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REALITY BITES

A COMEDY ABOUT LOVE IN THE 905

am s ]

Someone has taken thei ]meofswvmmmm: step too far.

THE HEGHLY ACCLAIMED XEW THRILLER FROM WEs CRAVEN




ETHAN BEN
HAWKE  STILLER




hat roles do “mainstream” media texts play in the
lives of these young people?

4. How do the makers of this film attempt to ensure that
Gen-Xers will view it as “credible”?
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ewman 1dentify as the
s of American “Indie



“an Authentic, Autonomous,

Alternative

; sition characterized by a
ecific mamfestatlon of oppositional taste

t left-liberal sensibility positioned as
or to the imagined “mainstream”

tream: a mass culture caricature

al, corporate production ... suits

2 Stupefying, formulaic texts ... trash

3. Mindless, conformist consumers ... dupes

Embraces fantasies of authenticity and autonomy:
products of integrity, made outside commerce







estation of

(yen-X: An extreme manife

] pecific development within
]S indie culture late 1980s to mid-1990s

fic way of consuming media products

er-media literate; cynical, detached,
1c modes of media consumption

Media central to understanding the world

Like indie, 1s associated with middle-class,
educated, white, left-liberal, anti-corporates g




you agree with his assessment?

at would the motivation be for portraying
this group 1n such a way?
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Dake on how Realit

0 neutrality, Oake 1s
Gen-X politics.

 Bites seeks to contain
irough domestication o

1 disempower
protagonists

d cannot be true to this group,
1s essentially conservative in outlook

But why would commercial film producers
‘reach out to an audience, only to condemn 1t?

Perhaps, Oake 1s missing the point ...

REALITY BITES




Screening Questions: Reality Bites (1994)

s film portray its Gen-X protagonists?
{ow 1s the “mainstream’™ media portrayed in this

nat roles do “mainstream’” media texts play in the
lives of these young people?

4. How do the makers of this film attempt to ensure that
Gen-Xers will view it as “credible”?



Wity Bites: Well-meaning but perhaps

- bit too hard to be “'DUY)(?)

de to appeal to Gen-X, a .
ated media consumers i

Im seeks to remind Gen-X that
tream” media is central to its identity

iy

zes how Gen-X uses “mainstream’: | |
a, 1Ironic appropriation, quotation etc ... | - g

- Also suggests that corporate media personnel

might be unhip, but also love popular culture

Frames extreme Gen-X sensibility as a coping
mechanism, too much 1s sad not bad!

-,




hat roles do “mainstream” media texts play in the
lives of these young people?

4. How do the makers of this film attempt to ensure that
Gen-Xers will view it as “credible”?



Quietl y “Correcting” Gen-X
critigque of “M;u eam” to appeal to Gen-X

instream” media portrayed as:
times a product of “autonomous” personnel N[N
e of “authentic” expression |

o consumer discrimination and choice 7
Enabling challenging/empowering consumption .

Stresses an alternative to oppositionality! 4

That a gen-X-friendly subculture can exist — |
because it does exist — within the “mainstream” |




Why Hollywood Needed Gen-X: Or holding

on to the life blood of the industry

Oake claims Gen-X was invented by media,
which then sought to discredit it: hokum!

Hptaugh himﬂl.beﬂlﬁ toKarate lies in
ind and heart. Notmlhehanda

way to period of youth market decline

it becasse Hhey O BAND. ONE DREAM ONE SUMMER
Serve You doesn + mean
J(‘h ey iK€ You.

Not in Hollywood’s interest to further alienate
Gen-Xers; they were avid media consumers!

Moreover, independently released films clearly
indicated the commercial power of this group




These films also included tales of ghetto life,
and a number of films that failed commercially

These tend to be overlooked as youth films, as
they are not about middle-class white teens!




\ Mallrats Trailer:


http://www.youtube.com/watch?v=Mlfn5n-E2WE
http://www.youtube.com/watch?v=Mlfn5n-E2WE
http://www.youtube.com/watch?v=Mlfn5n-E2WE
http://www.youtube.com/watch?v=Mlfn5n-E2WE
http://www.youtube.com/watch?v=Mlfn5n-E2WE
http://www.youtube.com/watch?v=xDYGo0UgIVM
http://www.youtube.com/watch?v=xDYGo0UgIVM
http://www.youtube.com/watch?v=xDYGo0UgIVM
http://www.youtube.com/watch?v=eOd5zJLsZEc
http://www.youtube.com/watch?v=eOd5zJLsZEc
http://www.youtube.com/watch?v=eOd5zJLsZEc

e Case of Hollywood & Skateboarding

sative of the challenge of
y od’s courtmg subcultural sensibilities

eboarding booms take place in the late
 the mid 1980s, and the late 1980s

Like other sizable subcultures, skateboarding
has not translated into strong box office

Hollywood usually fails to undermine its
status as an “Other” of many subcultures
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max’s successes, especially with Pulp |
n, indicated Hollywood was the problem

slomerates that own Hollywood studios
pecialty divisions to handle indie films

These companies enjoyed some success from F
the late 1990s to the mid 2000s d 0P ——
j
‘d —

Hollywood continued to remind young people 4]

mainstream media 1s central to youth 1dentity




rere scorned as inauthentic appropriations of a
1zes independence and Otherizes Hollywood

reach out to the declining young market

ood clearly intended to
. }

were used to “remind” cynical media-literate Gen-Xers that
sam” media was central to their identities and their lives

stream media was presented as offering an alternative, and
as accommodating supposedly autonomous talent and authentic visions

This strategy struggled due to Hollywood’s status as a key foil against
which audio-visual subcultures define themselves: as the enemy



