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DEJINY UVADENI FILMU
V NE-KINOVEM PROSTREDI
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PROMITANI VS. DOPRAVNI PROSTREDKY

TRADICE

Spojene staty americke

okolo roku 1905

Figure 4. Hale’s Tours interior from an unknown 1908 trade magazine, from Brownlow an
Kobal 1979, 49.




No. 767,281. ‘ . PATENTED AUG. 9, 1904.
W. J. KEETE.
AMUSEMENT DEVICE.

APPLICATION FILED MAR. 22, 1004.
NO MODEL. 2 SHEETS—-SHEET 2.

g 3.

Figure 2. William Keefe’s carriage patent design (1904).
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PROMITANI VS. DOPRAVNI PROSTREDKY

povalecne obdobi:

socio-kulturni dOvody

demografické divody

vymezeni vOci standardOm uvadéni béhem tzv. ,zlaté éry" holl. filmu

podobnost s ranymi formami uvadeéni

cestovatelsky modus: nazvy :

El Rancho, Prairie, Go West, The Oasis in Bensenville

vyhody
publikum




Come Just as You Are « Relax in Comfort! |
| Enjoy the World's Finest Movies
in the Privacy of Your Carl

Open this week—ready for your enjoymani—ihe new Family Out.
door Theatre, ai Grayslake—the finest entertainmant and racreation
spot ln Northern Mlinols for mothar, dad and the childran. Come |
and ses the beut in motion pictures, out of doors, under the sand
Drive your cor right in and snajoy a fine show in the
comfort of your car. No drem-up. No parking
Fraryons problem,

Come sarlyl Come ofen for

the picture s enly port of the entertainment. Double the fua,

Double the snjoyment with the family group together and fine
macks and freshments handy for good old-fashioned

piemic fun

Fig. 5. Privacy in public: a newspaper ad emphasizes privacy, comfort, and
multiple attractions. Ad from The McHenry Plaindealer (23 September 1948).







PROMITANI VS. DOPRAVNI PROSTREDKY

informacni kino na letisti Praha Ruzyné

nerealizovany plan adaptace jidelnich vozui na jidelni vozy s projekci

spolecné rysy:

orientace na zahrani¢ni publikum (cizinci navstévujici CSR)

propagacni zaméreni - odrazi se v planované dramaturgii obou typ0 kin
motivace: propagacni vyuziti Casu Cekani (nevyuzity Cas)

propojeni sledovani s pohodlim




TELEVIZE VE VEREJNEM PROSTORU
1. POCATKY TV OBECNE

a. theatre television

souvztaznost s instituci kinematografie

prenosy dennich zprav jako doplnék bézného programu

b. television rooms




TELEVIZE VE VEREJNEM PROSTORU
2. RANA FAZE: RESTAURACE, OBCHODNI DOMY

mista dopravy,
mista volneé zabavy,
mista spotreby,

administrativni mista
prvnimi misty volnocasového vyziti obsazenymi televizi:

rané tv show + zejména sportovni prenosy
strategie umistovani pristroje v mistnosti
obavy z promény socialniho statusu hospody

problémy: konkurence stadionim, lakadlo pro déti




Ed Wynn Show, 1950 (Camel)



http://www.youtube.com/watch?v=-SsxURSOSjw

Huxizy's Bar ang Grill
597 Westside asvemie
Jersey City, Nede

Installed and serviced by
Goodmantsg

FIG. 2
Munzy’s’ television set ended up in the back room, near elaborate

saloon-style wall murals depicting courtiers in eighteenth-century dress.
{(DuMont Collection, Archives Center, National Museum of American
History, Smithsonian Institution)




FIG. 3

Specially constructed stand elevated the Tv set 1o pride of place in the
overhead space of the room, changing the visual architecture of the
tavern in the process. (DuMont Collection, Archives Center, National
Museum of American History, Smithsonian Institution)




Soukromy zivot Jindricha VIII.

