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Predavani vysledku
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Formaty a technickeé reseni

Osobni predavani
= Ddraz na prezentaci, v materialech hlavni body a ,take aways”
m  Prfizpusobit vystup tak, aby Sel promitat — Citelnost pfi vétSich vzdalenostech

m |dealni format je prezentace v PowerPointu (apod.)

Elektronické predavani

mSpravné a jednoznacné formulace, ustalené obraty a forma

vigwviiwv s

mPodle pozadavku — tabulkovy procesor (Excel apod.), textovy dokument (PDF, Doc, ...),

email, ...

Petr Smejkal, 43262
muni.cz

Smejkal.petr@email.cz
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Ukazky

= Highlights
= http://www.ey.com/Publication/vwLUAssets/IPO_activity strong__
since_JOBS_Act/$File/EY-The_JOBS_Act.pdf

= Keyfindings
= http://www.ey.com/Publication/vwLUAssets/EY-Digital-survey-
illustrative-summary/$FILE/EY-Final-digital-survey-ebook.pdf

= [nsights

= http://www.ey.com/Publication/vwLUAssets/EY-Are-you-ready
-to-go-public/$File/EY-Are-you-ready-to-go-public.pdf

VS Petr Smejkal, 43262@ Ny
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GOOD REPORT, BUT
CHRANGE THE WORD
*USE* 1O "UTILIZE®
IN EACH CASE.

| Adams © 1992 United Feature Syndicals, Inc



CHANGE “HELP" TO

'FACILITATE” AND
REPLACE “D0” WITH
"TMPLEMENTATION

PHASE "




HMA... 1 COULD

119 STILL REDUCE THE

A BITTOO TYPE SIZE AND

RCADABLE., RUN IT
THROUGH THE

I




Informacni pramysi

Komunikace s nadrizenymi

. ,
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Bud'te strucni a vystizni

Data > Informace > Znalosti > Porozumeéni > Akce

= Kromé samotného vysledku také dal prohlubovat povédomi o dulezitosti Knowledge oddéleni
= Dbat na spravny branding — usnadni porozuméni

m  Zazadat si o dostate€ny Casovy prostor pro prezentaci vysledku a feedback

» Uz pfi zadani byt co nejspecifi¢téjsi, abychom dosahli presnych vysledk

= Byt struény a vystizny — kratSi prezentace (1-5 slidd) a Aha! Efektem

»  Vedouci se chce vSe dozveédét uz na prvnim slidu — pokud je zaujmete, budou se ptat dal
= Pokryt opravdovou informacni potfebu (KIT, KIQ, ...)

= Je nutné byt divéryhodny, vytvofit si urcity kredit, mit vSe potvrzené

= Vedeni nezajima cela analyza problému, jen vysledek

= Budte vystizni a zkuste udélat vyhled do budoucna a nastinit mozné akceschopné feseni

= Pokud mozno doructe hlavni poselstvi vysledku osobné nebo alesporn telefonicky

muni.cz
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Udrzet akceschopnost doporuceni

/

——

= Neprinaset fakta, ale informovat o dusledcich a navrhnout
reseni — byt ,actionable”

= Nemusite vzdy mit vsechny dostupné informace, neni to
potreba — pravidlo 80:20 (namaha/prinos za urcCity Cas)

= Ani mit na 100% pravdu, umet se s tim smirit

= Pamatovat na dvé otazky pfi tvorbé ,key insights”

=  What if? -> What if this happens, how does it change the
competitive landscape?

=  So what? -> What does this mean to us?
= Stat si za svym, mit nazor

. e Petr Smejkal, 43262@ ny
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Branding

= Ustalena forma prezentace materialu

= Obsahuje jak vizualni stranku — barvy, formaty, obrazky,
loga, pisma, atd.

m Tak take stylisticka a lingvisticka pravidla — jak psat
zkratky, meny, Cisla, jakou anglictinu pouzivat, atd...

