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How People Re




What disturbs people’s peace of
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Conclusions
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Dissonance X Reactance

= Dissonance

NO CHOICE
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Which one makes you feel
better...?
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Average: 3 ¢ Average: 3 ¢ Average: 3 ¢
Range: 0-7 ¢ Range: 1-5 ¢ Range: -2-10 ¢
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The world's in a big mess because
of the things that people do to it.
T'll do my bit to help it out by
sitting here and doing nothing.

Thank you!




