INSTAGRAM

Teorie interaktivnich medii

28.4.2020




Kdo jsem?

Katerina Judova
Head of Social Media at Fuse




Co nas dnes ceka?
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cristiano® IEEEER -

2,772 posts 205m followers 441 following

Cristiano Ronaldo
www.cristianoronaldo.com
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Average Profile Followers Distribution by Age and Gender

Instagram Profiles of Brands
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B Ecommerce
0 Retail

M Fashion

[ Services
M Electronics
M auto

B Fmcg Food
M Finance

M Others
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200 miliondi

uzivatelud
navstivi denné
alespon

1 byznysovy
profil.

80% uctl sleduje
byznys na
Instagramu.
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Distribution of Campaigns by Ad Objectives

Mean Account's Objectives Distribution on Facebook

B Fost Engagement 23.8%
I Link Clicks 22.0%
B Reach 16.4%
[ video Views 10.3%
M Conversion 9.6%
B Brand Awareness 5.7%
[l Page Likes 3.8%
B Lead Generation 2.7%
M Product Catalog Sales 1.8%
I Others 4.0%

Distribution of Campaigns by Ad Objectives

Mean Account's Objectives Distribution on Instagram

M Link Clicks 31.3%
I Post Engagement 20.4%
B Reach 17.3%
! Conversions 9.5%
M video views 8.8%
B Brand Awareness 6.3%
B Lead Generation 2.3%
M Product Catalog Sales 1.7%
M App Instals 1.0%
I Others 1.4%
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Posts Followers Followed

e Edit your profile D margareti23 ees

Margaretl23
Artist

@margaretartist
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1000 likes
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Vase nejoblibenéjsi znacka na IG?




3X INSTAGRAM



KLIENT




BRIEF

Jaky mam produkt?
Konkurencni vyhoda?

Co chci komunikovat?

Jak budu mérit vysledky?

Koho spojim se znackou?

Kolik mam penéz?




AGENTURA




Jaky je produkt a cilova
skupina?

Co je cil komunikace?
Existuje digitalni stopa?

SPOLUPRACE [t

Jaky je budget a obsah
prace pro znacku?

Jaky rytmus/program
zvolime na publikaci?

Kdo res$i customer care?




WORKFLOW SPOLUPRACE

Do 10, v pfedchozim mésicl

PRIt poSty e o tacs Do 25. v predchozfm mésici
Agentura 2|f3ule pliny Klient schivaluje/komentuje
plan

BENNNNNNNE  prosinec [N | leden |

Do 10. nasledujiciho mésice
Agentura dodava reparting

V prib&hu mésice agentura publikuje,
promuje, optimalizuje a komunikuje za
znadku na siti
Do 20. v predchozim mésici

Agentura vytvari plana
dodava klientovi

Do konce mésice
Agentura upravuje a
nasazuje plan
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REAKCE

Lib1 se mi obsah?

Chci stranku sledovat nebo
interreagovat?

Mam specialni ddvod pro

vznik lovebrandu?

Pouziva/zna znacku i mUj
oblibenec?
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INFLUENGERI



Influencer nékdy oznacCovany jako ,vlivny uzivatel” je uzivatel
internetu, ktery dokaze s vyuzitim obsahu, ktery vytvari,
svych vazeb a velikosti svého publika ovlivnit chovani dalsich
uzivatell na internetu.
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INFLUENCERI







Influenceri

nikolmoravcova # [
ATBipos 07K followers

eosmares ¢ [

871k folomers

1431 following
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® Instagram @l & Direct @ & New Message
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Daly Active Users in Millions
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Growth of Stories Format Across Platforms

2014

B Facebook

2016

W Instagram

07

Snapchat

nme 2019

B ‘WhalsApp
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Wave .ee
26 June at 20:24 - &

Looking for Independence Day video ideas?
& We've got you covered!

Discover our new template page (and 5 FREE
video templates for the 4th of July) to make
you business stand out! #®

« https://www.animatron.com/wave/video-
templates

Top 5
Best Celebrations
Across the U.S.

