


Barbara Klingerova: Konecna a nekonecna historie filmu:

rekonstruovani minulosti v recepcnich studiich (1997)

O Diachronni oblasti vyzkumu:
O Reprodukce prostfednictvim videa a laserdiskd.

Obdobné jako vysilani v televizi, pfedstavuje i uvadéni filmU na videu a laserdiscich
vyznamnou divackou platformu ktera by se mohla stat predmétem vyzkumu
recepCnich studii.

Tyto formaty s sebou nesou zcela odliSny modus reprodukce a predvadéni, ktery
zahrnuje praktiky specifickych medialnich pramysld, jakoz i promenenou situaci
sledovani. Existuje mnoho ruznych tl/(pu otazek, které je zde mozno vznést: tykaji se
technologii a obchodnich praktik, které se podllgy na rozvoji a zavadéni téchto
novych formatd, jakoz i klasifikace ﬂlmu a komentaru uzivanych v obchodech s
videokazetami, na obalech laserdisku i v pfibuznych médiich, ktera divaka orientuji na
prislusny film. Jak se kupfikladu laserdisky publikum prodavajl ve speC|aI|zovanyc
casopisech typu Widescreen Review? Jakym zplsobem specialni vydani filmd,
ktera se objevuji v laserdiskovych formatech - fprmase]luc rozsahlé gmentare krltlku
reziseru a hvezd, jakoZ i pokyny pro vyuzivani filmu ke ,studijnim acelum®™ - méni
identitu filmu a jeho recepci? Budeme-li dopad laserdisku a videa na recepci
zkoumat dale, nabidne se nam otazka, jaké moznosti castého znovusledovani
filma tyto formaty implikuji. A nakonec bude treba poloZit si otdzku nejobtiznéjsi -
jakou roli hraji laserové ¢&i video reprodukce filmd v. oblastj socialnich interakci, Sirsich
modelu konzumpce a dejinnych vyvojovych procesu, které kolem vztahu ﬂlm/dlvak
v konkrétnim diachronnim obdobi krouzi?




Barry R. Litman, The Motion Picture Mega-
Industry:

|
O prumérny pocet divaku sledujicich film z videokazety 2,9;

O 4.5 miliardy filmd za rok na nosic¢i pro domaci sledovani.




|
Trzba z kin: cca 20% ptijmu filmovych studii

1986 - trzby z VHS poprvé vyssi nez trzby v U.S. kinech

2004 : trzby z kin (USA, Kanada): 10,2 miliardy; trzby z ,home
video": 25,95 miliardy

Hleda se Nemo: 21,5 mil. ks — amer. trh

Trzba v kinech: 340 mil. dol.

Shrek — 35 mil. ks dvd celosvéetove

Trzba v kinech: 484,4 mil celosvéetove

The Lion King 11/2 — 9 mil. ks — amer. trh (direct to video)

OOO000 000




Media Consumption

Media Consumption based on Hours per Person®

% Change

2000 2001 2002 2003 2004p] 03-04 00-04p
Filmed Entertainment
Cable & Satellite TV 769 843 918 975 10101 3.6% 31.3%
Broadcast TV 866 833 787 769 782 06 -84
Consumer Internet 107 139 158 176 189 74 6.6
Home Video' 51 56 65 70 78 114 529
Box Office 12 13 14 13 13 0.0 8.3
Interactive TV * 2 i 2 2 3 50.0 50.0
Subtotal 1,807 1,886 1,944 2,005 2,075]| 3.5% 14.8%
Other Entertainment
Broadcast & Satellite Radio 943 955 990 1,002 1,035) 33% 9.8%
Recorded Music 258 229 200 184 180 42 -19.4
Daily Newspapers 180 177 175 171 169 -1.1 -04
Consumer Magazines 135 127 125 121 118 1.7 -6.4
Consumer Books 109 106 109 108 107 -1.8 -10.8
Video Games 59 60 64 69 71 29 203
Subtotal 1,684 1,654 1,663 1,655 1,680] 1.5% -0.2%
Total 3,491 3,540 3,607 3,660 3,755] 2.6% 7.6%

* Figures revised by source

Source: Veronis Suhler Stevenson

! Includes playback of prerecorded VHS cassettes and DVDs only

2 Video-on-Demand only
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$187.93

$100.01

$49.64

$86.13

$60.89

Consumer Spending per Person per Year'

$202.73

$114.26

$68.04

$84.45

$64.81

(USD)

$135.02

$84.76

$87.51

$72.02

$151.94

$248.02

$172.04

$107.02

$90.30

$77.12

2000

@ Consumer Magazines [0 Recorded Music

B Consumer Books B Consumer Internet

2001

2002

2003

O Newspapers

* Other includes: Box Office, Video Games & Interactive TV

TV includes: Cable & Satellite TV (Basic & Premium services)

Source: Veronis Suhler Stevenson
MPA Worldwide Market Research

B Home Video

2004p

m Other*
m TV

! Figures revised by source
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VHS

Sales of Home Entertainment to US Dealers*

DVD

Units in MM
Rental |Sell-Through| Total % of Change
Year | Cassettes| Cassettes | Cassettes|Prev. Year| 2004 vs.
2004 33.0 115.7 148.7 -49.4% -
2003 47.5 240.2 293.6 (39.0) -49 4%
2002| 736 407 4 481.0 (23.1) (69.1)
2001 86.2 539.6 625.8 (5.8) (76.2)
2000 994 565.0 664 .4 -- (77.6)
Units in MM
Rental |Sell-Through| Total % of Change
Year DVDs DVDs DVDs |Prev. Year]2004 vs.
2004 149.1 1,313.1 1,462.2 33.3% -
2003 111.8 985.0 1,096.8 50.3 33.3%
2002 79.1 650.5 729.6 88.5 1004
2001 37.1 350.0 387.1 105.6 277.7
2000 13.9 174 4 188.3 - 676.5

ource: Adams Media Research

PA Worldwide Market Research

*Historical figures have been updated by source
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Rané aparaty pro domaci
sledovani

(LN

Ben Singer, Early Home Cinema and the Edison Home Projecting
Kinetoscope. Film History 4, C. 3, 1990

Moya Luckett, ,Filming the Family™: Home Movie Systems and the
Domestication of Spectatorship. The Velvet Light Trap 36, 1995, s. 21-32.
Laurent Creton, Ekonomika a trhy amatéerského filmu: dynamika vyvoje.
Iluminace ¢. 3, 2004

Peter Kramer, The Lure of the Big Picture: Film, Television and Hollywood.
In: John Hill = Martin McLoone (eds.), Big Picture, Small Screen. The
relations between film and television. 2003

Anke Mebold - Charles Tepperman, Resurrecting the lost history of 28mm
film in North America. Film History 15, C. 2.

