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K vlastni grafice:

TIMe 4 REMAKE!

Remake: marketingova strategie, nebo polemika s ptivodnim dilem?
Produsage a kreativita 21. stoleti

Teorie remixu pohledem Eduarda Navase
Do-it-yourself! Jak bastli Standuino?

Projekt REMAKE pohledem kamery
Reenactment: jak jej chapat?
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