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THEY WERE THE
GIRLS OF OUR DREAMS...

“ 18:00 —19:15

Post-Classical Exploitation




e Pom Pom Girls unusual 1n any

vhom do you think this was film intended?

efforts were made to appeal to these

people?

How might its conditions of distribution and
exhibition have influenced the film’s content?



HOWTgIR DOESRA GIRL HRVETO GO

UNTANGLE HER TINGLE?

MAXJULEN - “THE MACK" EASTMANCOLOR (X) ADULTS ONLY

DON GORDON- RICHARD PRYOR

?llllll! cqu%In't make |l

GHAINSAW MASSAGHE

What happenediis true. Now the motion picture that's just as real.

R

s
BRADFORD  HEATHER \
DILLMAN  MENZIES <
KEVIN KEENAN  BARBARA
MnClRTN WYNN  STEELE

wa DIEK- MILLER  BELINDA BALASKI

D=N'T
ANSWER
WEPHONE!

15
nt“f":, cor

GNRISTUPHER MORRIS WARREN KEMMERLING - DAVE MADDEN
JESSICA POTTER - CHARLES HOWERTON - KATHY 0'DARE
cw«:s Gwmw ROGER CORMAN DAYD GRISMAN 1 1

Night
He

Came
Home!

MR ) S
R O I T i A




exploitation in histories of American

re of the Americ ependent sector 1n the pre-

egies, markets, and trends for exploitation
nts

econsidering oppositions and distinctions drawn
between Hollywood and exploitation Independents



Hollywood Renaissance, has middle-class
zed serious consideration of exploitation

¢ other hand, might one be wary of valorizing
oloitation output as subversive by employing uncritical
oppositional “cult” taste protocols?

Has gender and racial identity politics also posited an overly

salacious picture of exploitation output by over-emphasizing
or mischaracterizing genres like hardcore or blaxploitation?



Extremes of American Film History

e Masterpiece Tradition:
anons of “visionary” filmmakers and
orilliant” filmmaking practice
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PARAMOUNT PICTURES recax

e Megahit Tradition:
nons of high cost and high earning
hits (and misses) __“'5{“'"“ i
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1. Obscures most conduct and output
2. Prioritizes demand over supply
3. Produces histories of the exceptional
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Institutional Independence:
Companies that do not belong to
the MPAA



“exploitation
dn cinema’’



: Un-prestigious/absent
ollywood films

l Marketing: focus on this content

Exhibition: Mainly restricted to
down-market debuts




Hxploitation Boom




Hollywood: An (almost) Closec

s have dominated American market

easing production values prices competitors out of
el

Gentrification of niche hits key strategy — forecloses
independents’ product lines by offering glossier versions

Wide releases/blitz marketing facilitate event pictures



A Door

ntrols market fully
.ratmgs prevént / extreme or salacious content

te structures and abiding laws prevent cost cutting
od content “compromised” to secure large audience

- Hollywood tends to neglect some niche markets

Opens up opportunity for independents



Types of Institutionally Independent

Entrepreneur

v ed Producer-distributors:
Private companies making and releasing several films
gularly

hort-Lived Distributors:
ympanies operating for a few years

Fly-by-night Distributors:
Release one or two films before disappearing

Outsiders:
Producers without distribution capacity




tion Boom

The wait is over!
You can thrill again to the happiest sound
in all the world.

duction of Production

pitor short-fall

Promise of “pickups” (distributors
buying completed films for set fee)

Leads to over-production



ibute most US releases — up to 70%
minate supply if not demand

a glamorous business but a very risky investment

S, around 90% of American films lost money

risk not securing a distributor — 50% of completed
~ films were not released

Distributors cannot open films widely — therefore struggle



0T the Exploitation Viarket

terrain due to fly-by-night outfits
h for gold involving some very shrewd entrepreneurs
yortunistic due to capitalizing on Hollywood’s oversights

ing industrial structure as companies fold fast as they
cannot absorb cost of unsuccessful films

Output dominated by short-lived fads due to flops and to
Hollywood moving into independents’ turf



v World Pictures

S _differing from Hollywood
ribution of imported Art
>ma
ining ground for future
ywood talent

A world apart from Hollywood

Alibi for writers(?)



