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Program

- e-commerce, enhanced e-commerce;
- zaklady vwhodnocovani;

- segmentace;

- Ccost iImports;

- zakladni reporty v GA pro marketéry;
- zaklady atribuce.



Opakovani

- uzivatelé a navstevy,
- bounce rate (okamzita mira opusteni);
- mereni casu.
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pocet uzivateld?

pocet navstev?

prumeérna doba stravena na strance?
bounce rate (okamzita mira opusténi)?




E-commerce



Enhanced e-commerce



Enhanced e-commerce

- Impression data;

- Internal promotions;

- e-commerce flow;

- refunds;

- enhanced checkout - more categories, variants,
coupons etc.



Checkout Behaviour Analysis @

All Users
100.00% Sessions

+ Add Segment

M sessions  Checkout Progression Ml Abandonments

Kosik Doprava a platba Osobni Gdaje Sessions with Transactions

680 514 366 s382% | 318 46.76

I
e
I
Kosik Dropoff Doprava a platba Dropoff Osobni idaje Dropoff
183 2691% | 154 2096% | 50 13.66%
% Compl, rate Search 3 Q
User Type ~ Kosik 4 | Doprava a platba % Osobni Gdaje % ?f::;z’;z;gh %
1 Returning Visitor 433 315 7275% 21 4873% 179 41.34%
2 New Visitor 247 199 80.57% 155 62.75% 139 56.28%
Show rows: m Goto: | 1 1-20f2 | ¢ ‘ > ‘




Zaklady vyhodnocovani



Neresit absolutni hodnoty

Sessions . Users . Pageviews Pages / Session Avg. Session Duration
53,806 37,468 171,042 3.18 00:02:32

B e O e, N NN T MW-’\\ — i — e ™.
Bounce Rate % New Sessions

53.29% 67.27%




Vyhodnocovat trendy

Sessions - Users ‘ Pageviews Pages / Session Avg. Session Duration
53,806 37,468 171,042 3.18 00:02:32

Bounce Rate % New Sessions \

53.29% 67.27% Snizovani podtu stranek za navstévu
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Source/Medium  *

google / cpc

google / organic
facebook.com / cpc
seznam / cpc

(direct) / (none)
glami.cz / cpc
facebook.com / social

66992-odbératelé newsletteru /
email

seznam / organic

heureka.cz / product_bid

Acquisition

Users ‘ 4 NewUsers a
21,809 15,009
% of Total: 100.00% % of Total: 100.07%
(21,809 (14,999)

5,254 (21.38%)

3,138 (20.91%)

Srovnhavat

E-commerce v

Behaviour Conversions
Pages/Session Avg. Session Duration E ion Rate
Sessions a Bounce Rate ~ ﬂ ] e a > a

31,602 50.79% 3.31 00:02:09 1.03%
% of Total: 100.00% Avg for View: 50.79% Avg for View: 3.31 Avg for View: 00:02:09 Avg for View: 1.03% (0.00%) % of Total: 100.00%
(31,602) (0.00%) (0.00%) (0.00%) (324)

52.00% 3.25 00:02:07 1.22%

6,555 (20.74%)

49.24% 3.57

00:01:39
281 00:01:43
3.48 00:02:05

296 00:02:18

A Revenue ﬂ

324  CZK 823,584.00

% of Total: 100.00%
(CZK 823,584.00)

%)

iz

CZK 156,015.00 (18.94%)

Da Vinci tools



https://chrome.google.com/webstore/detail/da-vinci-tools/pekljbkpgnpphbkgjbfgiiclemodfpen/related

BFF metriky

- CTR + bounce rate;

- uzivatelé + navstévy;

- konverzni pomér + prumérna hodnota
objednavky;

- trzby + zisk.

BFF metrics by Avinash



https://www.kaushik.net/avinash/excellent-analytics-tip-critical-digital-metrics/

Pozor na prumeéry

Pages / Session

% New Sessions 3 1 8
6727% Avg. Price ~ Avg.QTY
CZK145.91 1.23
Avg for View: CZK145.91 Avg for View: 1.23
(0.00%) (0.00%)

Avg. Session Duration

00:02:32 Avg. Order Value

CZK483.02
W



Pozor na prumeéry

Kazdy American vypije prameérné za tyden

9,8 drinku

(pivo nebo panak)



How Much Do Americans Drink?