. e Petr Smejkal, 43262@ ny
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Nase sluzby

— Audit
— Advisory
— Danoveé sluzby

— Transakcni poradenstvi




Predstavent LY Audit v kosce Prace v auditu Préce pro EY

SluZby spoleCnosti EY

Audit

V oddéleni auditu u nds pracuje vice
nez 250 zame&stnanct

Danové poradenstvi

Pro spoleCnost EY u nds pracuje
témér 100 datiovych odbornikta

Celosvétové to je pres 32 tisic Celosv€tové to je pies 60 tisic

Podnikové
poradenstvi

Nasi poradenskou podporu
prizptsobujeme sektoru ekonomiky,
ve kterém klient ptisobi, zejména
zkusenostmi z finanéniho a
vefejného sektoru, energetiky i
dalsich verejnych sluzeb (utility)

Transakcni
poradenstvi

Nasi odbornici z divize transakéniho
poradenstvi spolupracuji s nejvétsimi
globalnimi firmami, nejdynamicté;ji
rostoucimi spoleGnostmi a private equity
firmami na nejvétsich a
nejkomplikovanéjsich preshraninich

obchodech

Page 13 EY
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A SUWEDISH STUDY
IN 2009 SHOWED THAT
PEOPLE WITH BAD
BOSSES HAD 40% MORE
HEART ATTACKS.

Dilbert.com DilbertCartoonist@gmail.com



"2u| ‘S4n Aq 181Q/2u) ‘swepy noas ooze  0-9-




I SHOULD WARN
YOU THAT TI'LL
PROBABLY TELL
THIS STORY A
FEW TIMES.




Proc¢ je vypraveéni tak dulezité

——

Pribéh je nejstarsi a nejlépe prijimana forma sdeéeleni

»  Musime zaujmout

= \yprovokovat odezvu, vytvorit akci
m Zacit diskusi
= Pfrehodnotit moznosti
m  Zménu strategickych planu

= At je to zapamatovatelné

. . Petr Smejkal, 43262@ ny
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Jak vypravet pribeh?

= Nejprve odpovedi
= Vice obrazku méné slov
= Doporuceni misto popisu

= Kratke vety, aktivni slovesa

= Musi jit lehce pochopit to, co je opravdu potreba

. Petr Smejkal, 43262@ ny
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Klicova otdzka nebo téma #1:

»  Strucnd a aktivni slovesa pro zvyseni jejich
dopadu.

»  Porekadlo "Keep It Simple and Short" je pravda.

»  Pokud nemUzete néco potvrdit, reknéte to.

»  Také jim reknéte V4as néazor.

Klicova otdzka nebo téma #2:

»  Prezentujte tfi hlavni nosné myslenky.
»  Zameérte se na to, co je potreba.

»  Dalsi podrobnosti pljdou do pfriloh.
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Executive Summary Ukazka 1

In terms of EY, competitors believe EY’s North American TAS revenues likely declined slightly in
2009 because of service mix, although its outlook for 2010 should improve.

Competitors such as Deloitte, PwC, and Alvarez still see EY as developing its position in TAS restructuring, so they
“assume” it has “missed out on some of that growth.” However, they see EY as still strong in corporate finance and
related diligence, valuation, and tax work, segments that did not do as well as restructuring in 2009. Finally, Deloitte
and PwC still view EY as being “slow” to bring back its consulting and IT services, which are viewed as growth areas in
2010 and 2011.

Still, all the competitors respect the quality of EY’s work, its methodologies, and its people. According to PwC, “EY
always does good work, they just don't like expanding outside of their comfort zones so they miss out on work they
could compete for.” For example, EY appears to have made strides in the middle market, which is growing, but
Deloitte believes “EY still views this as a side line until their big public clients kick back into gear. We question how
committed they really are to the middle market.” Also, front-end strategy-related work appears poised for a rebound in
2010, but competitors assert EY “hasn’t taken the opportunity to hire people with that background because they aren’t
tax or accounting guys.” Front-end strategy work includes strategic planning, business opportunity assessment, and
deal/synergy validation and identification.