Leading E>

- New World Pictures
American International Pictures (AIP)
Crown International Pictures
Dimension Pictures
Film Ventures International (FVI)
Artists Releasing Corporation (ARC)
Sunn Classics
New Line Cinema

Bryanston Releasing



es Wasser suggest Four-
like Sunn Classics

3. Both companies’ success was
short-lived; why so?




Non-Hollywood Production and
Distribution




1igns often precede production of film
A-list stars or high production values

rse of art not relevant to target markets low 1n
]l capital
- Emphasis placed on non-copyrighted elements like genre

Generation of emotional responses



Handling Exploi

tive word-of-mouth
amaging business

nal saturation release
asis on promotion
Short runs at theatres
Repackaged under new titles

Or sold to Hollywood companies!

It rests on 13 acres of earth
over the very c_:gnter of hell..!

T0 AVOID
'I'HE FAINTING
KEEP REPEATIN,

SN 5. COMNGIAN FS LD P T LIST HOUSE O T (T°S ONLY A MOVIE
s nmn nm LUCY GRANTHAM « SANDRA CASSEL @ MARC SHEFFLER LONLY A MOVIE
d niroducing ADA WASHINGTON » Produced by SEAN 5. CUNNINGHAM LONLY A MOVIE
w itlen a dD Iedh WES CRAVEN s cown BY MOVIELAB [R] ! 5 LONLY A MOVIE
LONLY A MOVIE







e Pornogeraphy
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The  Midhel Brihels Present.
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Introducing
COEEINIEDELIGRAVEDIGGE RN

Two detectives only amother could love.

_ on Comes to Harlem and Shaft
nighlights neglected black market

leopatra Jones indicates
lollywood interest in blaxploitation

Suge of independent black-centered
genre films aimed at urban market

Sensation/socio-cultural critique
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The mob wanted

+= Harlem back.
4 | Theygot Shaft...
upto here.
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WILLIAM PETER BLATTY'S

litates unseen
1 () lence sty WILLAM FRIDKIN

cist (1973) is a megahit

(1976) also a big hit

\ N

YOU HAVE BEEN WARNED

0

- Hollywood’s big budgets prevent
profit despite solid ticket sales

Late-70s independent horror
explosion

THIS WOMAN HAS JUST
CUT, CHOPPED, BROKEN, and BURNED
FIVE MEN BEYOND RECOGNITION.

BUT NOJURY {8

IN AMERICA Ak
WOULD EVER
CONVICT HER!
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dicate promise
ick (1975): Rape/Revenge

Laura Mars (1978): maniac

' 50, production surge e A
> ] sur oy s SR G 4z //¢J:
~generates huge public controversy N ;\; i
IWARNEDYOU
NoTTo Go ouT

Then Hollywood takes over again!!!




http://www.youtube.co

http:/WWW.yo



http://www.youtube.com/watch?v=pWrZ6ns7y-o
http://www.youtube.com/watch?v=pWrZ6ns7y-o
http://www.youtube.com/watch?v=pWrZ6ns7y-o
http://www.youtube.com/watch?v=8cUhPy6Uotc




e Pom Pom Girls unusual 1n any

vhom do you think this was film intended?

efforts were made to appeal to these

people?

How might its conditions of distribution and
exhibition have influenced the film’s content?



HOW CAN
ANYONE FORGET
THE GIRLS
WHO REALLY
TURNED US ON?

s appear female-friendly

titillation, friendship,
and mixed-sex high-jinx

‘Broken narration to make films
watchable for distracted audience




http://www.yvoutube.com/wat
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http://www.youtube.com/watch?v=S_LfscC2WGc
http://www.youtube.com/watch?v=Z3MOXwdkJp8&NR=1

Youth Films:

AKA Summer Films: VI (ngeu O ut Wlovie

ver ha neatrical market;
t neglected between 1973-6

wood does not capitalize on
werican Graffiti in 1972

Crown enjoys drive-in hits
Carrie confirms potential

Hollywood gentrification ensues



THEY WERE THE
GIRLS OF OUR DREAMS...

