Use it as a monitoring
system.

Set up the camera in the nursery, playroom,
front door, anywhare you want to keep an
cye on things, You have your own closed
circuit monitoring system. Optional 20-ft.
camera cord extenslons will give you extra
rmchility.

S simulaled {elevisicn recomlion on E0RDERS
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WIS e Cartndge Telewsnon System

Full-tength Sports Action Record TV Shows
Motion Pictures and Many New Skills and make"Instant Replay”
Without Interruption Any Time Home Movies
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Pioneer VP 1000




http://www.oz.net/blam/DiscoVision/Multimedia.htm




Selectavision

http://www.cedmagic.com/home/fanfare-movies-page.html




U-matic




* 1977 — Andre Blay—20th Century Fox.
vydal Patton, The French Connection, The
King and | — 56. Spol. Magnetic Video
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Michael Storper, The transition to flexible specialisation in the US film industry:
external economies, the division of labour and the crossing of industrial divides. In:
Ash Amin (ed.), Post-Fordism: A Reader. Blackwell, Oxford 1994, s. 195-225.

John Sedgwick, Product differentiation at the movies. Hollywood 1946 to 1965. In:
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Phil Hubbard, A good night out? Multiplex cinemas as sites of embodied leisure.
Leisure Studies 22, Cervenec 2003, s. 255-272
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Susan Ohmer, The science of Pleasure: George Gallup and audience research in
Hollywood. In: Identifying hollywood’s audiences (eds. Melvyn Stokes, Richard
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Douglas Gomery: The Coming of Sound:
Technological Change in the American
Film Industry - - in — Elizabet Weis, John
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invention — vynalezeni
innovation — inovace, vylepseni
diffusion — rozsireni




» Siegfried Zielinski, Audiovisions: Cinema
and television as Entr'actes in History.
Amsterdam University Press 1999

 Gerard Genette: Paratexts. Thresholds of
interpretation. Cambridge — New York —

Melbourne, Cambridge university press
1997. (orig. Seuils. 1987)




Sony ,Watchman™ (1984)
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Laserdisky - Criterion

Prvni specialni edice — Obcan Kane, 1984
Prvni audiokomentar — historik Ronald
Haver — King Kong

Prvni komentar reziséra — 1988,Michael
Powell — Black Narcissus a The life and
death of colonel Blimp

Prvni widescreen edice - Don Siegel —
Invasion of the body snatchers




 Barbara Klingerova, Soucasny cinefil. Filmove sbératelstvi v éfe po
videu. lluminace C. 3, 2005

* Vinzenz Hediger, Spal} an harter Arbeit. Der Making-of-Film. In:
Vinzenz Hediger — Patrick Vorderau, Demnéachst in Ihrem Kino.

Grundlagen der Filmwerbung und Filmvermarktung. Marburg:
Schuren, 332-341

« Barbara Klinger: Digressions of the Cinema: Commodification and
Reception in Mass Culture. In: James Naremore — Patrick
Brantlinger: Modernity and mass culture. Bloomington 1991




divaci

Sifeni inovaci
Francouzsky sociolog Gabriel Tarde — The Laws of
Immitation (1903).

1962 — znovu formulovano Everettem Rogersem -
Diffusion of Innovations

1. prukopnici (innovators), 2,5% 2. rani osvojitelé — early
adopters — 13,5%, 3. rana majorita (early majority) —
dochazi k masivnimu sireni novinky, nasleduji nazorove
vudce — 34%, 4. pozdni majorita — late majority — tlaCeni
okolim k pfrijeti inovace 5. zaostavajici — laggards — 16%
- jsou bud konzervativni, neduvéruji inovacim, nebo jsou
v ramci soc. systemu izolovani




@ Top 10 DVD Sellers: 1998

TITLE STUDIO UNITS SOLD

] Tamarrow Never Digs MGM : 150,000

137,000 .