With regard to strategy work, while most competitors talk about hiring additional strategy resources to focus on this

type of work in 2010 and 2011, they are not actually h . vl .. .
looking to bring on a very small group of senior, well cc Tento slide neSde Uje Jeanduse

key prospective accounts (“rainmakers”). They are nc klicové sdé&leni ani nepoméhé étené‘ﬂ
Instead, the actual work will be done by existing persor

for more front-end strategy work EY does not need to F soustredit pozornost na dulezité fakta
but it should consider adding one or two well connect pro rozhodnuti

provide inroads into key prospective accounts/industries .
Co pomuze?
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Overview of activities 2008 - 2010

Ukazka 2

Areas Americas EMEIA Asia Pacific
EY** 5 0 0
Deloitte 6 6 5
KPMG 4 1 0
PwC 5 15 9

**Closed/announced.

In the Americas, the acquisitions by Deloitte and PwC in the Advisory
space as well as within Canada have increased both reputation and the
ability of both firms to provide services. Deloitte’s penetration and
continued success in GPS is one example.

Impact and changes to market

Each Area has witnessed a number of consolidation or acquisition
activities in the last two years. In Asia Pacific, a number of
smaller offices or individual practices have been acquired by both
Deloitte and PwC to gain regional footholds or entry to new
markets, such as PwC’s acquisition of key influencers in
healthcare in China, or Deloitte’s acquisitions of data analytics in
Australia.

In EMEIA, PwC in particular has been very active in acquiring local
level resources to expand and diversify scope of services throughout
its equivalent Advisory practices, particularly in IT Advisory and Climate
Change services and gain resources in Spain, France, UK and India.

Service | ines Assurance Advisory Tax TAS

EY 1% 5* 1 0 Co se snazi tento slide
Deloitte 6* 12 5* 1 zodpovédét? Lze to ze slidu
KPMG 0 5 0 0 poznat? Jaké zmeény jsou potreba
PWC 5* 24 4> 2 pro zlepseni slidu?

* In some cases, the transaction included more than one SL.

Impact and changes to market

Undoubtedly, the overwhelming focus for acquisition activity has been in the Advisory space. Even the small public accounting firms acquired have
been focused on advising SME or private companies through their growth and expansion., In Assurance and Tax, the combined entities have
increased capabilities for supporting private companies and SMEs in Canada and Australia, as well as Brazil, underscoring the increased interest
in this market segment. In Advisory, most of the acquisitions have been in IT Advisory or other process improvement arenas. Both PwC and
KPMG have acquired skills to replace lost resources during the divestitures of their consulting practices, just as EY has been attempting with its
acquisitions in the Americas. Deloitte’s tremendous investment in the GPS practice from BearingPoint , as well as PwC’s acquisitions of the
Commercial Services practice from BearingPoint and the recent Diamond Management transaction have all changed the playing field in Advisory —
expanding the services and challenging the notion that auditors can not address IT issues.
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Tips and tricks

1. ldentifikujte kliCové aspekty v polozenych otazkach.

2. Pouzivejte aktivni formu sloves. Eliminujte podminovaci formu — slova jako
,mohl bych® ,mél bych®.

3. Vzijte se do pozice prijemce. Co byste délali na jeho misté?

4. V ¢em je doopravdy problém — odpovidate na tento problém? Pokud ne —
zmente vystup.

5. Nahradte text grafikou nebo obrazkem, abyste usnadnili vnimani napfi¢
kulturami i osobnostmi.

6. Kdyz se zaseknete — pozadejte o pomoc kolegu ©

Page 23 Informaéni pramysl 2013/14 rF:zt;ir;ejkal, 43262@ :== I(ISK ||.

Smejkal.petr@email.cz


mailto:43262@muni.cz
mailto:43262@muni.cz
mailto:Smejkal.petr@email.cz
mailto:Smejkal.petr@email.cz
mailto:Smejkal.petr@email.cz
mailto:Smejkal.petr@email.cz

—— '7/—’/
Informacni pramysi
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Proc se zameérit na spravné zobrazovaci
metody? ~ aiaan

slepSi porozuméni datum

= Dobré vizualizaéni techniky vam umozni |épe pochopit data, pomUze vam
identifikovat kliCové poznatky a podélit se o né s publikem

»  Dobré vizualizaéni techniky také pomuzou vasemu publiku rychle pochopit co udaje

Fikaji
= 15 sekundové pravidlo - mohou vasi posluchaci rychle extrahovat vyznam z vasi
prezentace?
Page 25 Informag&ni pramysl 2013/14 Pelr Smejal, 43262@ === KISK ny