There's a wide range.

2 atLYeYat il YeYat !, YeYatinl, Yo Yol oY
rDEC'LE _m"!-IIY'h“!-I!Y‘I?" 73.85 DRINKS/WEEK

f DECILE _m"!-I!YdI"u 15.28 DRINKS

f S ML, 25 prinks .2

f B @Y 207 oRinks - <"
f DECLE W 0.63 DRINKS &
f btche  — 044 DRINKS
i’ ‘SEC",{;'. . 0.02 DRINKS
i’ TD*E“C'}PE. 0 DRINKS

f SED‘;‘C’.TE. 0 DRINKS

BOITOM 0 DRINKS

Average number of drinks consumed per week

SOURCE WASHINGTONPOST/WONKELOG, “PAYING THE TAS" BY PHILIP £ COOK




Dalsi doporuceni

- prace s poznamkami;

- vwhodnhocovani v kontextu, sezénnost;
- od obecného ke konkrétnimu:

- segmentace.



Cost import



® Clicks Cost

10,000 CZK40,000.00
(@r— —
5,000 CZK20,000.00
2 Jan 3Jan 4Jan 5Jan 6 Jan 7 Jan

Primary Dimension: Source/Medium Campaign Keyword

Secondary dimension ¥ | Sort Type: | Default v l

Source/Medium Users ~ J Sessions - Impressions Clicks ~ Cost ~ CTR ~ cPC 7 RPC ROAS
50,265 79,842 3,109,499 41,436  CZK 241,590.42 1.33% CZK 5.83 CZK 69.13 1,185.75%
% of Total: 100.00% % of Total: 100.00% % of Total: 100.00% % of Total: 100.00% % of Total: 100.00% Avg for View: 1.33% Avg for View: CZK 5.83 Avg for View: CZK 69.13 Avg for View: 1,185.75%
(50,265) (79,842) (3,109,499) (41,436) (CZK 241,590.42) (0.00%) (0.00%) (0.00%) (0.00%)
@ 1. google / cpc 22,919 (38.95%) 36,173 (45.31%) 2,428,463 (78.10%) 32,713 (78.95%) CZK 171,895.14 (71.15%) 1.35% CZK 5.25 CZK 43.79 833.34%
(] 2. google / organic 12,929 (21.97%) 16,946 (21.22%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
£ | 3. (direct)/ (none) 4,054 (6.89%) 5141 (6.44%) 0 (0.00%) 0 (0.00%) CZK0.00 (0.00%) 0.00% €ZK 0.00 CZK 0.00 0.00%
(] 4. m.facebook.com / referral 3,569 (6.07%) 4163 (521%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
7] 5. facebook.com /cpc 2,975 (5.06%) 3,160 (3.96%) 0 (0.00%) 0 (0.00%) CZK 33,487.19 (13.86%) 0.00% CZK 0.00 CZK 0.00 68.50%
@ 6. seznam/cpc 2,089 (3.55%) 2376 (2.98%) 681,036 (21.90%) 4,283 (10.34%) CZK 13,819.71 (5.72%) 0.63% CZK 3.23 CZK 31.61 979.72%
(] 7. glami.cz/cpc 1,593 (2.71%) 1,639 (2.05%) 0 (0.00%) 3405 (8.22%) CZK 16,824.95 (6.96%) 0.00% CZK 494 CZK 9.61 194.54%
(] 8. glami.cz / referral 1,035 (1.76%) 1,108 (1.39%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
@ 9. |facebook.com / referral 788 (1.34%) 854 (1.07%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
O | 10. seznam/ organic 765 (1.30%) 946 (1.18%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%