.ir Farce One | Columbis TriStar

5 Last it Space New Line 124,000 |

7 Starship Troopers Columbia Tristar 110,000

G n!l Gone Yith the Wind 100,000

Source: Video Store Magazine Market Research




B Top 10 DVD Sellers: 1999

STUDID UNITS SO0LD

Warner 1,500,000

The Matrix

3 Saving Fﬁure Ryan DreamWorks B, 000

] .igr Daddy Calumbia TriStar 380,000

T Armageddon BV/Dimension 340,000

9 W W0l West

Warner 330,000

© Al versions

Source: Videg Store Magaxine Market Research




B Top 10 DVD Sellers: 2000

TITLE STUDIO UNITS SOLD*™
1 Gladiator DraamWorks 4.7

3Mte} -~ The Sith Sense BY/Dimension

o The Patriol Columbia Tn&tar 2.1
7 The Green Mile Warner 14 :

1 Gane jn 60 Seconds BV/Touchstone 1.6

** lnmilhans




B Top 10 DVD Sellers: 2001

STUDID UNITS SOLD**

DreamWorks

3 Or. Seuss’ How the Grinch ... * Universal 4.7

B The Mummy Returns® Universal 35

Crouching Tiger Hidden Oragon Columbia TriStar 3.3

9{tie) - Jurassic Park I S bniversal T

“ All vargions *® In'mélions

Source: L"J'::I'ﬂl_:l Store Magazine Market Regaarch




B Top 10 DVD Sellers: 2002

STUDID
Eulumhia 'Triﬂtar

UNITS SOLD**
11.5

Spider-Man *

Harry Potter and the Swser::rr:. Stone * Wa mer

- Star Wars: Episode Il — Aftack of The Clones * Fox

Lilo and Stitch BViDisney

Source: Viden Store Magazine Market Research * Allversions ** In millians




B Top 10 DVD Sellers: 2003

TITLE
1 Finding Nemao

Pirates of the Caribbean: Curse of {fme ..

f:] The Matrix Reloaded

B {tie] &Ko

Source: Wideo Srore Megazine Market Research

sTUDID

B\V/Disnay

BV/Disney

Warner

Univarsal

* Al vergions ¥ In millEons

UNITS 50LD**
19.7

10.1

7 The Lion King - Spacial Edition ~ BV/Disnay 8.7




TOP 25 DVD SELLERS OF 2004 {Unit Sales)

- Bax UNITS
STREET OFFICE soLD*
LANK TITLE DATE SUPPLIER (MILLIONS) GEMNRE (MILLIONS)

i Shrak 2 11/5/04 DreamWWorks 456.5 Amimated 20.05
1 The Lord of the Rings: The Return of the King 12/14/04, 5/25/04 New Line Q7o Fantasy 16.39
3 Harry Pofter and the Prisoner of Azkoban 1§23/ 04 Warner 51494 Fantasy .53
i The Passion of the Christ B/31/04 Fox S370.3 Drama 120
5 Spider-Man 2 130 0d Sony Pictures 53734 Actian 10,56
§ E¥ 11/16/04 hew Line 51734 Comedy B8.25
7 The Lian Kinig 1-172 210504 BY/Disney OtV Arirmated 127
i Brother Bear 3/30/04 BV/Dusney 5853 Animated 6.50
g The Doy After Tomaorrow 1012/04 Fox 51867 Action .54
"W Star Wors Trifogy 9/21/04 Fox Re-release SaFi 620
n The Matrix Revolulions 4/6/04 Warner 51303 5ci-Fi 574
n K Bill Viod, 1 41304 BV/Miramax 5701 Action 5.55
3 American Wedding 1¥2/04 Universal 51044 Comedy 524
" The Last Samuroi 5/4/04 Warner s1 Action 522
15 The Bowrne Supremacy 127704 Universal S17e.0 Action 5.7
H Aladdsn - Spacial Edition 104504 BY/Disney sanao Animated 503
17 Cheaper by the Doren 46,04 Fox 513e8 Comedy 454
" Shrek 8/19/03 DreamWorks 52677 Animated 462
19 I Fobat 12/14/04 Fox 51448 fuction 4434
] Van Helsing 10/19/04 Universal $1200 Action 438
ftie) Dadgeball: & True Underdog Stary 12/7/04 Fox £114.3 Comedy 437
1 {te) SWaAT 12/30/03 Somy Phctures §116.6 Action 4.37
13 The Princess Dvarres 2- Royal Engagerment 12/14/04 B/ Dismey 45 Farmily 432
4 Kill Bl Vo, 2 8/10/04 BV/Miramax $66.2 Action 4.0t