Smejkal.petr@email.cz


mailto:43262@muni.cz
mailto:43262@muni.cz
mailto:Smejkal.petr@email.cz
mailto:Smejkal.petr@email.cz
mailto:Smejkal.petr@email.cz
mailto:Smejkal.petr@email.cz

DEAL VALUE
$USD 250 billion+: $USD €85 billion

— Consumer Energy
Discretionary Utilities

2.2%

Information

Telecommunication
Technology

Services

Materialz
Indu=trialz
Consumer Financialz
Staples

Healthcare

Deal Value (USD 250 billion+)

Materialz:

Financials

Healthcars

Conzumer Staples
Industrials

Information Technology
Conzumer Digcretionary
Energy

Utilitie-=

Telecommunication Services

Total deal value = USD 695 billion

18.4%

DEAL QUANTITY
SUSD 250 billion+: 386

Energy s Conzumer Staples

1.0%

Conzumer
Dizcretionary )
Telecommunication
SEervices

Financialz
Healthcare

) Materialz
Indusztrialz

Infermation
Technology

Deal Quantity (USD 250 billion+)

Materials 14.5%
Financialz 168.3%
Healthcare

Conzumer Staples
Industrials

Information Technology 14.0%
Conzumer Dizcretionary
Energy

Utilitie=s

Telecomrmunication Services

Tota! number of deals = 386
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Proc se zameérit na spravne vizualizacni
techniky? - Sl

= Efektivnejsi komunikace

= Dobré vizualizaéni techniky pomahaji dulezitym datum vyniknout

m  Efektivni prezentace dat pfispiva k vérohodnosti dokumentu

United States: working age cohort population change 2000-2020 United States: Working age cohort population change 2000-2020
Age cohort 2000 2020  Change (X) Age cohort 2000 2020 Change (3
20-24 19,172 22,631 25 20-24 19,172 22,631 25 I
25-29 19,610 24,158 23 25-29 19,610 24,158 23 I
30-34 20,887 24,046 15 30-34 20,887 24,046 15
35-3%9 22,976 18,840 -15 35-39 22,976 18,840 13
40-44 22,646 17,362 24 40-44 22,846 17,362 [ e
45-49 20,516 18,054 -12 45-49 20,516 18,054 |12
S0-54 17,661 20,843 15 50-54 17,661 20,843 15 mm
55-59 13,604 22,006 a1 55-59 13,654 22,096 &l I
6l-54 igpoii 21,126 o4 o564 10911 21,126 24 I
65-69 9,548 17,929 fats] 65-659 9,548 17,929 26 I
Total 177,611 207,085 22 Total 177,811 207,085 22
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Tri kroky ke spravnée vizualizaci

——

m Efektivni zobrazeni kvantitativnich dat a informaci sestava
ze tri kroku:

< . e vh'o G Ve, Navrhnout/naformatovat
Urcit smysl /poselstvi zobrazeni

- Co chcete sdélit? - Tabulka nebo diagram? tabu!ku!gl_'af ;
. - Spravné vizualizovat
- Jaky typ grafu?

. Petr Smejkal, 43262@ ny
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Priklad

m  Otazka: Urcite potrebujete tabulku nebo graf? neda se to
vyjadrit pouhym textem lépe?

“China’s GDP expanded152% between 2002
and 2009.”

152%

China's GDP expansion between 2002-2009

. e Petr Smejkal, 43262@ ny
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Tabulka vs Graf

e "/,(_—“_\7
Tabulka Graf
1. Jednodussi vyhledavani nebo 1. Smysl je ve tvaru hodnot — vzorce,
porovnavani jednotlivych hodnot trendy, odliSeni od normy...
2. Kdyz potrebujete znat presne 2. Chceme najit vztah mezi riznymi
hodnoty hodnotami

3. Informace zahrnuiji vice nez jednu
mirovou jednotku

4. Data maji veliky rozsah hodnot

Gross domestic product at PPP (current international dollars®, billion) 6,000 -

2002 2003 2004 2005 2008 2007 2008 2009

— G HiNE
HongKaong
— =i ApOre

China 3664 4116 4662 5364 6243 7338 8261 9228 +0 Australia
Heng Keng 187 187 220 243 269 293 306 3N 50
Singapore 145 154 173 184 218 245 254 253
Australia 568 595 832 esT 711 767 797 81S 0 ——
2002 2003 2004 2005 2006 2007 2008 2009
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Spravné zobrazeni