Anthony Slide, Before Video. A History of the Non-Theatrical Film.
Greenwood Press, New York — West Port — London 1992,
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[ Anglie:
0 W. Watson: Motorgraph

0 Haydon a Urry: Home Student s
Cinematograph

[1 Riley Brothers: Kineoptoscope

[0 USA: 1897: American Parlor
Kinetoscope Co. of Washington




Haydon - Urry: Eragraph (Home
Student "s Cinematograph )
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Vitak




Vitak - reklama v katalogu,
1902




Homograph




Homograph - 1911 - propagacni
letak




[Author’s collechon ]

Lﬁg 1. Edison’s telephonoscope, from Punch’s Almanac for 1879. Punch 76 {2 December 1878): 11,




1912-1923

[1 Bing projectoscope, Cosmograph,
Kineclair, Phantascope, Ernemann
Kinox,

[1 Pathescope
[1 Edison Home Projecting Kinetoscope

[1 na disku = Victor Animatograph
(1911) a Urban Spirograph (1913)




MoZné duvody narustu zajmu vyrobcu:
zajem o kina

pujcovny filmu

vliv velkych spol. — Pathe a Edison vstoupili
na trh

Pathe KOK 1912 (v US jako Pathescope
1913)

a Home Projecting Kinetoscope
— novy nehorlavy acetatovy material
novy system distribuce




Edison home projecting
kinetoscope — 1912-1914

OO0 OO

22mm, tri pasy
Predpokladani uzivatelé a trhy: rodina, kostel, skola, kluby,
obchod

mozné priciny neuspechu:

-cena projektoru

- Spatna propagace; chybny predpoklad, ze i drahy
kinetoskop si najde cestu do domacnosti vyssich vrstey,
jako fonograf — ale fonograf Ci stereoptikon byly spatne
modely: ty mohly spolehat na dlouhou tradici burzoazniho a
aristokratickeho kulturniho zhodnoceni hudebni
performance (hudebni koncerty v domacnostech) a
verejnych prednasek (hlavné cestopisy); film nemeél
podporu takoveho vitaného kontextu

-technicke nedostatky, napr. zpocatku chybel pas na
odebirani odvinutého filmu




spirograph
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Pathe KOK (Pathescope)




Fig. 2.
Cinématographe
de Salon Kok’
poster, Pathé
Fréres, ca. 1912.




Katalog - 1922

§ DESCRIPTIVE CATALOGUE f

j*lla I.m Euﬂﬁial Fﬂalmesff":f
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The Pathewope Co. of America, Inc, E
Aeclian Hall, Naw York




»,1he Pathescope Can Take You to
the Holy Land™ New York Tribune,
1914

0 ,..wonderful series of
reconstructed Bible
Scenes actually posed in
the Holy Land...”

O ,..the Pathescope is built The Pathescope
- Can Take You to the
especially for home and Holy Land

school use and to be T Piacions o s okt s i

constructed Bible Scenca actually posed in the Holy Land, with pa-
tive actors and native costumes,

O e r a t e d b Infinite care was devoted to alightest details and the subjocts
wre handled graphically but reverently.
These beautiful and insplring mo-

inexperienced persons - o o AT il T P
even by children® | rmsmsher muSnn

¥ wchosl " \
s mned 15 be opersted by inexpericaced The Pathessopae shows o foutdoct
by children. :

| In Recognition of the Educational Vales of The
| Pathescops, The New York Fribuna MHar Booght

Tioenty Pathescopes To Bs Given o Twsnty
Sehools o Prizas in fta Big Voting Contert

|§ SEND FOR FULL PARTICULARS AND FOR CATALOG OF FIAR.

THE PATHESCOPE,
| Acolian Hall, Suite 1632 33 Weat 424 Strest, New Yorky
| FREE DEMOMNSTRATIONS AT ANMY TIME v




Fig. 1. The New
Premier
Pathéscope, Arls
and Decoralion,
September 1919,
p. 248.

,Think of having Pathéscope
Flickerless, “Safety Standard”

M a ry Pi C kfo rd F Motion Picture Projector

Ewbodies awvan yoors of quccessful saperiencs
galaed in the werlducida eafe and wee of ower

» n T0.200 Farmer medels 1o exsfovice ity and Couns
tey Wawien, Sebwale, Churches, Cliuks oad Commmere sl
a r I e a I I l Establiahnperts,
’ The Hew Premier 19 as greatan improvensnt over he
orier rodels as the mosdern sebf-starting, 1

P D

n [ [ crd bousine s superion o e 300 of ten years agin
So simple that anvbeuly can aperate it Sa euguisiely
I I r I Built  that s HL.N res amaee and delipht the exge
u erifics.  Soosmbe witly its width, -.--u. Frer
your own home"

Sikna sk 51 s Ialebod by the Liisderwoiiers, “Enclosing
Booth et pequaibred,”

£1 b sl mrywl‘:a:c v itk 1 leensed sperator or
eal projectir for putdoor

ing enter hn:ma‘n: on ghe Jawm,

aly 28 pounds with ymivessal wotor, ¥ n
antease Loy 1he traveler or e be sratmtel an
soane calumet,

tablished in priveipal oties the Iathéseape anmer iy

rEny ar e 51.".'}.11|-.;\! peels as oflen as -h’-\i'n:lf

!r.\'u-., !rl BCil-
e amd e

aclded week 1:1'