15 Spy Kids 3-00 Game Over 224/04 BV Dimension &111.8 Famiby 194




2005 TOP 10 DVD SELLERS

Units Sold
Title Supplier in Millions
The Incredibles BV/Disney 17.38
Star Wars: Episode Il — Revenge ... Fox 10.36
Madagascar DreamWorks 10.00
Shark Tale DreamWorks 10.00
The Polar Express Warner 8.13
Meet the Fockers Universal 7.21
National Treasure BV/Disney 7.20
Cinderefla BV/Disney 6.56
Ray Universal ~ 6.55
Batman Begins Warner 6.15

Home Media Research Projections




* www.sonypictures.com/cthe/superbit/hom
e.html




 Gift Set

Widescreen

source: Video Store Magazine Market Research
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Collectible Tin Anniversary Edition
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D-Day 60th Anniversary
Commemorative Edition




 Julian Stringer: Raiding the Archive: Film
Festivals and the Revival of Classic Hollywood.
In: Paul Grainge (ed.), Memory and Popular
Film. Manchester — New York: Manchester
University Press, s. 81-96;

 Julian Stringer: One Thing Nor the Other.
Blockbusters at Film Festivals. In: Julian Stringer
(ed.), Movie Blockbusters. New York — London:
Routledge 2003, s. 202 — 213.




CREATURE EroM FHI
BEACK FAGOON

THE LEGACY
COLLECTION










o http://www.scarface-dvd.com/




* Pfibéh o krachu amerického snu jako soucast pfibéhu o

LID" 4 4

jeho naplnéni (raper Trick Dady: ,Je to nejuzasnejsi film
vSech dob")




FIVE STAR COLLECTION
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* Arjun Appadurai, Modernity at Large. Cultural
Dimensions of Globalization. Minneapolis —
London: University of Minnesota Press 1996

* - armchair nostalgia

 Julian Stringer, ,The China Had Never Been
Used!”: On the Patina of Perfect Images in
Titanic. In: Kevin S. Sandler — Gaylyn Studlar
(eds.), Titanic: Anatomy of a Blockbuster. New
Brunswick, N. J. — London: Rutgers University
Press 1999, s. 205-219.




 http://disneyvideos.disney.go.com/moviefi
nder/products/3038703.html




2005 TOP 10 DVD SELLERS

Units Sold
Title Supplier in Millions
The Incredibles BV/Disney 17.38
Star Wars: Episode Il — Revenge ... Fox 10.36
Madagascar DreamWorks 10.00
Shark Tale DreamWorks 10.00
The Polar Express Warner 8.13
Meet the Fockers Universal 7.21
National Treasure BV/Disney 7.20
Cinderefla BV/Disney 6.56
Ray Universal ~ 6.55
Batman Begins Warner 6.15

Home Media Research Projections




1Star Wars: Episode lll - Revenge of the
SithFox$380,270,5773,663%$108,435,8413,6615/1910/202
The Chronicles of Narnia: The Lion, the Witch and the

WardrobeBV$291,478,7413,853%65,556,3123,61612/9-3

Harry Potter and the Goblet of
FireWB$290,013,0363,858$102,685,9613,85811/18-4

War of the WorldsPar.$234,280,3543,910%$64,878,7253,9086/2911/225
King KongUni.$218,080,0253,627%$50,130,1453,56812/144/66

Wedding CrashersNL$209,255,9213,131$33,900,7202,9257/1512/317

Charlie and the Chocolate
FactoryWB$206,459,0763,790$56,178,4503,7707/1512/88

Batman BeginsWB$205,343,7743,858%48,745,4403,8586/1510/309
MadagascarDW$193,595,5214,142%47,224,5944,1315/2710/1310
Mr. & Mrs. SmithFox$186,336,2793,451$50,342,8783,4246/1012/1511




2004

1Shrek 2DW$441,226,2474,223%108,037,8784,1635/1911/252
Spider-Man 2Sony$373,585,8254,166$88,156,2274,1526/3012/193

The Passion of the
ChristNM$370,274,6043,408%$83,848,0823,0432/257/294

Meet the FockersUni.$279,261,1603,554%546,120,9803,51812/226/165
The IncrediblesBV$261,441,0923,933%70,467,6233,93311/54/146

Harry Potter and the Prisoner of
AzkabanWB$249,541,0693,855%$93,687,3673,8556/412/197