N -/,A,
Nominalni porovnani Setridéni
Porovnani hodnot mezi sebou, Hodnoty jsou sefazeny , napr. podle
nezalezi na poradi velikosti

Metoda: Sloupcovy graf (horizontalni nebo vertikalni)*
Metoda: Sloupcovy graf (horizontalni nebo

* Horizontalni sloupce maji Iépe Citelné popisky N
vertikalni)

Figure 3. Global IPO activity by industry 2007

Ernst & Young people by area, FY03 Number of deals
50,000 aterials IS
0000, industrials A
High technology a5
50,000 | d ey
S ——
50.000 1 Consumer products  [ESN
0000 S
30,000 Healthcore TS
20,000 Consumerstaples INESN
10,000 | Resiestate B
g Mediaﬂ.entert'ainmen-t -
Amaricas  EMEIA  FarEsst  Dczanis Jspan Retail [TE50
Telecommunications -
.. Petr Smejkal, 43262 'y
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Spravné zobrazeni

Casové osy

Ukazuji proménné v zavislosti na Case

Metoda: Spojnicovy graf (k zvyraznéni
vzorce nebo zmeény) nebo sloupcovy(k
porovnani jednotlivych hodnot v Case)

0,000
000
3,000
73,000
LI
53 050
3,000
53,000
oy
Pk

0090 4

2000
B0
o008 4
55,508

mll'ﬁb"d MI"‘I .N-W

Cast k celku
Vztah hodnot k celku

Metoda: Sloupcovy graf (horizontalni
nebo vertikalni)

Casto pouzivan kolaéovy graf, coz ale nebyva nejlepsi feseni

2007 Fortune Global 500

“of companies audited

PWC 27.4%
EY 23.TH%
KPHMG 22.64%
Deloitte

Other

Total =100%
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Priklady

US average vehicle age (1995-2009)

US average vehicle age (1995-2009)

As of Passenger Light All ITight Passenger Light  All Light
Cars Trucks Vehicles As of Cars  Trucks Vehicles
71171995 8.4 8.3 8.4 1-Jul-95 8.4 8.3 8.4
711/1996 85 853 85 1-Jul-96 8.5 8.3 85
711997 87 85 8.6 1-Jul-97 a.7 8.9 8.6
71171998 8.9 8.9 8.8 1-Jul-98 8.9 8.9 8.8
71171989 9.1 89 8.8 1-Jul-99 9.1 8.9 8.8
7/1/2000 9.1 8.4 8.9 1-Jul-00 9.1 8.4 8.9
7/1/2001 9.3 8.4 8.9 1-Jul-01 2.3 6.4 8.9
=175000 54 W 5 1-Jul-02 9.4 8.4 9.0
7172003 9.6 85 0.1 Hﬁ:gi gg gg gl
71172004 0.8 8.6 9.4 ' ' '
1-Jul-05 10.1 8.7 95
71172005 10.1 8.7 9.5 1-Jul-08 10.3 8.9 9.7
7/1/2006 10.3 89 97 1-Jul-07 10.4 90 98
/2007 ] 104 2 2.5 1-Jul-08 106 93 10.0
7/1/2008 ] 10.6 9.3 10 1-Jul-09 10.6 9.6 10.2
10/1/2008 10.6 96 10.2 ouree B F
Source: R.L. Polk & Co.
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Pfiklady

Zcela odstranéno:

« Zaramovani grafu

* Obé osy Y — u sloupcu i linie jsou
presné hodnoty

* Oddélovaci znacky na ose X

Vizualné potlaceno:
* Linie osy X

Zmeéneéno:
* Jednotky v kterych jsou hodnoty
uvedeny

ME&A Activity Involving NCA Companies: June04- Juned7

1300 + A5145.525" 160,000
1 + 140,000

1230 #.5131,858 [ 5140,

1200 4 + §120,000

1150 4 - §100,000

577812 -+ 580,000

oo 1 550,000

1050 ¢ + 540,000

1000 4 + §20,000

1216 1080
950 : : 1258 50
Jun04-Jun0s Jun05-Jun0B Jun06-Jun07
C——Announced Deals —#— Declared Deal Value (SM)

