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SREIENESE popular culture — importantly including the subcultural worlds —
ruJ nor only ~0nt|nued to evolve at home - it has also attracted a broad

W

- Wil ré’ Tﬁ’lng global audiences on a large scale, Japan’s pop-power
——gives sithe country a new cultural impact which complements Japan'’s
:: Ol G'mIC progress

——

@ This cultural impact informs the official political agenda (e.g.
~ governmental strategy of “cool Japan”, or the use of manga/anime
characters for Japan’s military PR)

® Need to redefine the terms subculture and counterculture in Japan today
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JBIENEE!We /- classical cultlre (e.g. /10, bunraku, buyo,

o

STIEIISENT) L//f/'yaé- ,-;{E//(u,' ikebana, sado, nikki)
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- folic / laeall/ agrarian culture (e.g. spectacular and
WiliSgressive festivals matsuri)
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- Other forms of ..
Jelee nese.aopu.larw

OIEEN(€Elg. traditional films, tokusatsu films, horrors)
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= ae*modernlty (i.e. the spread of the consumer
= mark ke et, and the development of mass communication)
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= “media culture”: commercial television and popular press
(emphasis on light entertainment, food, advertisements)

- “celebrity culture”: heavy emphasis on star icons, celebs,

non-celebrities, and their omnipresent gossip and scandal
12
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~ cosplay gatherings at Harajuku
- small theatres in Shimokitazawa
- gay clubs in Shinjuku Nichome
~ host/hostess clubs in Kabukicho
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al - -i.e. thos?practices that

. of everyday life and artistic
expression (e.g. sento,
manzal, graffiti, fHaikyo)




- globally acclaimed paintings of
Makoto Aida, Takashi Murakami,
Nara Yoshimoto or Toshio Saeki




- B Analysingsmangai;metheds

1. nistorical zlgereklen ‘T(h‘b—
SiiEda COmeS from a strong pictographic tradition in

Japanese cultural history

orle ‘JJJ’L) eifmangarseciNnreiakinono picturerscrollsithats s
tellFarstory) and Kamishibar (on-street paper performances)

rrurr« audlences in 1950s-1960s: largely children; late
119605 unlver5|ty students; 1990s: amateur manga "boom

2: re,grl : F’approach

= anese manga often effectively intermixes the moments
] ~beauty and violence

g-»—-; = Mmanga as a form of “odorless culture” which tends to
—  extinguish (“oriental”) fragrances instead of adding them

— anime as dystopian and folkloric (Akira vs Spirited Away)
3. cultural approach

— consuming manga as a form of “low-art” escapism at times
of war or during postwar crises

— moe characters now expand within the Japanese and
global market, becoming a potent economic force 16



Japanese subculture —
the otaku,phenoment
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(g ceasionally with  antisocial traits)

zlfelle sessed with “unsocial hobbies”, they often live in
sion: %/k/komor/), or they join otaku events (at Akihabara)

Vit aI worlds of moe . affect/obsession for fictional
goods admiring idols, visiting maid cafes
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A superficial trait that heightens an
interest in or affection for a character.
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Japanese subculture :
fd the et-a@enomW

Ptakll seen J» falled men” who lean toward fictional contexts
dat are orzer} parated from everyday life

= 1IStOrIC cal y, otaku shifted from antisocial subculture to branded
JJ,ZZLF —s- Dop culture: from vilifying otaku (1980s—1990s) to
C ;:braigmg them as part of the “cool Japan” (2000s)

-

AEihabara as the (public) *home"” of otaku
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gl e urban spot of Akihabara represents F
KIC ga Telectrlc appliances, maid cafes, foreign

roum S d domestic otaku

= Cri ?cal perspectlve Akihabara as a space of
ufeness fetishism” and “infantile capitalism”
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- Akihabara is both geek and global; traumatic and
triumphal
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