The Day After
TomorrowkFox$186,740,7993,444%$68,743,5843,4255/2811/48

The Bourne
SupremacyUni.$176,241,9413,304$52,521,8653,1657/2312/239

National TreasureBV$173,008,8943,243%35,142,5543,01711/196/210
The Polar Express\WB$162,775,3583,650$23,323,4633,65011/103/10




Working Title Films stavi svuj obraz mj. na ,,auteur” filmech, které
ziskavaji ocenéni na festivalech — napf. Muz, ktery nebyl




A beautiful photographic history of Working Title Films, the most
successful international independent British film company of the last 20




ProC si Hugh Cte na lavi€ce Mandolinu kapitana Corelliho? Adaptace

této knihy byl jeden z dalSich projektt Working Title Films.




Model komercniho uspechu u WT: romantické komedie scenaristy
Richarda Curtise s Hughem Grantem v hlavni roli.




Tim, co pomaha prodavat cyklus romantickych komedii na obou
stranach Atlantiku, je americka hvézda...




...a vyuzivani anglo-americkych kulturnich diferenci, které

mohou byt na DVD edicich zveliceny a komentovany

T have $8x.
f8ut fheer :h'l'.'ll..l"r'-l" ey s F-I:lr'l"lli'l'.i-}




« Ctyfi svatby — trzby ve Spojenych statech
a Kanadé: $52.7 mil.; mimo USA a
Kanadu: $193 mil. /z toho cca 28 miil.

v Britanii/;

 Notting Hill: $116 mil, resp. $247.8 /31
mil/;

Denik Bridget Jonesové: $71.5, resp.
$208.6 /42 mil./.




Na americké specialni edici s Notting Hillem jsou filmové sekvence pouzity jako
videoklipy. Interprety jsou Shania Twain a Elvis Costello, ktefi maji smlouvu s
Polygramem.

Music FHicHLIGHTS




Zménam v pripadé uvedeni na jiném trhu podléhaji i obaly DVD. Obé
americké edice filmu Ctyfi svatby a jeden pohfeb zdUrazfuji hvézdy —
Andie MacDowell a Hugha Granta. Starsi DVD ma silné ,anglicky” ton
a ukazuje hvezdy v dvojzaberu na pozadi méstecCka s fekou a
kostelem.

HUGH GRANT ASDiE MachowelL
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Druha americka edice Ctyf svateb ma pfiblizné stejny design jako
britska/evropska, ale zdurazriuje obé herecké hvézdy, zatimco ostatni
herci jsou v pozadi (a Rowan Atkinson neni vibec pfitomny)




Oproti tomu edice uvedena pro britsky a zapadoevropsky trh ukazuje
herce v radé, s durazem na Atkinsona a britského divadelniho herce

Simona Callowa.

Hoow GravTeANDIE MAacDOWELL

@ eJ:fEngd
"“‘jﬂ]el‘ﬂl
r 34 :




V pripade dalsi romantické komedie Laska nebeska maji americka |
,evropska“ edice podobny design — ,darek”. Ale je zde zfetelny rozdil v
durazu. Britské DVD ma malé ,boxy“ s obrazky hercu dobfe znamych

britskemu publiku.




Oproti tomu americké DVD ma jen 4 okénka, kazdé z nich ukazuje ne
jen tvare, ale situace, vztahy, emocionalni vazby: mezi otcem a synem,
mladym Ci starnoucim parem. Jasné tak naznacuje potencialnim
divakum, jaké publikum muze s filmem na tomto dvd stravit ke své
spokojenosti.

H.n"- ..|.':'| Qarl |.'u-|| [n'ﬁ:u. ] K3
Frgrain Wi srephney, Al

loveactualy

THE ULTIMATE ROMANTIC COMEDY

From the makers of Bridoet Jones’s Diary & Nolting Ml




Distributofi a producenti Casto pouzivaji recenze jako nastroj pro kulturni a
interpretacni ramovani filmu pro divaky. Jména v daném narodnim prostoru
dobfe znamych kritikii mohou byt pouzita pro tv spot...