[ JET 5 shares 10,5K views

o Like (D comment &> Share

wave.video
/ Boston, Massachusetts

Top 5
Best Celebrations
Across the'U.S:

Qv N

194 views - Liked by arokuta
wave.video Looking for Independence Day

video ideas?gg

We've got you covered! Find 5 Free video
templates on our new template page to help
you #business stand out!

#4thofjuly #independenceday #smb
#smallbusiness

e Wave.video
#IndependenceDay

Top 5
Best Celebrations
Acrossithe U.S.

Learn More V
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Your Story mari kml jarris

% . X
Testing a Change to How You See Likes

We want your followers to focus on whz
share, not how many likes your po

t you

¢\

During this test, only you will be able to see
the total number of likes on your posts.

@ joyofodu :

4%} Liked by gregmar and others

joyofodu Made it out here! Bring on those vacation
summer vibes

View all 5§ comments

A Q
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influencersinthewild ¢ IR K -

175 posts 2.1m followers 4 foliowing

Tank Sinatra

All the world’s a stage

We're all influencers, whether we like it or not
@tank.sinatra @tanksgoodnews @memedaddy
Submit your videos at the link below
influencersinthewild.com

Followed by jennsdewan and andres kerestesova ruzickova

@ influencersinthewiid @ - Follow e

&, influencersinthewild @ What an
. < idiot lol

{Vid credit @apieczbyguy)

[ posTS 0 TAGGED

o chrisvasti285 Nah he knows
exactly what he’s doin

6. wittywellness Haha That guy is

Y oav N

1,841,833 views




A~ cringefluenceri IEEE K -~

71 posts 18.7k followers 1,060 following

hw Cringefiuencefi
2 (Nejvlidna prenlidka IG brainwashingu, reklamni influencer cringe, PARODIE, SATIRA,

komentare a dalsi humory

Bez osobnich nadavek pis, dk

 posTS

@ halinapawlowska_official

Aads officia S
1013 popidla 2nadce vie nej k. Secesitinim

=) B

“ alice_bendova_official @

| W

#revita #aurio #sampon #protivy
#kosmetika #spoluprace

padavaniviasu

£

cringefluenceri « Follow
Prague, Czech Republic

cringefluenceri ,..prosimté a nechas
mé si nejdriv v klidu umejt zadek
aspon?”

.Michale, j& jsem ti ale fikala, Ze si mas
rovnou dat ten 3ampén, abych to
mohla vyfotit. Pak si umej co checes.”
.Jezis tak mi ho podej teda, omg.”

#cringefluenceri

viteksuchey Hlavné ze proti
vypadavani viasgd, ale zkusené
rukou zakryva cédo.

mariesteiger “Klidne sukej, ja si

Qv W

1,123 likes




3 3

5 P 47 posts 35.9k followers 0 following
a%SVET 347 posts 35.9k followers owing
INFLVEN(ERV Svét influencera

zahradananiti timetofit wemove prague

@ @

V médiich Konec? Povedenéjs Q&A 2020 Ty poveden No bullying! Q&A

svetinfluenceru « Follow

svetinfluenceru Oblibené selficko s
krabickou. #bezoznaceni
#doplnekstravy

. vojtah9 To spfé jak doplinék stravy
vypada jak ddmské potreby. @

ﬁ eliskavlasta Z toho lacinost jen

tece...

R marci.brenkusova Jsem myslela
7e jsou to tampony @@

Q2 Q¥

348 likes
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&T24 & @CT24zive
Letoun Air Force One, s Donaldem Trumpem na palubé, se v noci
obloukem vyhnul Bru. Podle Rizeni letového provozu o zménu trasy

Dovolujeme si na vas viechny apelovat. Nevyhybejte se nademu divadiu
jako Trump Brnu. Dékujeme!

w178 W2 A 36

Starobrno wee

W  Ministerstvo dopravy L J
@min_dopravy = 3hod -3¢

Cetli jste ty vtipy, Ze se letadlo Donalda Trumpa ®s Gmysiné vyhnulo Brnu?
FAKE NEWS! Jen chtél prosté ukazat, co ma na Brné nejradsi. |«

MoZnych vysvétleni pro nahly manévr Trumpova Air Force One
[#2us nad Brnem je cela fada, tim oficialnim je silny vitr [JZ5
2@ twitter.com/CT24zive/statu

pozadal kapitan letadla. Zrejmé tak ucinil kvdli silnému vétru, ktery by
Vv rozporu s protokolem urychlil Trumpovu cestu do Indie

ebudjako Trump

o3

A zastav se k nam!