ME&A Activity Involving NCA Companies: Juneld4- Juned7

1455
o L
3.9 P

1
R

s Announced Deals
776

=

Jund4-Junis Jun05-JunoG Jun0G-Junay

o Total Declared
Deal Val (SB)
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Pfiklady

US personal & commercial combined ratios

115
110
105 N /
“, I
R
h
100 N
"x._H. e -
90
85
80
2002 2003 2004 2005 2006 2007 2008 2009 2010E
—— Personal 105.3 98.6 94.5 97.7 94.2 97.2 104.4 102.2 102.6
Commercial 109.5 101.7 102.1 104.2 91.3 94.2 106.1 99.4 102.3
. e Petr Smejkal, 43262@ iy
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Pfiklady

US personal & commercial combined ratios

115 -
Zcela odstranéno:
* Ramecek kolem .. |
oblasti grafu
* Mrizka kolem dat . .
v tabulce Ve
y 100 |
Potlageno /
Zvyraznéno: 95 -
* Pomocné cary v
grafu potlaceny a0 -
* Sila linii grafu
zvyraznéna 85 |
50 2002 2003 2004 20045 2006 2007 2008 20049 2010E
m——Parsonal 105.3 898.6 94.5 ar.7 94.2 97.2 104.4 102.2 102.6
Commercial 108.5 101.7 1021 104.2 91.3 94,2 106.1 9.4 102.3
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Priklady - barvy

Biopharma alliances, by Quarter

153 199

120

158 162 162

180
147 1 1as 183

143

1208 2008 3008 4008 1007 2007 3Q0T 4007 1003 2003 30203 40058 1008 20005 30209 4005 110 210 310 410 1Q11 2211 34N

muni.cz
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Diky barvé muzeme zvyraznit dulezitou
cast dat |

./

——

ProC jsou nékteré sloupce Sedé a jiné Zlute?

PE funds closed

(Number)

2007
2008
2009
2010
2011

1.0209 I
70
S84
5272 1l
477 Il

Committed capital Announced PE deals Announced PE deal Average PE deal
{(US$ billion) (Number) value (US$ billion) equity component
G510 3.231 I 731 31% I
G525 2,653 I 218 0% I
246 1,796 . 138 46% I
226 2,158 N 235 41% I
230 2,138 I 210 38% I

PE-backed M&A exits

Buyout firms’' dry powder [(US$ billion)

PE-backed IPOs

(USS billion) (USS billion) Total us Europe Rest of world
2007 303 58 445 258 147 40
2008 141 9 493 272 167 54
2009 70 17 491 272 166 53
2010 225 37 435 244 137 54
2011 217 30 365 192 123 40

VS Petr Smejkal, 43262@ Ny
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Diky barvé muzeme zvyraznit dulezitou

cast dat

——

//

Pouziti barvy k zvyraznéni hodnot

PE funds closed Announced PE deals

Committed capital

Announced PE deal

Average PE deal

2007
2008
2000
2010
2011

(Number) (USS$ billion) (Number) value (US$ billion) equity component
1.029 3610 3.231 5731 31% I
970 — 5625 2.653 Nmmmm 5219 . 39%
S84 e 3246 mm 1.796 3136 m 46%
927 3226 = 2,158 I 5235 mm 41% I
477 5230 . 2,135 . 5210 Wl 38% NN

Buyout firms’ dry powder (US$ billion)

PE-backed M&A exits PE-backed IPOs

(USS billion) (USS billion) Total us Europe Rest of world
2007 3303 358 3445 s 238 147 40
2008 3141 = 0 m 54093 272 167 54
2008 370 | 317 . 3491 . 272 166 53
2010 3225 Wl 337 I 3435 . 244 137 54
2011 3217 Wl 339 . 3365 am 192 123 49
High value

VS Petr Smejkal, 43262@ ng
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Pokrocilejsi vizualizace