Pk of haveng Mary Tichiord, Charlie Chaplis,
W, 5 Hart fn youse oson home,—or you can

Take Your Own Motion
Pictures

as hunedreds e
fens pecord of Bwmed
o fascehatiog aetcs on the serern,

Cheice of Ihs exnelibg

mil Astar, My, | €eden

W Patker, Mrs B

e, “ 0, Havessyer, Jr
Ihenry C. Phigps, Mes Jagol &

rhile, FoW, Weckwoeth ami wshers

Clubs, Churches and Schools

Fizd in the HEW PREMEER PATHIACG m-x

vl w¥ar ey eeed po enbertaim, walecrdk amd

chbtge +
L-m WLy

Vil the Pathiscope Salon of write of call dor Herats

The Pathéscope Co. of America, Inc.
Suire 1804, Aeolian Hall, Mew York City
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Pathe-Baby

1. klika pro rucni
pohon

2. skrin pro
projekcni lampu

3. klika pro rychle
previjeni

5. filmovy kotouc
8. schranka na film










Fonografy a kinetoskopy
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TEACHERS:

Motion Pictures Are a Won-

derful Aid in Your Work
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Live Over Your Vacation with the

IMPFROVED 1911 MODEL

YD U can live over the happy days
of your summer outing ind
make the long winter evenin

bright for your family and frien

The photographs or poat=cardn of vour
visil o the seaside, conntry or mountaios,
or your trip abrosd, will serve o new and
fmscinnding piarjidec

The Mimwcope will bring back cach
wiell=temembiened sceie and récall irilepest-
fnp and hamorous aaeei o,

The fumidly can review the Distory of
M- B i Gne evening,

A Few of the Many Other Ways in which

You Can Use the Mirrescope:
Tia Berwio o wival ticules ol o pgwimen, s

fAir g ilraAin T BAeiEey el rmren, jRidad jEie
Ml AP il sk s b

Te sb=w K ||..|_-||i||--.|.lull TLF PERTeY] 1
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Mirroscope

i
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A nghl;r Perfected and Ensily Operated Instrument

HE Mirrscogse for igon has sy brapireesoits aver all Inrl"l" e lectings, bncluding u g e rhul obinalel
by Eylem; wihimr aletpitiom of he |l||1 gie Lo Lhay wery fadpe; e s ||lis'ql af insdfe
sl or wl

The Mirmospe b o :||-.h'.|1' Plrlu.‘.r‘ in DETRTi],

mioulon’ sfn sailiciEel e hang the whort or scroen and b
Aald by Pl Bapsly snd Defdsnrs Siobpes, am
rnr L Hlllnh-
Tarille, mresgr e
Campuln mild] mm II-| 1]

i .'|.r||l o] el bl ol Tood sing,

inls oy ol plates, dlides or filme Flve
nhwwiryg Pt oo

ctrmeerin @f Dy ieais, Doogrisent snd Toy Blomm,
e Mirvssrace.’’ ([ foar dwaler ghes
THETR]E JENL pOiec L, We e paepmld on feenipt of prhe L

LR TR T
musy Sty wesl Erpuia gehiaa

Write for Free Booklet:
—lﬁﬂ‘n“pc Entertainments”

ey D o
lul—'_nrrl arm e
Mllll-'ul:-l‘.

l‘!muau- Stylos u-ml '“nu + Mirrnscogn Madasl 00

Thees Biyles: Dlas and Pectrde due tpwn ne cliy] Seniy awowan e an darn) Lt T
lore it -hlllu Ty Eoens o oy Sk abore, Ao i wrel creey b, |_|l il e e wheBaeh,
2 T R ey waw ferierily .-.l.w.'n.i
fin Simes fn Ench Er;rh wilh breibeseein,  [*vice Brg.  Oubme mesilols e 0y bir fon,

Fenr Siasdard Hie T, Ban, Big, Baw (Be® of dwaf
Ialby 55 o Ehe BES B Nig ohos)

wa Toy Siess 85 wod By While il

The Buckeye Stereopticon Company

- i e e ol My man i bk grude Wi pmanl
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you mader BO2Z Sackell Avenia Cleveland, Ohio
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Trh s filmy pro domaci sledovani pred nastupem
videokazet, nabidka filmu

Oo0odo0doooooo o o o o 4

Ideal Pictures Corporation —ptijcovna 16mm filmi, filmy RKO a Allied Artists, United Artists, PRC,
Warner bros, Walt Disney.

Eastman Kodak: dvé dceriné spol. — Kodascope Libraries pro domaci uzivatele 8mm a 16mm filmu a
Eastman Teaching Films pro Skoly

1926 — dohoda s Warner Bors — prava na 16mm filmy — The Clash of the Wolves, The Lighthouse by the
Sea, Lady Windermere’s Fan, ..

1937: MPPDA - Motion Picture Producers and Distributors of America —vytvoreni Advisory Committee
on the Use of Motion Pictures in Education. ZaloZeno Teaching Film Custodians —

napr. 24min dlouhy First Seize His Books — 1953 — je zkracena verze MGM filmu The Mortal Storm
(Frank Borzage).

1937 — Paramount — pro Skoly — jednokotoucové —

z Maid of Salem se stalo Seeing Salem

z High, Wide and Handsome - Men and QOil

z Wells Fargo - Wheels of Empire

1975 — Learning Corp. of America— uvedla filmy Columbie

napr. A man for all seasons (1966) uveden jako Conscience in Conflict

In Cold Blood — jako Crime and the Criminal

Holl. primysl: 1945 — MGM - distribuce na 16mm do svéta, ale ne v usa, podbné i 1946 — RKO
Castle films —zaloZeno 1924 — doddaval 8mm a 16mm kratké filmy a kratké verze.