. 1 pro DVD bonusy.
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udrzet rovnovahu mezi romantickymi a komickymi prvky filmu. Pro vétSinu zemi
zdUraznovaly trailery a tv spoty komi¢nost, aby oslovily muze i Zeny. Ale pro americky trh,
kde nejaky Cas trva, nez si AmeriCané zvyknou na cizi akcent, i kdyz je anglicky, jsme
zvolili draz na romanci.”
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DVD bonusy na americké edici Bridget Jonesové: ,Pravodce Bridgetinymi

briticismy“ — tento bonus nabizi ,komickou® verzi americko-anglického slovniku.

Kulturni a jazykové americko-anglické diference nejsou smazavany, naopak:
jsou sebevedome predvadeny.

TART S & VICARS

A common British party theme
nvolving priest & prostitute costumes.




Casto je vyjadiovan ironicky postoj, dokonce ve velmi explicitni, pfimé
a reflexivni podobé. DVD bonusy mohou oslovovat divaky jako
,2wedouci“ publikum — které vi, jak funguji marketingové strategie




,materialy na DVD nebudou: nudné; otevrene sebepropagacni;
nebudou ukazovat bezduvodné Hugha Granta v mokré koSili ... tedy
pokud to nebude naprosto nutne.”




Zapletky romantickych komedii Working Title Films funguji jako
narativni stroje na produkci pocitu studu. Hrdina jej zakousi pred
filmovou hvézdou...

Notting Hill




...Slavnymi celebritami...

K ATKAas
yorbike




... Ci pred celym (tv) narodem.




,oezonnost® filmu Laska nebeska (ktery se odehrava v obdobi Vanoc)
byla zasadni pro datum uvedeni do kin a pro marketingovou kampan
(obal soundtracku)




Specialni edice Notting Hillu nabizi ne jen pfilezitost ke vstupu do svéta
pribéhu nebo k setkani s filmovou hvézdou...

MNotring Hill §
dmamaw Emr
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.. imaginarni prochazeni Notting Hillem ma i své adresy v realnim svéte, se skuteCnym
zbozim ke koupi. DVD jako turisticky pruvodce — to je jen jeden pfiklad vztahu mezi

filmovym marketingem, kulturnim dédictvim a turistickym primyslem.
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DVD bonusy s herci nemaji pouze etos profesionalnich vyznani — Casto jde
spiSe o zprostfedkovani ,upfimnosti“ osobnich vzpominek. Andie MacDowell
vzpomina na DVD na dobu, kdy togila Ctyfi svatby a jeden pohfeb: ,byl to
jedine€ny okamzik v mém zivoté. Byla to ta nejvétsi role.”




Britsky denik Bridget Jonesové je ramovan pro americké publikum skrze
osobnosti a produkty, dobrfe znamé v americké popularni kulture.
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Romantické komedie Working Title Films jsou prodé\fény do svéta jako
,hollywoodska hvézda plus britské kulturni dédictvi®. Ctyfi svatby ukazuji
,starobylé hostince”...




.. @ venkovské domy.







Denik Bridget Jonesove je inspirovan Pychou a predsudkem Jane
Austenové — a specialni edice to predvadi




V romantickych komediich Working Tiltes je Londyn predstavovan jako
Cisté, elegantni mésto. Tim Bevan, jeden z $éfu spolecnosti, komentuje
duvody této strategie: ,Z hlediska pfijeti filmu v Americe je zajimaveé, Ze
pokud ukazete mésto timto zplusobem, nebudou mit pocit, Zze jde o
import.”




Takovyto vztah mezi filmovym marketingem a turistickym pramyslem neni pfitom typicky
pouze pro DVD s filmem Notting Hill. Bonusovy material u filmu Lilo a Stitch déla pro
Havajské ostroy v podstate totéz, co DVD s Notting Hillem pro tuto slavnou ¢ast Londyna
— 1j. prezentuje urcité misto jako néco divérné znamého a soucasné exotického. VyuzZziti
¢asové, prostorové a kulturni distance je ovSem pro tento zplsob prezentovani lokalniho
zasadni.