/,(_—“_\_7
= Namisto...
Real GDP growth, 2006-2010 (%)
12 -
10 A /_ s B r A Z
— |5
g - — | ndia
e M E
G — | nited States
m— G ETMANY
4 s |
France
y / - ———Japan
0
06 ay 0a 09 10
VS Petr Smejkal, 43262@ g
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Pokrocilejsi vizualizace

e ———

./

= Je lepsi data rozdélit po jednotlivych zemich a prezentovat

v sérii malych grafu

Real GDF growth, 2006-2010 (32

China India
12 12
5 --"""\__‘ D | —
6 6
3 3
0 0 ——77T—1

06 OF Q8 09 10 06 47 08 09 10

United States UK
12 12
9
5] 5]
: .---'""ll-_— 2 _—“"-I—.
0 0 +—F—7—1

T T T T T 1
06 O7 08 09 10 06 07 08 09 10

06 47 08 09 10

Japan
12
g

Sl'—“‘"‘-

06 07 08 09 10

Brazil
12

[= LY =]

E‘I‘,ﬂ".—-“'—_
a4

T T T T 1
06 07 08 09 10

France Germany
1z 12
9 9
& &
3 —_— 3 /—\__
a

0+

T T T T 1
06 07 0B 09 10 06 07 08 09 10
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Pokrocilejsi vizualizace

— -/‘—(——_“_\_7
= A nebo takto...
Real GDP growth, 2006-2010 (%)
. Ching India — ]S s B &2 | nited States s | | s | 31N France Germany

12

N AL
. a N

607030010 0607000210 OGOQ70Q030910 OGO07O050910 O6O07O030910 O50F030910 0507050910 Q607030910 0607030910

muni.cz
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Dalsi priklad pokroc

ilejsi vi

zualizace

[ ——
./
r
= Namisto tohoto
Chinese competitors have won market share
100%
B0% 19.19% 19.3% 18.5% 17.3% 168% |
B0%
T0% B Other
OMotorola
U mNSN
B0% mZTE
mCisco
40% .
BEricsson
30% mAlcatel-Lucent
R OHuawei
20% 14.3% —
1889 16.5%
10% 7 18.8% [—
N 12.0% 7
R 5.8% B.0%
0%
2008 2007 2008 2009 Q22010
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Dalsi priklad pokrocilejsi vizualizace

— -/‘—(——_“_\_7
s Joto...
Chinese competitors have won market share
o 45 e 8 | R |-LUCENE T C S50 . (C S0 — [\ 0torola . H LI BV E | . 7T E

25%

20% -
15% - \_/
10% - /\_/

D% T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
06 07 08 092010 05 O7 OB (92010 05 O7 08 (092060 05 (7 08 092010 05 O7 08 092010 06 O7 08 092010 06 O7 08 (09 2010
. . Petr Smejkal, 43262@ iy
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Dalsi priklad pokrocil

ej

Si vizualizace

/,(_—“_\_7
= Nebo toto...
Chinese competitors have won market share

2006 2007 2008 2009 Q2 2010
NSN 19.7% M 174% NN 16.2% N 11.5% m 2.9% Ml
Alcatel-Lucent 18.8% NN 16.5% HEEE  14.3% I 14.6% I 16.4% N
Ericsson 18.6% I 19.7% NN 20.5% BN 15.3% I 13.9%
Cisco 0.5% Wl 11.1% 10.4% N 10.1% 12.9% N
Motorola 6.2% M 4.4% il 4.2% i 3.8% 1 376
Huawei 5.8% 8.0% 12.0% 17.1% 18.8%
ZTE 2.2% 3.5% 3.8% 7.3% 9.6%
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| I Av 4

Pokrocilejsi techniky vizualizace
Pouzijte zjednodusené mapy pro ilustrovani dat —

e ———

Emerging market companies are taking their place among global leaders. The 2008 Fortune Global 500
listincludes 78 companies from emerging market countries (16% of the total). Of those joining the Global
000 list for the first time, 10 of the 39 new entrants (26%) are located in emerging market countries.

The number of emerging market | Fortune Global 500: Emerging Market Companies J'
companies onthe Fortune

Global 200 list have expanded

from 47 in 2003 to 78in 2008, an

increase of 67%.

CAGR=18%
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Peer review

Better decisions

Akce

Better
recommendations

Predavani

“Slusnost je zhouba spoluprace”. Edwin Land.
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Better inputs
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Intelligence
Cycle

Better insights

Analyza
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