1947 — Universal koupil Castle Film - 10minutové kompilace nékterych studiovych filmi, napr. s W. C.
Fieldsem; Abbott a Costello....
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70. léta:
spol. zacaly uvadét 8mm verze svych filmul -

Columbia Pictures - , digest" verze — The wild One, The
Guns of Navarrone, Lawrence of Arabla, Cat Ballou..

Universal —Universal 8 films - 1- az 2-kotoucové
zo?denzace — napr. The Sting, Jaws, Slap Shot, Battlestar
alactica

1976: Ivy Films — Super 8mm - prodej i pajéovani — The
Third Man, High Noon, The Quiet Man, Invasion of the
Body Snatchers..

Marketing Film Interantlonal 1980- napr. War of the
Worlds, To Catch a Thief, The Godfather, Saturday Night
Fever, Grease, Star Trek - The Motion Picture.

1977 - MGM na trh s 8mm filmy, prvnich 12 filma - ale

jako 20min zkracené verze - Mutiny on the Bounty, The

Wizard of Oz, Easter Parade, An American in Paris, How
The West Was Won, Doctor Zhivago, Shaft,.

0

spﬂlfnejvétéii'réashﬂa%omto%rhtwmaekhawmmsfzal.
1927




Scopitone
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Videoprehravace - literatura

=
Ll

Frederick Wasser: Veni, Vidi, Video. The Hollywood Empire
and the VCR. Austin 2001.

Janet Wasko: Hollywood in the Information Age. University
of Texas Press, 1994

Douglas Gomery, Shared Pleasures. A History of Movie
Presentation in the United States. University of Wisconsin
Press, 1992

Tino Balio (ed.): Hollywood in the Age of Television.
London - Sydney - Wellington: Unwin Hyman, 1990;

Julia R. Dobrow (ed.): Social and Cultural Aspects of VCR
%S%.ONew Jersey - London: Lawrence Erlbaum Associates,

Siegfried Zielinski, Audiovisons. Cinema and Television as
Entr Actes in History. Amsterdam 1999




Ampex, 1956







Electronic Video Recording (EVR)
o b4
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EVE playet I3 compaci
and - simple . to  operate.
Tl heads from  player
are clipped onis TV wet’s
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Holotape (RCA)




Cartrivision
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@S Cartrdge Rerial Systems, nc. Rental Program Library

Raleigh, North Carpling 27605

Cartridge Rental Systems, Inc.
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Foreign

THE APE WOMAN

Stwrring Annia Gilrardof, Achite Majedoue

n a3 louching ns il is amusing A genlle woman_ shellermd by nuns,
jing Iiom It Broause she is cowrad wilh hair A soull-timas sidushom
= her, promising love if she will “go ape © His plans
ail npait, hanka 1o o beaulidully surmisieg endng.

BABETTE GOES TO WAR

Btarsng Heigitn Aurdol, Jecques Cluseer

Wihen thay sand Brigille Rarrnt nnd 2 young Fronchiman to ne: wupied France,
British Intadliguawce forgels avmuAling. evan in wmlinke, the Franch will ba
French. A perriect Blesd o henuly, comady and. t heap Btish Intalliganco
happy. behind snemy-hines sdwiiure.

THE BALLAD OF A SOLDFER

Sinreing Viadintly ivasmaw, Shoaun Prokheesuho

A& turilliantly postr, tragic bullad. A hellad of a ianocent yoeunss soldiar aifing
his way Ihrough =hacs 1o gel home—discovmiing e grief and inisary af uar
bohined the [1es An Intamalional ly hail ilm—ons ot Fiorogse's linest

HED AND BOARD

Starrimg Jean Pleres Leaud, Cimndn Jady

A contompariry lvve story that's beils sensitivm and willy, & warm ralationship
you 3en grow. Tender, humamus_ purceplive, Ped aml Board 1 annihur
mpresive insighl into Auman natura by Francols Trrhil, director of

T &0 Bl own s Skolen Kisses.

CLAIRE'S KNEE
Simrning Jean-Claude Hrolly
Erich Rohmers sansitive snd willy fiim of an oldér man hal plesdy diwn to
w young gin Directad ol parlormed brillionily, iUs an intansely soving lown
alory. Glare's Knine was neclaimed tho bast Fréch Bim of e yuar -

wiid may wolt rnk s the besl of many Jmrs.

THE CRANES ARE FLYMG

Starcng T. Semoitora, A Hstslow

A poigrant s love story Ioid with vivid (mpreesionism. The |owe ol leo
Ayzsian hair drmams The Jormant ai 3 girl wailing lor
wowar raturn— a girl aadwced snd guilttnadnn. A Cannés

inner.

CRAZY DESIRE

Stuerlrrsy Lo Tagrprrl. Catharlne Spask

Anard, cotd ook offen comic, at 8 “mmanco’” batwson o midde-agad
would-ba Lpananoen aned a WRELNG, 1BR3ing Innnayer. A hard and cold = |ovk
at the ncious gema playing of UPpOr-clnas enngers willi 8 humen 1oy

B boy wha wi
Fastival weaid

DIVORCE ITALIAN STYEE

Slasring Murceito Mesholann/, thanele Hocro

s nvulli-avesrd Cormady—il win an O5car andd won at Canl
Marcello r unalu =

By arcangug hes wilg's snfalel ity And thon, acording to his noble vode,

aueaing heer honor—hy shonling her (U0 2 sniquee Wwis1. Bul, e, ivs

IwGroe 1AL S,

INVESTHGATION OF A CITIZEN ABODVE SUSPICION
Strreing Giny Mariy Velonte, Floninga Bockan

A killer identlessly drvang the pahce to coloh him & killier olevesmid wils
i oving himsall above susmcnn A mothodical macdman whao lanwes e ale
clues Powerlul Suspense An Dscar winngr?