() igloonet




Prace se segmenty



Zakladni reporty v GA pro marketéry



All Traffic @

B save 4 EXPORT < SHARE ' EDIT G‘.Q INSIGHTS
I 2 Mar 2019 - 8 Mar 2020
O All Users + Add Segment
100.00% Users
Explorer
Summary Site Usage GoalSet1 GoalSet2 E-commerce
Users v | VS Selecta metric Day Week Month 24 o%
® Users
600
400
200
April 2019 May 2019 June 2019 July 2019 August 2019 September 2019 October 2019 November 2019 December 2019 January 2020 February 2020 March 2020
Primary Dimension: Source/Medium Source Medium Keyword Other ~
Secondary dimension v | Sort Type: | Default v Q | advanced @ 0 ‘ =_ ‘ T ‘
Acquisition Behaviour Conversions E-commerce v
Source/Medium  *
Avg. Session Duration E-commerce Conversion Rate
Users + New Users Sessions Bounce Rate ~ Pages/Session ~ > £ Transactions ~ Revenue
61,396 60,229 83,168 63.49% 2.41 00:02:02 0.30% 251 CZK 152,649.78
% of Total: 100.00% % of Total: 100.06% % of Total: 100.00% Avg for View: 63.49% Avg for View: 2.41 Avg for View: 00:02:02 Avg for View: 0.30% (0.00%) % of Total: 100.00% % of Total: 100.00%
(61,396) (60,193) (83,168) (0.00%) (0.00%) (0.00%) (251) (CZK 152,649.78)
@] 1. google / organic 36,389 (56.82%) 35,285 (58.58%) 44,496 (5350%) 66.35% 221 00:01:56 0.22% 97 (38.65%) CZK 58,769.53 (38.50%)
8 2. seznam.cz/ organic 6,435 (10.05%) 6,091 (10.11%) 7,809 (9.39%) 63.34% 2.40 00:01:35 0.20% 16 (6.37%) CZK 13/464.00 (8.82%)
=] 3. (direct)/ (none) 6,108 (9.54%) 6,063 (10.07%) 7242 (8.71%) 71.04% 219 00:01:29 0.35% 25 (9.96%) CZK 13,759.73 (9.01%)
(m] 4. ecomail / mail 4,338 (6.77%) 3426 (5.69%) 9,138 (10.99%) 51.17% 290 00:02:33 0.61% 56 (22.31%) CZK 31,298.16 (20.50%)
5. bing / organic 2,017 (3.15%) 1924 (3.19%) 2,428 (292%) 61.49% 224 00:01:29 0.12% 3 (1.20%) CZK1,125.00 (0.74%)

() igloonet




Primary Dimension: Product ProductSKU  Product Category (Enhanced E-commerce)  Product Brand

Secondary dimension ¥ a||Fadvanced @F‘?‘ T
Sales Performance Shopping Behaviour

e Product Revenue ~ ¥ Unique Purchases - Quantity ~ Avg. Price * Avg.QTY ° s W et Basket-to-Detail Rate ~ Buy-to-Detail Rate ~
CZK 112,908.95 499 665 CZK 169.79 1.33 CZK 0.00 0.00% 1.41%
% of Total: 100.00% % of Total: 100.00% % of Total: 100.00% Avg for View: CZK 169.79 Avg for View:1.33 | % of Total: 0.00% (CZK 0.00) Avg for View: 0.00% Avg for View: 1.41%
(CZK 112,908.95) (499) (665) (0.00%) (0.00%) (0.00%) (0.00%)
1. Plastova sablona pro tvoreni vlastnich mandal CZK 22,869.85 (20.26%) 60 (12.02%) 64 (9.62%) CZK 357.34 1.07 CZK 0.00 (0.00%) 0.00% 3.20%
2. $ablona pro tvofeni viastnich mandal CZK 20,603.03 (18.25%) 49 (9.82%) 59 (8.87%) CZK 349.20 1.20 CZK 0.00 (0.00%) 0.00% 2.67%
3. Mandaly sebepoznani CZK 10,681.75 (9.46%) 25 (5.01%) 25 (3.76%) CZK 427.27 1.00 CZK 0.00 (0.00%) 0.00% 2.82%
4. Stolni mandalovy kalendar a odznacek CZK 9,424.30 (8.35%) 29 (5.81%) 44 (6.62%) CZK 214.19 1.52 CZK 0.00 (0.00%) 0.00% 3.38%
5. On-line kurz Cesta Mandaly CZK 4,462.40 (3.95%) 2 (0.40%) 2 (0.30%) CZK 2,231.20 1.00 CZK 0.00 (0.00%) 0.00% 1.34%
6. Mandalové karty sebepoznani CZK 4,430.08 (3.92%) 15 (3.01%) 15 (2.26%) CZK 295.34 1.00 ' CZK 0.00 (0.00%) 0.00% 3.42%
7. Mandalové magnetky CZK 4,165.28 (3.69%) 39 (7.82%) 112 (16.84%) CZK 37.19 2.87 CZK 0.00 (0.00%) 0.00% 14.29%
g « Handietamionky ~cthoteriinino CZK3,055.90 (2.71%) 25 (501%) 26 (391%) CZK117.53 1.04 CZK0.00 (0.00%) 0.00% 4.04%
9. Mandalové antistresové omalovanky CZK 2,727.40 (2.42%) 21 (421%) 22 (3.31%) CZK 123.97 1.05 CZK 0.00 (0.00%) 0.00% 2.84%
10. Mandalové tricko CZK 2,355.40 (2.09%) 10 (2.00%) 10 (1.50%) CZK 235.54 1.00 CZK0.00 (0.00%) 0.00% 4.55%
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Checkout Behaviour Analysis @