DVD trailery

http://disney.go.com/disneyvideos/animatedfilms/lionking/
http://whatisthematrix.warnerbros.com/
http://harrypotter.warnerbros.com/web/hogwarts/dailyprophet/media_archive.jsp
http://www.lordoftherings.net/homevideo/frame special dvd.html?NoMansExtndCut
http://www.polkaudio.com/forums/showthread.php?t=5391

(star wars Il)

http://www.terminator3.com/dvdtrailer/index.html
http://dvd.ign.com/articles/356/356025p1.html
http://www.fox.co.uk/trailers/titanic-special-edition-2-disc-10876/60/

http://www.comics2film.com/FanFrame.php?f id=15579
(batman begins)

http://disney.go.com/disneyvideos/liveaction/pirates/main_s
ite/main.html - pirati z karibiku

http://www.movieweb.com/movies/fiim/65/465/sum
mary.php - schindleriv seznam




» http://www.widescreen.org/multimedia.sht
ml




DVD SALES
VS. DOMESTIC B.O.

It pays to own. At least that's what
moviegoers are saying when it
comes to buying DVDs versus
movie-going. DVD purchases
outpaced ticket sales by 30% last
year. That gap is expected to widen

further by the end of this year.
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“all figures in billions of §
sources: Video Business and Variety
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spin — podil dvd s
audiokomentarem — 2001 — 10%
vSech od uvedeni

AUDIO COMMENTARY AS A DVD FEATURE
 PERCENT OF ALL DVD RELEASES 1397-2001"




The Lion King

Kerry Segrave — American Films Abroad. Hollywood’s Domination of the
World’s Movie Screens from the 1890s to the Present. Jefferson, North
Carolina: McFarland & Company, 1997

Toby Miller — Global Hollywood. BFI, 2001

Joseph Garncarz — Hollywood in Germany. The Role of American Films in
Germany, 1925-1990. In: David Elwood, Rob Kroes (eds.), Hollywood in
Europe. Experiences of a Cultural Hegemony. Amsterdam 1994

Martine Dananova, Marketing the Hollywood Blockbuster in France. Journal
of Popular Film & Television 23, 1995, C. 3.

Janet Staigerova, Neo-Marxist Approach: World Film Trade and Global
Culture Flows. In: Alan Williams (ed.), Film and Nationalism. New Brunswick
— New Jersey — London: Rutgers University Press 2002

Philippe Meers, ,It’s the Language of Film!*: Young Film Audiences on
Hollywood and Europe. In: Melvyn Stokes — Richard Maltby (eds.),
Hollywood Abroad. London: British Film Institute 2004




Pluto a kacer Donald jako diegeticCti zastupci detskeho divaka — a Disneyho
minulost jako budouci divacka zkusenost




» http://disney.go.com/disneyvideos/animatedfiims
/lionking/




Lvi kral jako globalni fenomén — a svét jako misto sdilené zkuSenostsi

North America
South America
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,Dnes dabujeme filmy pfiblizné do 32 jazyku...”







Douglas Gomery: Sheared Pleasures. A history of movie presentation in the United
States. University of Wisconsin press, 1992

Steve Neale: Widescreen composition in the age of television. In: Steve Neale,
Murray Smith - contemporary Hollywood cinema. Routledge 2000.

Michele Hilmes: Hollywood and broadcasting. From radio to cable. University of
lllinois press, 1990

Jane Stokes: On screen rivals. Cinema and television in the United States and
Britain. St. Martin’s press, 2000

Tino Balio (ed.): Hollywood in the age of television. 1990
Janet Wasko: Hollywood in the information age. University of Texas Press, 1995

Thomas Schatz: Boom and bust. The American cinema on the 1940s. Charles
Scribner’s Sons, 1997

Christopher Anderson: Hollywood TV. The studio system in the fifties. University of
Texas press, 1994

David Waterman: Hollywood’s Road to Riches. Harward university press, 2005

Richard Koszarski: Coming next week: images of television in pre-war motion
pictures. Film history, 2, 1998

Megan Mullen: The pre-history of pay cable television: an overview and analysis.
Historical journal of film, radio, and television. 1, 1999

www.museum.tv
www.tvhistory.tv




 Federal Communications Commission
(FCC)




RCA, 1946







General Electric, 48




DuMont, 1949




» http://www.widescreen.org/multimedia.sht
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e http://server1.fandm.edu/levittown/default.
html

 http://www.earlytelevision.org/dumont_duo
scopic.html
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TELEVISION IN THE FAMILY CIRCLE

amily members cirde around the console in a 1949 RCA advertisement.
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This was home

theater...

Figure 1. Old versus new home theaters. (Advertisement courtesy of Runco
International.)
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