HIGHTS QF CABIRIA

REPULSION

Stureiing Calivarime Deneove, ¥varoe Firoemx

Homan folansa’s first Enghsh languagn lilm e amd suspensa chilles
starfur) Cathanng Lenease Shir's A womnn pomisss] 0 buaotiful woman
who shades wto a state Al madnons and violnd inurder. & pobing, haunbng
SUspumnGe ramas

SUNDAYS AND CYBELE
Starcdng | tardy Kruger, Pairicis Gz

The wondroan sty ol a Magical attachment betwoson a man, an amnesi vclin
=eehing identily, and a [itlle gir, 8 Wl seoking atfaction. Anoayuisitely
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A HISTORY OF THE BLUE MOYIE
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HOLLYWOOD BLUE
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1 AM CURIDUS (YELLOW)
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a 16w era in entertainmen

WHAT IS SEARS CARTRIDGE
TELEVISION CENTER?

The first af its kind on tha consumer market,
Sears Cartridge Television Center is an inte-
grated console unit containing a 25-in. diag-
onal measure picture color television sel, a
recoarding-playback unit for video tape car-
iridges, and a portable video camara with
microphone attachment,

WHAT CAN IT DO?

1. Play pre-recorded programs
and feature films in full color.

Sears will sell and rent pre-recorded enter-
tainment . . . movies, sports, educational and
insiructional programs. Carlridges play up
{o 112 minutes without interroption and most

are in color. Sears has a wide zelection of
programs currently availatile and the list will
continue 1o grow. It's simple to opsrate. You
insert the cartridge, turm the caontrol and
make minor tuning adjusiments,

2. Create your own videotapes
with a TV Camera, sound too.

From birthday parties to business presenta-
tions _ . . you can tape anything. Slip & blank
canridge inte the recording unit, tape your
subject with the black and white TV camera,
rewind it, and play It back. A microphone
attachment records sound as you tape. I's
a great new way fo make "home movies.™
There's no threading of camera or player,
and you can erase the tape and reuse the
cartridge dozens of times,

3. Record any program off the
air, even when you're not home.

¥You can record programs off the air.™ Just
insert a hlank carridge, press the record
button and turn & cantrol kneb. Records pro-
grams up to 100 minutes. Play it back when-
ever you want, a= often as you want. When
you ean't be home, set the timer to 1urn on
the recorder anylime up to eight hours atter
you set it. Recorder turns off at end of taps.
¥ou neyer have to miss a program.
*Aecording of some programs may come
under the provislons of copyright laws.

4. Use it as a monitoring
system.

Set up the camera in the nursery, playroom,
front door, anywhare you want to keep an
cye on things, You have your own closed
circuit monitoring system. Optional 20-ft.
camera cord extenslons will give you extra
rmchility.

S simulaled {elevisicn recomlion on E0RDERS
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WIS e Cartndge Telewsnon System

Full-tength Sports Action Record TV Shows
Motion Pictures and Many New Skills and make"Instant Replay”
Without Interruption Any Time Home Movies
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Television disc (TeD)
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Pioneer VP 1000




|
OO0 http://www.oz.net/blam/DiscoVision/Multimedia.htm




Selectavision

O http://www.cedmagic.com/home/fanfare-movies-page.htmi




U-matic




[0 1977 - Andre Blay-20th Century Fox.
vydal Patton, The French Connection,
The King and I — 56. Spol. Magnetic
Video
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Michael Storper, The transition to flexible specialisation in the US film industry:
external economies, the division of labour and the crossing of industrial divides. In: Ash
Amin (ed.), Post-Fordism: A Reader. Blackwell, Oxford 1994, s. 195-225.

John Sedgwick, Product differentiation at the movies. Hollywood 1946 to 1965. In:
John Sedgwick — Michael Pokorny, An economic history of film. London — New York,
Routledge 2004, s. 186-215

David Gartman, Three Ages of the Automobile. The Cultural Logic of the Car. Theory,
Culture and Society 21, C. 4-5, 2004

Phil Hubbard, A good night out? Multiplex cinemas as sites of embodied leisure. Leisure
Studies 22, Cervenec 2003, s. 255-272

John Belton, Digital Cinema: A False Revolution. October 100, jaro 2002

Frederic Wasser, Veni, Vidi, Video: The Hollywood Empire and the VCR. University of
Texas Press, Austin 2001.

Janet Staiger, Announcing Wares, Winning Patrons, Voicing Ideals: Thinking about the
History and Theory of Film Advertising. Cinema Journal 29, C. 3, 1990;

Susan Ohmer, The science of Pleasure: George Gallup and audience research in
Hollywood. In: Identifying hollywood "s audiences (eds. Melvyn Stokes, Richard
Maltby), 1999

Ii%ggrsy R. Litman, The Motion Picture Mega-Industry. Allyn and Bacon, Needham Heights




[0 Douglas Gomery: The Coming of
Sound: Technological Change in the
American Film Industry - -in -
Elizabet Weis, John Belton: Film
sound: theory and practice, 1985

[ invention — vynalezeni
[0 innovation - inovace, vylepseni
O diffusion — rozsireni




[1 Siegfried Zielinski, Audiovisions:
Cinema and television as Entr "actes
in History. Amsterdam University
Press 1999

[0 Gerard Genette: Paratexts.
Thresholds of interpretation.

Ca
Ca

Mmbridge — New York — Melbourne,

mbridge university press 1997.

(orig. Seuils. 1987)




Laserdisky - Criterion

0 Prvni specialni edice — Obcan Kane,
1984

O Prvni audiokomentar - historik
Ronald Haver — King Kong

0 Prvni komentar reziséra -
1988,Michael Powell = Black
Narcissus a The life and death of
colonel Blimp

[0 Prvni widescreen edice - Don Siegel -

Invasion of the body snatchers




Vliv paratextu na recepci

O Barbara Klingerova, Soucasny cinefil. Filmové sbératelstvi v
ere po videu. Iluminace C. 3, 2005

[0 Vinzenz Hediger, SpalB3 an harter Arbeit. Der Making-of-
Film. In: Vinzenz Hediger — Patrick Vorderau, Demndéachst in
Ihrem Kino. Grundlagen der Filmwerbung und
Filmvermarktung. Marburg: Schiren, 332-341

[0 Barbara Klinger: Digressions of the Cinema:
Commodification and Reception in Mass Culture. In: James
Naremore — Patrick Brantlinger: Modernity and mass
culture. Bloomington 1991
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Siteni inovaci
Francouzsky sociolog Gabriel Tarde — The Laws of
Immitation (1903).