MR.SUSHITO

0413 23 komentari 48 sdileni

si pochutnd kazdj

‘e w2 s Manévr nad Brnem

Vitr zménil trasu Trumpova Air Force One

Vodafone CZ @

about a week ago Vesela vaic:

about a go

Wi o airbank_cz « Follow
& ubiic

BRNO-SEVER

airbank_cz Nagim brnénskym
pobockam se obloukem vyhybat

fusi o2 BRN nemusite. Radi vés v nich privitame, at
dte namifeno kamkoliv
u Moravského ndmésti a v
ich centrech Vaiikovka a
Campus Square.
- ~
ping VESELA VACICE
BRNO-STF 0‘ iefraim ©
BRNO-CERNOVICE @ uzkaschmidtova @
’ albi_official22 Ja tu banku a
My 5‘:“5{)’]‘1 BRNO-JIH . Inarketng iikNsE coserstane Na pamatku slavného obletu Bma ménime nase logo. Skoda, Donald si k
nev! ame : s X
yny e Qv R nam mohl skodit na burgera. Padakem.
226 likes
L) a1 2 - : Py - . - v w32 W1 A3
«& Mozna Ze Trump chtél jen omrknout par nemovitosti kolem & Je to tak, v Bmé jsme pro vés na 7 prodejnach. ?m-snnv
SKOVEC

w6 W1 A Share

W 547
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#pillowchallenge

®
®

zorkahejdova @ - Sledovani ..

zorkahejdova @ Takhle vam to
povim..... #pillowchallenge supr, ale a2
bude u vis doma bal, zajimalo by mé,
véem pljdete! @D DD D DD
@ #duvetchallenge
#blanketchallenge #velkaveceri
#karantenarulezz #blacktie

Noha ven “na Angelinu” a jdu. Do
obyvaku.

Do nahodné nominace jsem vybrala
@kamilasikl @simonapolakova
@katkapodrazka @katkarihova
@olga.plojhar @karolinawer a

®

jitkanovackova & « Sleduji
Denmark

jitkanovackova & #pillowchallenge
here we go! [ Outfit z polétafi nebo
deky? Diky, Zorko, za nominaci, tohle
byla asi moje nejoblibenéjéi challenge
4§ )3 teda na tenhle prvni outfit
poutzila pol3tar, tkanicku od bot a
povlegeni. Splnila jsem? @ §jinak

@jitkanovackova @ @ @ Btw co na

Jjestli se do toho budete doma poustét
to @diligentmoments ?! Mize byt?@

taky, oznatte mé, zasdilim ngjaké z
vasich outfitG do stories @ a ja
vyzyvim @beha_nguyen !

@ annehathaway &

A8\ 2risLSRAR Nanrncta Arininalng 3

oQv W

i barunameruna To vypada jak z
8 606 To se mi libi

milanskyho tydne mody & @

oQvY W

@ e e

jitkanovackova @ - Sleduji
Denmark

jitkanovackova & Home-made outfit
no. 2 @ dnes v hlavni roli koberec. Je
to trochu upravens verze
#pillowchallenge , tak fikejme
#homeoutfitchallenge . A jak jste na
tom vy? d #bezpracenaicnbahails

[I—

o i‘,?,.vau:

beha_nguyen Fashion
matros

ohnutejrohlik Dej si r¢

Zobrazit vic na Instagramu fajn

oQd A

2,412,647 To se mi libi

+ keep me from the $PilonChallenge @
annehathaway o Q v

© P To se libf gabrielalaskova
"A Queen is never late; everyone else is simply early.” [2 #pillowchallenge

14765 dalsim




Dékuju vam!