rls 1s youth-market

an replicates its success in

okes Hollywood’s most
aggressive youth market operations

Generates animal comedy cycle

Template for Hollywood date-movie | ©



WALTER
MATTHAU

THE SUMMER CAMP THAT MAKES YOU UNTRUSTWORTHY, DISLOYAL,
UNFUL,UNFRIA;‘I, DISCOURTEOUS, UNKIND, DISOBEDIENT,
D

Most fail as adolescents flock to
youth-market films

Occasional hits reignite production




Hicksploitation:

They got 'em ma...
now there’s no stoppin em!

r to underserved southern

. ’( 4
market

laximize attendance at southern-
ate all-year-round drive-ins

Use of southern settings and heroes

KRISTOFFERSON AND MacGRAW...
AIN'T NOTHIN' GONNA GET IN THEIR wWAY!

Valorize blue-collar masculinity

Gentrified by Hollywood: Smokey
and the Bandit (1977) 1s megahit


http://www.impawards.com/1977/smokey_and_the_bandit_xlg.html

http://www.yvoutube.com/

o

' ' Bandit Trailer:

http://www.y


http://www.youtube.com/watch?v=Ldos-bzILXw
http://www.youtube.com/watch?v=Ldos-bzILXw
http://www.youtube.com/watch?v=Ldos-bzILXw
http://www.youtube.com/watch?v=UACtATttjEk

to distributors for a set fee
ond guess what distributors deem commercially viable

ally avoided independents distributors due to
1ability

Usuall targeted Hollywood distributors
Evoke recent hits more quickly and cheaply than Hollywood

Therefore making cheap imitations of Hollywood fare
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todArists

PEOPLE USED TO LAUGH
AT ERIC BINFORD....
NOW WITH EVERY PERFORMANCE
HE KNOCKS THEM DEAD.

DENNIS CHRISTOPHER

IRWIN YABLANS ... SYLVIO TABET .
 LEISURE INVESTMENT COMPANY . MOVIE VENTURERS LTD. PRODUCTION
DENNIS CHRISTOPHER . FADE TO BLACK

IM THOMERSON, NORMANN BURTON, MORGAN PAULL,
GWYNNE GILFORD EVE BRENT ASHE, JAMES LUIS e I.SI:DA KERRIDGE
CRAIG

HAMADY
JOSEPH WOLF esuuse VERNON ZMMERMAN

A sz cnoumsense. R

EVERY YEAR YOUNG PEOPLE DISAPPEAR.

ified. .. Trapped like an animal.
Now she's /n/h.‘mq ‘back with the only weapon she has. .. Herself!
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From The People Who Drought You "HALLOWEEN..
‘More Of The Night He Came Home.
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HALLOWEEN

L 4

/ producer after
s 1t down

\ Halloween

982, became major hit



Roller Boogie (1979): 1ts Love on Wheels!

John Olivia
Travolta Newton-John

"y

[¢ cap; € on Saturday Night
Fever, Grease, and Ice Castles

1y generated by pre-sales based
nccess of Halloween

INDABLAR
v BEVERLY GA
IRW
A

1lm made huge profit for Yablans ——
before completion e 3%

Bombs leaving Hollywood distributor
out of pocket






http://www.youtube.com/watch?v=7NRnIIQ9bnc
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It rests on 13 acres of earth
over the very center of hell..!

They were warned. .. Thy

ey are doomed....
And on Friday the 13th, nothing will save them.

Benecith New Yorks
Crreanted Central Steition
a kifler can bide,
victims can disappear

...ctveed ¢t iillion: witnesses

will never know
it hapypened.




They were warned...They are doomed...
And on Friday the 13th, nothing will save them.

with kids films

riday the 13™ on several hits

iday the 13" to Paramount

fm g

Film is hit; Cunningham makes it to
Hollywood and has financial security ﬁfIDAY
for his family for life! -



and conduct Hollywood and the
more heavily intertwined than often

tation ghettoizes low-cost low-brow entertainment —
ing Hollywood’s own mmvolvement in such output

ming strict divisions obscures the institutionalization
itation practices 1n and outside of Hollywood

Outsiders dealings with Hollywood distributors truly
complicate neat distinctions between what 1s or 1s not
Hollywood product