1962 - znovu formulovano Everettem Rogersem -
Diffusion of Innovations

1. prukopnici (innovators), 2, 5% 2. rani osvojitelé -
early adopters — 13,5%, 3. rana majorita (early
majority) — docha2| k masivnimu Sireni novinky,
nasleduji ndzorové vidce - 34%, 4. pozdnl majorita -
late majority - tlaceni okolim k prljetl inovace 5.
zaostavajici - Iaggards - 16% - jsou bud
konzervativni, neduvéFuji inovacim, nebo jsou v rdmci
soc. systemu |zolovan|




@ Top 10 DVD Sellers: 1998

TITLE STUDIO UNITS SOLD

] Tamarrow Never Digs MGM : 150,000

137,000 .

.ir Farce One | Columbis TriStar

5 Last it Space New Line 124,000 |

7 Starship Troopers Columbia Tristar 110,000

G n!l Gone Yith the Wind 100,000

Source: Video Store Magazine Market Research




= Top 10 DVD Sellers: 1999

STUDID UNITS SO0LD

The Matrix Warner 1,500,000

3 Saving Private Ryan DreamWorks 60,000

B Big Daddy Calumbia TriStar 380,000

Armageddon | BV/Dimension 340,000

Wild Wild WWest




@l Top 10 DVD Sellers: 2000

TITLE STUDIO UNITS SOLD*™
1 Gladiator DraamWorks 4.7

3Mte} -~ The Sith Sense BY/Dimension

o The Patriol Columbia Tn&tar 2.1
7 The Green Mile Warner 14 :

1 Gane jn 60 Seconds BV/Touchstone 1.6

** lnmilhans




B Top 10 DVD Sellers: 2001

STUDID UNITS SOLD**

DreamWorks

3 Or. Seuss’ How the Grinch ... * Universal 4.7

B The Mummy Returns® Universal 35

Crouching Tiger Hidden Oragon Columbia TriStar 3.3

9{tie) - Jurassic Park I S bniversal T

“ All vargions *® In'mélions

Source: L"J'::I'ﬂl_:l Store Magazine Market Regaarch




"l Top 10 DVD Sellers: 2002

STUDID
Eulumhia 'Triﬂtar

UNITS SOLD**
11.5

Spider-Man *

Harry Potter and the Swser::rr:. Stone * Wa mer

- Star Wars: Episode Il — Aftack of The Clones * Fox

Lilo and Stitch BViDisney

Source: Viden Store Magazine Market Research * Allversions ** In millians




" H Top 10 DVD Sellers: 2003

1

i
oy

A ({tie)

Finding Nemao

TITLE

Pirates of the Caribbean: Curse of {fme ..

The Matrix Reloaded

sTUDID

B\V/Disnay

BV/Disney

Warner

UNITS 50LD**
19.7

10.1

The Lion King - Spacial Edition ~ BV/Disnay a7

& Kie

Source: Wideo Srore Megazine Market Research

Univarsal

* Al vergions ¥ In millEons




TOP 25 DVD SELLERS OF 2004 {Unit Sales)

- Bax UNITS
STREET OFFICE soLD*
LANK TITLE DATE SUPPLIER (MILLIONS) GEMNRE (MILLIONS)

i Shrak 2 11/5/04 DreamWWorks 456.5 Amimated 20.05
1 The Lord of the Rings: The Return of the King 12/14/04, 5/25/04 New Line Q7o Fantasy 16.39
3 Harry Pofter and the Prisoner of Azkoban 1§23/ 04 Warner 51494 Fantasy .53
i The Passion of the Christ B/31/04 Fox S370.3 Drama 120
5 Spider-Man 2 130 0d Sony Pictures 53734 Actian 10,56
§ E¥ 11/16/04 hew Line 51734 Comedy B8.25
7 The Lian Kinig 1-172 210504 BY/Disney OtV Arirmated 127
i Brother Bear 3/30/04 BV/Dusney 5853 Animated 6.50
g The Doy After Tomaorrow 1012/04 Fox 51867 Action .54
"W Star Wors Trifogy 9/21/04 Fox Re-release SaFi 620
n The Matrix Revolulions 4/6/04 Warner 51303 5ci-Fi 574
n K Bill Viod, 1 41304 BV/Miramax 5701 Action 5.55
3 American Wedding 1¥2/04 Universal 51044 Comedy 524
" The Last Samuroi 5/4/04 Warner s1 Action 522
15 The Bowrne Supremacy 127704 Universal S17e.0 Action 5.7
H Aladdsn - Spacial Edition 104504 BY/Disney sanao Animated 503
17 Cheaper by the Doren 46,04 Fox 513e8 Comedy 454
" Shrek 8/19/03 DreamWorks 52677 Animated 462
19 I Fobat 12/14/04 Fox 51448 fuction 4434
] Van Helsing 10/19/04 Universal $1200 Action 438
ftie) Dadgeball: & True Underdog Stary 12/7/04 Fox £114.3 Comedy 437
1 {te) SWaAT 12/30/03 Somy Phctures §116.6 Action 4.37
13 The Princess Dvarres 2- Royal Engagerment 12/14/04 B/ Dismey 45 Farmily 432
4 Kill Bl Vo, 2 8/10/04 BV/Miramax $66.2 Action 4.0t

15 Spy Kids 3-00 Game Over 224/04 BV Dimension &111.8 Famiby 194




2005 TOP 10 DVD SELLERS

Units Sold
Title : Supplier in Millions
The Incredibles BV/Disney 17.38
Star Wars: Episode Il — Revenge ... Fox 10.36
Madagascar DreamWorks 10.00
Shark Tale DreamWorks 10.00
The Polar Express Warner 8.13
Meet the Fockers Universal 7.21
National Treasure BV/Disney 7.20
Cinderefla BV/Disney 6.56
Ray Universal 653
Batman Begins Warner 6.15

