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Jak presvedcit zakazniky
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Vite, ze musite
zakaznikum predlozit
vice nabidek, nez je
presvedcite?

Robert Némec
RobertNemec.com, s. r. o.
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Tento newsletter mi vnuknul myslenku, abych

se zajimal o novou kolekai.
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FOUNDATION® it ke MAKE(QXWISH.

TOGETHER

WE CAN HELP MAKE A CHILD’S WISH COME TRUE

ENDS TODAY — APRIL 19 at 11:59 PM EST

SAVE ADDITIONAL 25% OFF

ing your Brooks Brothers Platinum Mastercard® or The Brooks Card®

Ale teprve tento — se slevou 25 % koncici
dnes —me primel k nakupu.




Campaign
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Visits Revenue J+ Transactions

3,231 CZK475,618.95

2,214 CIK113,158.70

CZK85,472.80

CIKT72,242.23

CZKG8,804.07

CZKEE,203.38

CZK56,954.26

CZK53,164.10

305

114

Average
Value

CZK1.559.41

CZK983.99

CZ2K1,987.74

CZKk1,505.05

CZK2,293.47

CZKB48.76

CZKB50.06

CZK984 .52

Ecommerce
Conversion
Rate

9.44%

519%

5.45%

2.10%

5.24%

0.70%

1.46%

1.33%

Per Visit
Value

CZK147.20

CZKA1. 11

CZK167.92

CZK31.53

CZKAZ20.08

CZK5.9

CZK12.39

CZK13.10

Dival-ll bych se jenom do kampani, myslel
bych siI, ze mi tolik vynesl druhy newsletter.
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FOUNDATION 7ot 7ods,  MAKE (A WISH.

TOGETHER

WE CAN HELP MAKE A CHILD'S WISH COME TRUE

ENDS TODAY — APRIL 19 at 11:59 PM EST

SAVE ADDITIONAL 25% O FF

when using your Brooks Brothers Platinum Mastercard® or The Brooks Card®

Ale nebit prvniho | druhého, nikdy bych

nenakoupll.
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Jak zjistit, Ze néjaky
newsletter byl pri¢inou
konverzi, 1 kdyz to v Google
Analytics na pruni pohled

neni videt?

A kdyz nemate to Stésti, abyste mohli pracovat s IBM Coremetrics



' Ecommerce

* Multi-Channel Funnels
Owerview . ) ;
b Conversions Conversion Value
Assisted Conversions
! " " T k" an

Top Conversion Paths | P
Time Lag
Primary Dimension: Basic Channel Grouping Path  Scurce/Medium Path  Scurce Path  Medium Path  Campaign Path Channel Groupings
Path Length
: . . Secondary dimension dv: ad
Attribution Modeling Tool ! Q | advanc
Campaign Path Conversions e

Help

Analyzing Conversion Paths ul

Viewing a Subset of Conversions
‘ ]

Channel Viewing Options

The Top Conversion Paths Report —

pout Multi-Channel Funnels

Ab
Segmenting Conversion Path Data ] =y

About Channels {(and the Basic
Channel Grouping)

Help center

. Wexportujte si v Top Conversion Path
rehled Campaign Path.



Pokracujte v lepsim nastroji:
v’ Zadejte podminky:

v

v

Zobraz mi trasy, kde byla pritomna e-mailova
kampan.

Ale zaroven zakaznik prisel pres vice
meédii/zdroju/kampani.

E-mailova kampan nebyla poslednim zdrojem pred
konverzi.

Nebo pokud byla poslednim zdrojem, pak zakaznik
priSel alespon pres dvé ruzné emailové kampané.
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FOUNDATION® it ik MAKEQXWISH.

TOGETHER

WE CAN HELP MAKE A CHILD'S WISH COME TRUE
ENDS TODAY — APRIL 19 at 11:59 PM EST

SAVE sooficnn 25% OFF

rcard® or The Brooks Card®

Tak zjistite, které newslettery nastartovaly

konverze, 1 kdyz to v GA neni videt.




Priste take lépe naplanujete, ze

* prvni newsletter vnukne myslenku na
nakup a

* druhy (nebo dalsi) primeje zakaznika k
nakupu.
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Chcete-li efektivni
emailovy marketing,
kontaktujte nas:
www.robertnemec.com

RobertNemec.com
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MASARYKOVA UNIVERZITA

www.muni.cz

Dékuji za pozornost.
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