All Users
100.00% Sessions

+ Add Segment

M sessions  Checkout Progression Ml Abandonments

Kosik Doprava a platba Osobni Gdaje Sessions with Transactions

680 514 366 s382% | 318 46.76

I
e
I
Kosik Dropoff Doprava a platba Dropoff Osobni idaje Dropoff
183 2691% | 154 2096% | 50 13.66%
% Compl, rate Search 3 Q
User Type ~ Kosik 4 | Doprava a platba % Osobni Gdaje % ?f::;z’;z;gh %
1 Returning Visitor 433 315 7275% 21 4873% 179 41.34%
2 New Visitor 247 199 80.57% 155 62.75% 139 56.28%
Show rows: m Goto: | 1 1-20f2 | ¢ ‘ > ‘




® Clicks Cost

10,000 CZK40,000.00
(@r— —
5,000 CZK20,000.00
2 Jan 3Jan 4Jan 5Jan 6 Jan 7 Jan

Primary Dimension: Source/Medium Campaign Keyword

Secondary dimension ¥ | Sort Type: | Default v l

Source/Medium Users ~ J Sessions - Impressions Clicks ~ Cost ~ CTR ~ cPC 7 RPC ROAS
50,265 79,842 3,109,499 41,436  CZK 241,590.42 1.33% CZK 5.83 CZK 69.13 1,185.75%
% of Total: 100.00% % of Total: 100.00% % of Total: 100.00% % of Total: 100.00% % of Total: 100.00% Avg for View: 1.33% Avg for View: CZK 5.83 Avg for View: CZK 69.13 Avg for View: 1,185.75%
(50,265) (79,842) (3,109,499) (41,436) (CZK 241,590.42) (0.00%) (0.00%) (0.00%) (0.00%)
@ 1. google / cpc 22,919 (38.95%) 36,173 (45.31%) 2,428,463 (78.10%) 32,713 (78.95%) CZK 171,895.14 (71.15%) 1.35% CZK 5.25 CZK 43.79 833.34%
(] 2. google / organic 12,929 (21.97%) 16,946 (21.22%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
£ | 3. (direct)/ (none) 4,054 (6.89%) 5141 (6.44%) 0 (0.00%) 0 (0.00%) CZK0.00 (0.00%) 0.00% €ZK 0.00 CZK 0.00 0.00%
(] 4. m.facebook.com / referral 3,569 (6.07%) 4163 (521%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
7] 5. facebook.com /cpc 2,975 (5.06%) 3,160 (3.96%) 0 (0.00%) 0 (0.00%) CZK 33,487.19 (13.86%) 0.00% CZK 0.00 CZK 0.00 68.50%
@ 6. seznam/cpc 2,089 (3.55%) 2376 (2.98%) 681,036 (21.90%) 4,283 (10.34%) CZK 13,819.71 (5.72%) 0.63% CZK 3.23 CZK 31.61 979.72%
(] 7. glami.cz/cpc 1,593 (2.71%) 1,639 (2.05%) 0 (0.00%) 3405 (8.22%) CZK 16,824.95 (6.96%) 0.00% CZK 494 CZK 9.61 194.54%
(] 8. glami.cz / referral 1,035 (1.76%) 1,108 (1.39%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
@ 9. |facebook.com / referral 788 (1.34%) 854 (1.07%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
O | 10. seznam/ organic 765 (1.30%) 946 (1.18%) 0 (0.00%) 0 (0.00%) CZK 0.00 (0.00%) 0.00% CZK 0.00 CZK 0.00 0.00%
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Zaklady atribuce