Home Media Research Projections




Diferenciace trhu: edice

[0 www.sonypictures.com/cthe/superbit/
home.html




Consumers Love Choice - The Lord of the Rings: The Fellowship of the Ring

. 3"hférs'i11ns as percentage 'uf*i'ii_t:: umits ol

il S

Widescreen

source: Video Store Magazine Market Research
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Collectible Tin Anniversary Edition
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D-Day 60th Anniversary
Commemorative Edition




Jlibrary titles" - starsi filmy na DVD

Julian Stringer: Raiding the Archive: Film
Festivals and the Revival of Classic
Hollywood. In: Paul Grainge (ed.), Memory
and Popular Film. Manchester — New York:
Manchester University Press, s. 81-96;

Julian Stringer: One Thing Nor the Other.
Blockbusters at Film Festivals. In: Julian
Stringer (ed.), Movie Blockbusters. New

York — London: Routledge 2003, s. 202 -
213.




CREATURE EroM TFHI

BLACK LAGOON

THE LEGACY
COLLECTION










TRICK DADDY

0 Scarface: Pribéh o krachu amerického snu jako

vy v (o)

,Je to nejuzasnejsi film vSech dob")




FIVE STAR COLLECTION

ReRlgefilar 2oL Ly T MASTERED
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Arjun Appadurai, Modernity at Large.
Cultural Dimensions of Globalization.
Minneapolis — London: University of

Minnesota Press 1996

- armchair nostalgia

Julian Stringer, ,The China Had Never Been
Used!":. On the Patina of Perfect Images in
Titanic. In: Kevin S. Sandler - Gaylyn
Studlar (eds.), Titanic: Anatomy of a
Blockbuster. New Brunswick, N. J. -
London: Rutgers University Press 1999, s.
~ 205-2109.




Distribuce filmu britské spolecnosti Working
Title Films na DVD:

Working Title Films stavi svlj obraz mj. na ,auteur® filmech, které
ziskavaji ocenéni na festivalech - napr. Muz, ktery nebyl




A beautiful photographic history of Working Title Films, the most
successful international independent British film company of the last 20
years."




ProcC si Hugh cte na lavicce Mandolinu kapitana Corelliho? Adaptace

této knihy byl jeden z dalSich projektd Working Title Films.




Model komercniho uspechu u WT: romantické komedie scenaristy
Richarda Curtise s Hughem Grantem v hlavni roli.




Tim, co pomaha prodavat cyklus romantickych komedii na obou
stranach Atlantiku, je americka hvézda...




...a vyuzivani anglo-americkych kulturnich diferenci, ktere

mohou byt na DVD edicich zveliceny a komentovany

T have $8x.
f8ut fheer :h'l'.'ll..l"r'-l" ey s F-I:lr'l"lli'l'.i-.]




O CtyFi svatby — trzby ve Spojenych
statech a Kanadé: $52.7 mil.; mimo
USA a Kanadu: $193 mil. /z toho cca
28 mil. v Britanii/:

0 Notting Hill: $116 mil, resp. $247.8
/31 mil/;

Denik Bridget Jonesové: $71.5, resp.
$208.6 /42 mil./.




Na americké specialni edici s Notting Hillem jsou filmové sekvence pouzity jako
videoklipy. Interprety jsou Shania Twain a Elvis Costello, kteri maji smlouvu s
Polygramem.

‘Music THGHUIGHTS




Zmenam v pripade uvedeni na jiném trhu podlehaji i obaly DVD. Obe
americké edice filmu Ctyrl svatby a jeden pohreb zdUrazfiuji hvézdy -
Andie MacDowell a Hugha Granta. Starsi DVD ma silné ,anglicky™ ton a
ukazuje hvézdy v dvojzabéru na pozadi méstecka s rekou a kostelem.

HUGH GRANT

ﬂl""'

| -) I'.‘fl:! r X
2// /1::15‘;




Druh& americka edice CtyF svateb ma priblizné stejny design jako
britskd/evropska, ale zdlUrazfiuje obé& herecké hvézdy, zatimco ostatni
herci jsou v pozadi (a Rowan Atkinson neni vibec pFitomny)




Oproti tomu edice uvedena pro britsky a zapadoevropsky trh ukazuje
herce v fadé, s dirazem na Atkinsona a britského divadelniho herce

Simona Callowa.

9,

Hoow GravTeANDIE MAacDOWELL
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V pripadé dalsi romantické komedie Laska nebeska maji americka i
~evropska" edice podobny design - , darek". Ale je zde zretelny rozdil v
durazu. Britské DVD ma malé ,,boxy" s obrazky herct dobfe zndmych

britskému publiku.

loveac_tually




Oproti tomu americké DVD ma jen 4 okénka, kazdé z nich ukazuje ne
jen tvare, ale situace, vztahy, emocionalni vazby: mezi otcem a
synem, mladym cCi starnoucim parem. Jasne tak naznacuje
potencidlnim divdkdm, jaké publikum muZe s filmem na tomto dvd
stravit ke své spokojenosti.

"Lﬂ"' i.l.'lﬂ 'l:-ﬂl" l.'l.l1 [I'I'I"I:I. i Ky
oim Lerey Thorgnan Haoumen Sregiosy Aoy

loveactually

THE ULTIMATE ROMANTIC COMEDY

From the makers of Bridoet Jones’s Diary & Nolting Ml




Distributori a producenti ¢asto pouzivaji recenze jako nastroj pro kulturni a
interpretacni ramovani filmu pro divaky. Jména v daném narodnim prostoru
dobfe zndmych kritikl mohou byt pouZita pro tv spot...