Soukromy zivot Jindricha VIII. (2)



http://www.youtube.com/watch?v=rwcJEnUmAhg
http://www.youtube.com/watch?v=LgnXg0QUebo&feature=related

Howdy Doody Show

Small Fry (David Fleischer, 1939)



http://www.youtube.com/watch?v=gCnPmu_421g
http://www.youtube.com/watch?v=kPuM4OwmhMQ&feature=related

TELEVIZNI NAKUPOVANI

= jako modernitechnologicky zazrak
= jako novaforma zabavy

= jako objekt ke koupi

dojem poucovani umensuje dojem manipulace
seeing means selling

teleshopping x obrazovky pfimo v prodejnich salech: rGzné strategie




RCA - televizni reklama na televizi

Fashion News - modni zpravodajstvi do vyloh

bézna obchodni reklama USA 5o. let - holici
strojek Remington



http://www.youtube.com/watch?v=JHnamytBGaY
http://www.youtube.com/watch?v=JHnamytBGaY
http://www.youtube.com/watch?v=JHnamytBGaY
http://www.youtube.com/watch?v=JHnamytBGaY
http://www.youtube.com/watch?v=VRjck2F6Ok8
http://www.youtube.com/watch?v=VRjck2F6Ok8
http://www.youtube.com/watch?v=VRjck2F6Ok8
http://www.youtube.com/watch?v=VRjck2F6Ok8
http://www.youtube.com/watch?v=eOgbH0veUgA
http://www.youtube.com/watch?v=eOgbH0veUgA
http://www.youtube.com/watch?v=eOgbH0veUgA
http://www.youtube.com/watch?v=eOgbH0veUgA
http://www.youtube.com/watch?v=eOgbH0veUgA

TELEVIZE VE VEREJNEM PROSTORU
3. PLACE-BASED BROADCASTING

SITE vysilateld
Airport Network

Food Court Entertainment

cilené programovani

~demokraticky" paradox umisténi obrazovky

ekonomické vazby — obchodni domy, nemocnice i letisté + reklamni
agenti velkych znacek




reklamy vysilane siti Airport Network

napln reklamnich sloupcu na londynskéem letisti



http://www.youtube.com/watch?v=na0XNDvMN7k
http://www.youtube.com/watch?v=Ipu5SxG3ZF8

TELEVIZE VE VEREJNEM PROSTORU
3. PLACE-BASED BROADCASTING - identita znacky

obchod NIKETOWN v New Yorku

vnitrni obrazovka v NIKE TOWN - interaktivni
katalog



http://www.youtube.com/watch?v=QZiHfJJG5B4&feature=related
http://www.youtube.com/watch?v=J89rOd7eqiQ
http://www.youtube.com/watch?v=J89rOd7eqiQ
http://www.youtube.com/watch?v=J89rOd7eqiQ
http://www.youtube.com/watch?v=J89rOd7eqiQ
http://www.youtube.com/watch?v=J89rOd7eqiQ

TELEVIZE VE VEREJNEM PROSTORU
3. PLACE-BASED BROADCASTING - &ekdrny

FIG. 34

The presence of TV can call attention to the fact that waiting spaces are
generic: is this a medical center, a car dealership, or an insurance agent’s
office? (Photograph by the author}




TELEVIZE VE VEREJNEM PROSTORU
3. PLACE-BASED BROADCASTING - &ekdrny

ometown. Airline

FiG. 16

At the Raleigh-Durham International Airport, coin-operated Tv
spectatorship is a form of privacy in public. (Photograph by the author)




TELEVIZE VE VEREJNEM PROSTORU
3. PLACE-BASED BROADCASTING - obchod

{3

FiG. 29

In a small produce market in suburban Philadelphia, “Fresh Tip Tapes”
demonstrate exotic produce recipes and elevate the store’s retail status.
{Photograph by the author)




TELEVIZE VE VEREJNEM PROSTORU
4. sluzba prodavaci

-a'suburban Philadelphia pizza parlor the overhead Tv screen is part
i complicated statement made from images and things. (Photograph
-the author)




TELEVIZE VE VEREJNEM PROSTORU
4. sluzba prodavaci

FIG, {4

In this New York pasta stote, as in many small commercial sites, Tv
viewing is incorporated into the routines of the workspace. Here the set
is partly concealed from the customer’s view. (Photograph by the
author)




TELEVIZE VE VEREJNEM PROSTORU
4. sluzba prodavaci

FIG. 15
In the concierge office of a large New York apartment building the

placement of the Tv set helps to separate public and private areas of the
workspace. (Photograph by the author)




TELEVIZE VE VEREJNEM PROSTORU
5. umélecka subverze

COMMUTER CHANNE

FIG. 45
"Together We Can Defeat Capitalism designed its advertisement to look
identical to a train announcement. (Photograph by Andy Cox)