Time Lag
Conversion Segments Export v Save

Conversion: Type:

1 Conversion Type Selected v All  Google Ads

> % of conversions: 18.82%
Distribution

Conversions

251

% of Total: 18.82% (1,334)

Look-back Window:

Set| 30  days prior to conversion

Conversion Value

CZK 152,649.78

% of Total: 98.22% (CZK 155,419.78)

2 Mar 2019 - 8 Mar 2020 ~

< @ Insights(6)

Time Lag in Days

0 187

1 1
2 1
3 4
4 2
5 1
6 1
8 2
9 4
10 3
1 3
@  12-30 32

Conversions 7

Conversion Value
| CZK 111,283.85
CZK 8,692.16
CZK 700.00
CZK 1,736.86
CZK 1,389.00
CZK 280.00
CZK 37.82
CZK 934.00
CZK 1,440.00
CZK 2,058.00

CZK 937.73

CZK 23,160.36

T
Percentage of Total
M Conversions Conversion Value




Path Length
Conversion Segments Export v Save

Conversion: Type:

1 Conversion Type Selected v All  Google Ads
i

5 % of conversions: 18.82%

Distribution

Conversions

251

% of Total: 18.82% (1,334)

Look-back Window:

Set| 30  days prior to conversion

Conversion Value

CZK 152,649.78

% of Total: 98.22% (CZK 155,419.78)

2 Mar 2019 - 8 Mar 2020 ~

< @ Insights(6)

Path Length in Interactions 7 Conversions Conversion Value Percentage of Total
M Conversions Conversion Value
1 143 CZK 85,046.60 se.o7 |
55.71%
2 54 CZK 32,630.16 2.5+ [
21.38%
S 21 CZK 10,549.25 8.37%
6.91%
4 12 CZK 7,900.34 s70% [
5.18%
3 7 CZK 4,203.00 279% Il
2.75%
S 6 CZK 4,074.00 239%
2.67%
8 1 CZK 2,700.00 0.40% |
1.77%
9 1 CZK 230.00 0.40% |
0.15%
10 1 CZK 758.00 0.40% |
0.50%
12+ 5 CZK 4,558.43 1.99% [l
2.99%

igloonet




Assisted Conversions
Conversion Segments Export v Save
Conversion: Type: Look-back Window:
1 Conversion Type Selected v All | Google Ads Set| 30  days prior to conversion

» % of conversions: 18.82%

Explorer
Assist Interaction Analysis ~ First Interaction Analysis ~ Conversions
Assisted Conversions v VS Select a metric
® Assisted Conversions
2
April 2019 May 2019 June 2019 July 2019 August 2019 September 2019 October 2019

Last Click or Direct Conversions

251

% of Total: 18.82% (1,334)

Assisted Conversion Value

CZK 67,603.18

% of Total: 98.04% (CZK 68,953.18)

Assisted Conversions

108

% of Total: 17.48% (618)

CZK 152,649.78

% of Total: 98.22% (CZK 155,419.78)

Primary Dimension: MCF Channel Grouping  Default Channel Grouping  Source/Medium  Source  Medium  Other ~ Channel Groupings ~

Secondary dimension v

Source/Medium  ~ Assisted Conversions ¥ Assisted Conversion Value *
(=] 1. (direct) / (none) 57 CZK 38,185.84
[ 2. google / organic 44 CZK 29,321.75
= 3. ecomail / mail 36 CZK 27,907.13
@ 4. seznam.cz/ organic 8 CZK 7,065.00
[ | 5 email.seznam.cz / referral 5 CZK 5161.00

Last Click or Direct Conversion Value

2 Mar 2019 - 8 Mar 2020 ~

< @ Insights(6)

Path Position

Day of Days before

m

November 2019

December 2019 January 2020 February 2020 March 2020

Assisted/Last Click or Direct Conversions

0.43

Avg for View: 0.46 (-7.12%)

Q, | advanced ‘ﬁ | = ‘

Last Click or Direct Conversions Last Click or Direct Conversion Assisted/Last Click or Direct
G Value Conversions
100 CZK 60,017.07 0.57
56 CZK 37,476.96 0.79
37 CZK 20,654.53 0.97
12 CZK 11,006.00 0.67

4 CZK 1,305.00 1.25




Diky za
pozornost!
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