[

“fw_ MBS UP!”
ERERT & SOEPER ARD TUE MOVIES




... i pro DVD bonusy.
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Kulturni rozdily hraly v americké marketingové kampani ddlezitou roli: ,nejddlezité&jsi bylo
udrzet rovnovahu mezi romantickymi a komickymi prvky filmu. Pro vétSinu zemi
zdUraznovaly trailery a tv spoty komiénost, aby oslovily muze i Zeny. Ale pro americky trh,
kde néjaky Cas trva, nez si AmeriCané zvyknou na cizi akcent, i kdyz je anglicky, jsme zvolili
ddraz na romanci."

e
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DVD bonusy na americké edici Bridget Jonesové: ,Privodce Bridgetinymi
briticismy"™ - tento bonus nabizi ,komickou" verzi americko-anglického slovniku.
Kulturni a jazykové americko-anglické diference nejsou smazavany, naopak:
jsou sebevédome predvadeény.

TARTS & '.-'"J'l.'.' ARS

A common British party theme
nvolving priest & prostitute costumes.




Casto je vyjadrovan ironicky postoj, dokonce ve velmi explicitni, pfimé
a reflexivni podobé. DVD bonusy mohou oslovovat divaky jako
y,vedouci® publikum - které vi, jak funguji marketingové strategie




,materialy na DVD nebudou: nudné; otevrene sebepropagacni;
nebudou ukazovat bezdlvodné Hugha Granta v mokré kosili ... tedy
pokud to nebude naprosto nutné.”




Zapletky romantickych komedii Working Title Films funguji jako
narativni stroje na produkci pocitu studu. Hrdina jej zakousi pred
filmovou hvézdou...

Notting Hill




...slavnymi celebritami...




... Ci pred celym (tv) narodem.




.Sezonnost" filmu Laska nebeska (ktery se odehrava v obdobi Vanoc)
byla zasadni pro datum uvedeni do kin a pro marketingovou kampan
(obal soundtracku)




Specialni edice Notting Hillu nabizi ne jen prilezitost ke vstupu do svéta
pribéhu nebo k setkani s filmovou hvézdou...
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... imaginarni prochazeni Notting Hillem ma i své adresy v realnim svéte, se skuteCnym
zbozim ke koupi. DVD jako turisticky privodce - to je jen jeden pfiklad vztaht mezi

filmovym marketingem, kulturnim dé&dictvim a turistickym primyslem.
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DVD bonusy s herci nemaji pouze etos profesionalnich vyznani — ¢asto jde spise
o zprostredkovani ,upfimnosti® osobnich vzpominek. Andie MacDowell vzpomina

na DVD na dobu, kdy tocila Ctyfi svatby a jeden pohfeb: , byl to jedinecny
okamzik v mém zivoté. Byla to ta nejvetsi role."




Britsky denik Bridget Jonesové je ramovan pro americké publikum skrze
osobnosti a produkty, dobre znamé v americké popularni kulture.
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Romanticke komedie Working Title Films jsou prodavany do svéta jako

~hollywoodska hvézda plus britské kulturni dédictvi®. Ctyri svatby ukazuji
,Starobylé hostince"...

|




... a venkovské domy.




V Notting Hillu hraje Julia Roberts americkou filmovou hvézdu, ktera prijizdi do
Anglie, aby si zahrala v dobové kostymni adaptaci Henryho Jamese.




Denik Bridget Jonesoveé je inspirovan Pychou a predsudkem Jane
Austenové - a specialni edice to predvadi




V romantickych komediich Working Tiltes je Londyn predstavovan jako
isté, elegantni mésto. Tim Bevan, jeden z £éfU spole¢nosti, komentuje
ddvody této strategie: ,Z hlediska pfijeti filmu v Americe je zajimavé,

7e pokud ukazete mésto timto zplsobem, nebudou mit pocit, ze jde o
import.”




Takovyto vztah mezi filmovym marketingem a turistickym priimyslem neni pfitom typicky
pouze pro DVD s filmem Notting Hill. Bonusovy material u filmu Lilo a Stitch déla pro
Havajské ostroy v podstaté totéz, co DVD s Notting Hillem pro tuto slavnou ¢ast Londyna -
tj. prezentuje urcité misto jako néco divérné zndmého a soudasné exotického. Vyuziti

Easové, prostorové a kulturni distance je ovéem pro tento zplsob prezentovani lokalniho
zasadni.




Video store magazine: podil dvd s
audiokomentarem - 2001 - 10% vsech od
uvedeni

AUDIOD COMMENTARY AS A DVD FEATURE
PERCENT OF ALL DVD RELEASES 1997-2001*
ST
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The Lion King

O

O
O

Kerry Segrave - American Films Abroad. Hollywood “s Domination
of the World s Movie Screens from the 1890s to the Present.
Jefferson, North Carolina: McFarland & Company, 1997

Toby Miller — Global Hollywood. BFI, 2001

Joseph Garncarz - Hollywood in Germany. The Role of American
Films in Germany, 1925-1990. In: David Elwood, Rob Kroes (eds.),
Hollywood in Europe. Experiences of a Cultural Hegemony.
Amsterdam 1994

Martine Dananova, Marketing the Hollywood Blockbuster in France.
Journal of Popular Film & Television 23, 1995, C. 3.

Janet Staigerova, Neo-Marxist ApFroach: World Film Trade and
Global Culture Flows. In: Alan Williams (ed.), Film and
Nationalism. New Brunswick — New Jersey - London: Rutgers
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Pluto a kacer Donald jako diegeticti zastupci détského divaka — a Disneyho
minulost jako budouci divacka zkusenost
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http://disney.go.com/disneyvideos/animate
dfilms/lionking/




Lvi kral jako globalni fenomén - a svét jako misto sdilené zkusSenosti

North America
South America
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,Dnes dabujeme filmy pFiblizné do 32 jazykd..."




Hollywood a televize
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TELEVISION IN THE FAMILY CIRCLE

amily members cirde around the console in a 1949 RCA advertisement.
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This was home

theater...

Figure 1. Old versus new home theaters. (Advertisement courtesy of Runco
International.)
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